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UKRAINIAN HISTORIOGRAPHY OF MUSEUM SOCIOLOGY

Objective. Historiographical study is devoted to application of methods of sociology in museum activity. The published
works on museum studies, museology and history of culture lack integrity of researches on museum sociology, while fundamental
papers dedicated to its complex study are absent in Ukraine at all. Here we analyze the existing historiographic base of this
scientific problem. The research methodology lies in the application of systematic, historically logical and chronological methods.
The mentioned methodological approach allows to carry out a historiographic analysis of the available in Ukraine literature and
sources of sociological dimension of the museological paradigm. Scientific novelty lies in bringing up of the topic and processing
thereof, at that the topics have to be of such a kind that has never been comprehensively investigated in historiography. In result
for the first time there was comprehensively investigated the process of sociology methods application in museum practice and we
obtained new and integral knowledge about the main streams of this process development. The fact-based material of
the research was the biggest ever in terms of chronology, and the method of investigation applied was cross-disciplinary.
Conclusions. Comprehension of the complex of documentary securing of the museum sociology allows for the
conclusion that gradual development of the sociology use in museum affairs is absent. However, practical sociology methods are
used by leading museum institutions operating individually and not being elements that impact the overall system. Elaboration of
the theoretical aspects will comprise a basis for development of museums’ sociology.
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Kapnoe Bikmop Bacunboguy, 00Kmop icmopu4HUX Hayk, 3aeidysauy giddiny acnipaHmypu ma dokmopaHmypu
HauioHanbHoi akademii kepieHUX Kadpie Kyrnbmypu i mucmeums

YKpaiHcbKa icTopiorpadis couionorii my3seto

MeTta po6oTu. IcTopiorpadiuHe [OCNiMKEHHS NPUCBAYEHE aKTyarbHil Npobnemi 3acTocyBaHHsl METOLIB COLio-
norii y pisnbHocTi My3eiB. B onyGnikoBaHMx npausx i3 My3eesHaBCTBa, My3€eosorii, icTopii KynbTypu crnocTepiraetbcst
dparMeHTapHiCTb AoCnifpKeHb i3 couionorii My3eto, a yHAamMeHTanbHi npaui 3 KOMMMEKCHOro ii BUBYEHHS B YKpaiHi
BiACyTHi. MNMogaeTbcs aHani3 icHyto4oi icTopiorpadiyHoi 6a3m HaykoBoi Nnpobnemu. MeTogonoria gocnimkeHHs nonsrae B
3aCTOCYBaHHi CUCTEMHOrO, iCTOPUKO-NOMYHOro Ta NpoGneMHO-XPOHOMOMNYHOrO MeToAiB. 3a3Ha4YeHUn MEeTOAONOriYHUIA
niaxia aae amory NnpoBecTu ictopiorpadiyHnin aHani3 iCHyto4oro B YKpaiHi KOMMnekcy nitepatypu Ta SKepen couionoriv-
HOro BUMipy My3ee3HaB4yoi napagurmu. HaykoBa HOBU3Ha nonsirae y NOCTaHOBL Ta po3pobuji akTyanbHOi TeMu, fka He
ofepxana BcebivHoro 1 06’eKTMBHOIO BMCBITNEHHS B icTopiorpadii. Bneplue Ha BenMKoMy icTOpMYHOMY Ta dhakTosoriy-
HOMY MaTepiani Ta Ha OCHOBI MPKAMCLMMNIHAPHOrO niaxody KOMMMEKCHO AOCMigKEeHO Mpouec BUMKOPUCTAHHS METOo.iB
couionorii y My3eWHii NnpakTuLi, OAepXXaHO HOBE i LiniCHe 3HaHHA NPO OCHOBHI HaNPsiMM PO3BUTKY LbOro npouecy. Bu-
CHOBKMW. OCMUCINEHHSI KOMMIEKCY OOKYMEHTarnbHOro 3abesne4eHHs1 coLionorii My3eto Jae MOXIUBICTb 3pO0OMTU BUCHO-
BOK MPO BiACYTHICTb NOCMIAOBHOrO PO3BUTKY MPOLECY BUKOPUCTAHHA coLjonorii y MyseWHiv cnpasi. MNpoTe Ha npakTuui
CMocTepiraeTbCsl BUKOPUCTaAHHSI METOAIB COLONOrii NPOBIAHUMWN MYy3EAHUMW iIHCTUTYLIAIMK, siKi (DYHKLIIOHYIOTb OCIGHO Ta
He € CUCTEMOYTBOPIOKUYNMU enemeHTamu. OnpaLtoBaHHsi TEOPETUYHMUX OCHOB CTaHe 6a3ncoM Anst CTAHOBIIEHHS Ta PO3-
BUTKY coLionorii My3eto.

