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Abstract. Purpose of the research. The article is devoted to the current topic of museums’ role in modern society,
which is characterised by the widespread use of social media as the main communication and information channel.
The research methodology is based on the use of general scientific and special research methods: analysis,
synthesis, generalisation, systematisation of materials, induction, and deduction. The novelty of the study lies in
the comprehensiveness of the research on the social media activity of museums in the Ternopil region. The authors
investigate how museums adapt to new audience requirements and use social media as a tool to attract visitors,
promote cultural heritage, and create a dialogue with the public. The article is based on a comparative analysis
of the experience of different museums that use social media to achieve their mission. The authors put forward
a hypothesis that museums in the era of social media are moving from preservation to interaction, becoming not
only cultural but also social institutions. Conclusions. The author emphasises that museums are important carriers
of cultural memory and identity, but their role is changing due to the spread of digital technologies and social
media. Social media provide museums with opportunities to increase visibility, attractiveness, and accessibility,
as well as to collect feedback, take into account the needs and interests of the audience, and form communities
and partnerships. The author analyses how museums use social media for various purposes, such as informing,
educating, entertaining, promoting, engaging, collaborating, and socialising. The authors also consider the
challenges and benefits of using social media for museums, such as the changing role of visitors, competition
with other sources of information and entertainment, and the need to maintain relevance and quality of content.
The article concludes that museums in the era of social media should reconsider their mission and strategy to
meet current trends and audience expectations. It is determined that museums should move from preservation to
interaction, i.e. put not only exhibits in the centre but also people who visit them, creating opportunities for them
to learn, communicate, participate, and co-create

Keywords: museums of the Ternopil region; analysis of the museum website; analysis of museum social media;
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Relevance of the research

Cultural heritage digitising in local museums is an im-
portant step in preservation and engagement with the
public. This process opens up new opportunities for ac-
cess, research, and promotion of cultural values ensur-
ing their long-term exposure and study. Cultural herit-
age digitising facilitates global access to unique objects,
preserving them for future generations and facilitating
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the exchange of knowledge and cultural experience.
Digitalisation of monuments allows the conversion of
information about museum objects into an electronic
format which ensures their more effective preservation
and creates an opportunity for a wide range of peo-
ple to study and research their artifacts. With the use
of digital technologies, it is possible to create virtual
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exhibits that allow museum visitors to explore collec-
tion of objects online.

Analysis of research and publications
Cultural heritage preservation and popularisation has
been a question of active scientific exploration for a
long time. However, in the period of accelerated digiti-
sation of the global space, new opportunities and pros-
pects have appeared in this segment. In particular this
applies to social media. Scientists such as N. Rodionova
& H. Hairapetian (2021), Zh. Myna (2021), V. Orlyck et
al. (2021), D.O. Zirka (2020), M. Butyrina & V. Ryvli-
na (2021). Aspects of social networks using for museum
popularisation in Ukraine and abroad are in the works
of A.D. Belova (2022), M. Rosoha & Zh. Myna (2022). At
the same time the rapid development of social media
requires further exploration in this direction and in
particular taking into account the regional aspect.

The purpose of research is to analyse the activity of
the museums of the Ternopil region in social networks
and the effectiveness of their social communications.

Presentation of the main material
For the effective development of museum industry, it
is necessary not only to digitise, store, and record the
objects, but also to ensure citizens’ interest and access
to them. So virtual attractions and 3D objects have little
value by themselves without a viewer. In order to popu-
larise and make exhibitions and expositions accessible,
museums can offer the following online activities:

publication of online educational materials that
can be used by teachers and students including games
and tests for learning;

virtual events, online exhibitions, meetings, on-
line lectures, webinars and workshops;

development of augmented reality instruments to
create an immersive visitor experience;

providing the possibility of buying tickets, repro-
ductions or souvenirs online;

virtual tour design that allows you to visit muse-
um expositions online;

creation of an interactive and user-friendly web-
site with comfortable navigation;

development of virtual models for individual ex-
hibits of the entire museum;

availability of interactive online exhibitions where
users can interact with objects;

active use of social networks for publishing news,
photos, and videos with audience involvement though
groups, events, and discussions.

We will now take a closer look at some tools that
museums should apply as a priority. These include
the presence of museum websites the ability to order
tickets or services online, as well as social networks or
blogs maintained by museum staff.

According to the Resolution of the Cabinet of Min-
isters of Ukraine No. 1388 “On approval of the list of
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museums and reserves in which museum objects that
are state property and belong to the state part of the
Museum Fund of Ukraine are stored” (2021) there are
34 state museums in Ternopil. A sample of 10 well-
known museums in Ternopil and the region is offered
for analysis. First of all, we will analyse the availability
of the website and the most important criteria for its
convenience.