Knroyosi criosa: My3en, couionorisi, My3ee3HaBCcTBO, My3eliHa crnpaBa.

Kapnoe Bukmop Bacunbesu4, OOKMOp UCMOPUYECKUX Hayk, 3asedyrouwuli omdesiomM acrnupaHmypbl U
0okmopaHmypbl HayuoHansHoU akademMuu pykogodsawux Kadpos Kynbmyphkl U UCKyccme

YKpaunHckasa uctopmorpacumsa coumonormm myses

Llenb paboTbl. VcToprorpadudeckoe uccrnenoBaHe NOCBSALLEHO akTyarbHOW npobneme npuMeHeHns MeTo-
[oB couuonornn B OeATenibHOCTU MYy3€eeB. B OI'Iy6]'IVIKOBaHHbIX paGOTax no mMmyseeBeneHuto, Myseosiorun, nctopmmn
KynbTypbl Habnogaerca parMeHTapHOCTb MCCNEAOBaHUA MO COLMONOrMn Myses, a yHaaMeHTanbHble paboTbl no
KOMMIIEKCHOMY ee MU3y4yeHusi B YKkpauHe OTCyTCTBYHOT. [laeTca aHanu3 cyLllecTByHLLeRn ncropmorpaduyeckon 6asbl Ha-
y‘-IHOI7I ﬂp06ﬂeMbI. MeTO,D,OnOFVIFI nccnegoBaHua 3aknkovaeTcda B NpuMeHeHUn CUCTEeMHOro, UCTOPUKO-ITorm4eckoro u
NpobnemMHO-XpOHOMOrMYECKOr0 METOA0B. YKa3aHHbI METOAO0MNOrMYecknii Noaxo No3BOsieT NPOBECTU UCTopuorpadm-
yeckun aHanua nverLlierocqa B YKpaI/IHe KoMnniekca nurtepatypbl U ICTOYHMKOB COLMOSIOrM4EeCKOro usMepeHna mysee-
Bea4YeCcKkoro napaaurmMol. Haquaﬂ HOBU3HaA 3aKn4yaeTcd B NOCTaHOBKE U paspa60TKe aKTyaJ'IbHOIZ TeMbl, KOTOpasa He
nony4umna BCECTOPOHHEro M 06 BEKTUBHOIO OCBELLEHNS B uctoprorpadum. Bnepsble Ha 60nbLLOM UCTOPUYECKOM U chak-
TOMNOrMYECKOM MaTtepuarne u Ha OCHOBE MEXOMCLMMITMHAPHOIO NoAxoda KOMMSIEKCHO MCCreqoBaH NpoLEecc UCMorb3o-
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BaHNA MeToA0B couunosiormm B My3e|7|H0|7| npakTuke, nojly4eHo HoBoe U Lief10oCTHOE 3HaHune 06 OCHOBHbIX HanpaBieHnAax
pa3BnUTNA 3TOro npotecca. BbIBO}J.bI. OcmMmbicneHne Komnnekca AOKyMeHTarnbHOro 06ecnequ|/|ﬂ couunonornn mysesd
NMo3BOJIAET cAefnaTb BbIBOA 06 OTCYTCTBWUW nocnenoBaTesibHOro pa3Bntnda npouecca 1Ucnosyib3aoBaHna counosiormn B Mmy-
3eiHom gene. OgHako Ha npakTuke HabnogaeTcs UCNonb3oBaHNe METOLOB COLMONOrMMN BeayLLMMU My3eNHbIMU yype-
XOEHVSAMM, KOTOPble (DYHKLMOHMPYIOT U30NUPOBAHHO M He ABNSAITCA cMcTemoobpasylowmmm anemeHTamu. PaspaboTtka
TEOpPEeTMYECKNX OCHOB CTaHeT 6a3ncoM AN CTaHOBMEHUSI U Pa3BUTKS COLIMOSIOTMN My3es.

Knroyessie criosa: Mmy3en, coUMonorusi, MyseeseeHne, MysenHoe aeno.

Let us define historiography of museum sociology as a combination of researches and scientific
literature dedicated to a certain period, problem, event, tendencies etc. It is advisable to consider the overall
scientific literature and sources used in sociology as an integral part of museum sociology historiography.
This allows for understanding of key definitions, phenomena, instruments for sociological researches,
procedures for processing of the cumulated material in museums etc.

Currently it is impossible to describe Ukrainian historiography of the problem of museum studies
sociology neither from top down, nor as a dispute of separate scientific schools or museum institutions.
Therefore, we do not define here any period or any event in scientific life that can be marked as a milestone.
At the same time, we observe processes of accumulation of scientific results focused on museum audience
study, as well as museum personnel reserve, the role of museums in society and eventually subbranch of
museum sociology as a separate domain of scientific knowledge.

The first wave of sociological research of museum audience can be attributed to the first quarter of
the 20th century. In 1920s F.I. Shmit, museologist and member of the All-Ukraine Academy of Sciences
suggested a typology for museums that corresponds to the interests of visitors. He studied history of
museum affairs and so-called “sociological study of art”. It is fair to name the scientific heritage of F.l. Shmit
who lived and worked in Kharkiv for quite a long time, to be one of the basics of Ukrainian museum
sociology. However, in Ukraine, researches of F.I. Shmit have never been republished and his findings are
insufficiently studied [1].

Explosion of sociological research of museum activity in the 20th century falls at the 70-80s years.
The period of 1990s is characterized by a systematic crisis and conversion of museums to one the most
underestimated ranks in Ukraine. For the 2000s, there was noticed revitalization of museum activity and
growth of the number of academic publications. For example, as early as in 1994 Cornelia Bruninghaus-
Knubel mentioned that an ideal museum employee is to be simultaneously a teacher, sociologist and
marketing expert in order to develop programs that will correspond the peculiarities and demands of different
social strata and separate groups [2].

However, in immediate context, the museum sociology problematic in Europe never was declared,
yet there it is [3]. The first European conference on researches and estimation of museum audience took
room no sooner than in February of 2014 in Berlin [4]. In January of 2015 in Ukraine, the National Academy
of Managerial Staff of Culture and Arts held a Research and Practice Seminar “Sociology of Museum
Affairs”, that became a platform for dialogue between higher education institutions and museums. Based on
the proceedings of the seminar there was issued a joint monograph “Museum Sociology: Presentation on the
Background of the Space and Time” [5].

While analyzing foreign historiography on the problem, we would like to note our local professionals
consider as the most competent translations into Ukrainian of the papers by Austrian honorary professor of
museology of Graz University Friedrich Waidacher and by marketing experts from the USA the Kotlers.

F. Waidacher showed the Ukrainian museologists the foreign approaches to interpreting of museum
phenomenon, emphasizing the social mission of museums. Having shown how to attract an audience, how
to apply multidisciplinary approaches and modern communications methods. As for the field of study of
museum sociology — Mr. Waidacher points out the characteristics of people being the most likely visitors. He
characterizes the main categories of visitors described by his colleagues in the second half of the 20th
century and presents the experience of the conducted researches (reasons for the visits, motivational
attributes, time spent for viewing of an exhibit item, statistics of visiting etc.). As for investigating of the
audience, Mr.Waidacher suggests methods and formats of data collecting, thematic polls, planning,
conducting and evaluation of the obtained empirical evidence [6].

The paper Philip Kotler and members of his family provide understanding that museum sociology
starts from “marketing” and, in particular, discovered by Kotlers “museum marketing”. [7] Defining museum
as one of special segments of the entertainment market, market experts provide best practice advice related
to distinguishing of target groups of visitors (targeting), identification of new segments of “museum product”
consumers and search for priority groups that impact the museums’ incomes. Characterizing the “consumer
expectations” of their would-be visitors and identifying museums as a system that has to be commercially
viable and independent, the Kotlers have found out that it is necessary to study the audience and to analyze
the museum’s staff.