A user-friendly website for a museum is an ex-
tremely important part, as it influences the visitor’s ex-
perience and can determine their interaction with the
museum online. Here are some key aspects and bene-
fits as a user-friendly website:

easy navigation: a convenient menu structure and
clear rules allow visitors to easily find the necessary
information, reducing the time spent by the client to
reach a specific page or section;

adaptive design: the site must be adapted for
different types of devices (computers, tablets, mobile
phones) for optimal display on any service;

aesthetics: an attractive and aesthetics look that
reflects the atmosphere of the museum based on the
use of high-quality photos and graphics to create an im-
pression of museum exhibits;

loading speed: speed is a key factor for the satis-
faction of visitors and improving the website’s position
in search engines;

interactivity: the use of interaction elements, such
as QR-codes, animations, videos and interactive galler-
ies, the possibility of commenting, feedback, and asking
questions for visitors;

new and high-quality content: clear and interest-
ing content that reflects the collection, events, and his-
tory of the museum, ensuring the relevance of informa-
tion and regular content updates;

SEO optimisation: using keywords and SEO strate-
gies toimprove the website’s visibility in search engines;

online services: ease of ordering tickets, online
gift shop, contact details.

Therefore, we can conclude that most of the an-
alysed museums have the website quality problems
such as the lack of adaptability, speed, and interaction.
Poor aesthetics and outdated content are also common
trends. The Les Kurbas Memorial Manor Museum and
the Bohdan Lepkyi Literary Memorial Museum could
not be analysed due to the absence or non-functioning
of the website.

The most optimal, in the opinion of the author, is the
website of the Ternopil Regional Museum of Local Lore,
which, in addition to speed, the absence of virtual tours
and the ability to buy tickets with paymentonline, has all
the main characteristics for the convenience of the user.

It would be appropriate to single out the aesthetics
of the websites of the Terebovlia Museum-Workshop
and the Borshchiv Museum. There modern design at-
tractively distinguishes them against the background of
the outdated templates of many others.
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Table 1. Analysis of the comfortable using of museums websites of the Ternopil region
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Figure 1. Interface of the Ternopil Regional Museum of Local History

Source: developed by the author
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Figure 2. Terebovlia museum-workshop

Source: developed by the author
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modern 3D tour.
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Figure 4. Virtual tour of the Pochaiv history and art museum

In conclusion, a balanced and functional website
is important for promoting the museum, attracting
visitors and ensuring user comfort. In addition to the
website, museums also maintain their social media.
One of the main advantages of using social networks
is their wide audience. Millions of people use popular
platforms such as Facebook, Instagram, X (Twitter)
and others. It gives museums the opportunity to con-
vey their message to a wider audience. They can create
posts, photos, videos, and other content that captures
the attention and interest of social media users. This al-
lows demonstrate the uniqueness and interest of muse-
um exhibits and events, which stimulates the desire to
visit the museum personally. Social networks also give
museums the opportunity to interact with their audi-
ences. Museum staff or academics can answer ques-
tions, provide additional information and connect with
visitors through comments, private messages and other
forms of communication. It helps to build relationships
with your audience and create a positive image of the
museum. It would be underlined that social networks
allow museums to create campaigns and promotions
aimed at attracting new visitors.

Social media management for museums is an im-
portant aspect of communication with audience and

promotion. Here are the most important indicators
and features in the management of social networks by
museums:

growth in the number of subscribers: indicates an
increase in the audience’s interest in the museum and
the effectiveness of communication strategies;

interaction and involvement: the number of likes,
comments, reports indicate how actively the audience
communicates and interacts with the museum'’s content;

conversion: registration for events, purchase of
tickets, participation, and promotions, which evaluates
the effectiveness of social networks in transforming the
audience into active visitors;

frequency and regularity of publications: regular
content helps to maintain the interests of the audience
and increases webpage recommendations.

Among the features that should characterise social
media is the planning and publication of diverse, inter-
esting and educational content; active response to com-
ments and messages, public wishes of the; influential
persons or experts involvement to increase influence
and expand audience; creation events that attract the
attention and interaction of the audience: publication
of high-quality photo and video materials, compli-
ance with trends; creating and maintaining an active
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community in which the audience can discuss and
share impressions. The indicated features help muse-
ums to build a successful strategy in social networks,
supporting the interaction and interest of the audience.

We will briefly analyse the management of popu-
lar social networks by the mentioned museums. Social
network X is not particularly popular, none of the muse-
ums mentioned has an official page or tweets.

Table 2. Museums of Ternopil region pages presence in popular social media

Name of Museum Facebook Instagram YouTube TikTok
Berezhany Museum of Local Lore + + - -
Borshchiv Regional Communal Museum of Local History + + + -
Kopychyntsi Museum of Theatre Art + + + -
Kremenets Literary and Memorial Museum of Julius Slovatsky + - -
Bohdan Lepkyi Literary Memorial Museum + + + +
Les Kurbas Memorial Manor Museum + - -
Pochaiv History and Art Museum + - - -
Terebovlia Museum-Workshop + - -
Ternopil Regional Local History Museum + + + +
Ternopil Regional Art Museum + - -

Source: developed by the author

Analysing the presence of museum in various social
networks, we can draw the following conclusions. All
museums have a Facebook presence, which is a good
practice for interacting with the audience and publish-
ing various content. Most museums also use Instagram
to visually present their exhibits and events. Video con-
tent, especially short videos, has gained immense popu-
larity in the current environment, so creating channels
on You Tube and TikTok is a great way to promote your
museum online.