It is also possible to look for information on museum sociology in the professional literature of
museum studies in other languages. The review of the foreign historiography is available in publications of
PhD G.B. Rudyk that include the analysis of works by Henry Hugh Higgins, Benjamin Ives Gilman, Stephen
Edward Robinson, John Fock, Marilyn (Molly) Good, Linda Kelly, Nathan Richie [8], historian O.Yu. Gaidai
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who analyses works by Jan Assmann and Janmaat Jan Germen) [9], Candidate of History R.V. Mankivska
who analyses Zbynek Stransky’s researches) etc. [10].

We would like also to draw special attention to the experience of the Educational Department of the
British Museum in London presented by K.Mazda for over a hundred of Ukrainian museum experts at the
National Art Museum of Ukraine in February 2013. He highlighted the main inducements for visiting the British
museums (social, intellectual, emotional and spiritual), the willingness of people to learn more in exchange of
the money paid for entrance tickets, to get the basic information about the displays and exhibitions etc. It is
interesting to mention that speaking about dividing of the audience into the usual in Ukrainian tradition
categories (children, adults etc.) this English professional used a rare for us notion “segmenting”.

Among the Russian historiography, our researches value generalization of museologist M.Yu.
Yukhnevich, who gave historical observation of the practice of sociological researches in the Russian Empire
at the beginning of the 20th century, states the limitation of the directions of research of museum audience in
Soviet times and reports the level of researches in Russia upon the breakup of the USSR [11].

It is worth mentioning that museologists (sociologists) of the Soviet period used in their papers
definitions that became obsolete due to the changes of the social structure of the post-Soviet society. For
example: “highly qualified consumers of culture” (that stood for exclusively higher education professionals),
“workers of towns and villages”, “working class”, “visitors from socialist countries” (categories of visitors),
“‘museum awareness campaign” etc. [12]. The definitions that were used in those times and are used now:
“culture consumer”, “cultural values consumer”, at that the “sociological research” and the “sociological
experiment” were used in ideological context [13].

As for the contemporary definitions used in museum sociology M.Yu. Yukhnevich analyses the
evolving of a term “visitor's sociodemographic portrait” and discusses the difference between such terms as
“a visitor, “a looker”, “a client”, “a learner”, “an audience” of a museum.

Some notions of museum studies, key ones for museum sociology, were interpreted by theorist of
museum affairs and historian V.Yu. Dukelskui. He distinguishes a “visitor’ and the “museum audience” [14].
Yet still it should be emphasized, that the professional terms are diffused in different reference works of
museum studies. He gives the meaning of the most frequent definitions: museum audience, museum
communication, museum sociology, social-psychological researches etc.

Lviv professionals of standardization of scientific and technical terminology undertook more focused
effort and issued a separate magazine “SlovoSvit” dedicated to museum studies and terminological issues,
as well as the professionals of the National War-Historical Museum of Ukraine issued a dictionary of basic
terms for museum studies [15]. These editions included more versatile terminology for museum sociology:
visitor's questionnaire, polling, museum audience, expositional communication, attention diversion, feed
back, museum psychology, sociodemographic characteristics of the visitors, museological education,
museum sociology etc. However, as the professional analysis by I.M. Fetsko shows Ukrainian terminology
for museum affairs is still in its stage of developing. There is an interest of linguists and professional of
museum affairs in building up of new complex terms with “museum” as an element that will be used in
modern Ukrainian literary language [16].

The same is true for Ukrainian realia. Now it is wide practice for researchers to clarify the definitions
in preamble or to give reference to other papers. For example, Ye.l. Kovalchuk Candidate of History from the
Volhynian Museum of Local Lore, History and Economy explained the differences of such important terms as
sociological research, questionnaire survey, interview, visual observation of overlook of the exhibit,
questioning of locals and expert poll [17].

Among the last papers one should mention the wide explanation of definitions “Sociology Museum
Affairs” (as well as its subject and object), “Sociological Concept of Museum Affairs” and “social dialogue in
museum affairs” accomplished by Doctor of Historical Sciences V.V. Karpov [3]. Here we would like to
emphasize that this researcher published one of the biggest historiographic papers on museum sociology
and analyzed the study materials on museum studies. The conclusion is that in student’s books “museum
sociology” in both theoretical and in applied meaning is almost absent [18].

Continuing looking for the papers that bring up the concern of museum sociology terminology, we
would like to add that Russian-language multi-authored monograph with under the general editorship of
M.Ye. Kaulen, Candidate of History being a textbook for occupational retraining [19], includes such
definitions as “project” and “unprecedented” visitor. Generally the edition of the Academy of Occupational
Retraining of Staff of Art, Culture and Tourism of the Russian Institute of Culturology for the first time ever on
the territory of the former USSR gave full description of planning and implementing of the sociological
research namely in museum.

To the papers of Russian colleagues where within the museum studies one can segment the
problems of sociology, it is possible to attribute the papers of Ye.O.Shulepova, Doctor of Culturology. In her
textbook “The Basics of Museum Studies" [20] she defines that for each separate case museum is looked at
a certain angle of view which is to be described using different notions and instruments. The researcher sees
the sources of the contemporary museum communication in papers of Canadian philosopher Marshall
McLuhan and museologist Duncan Cameron. They defined that the condition for a visitor to start
communication with the “real things” is that the audience is able to understand the language of the things,
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while the exposition is called to build the non-verbal atmosphere of “utterances”. Whereas the understanding
of the audience can be the object and the subject of museum sociology.

The publication of G.L. Golubenko, the Head of the Educational Department of the memorial complex
“National Museum of History of the Great Patriotic War in 1941 — 1945” in 1999 can be considered as one the first
studies, where analysis of the visits statistics and of the various elements of the museum communication created
the framework for planning of sociological surveys and their carrying out [21]. The author describes the step aside
from the tendency of the dominating excursions (organized visiting) much attributed to the Soviet times and uses
a modern term “individuals”. With this term the guests who tour the museum without a museum guide were
distinguished, therefore the “individual visitors” need a special system of information about the museum.

Yet another museum that learns its visitors very carefully is the National Museum of Arts named after
Bohdan and Varvara Khanenko. The above-mentioned scientist G.B. Rudyk in 2013 prepared a number of
publications that sum up the complex project of opinion survey that included opinions of the current and
potential visitors of the museum “This Bleary Object of Desire” [8]. Analyzing the methodological basis of the
nowadays insight about a visitor in Great Britain, the USA and Australia, the author draws a conclusion that it
is important to study the audience not only from the view of external aspect (i.e. learning of the immediate
demand and a new concept), but also the internal aspect is to be taken into consideration. The information
received becomes a learning material for museum workers that allows for sensing of their work.

G.B. Rudyk’s research results perhaps for the first time pointed out that there exists a possibility of
changeover from approach to a visitor as to “anonymous” to the recognizable one. The final report of polling
presented a bright picture about an average would-be and real museum visitor of fine arts specialty, in
particular: the age-related and gender-related disbalance of the structure of the audience; prevalence of
university-educated intellectuals; streaks and motivations for independent visiting; visiting on different days
of week; efficiency of marketing techniques for the audience involvement etc. Equally interesting is the
discussion proposed by G.B. Rudyk concerning foreign museum studies’ definitions — “museum folk” or
“people of museum type” [8].

Concerning definitions and terms of museum sociology it is fair to say: the National Museum of Arts
named after Bohdan and Varvara Khanenko was one of the earliest users thereof, while in the professional
historiography it was proclaimed that it is possible to apply exit-polls as one of the types of work with audience.
Please note that exit-polls had been an instrument of the world sociological practice applied to electorate. Thus, it
is possible to say that there are trends of adaptation of definitions from adjusted spheres of knowledge.

It should be noted that sociological practice of the National Museum of Arts named after Bohdan and
Varvara Khanenko in 2013— 2014, as well as activity in this direction of the staff of the Dniprovsky (old hame —
Dnipropetrovsk) National Historical Museum named after D.I. Yavornitsky became quoted in historiography within
the analysis of accumulated experience and history of museum studies in Ukraine. In particular, a researcher of
the problems of Ukrainian museum R.V. Mankivska defined that the conclusions made within the project “This
Bleary Object of Desire” support European tendencies of development for Ukrainian museums, while the activity
of the Dniprovsky National Historical Museum named after D.l. Yavornitsky in the direction of museum
communication, especially in the forms of work with children’s audience is systematic [22].

Dniprovsky National Historical Museum named after D.l. Yavornitsky implements its sociological
practice under supervision of one of the leading professionals of museum affairs N.I. Kapustina since the mid
1990s and among the firsts the project “Museum and Children” started [23]. Analysis of the accumulated
material helped to define the place of children, teenagers and the youth in the overall structure of the
museum audience, to find the forms how to work with the new generation and to learn the point of view of
the museum staff of Dnipropetrovska oblast concerning the current stage and the development prospects for
the children’s direction of museum activity.

On the whole, the publications of the scientists of Dniprovsky National Historical Museum named
after D.l. Yavornitsky provide for the possibility to trace the evolution of this social institution in the direction
of its functions implementing in the society of city of Dnipro and the Dnirpopetrovsk oblast [24].

It is impossible to overlook the research work of postgraduate student of the Institute of History of Ukraine
of the National Academy of Sciences of Ukraine O.Yu. Gaidai [9]. She analyzed the polling of historian students in
2013 aimed to estimate the attitude of the generation born after 1991. As a result of this research the knowledge
of sociology of museum studies can be extended with the conclusions about a would-be museums’ audience, its
“cultural requirements”, its knowledge of history formed under the impact of school program and state policy in the
sphere of culture, and last but not the least — the potential labour pool in the branch.

One more essential research was undertaken in 2013 — 2014 by the non-governmental organization
“Ukrainian Centre of Museum Affairs Development” under the title “Study of Museum Audience Call for Skills
Upgrading” [25]. The actual material of polling as a source and given by V.Poro and S.Riabchuk analysis
provided for a considerable amount of information. There were published insight into the level of staff in 55
museum institutions in almost all regions of Ukraine, namely: age, education, the length of service,
incumbency thinking, additional load, further training and understanding of modern trends (volunteer
services, marketing, fund rising and application of the advanced technologies). As the poll showed due to the
difficult conditions and some acquired ways of conducting the utmost important questions — how to involve
visitors, how to analyze the existing and the prospective audience of the museum, learning of the audience
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demands — can be on the second place in the individual priorities of a museum worker, even more: some
functions are recognized by the workers as additional load.

As for the opinion polls defining the place of the museum as a phenomenon in the values of a society
we can actually name two in the modern history of Ukraine — in particular: “Museums of Ukraine” held in
towns of Ukraine by the Institute of Gorshenin in May 2010 and the regional one with the title “Museum and
the Society” held by the Volyn National University named after Lesia Ukraiinka in winter 2011.

Analysis of Ukrainian historiography shows that there were accumulated a significant number of various
scientific and popular publications on the mentioned topic in Ukraine. Study of its own audience carried out by a
museum institution can be surely recognized as a precondition for efficient activity of a modern museum and
understanding and updating of the museum’s attitude towards its visitors. It is this very category, that the lion’s
share of historiography on the problem is related to. This is because studying of the visitors is thought as an
element of modern museum communication and dialogue between the museum and its audience.

Whence, historiography indicate existence of a considerable number of scientific findings prepared by
Ukrainian scientists and professionals of museum sphere that explored the specific character of cooperation of
museums and sociology. Practically Ukrainian museums, sociological companies and academic institutions carry
out solid sociological researches in the sphere of museum activity and the results obtained have been introduced
into scientific use. It is acceptable to identify sociology of a museum as interdisciplinary scientific knowledge being
the basic for overall museum process and that connects the museum and the society.
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PEMNPE3EHTALIA MOCT®OJIbKNOPY B IHTEPHET-NMPOCTOPI:
00 TUMONOTI XXAHPIB

MeTolo po60TH € JOCHiDKEHHS XaHPiB NOCT(ONBKNOPY, PENnpe3eHTOBaHMX KOMYHIKaTUBHUMW MpakTMkamu B
mMepexi iHTepHeT. MeTogonoria aocnimKeHHs nonarae B 3aCTOCYBaHHI aHaNiTUMHOIO, KynbTYpPOSOriYHOro Ta cemaH-
TMYHOrO METOAIB ANA OOCHIKEHHS KAaHPOBOro Pi3HOMAHITTS! NOCTAOMLKIOPY, ONOCEPEAKOBAHOIO MEPEXEID IHTEPHET.
HaykoBa HoBu3Ha po6oTK nonsirae B Knacudikauii >xaHpiB NOCTgONbKIopy, NpeacTaBeHoro B iHTEPHET-NPOCTOpI, Ha
OCHOBI BUSIBITEHHSI CEMIOTUYHMX OCOBNMBOCTEN 3HAKOBMX CUCTEM TeKcTiB. BUCHOBKU. B pesynbTati gocnimpkeHHs BCTa-
HOBIEHO, O OCHOBHUMMW XapaKTepuUCTUKaMW XaHpiB MOCTEONbLKOPY, ONocepenKOBaHUX iHTEPHET-KOMYHIKaTUBHUMU
npakTUKaMu, € HeNiHiNHICTb, rinepTeKCcTyanbHICTb Ta MYSIbTUKOMMOHEHTHICTb. OKpiM BepbanbHWX >xaHpiB, BiAOMUX Y
TpaauuiiHomy donbKropi, 0co6rMBOro po3BuUTKY Habynu iHLWi aHpW, 3 NepeBaato BidyarbHOK CKNadoBo, SKi YTBO-
PIOKOTb CEMIOTUYHO YCKMaAHEHi Kpeori3oBaHi TeKCTU. TBOPU NOCTONbLKIOPY, ki (POPMYOTLCA BHACMIOOK KOMYHIKaTUB-
HWX MPOLIECIB CMiNMKyBaHHA Ta O0OMiHY iHOpMaLield, MaloTb NEPEBaXKHO PO3BaXKarnbHO-IrpoBY CMPSIMOBAHICTL (MeMM,
aemoTtusatopu, hoToxabu, KapukaTypu, KOMIKCK, rih-apT) Ta BigobpaxaloTb akTyarnbHi Nogii i ABuULLa CycrninbHOro XuT-
TS, WO NPeAcTaBnsAloTb IHTEPEC i 3auikaBneHiCTb AN KOPUCTYBayiB Mepexi.

Kntoyosi crioga: nocTonbKOop, XaHpu NoCTAONBKIIOPY, KPEoni3oBaHUA TEKCT, MeMU, AemMoTuBaTopu, hoTo-
%abw, kapykaTypK, KOMiKeu, ricb-apT.

HeHucrok XanHa 3axapoeHa, kaHOuGam Kyrnbmyposio2uu, HadaslbHUK omdesia Hay4YHou U pedakyUOHHO-
usl@amernbckol OesimernibHocmu HayuoHanbHoU akadeMuu pyKkogoosuux kadpos Kyibmypbl U UCKyccme

PenpeseHTaumsa noctgonbKnopa B UHTEPHET-NPOCTPaHCTBE: K TMNONOrnm XXaHpoB

Llenbto paboThl SBNSETCA UCCnenoBaHme XaHpoB NocTdornbKiopa, NPEeACcTaBNEHHbIX KOMMYHUKATUBHBIMW NPaKTUKka-
MW B CETU UHTEPHET. MeTop,onorvm unccnegoBaHus 3aKrno4vaeTcda B NpUMEHEHUN aHannTuU4eckoro, KynbTyposriorm4eckoro n
CEMaHTU4ECKOTO METOAOB A1 UCCIENOBaHUS XaHPOBOro MHOroobpasus NocTdosbKIIopa, OnocpenoBaHHOMO CETbH UHTEPHET.
Hay4yHas HoBM3Ha paboTbl 3aknoyaeTcs B Knaccudukalmm xaHpoB nocTdonbkiopa, NpeacTaBleHHOro B UHTEPHET-
NPOCTpaHCTBE, HA OCHOBE BbliABIIEHNA CEMUOTUYECKUNX 0COBGEHHOCTEN 3HAKOBbIX CUCTEM TEKCTOB. BbIBO}J.bI. B pesyrb-
TaTte nccnegoBaHUaA yCTaHOBIIEHO, YTO OCHOBHbIMU XapaKTepUCTUKaMK XaHpPOoB FIOCTdDOﬂbKOpa, onocpenoBaHHbIX UH-
TepPHET-KOMMYHUKaTUBHbIMW NPaKTUKaMU, ABNAETCA HeJ'II/IHeIZHOCTb, r’mnepTekCcTyaribHOCTb U MYJNIbTUKOMMNOHEHTHOCTb.
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