We will briefly examine the pages of each museum
separately. The Berezhany Museum of Local Lore actively
maintains a Facebook page due to which it received
2000 likes and more than 2400 followers, which is a
food result for the district museum page [https://www.
facebook.com/profile.php?id=100076229239160].
The profile contains up-to-date information, contacts
and several positive reviews. The museum is men-
tioned in the local media. The lack of planned events
from the end of 2021 can be mentioned among the

shortcomings. The Instagram page does not have sim-
ilar results [https://www.instagram.com/berezhanch-
kiikraieznavchii/]. About 200 followers with more than
370 posts is a rather insignificant number. Engagement
is also low: approximately 1-2 likes per post and rare
comments. Other shortcomings include a small number
of videos, lack of contact information for the museum
and profile sections.

The Borshchiv Regional Communal Museum of Lo-
cal History [https://www.facebook.com/bormuzey]
has a well-organised Facebook page with more than
one and half thousand readers and likes. The page is
constantly updated and contains a lot of relevant infor-
mation. Positive trends are visible on the Instagram net-
work [https://www.instagram.com/bormuzey/]. With
a small number of readers (about 200) the interaction
with the posts is high-quality. The average number of
marks is a good example of page maintenance. Among
the recommendations: supplementing the profile head-
ings with contact information and the museum location.

99 posts

Museum

204 followers

® REELS

bormuzey m Message 42

9 following

Bopiuiscbkuii KpaesHasumii myseit

OdiuiiiHa cTopiHka BopLIIBCLKOro 061acHOro KOMYHaNIbHOTO KPAESHABYOrO My3ei0.

@ TAGGED

Figure 5. Instagram of The Borshchiv Regional Communal Museum of Local History

Source: developed by the author
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The museum’s YouTube channel [https://www.
youtube.com/@user-eq5bi5zp9m] periodically adds
videos views vary from several dozen to several thou-
sand per video. The channel has low interaction, only 79
subscribers and published 20 videos. The video about
cave excavations was of particular interest to viewers.
It is proposed to publish similar videos in the future for
the purpose of education and the audience interest.

Kopychyntsi Museum of Theatre Art does not have

a separate profile but a public group [https://www.
facebook.com/groups/483145121725769/].  There

are about 1000 participants. Discussions are constantly
published and gain from 20 likes. The Instagram page
[https://www.instagram.com/museum_kopychyntsi/]
is not maintained and has only 5 posts in 2022. The
video hosting channel [https://www.youtube.com
user-oy8kb7ot6l] has only 3 videos and 13 followers.
The Kremenets Literary and Memorial Museum of
Julius Slovatsky [https://www.facebook.com/muse-
umjs] maintains a high-quality Facebook page. The pro-
file contains contact information constantly publishes
photos and videos, events, and historical facts. As of the
beginning of 2024, the page has about 900 likes and
more than 1,000 readers. The page is often mentioned

S i
o\ -y

(K4

281 posts

& POSTS

326 followers

© REELS

by visitors and media. YouTube channel [https://www.
youtube.com/@user-od1il2ep3b] posted only 1 video
in 2020 and is no longer updated.

Bohdan Lepkyi Literary Memorial Museum constant-
ly publishes information on its Facebook page but the
contact information points to a site that is not working
[https://www.facebook.com /profile.php?id=1000637
92090409]. The page has more than 800 readersbutithas
little interaction - about 10-15 likes per post. The muse-
um often exhibits both artists and amateurs so there are
often notes and references. The museum'’s YouTube chan-
nel  [https://www.youtube.com/@user-pk6ld3wn2i]
contains a brief description and site information which
unfortunately is not working. The channel has 50 videos
and more than 300 followers. The average views are sev-
eral dozen per video. Individual videos have more than
1000 views.In 2023, the museum also created a profile on
TikTok where with a small number of subscribers, it has
about 5000 views of short videos [https://www.tiktok.

com/@museumlepkiy]. The Instagram page is updated,
contains 281 publications and 326 followers [https://

www.instagram.com/museum lepkiy/]. The inter-

action is not significant but the system of publications
and a large number of Reels deserve attention.

museum_lepkiy ([EEE) Message =

116 following

Myseii Boraana Jlenkoro

27 cepniua 1995 poxy siakputo myse Boraana Mlenkoro y . Bepexary:
@ wvawlepkiyte.ua

@ TAGGED

Figure 6. Instagram Bohdan Lepkyi Literary Memorial Museum

Source: developed by the author

Les Kurbas Memorial Manor Museum has been run-
ningaFacebookpagesince2017 [https://www.facebook.
com/profile.php?id=100016728044369]. Maintaining
apagenotonbehalfofan organisation butonbehalfofan
individual can be called not quite correct, so itisnot pos-
sible to analyse statistical data. The average number of
likes in postsis 50. The organisation provides answers to
user comments. The museum Instagram page has about
50 posts and contact details in the profile headings.

Library Science. Record Studies. Informology. Vol. 20, No. 1

Information is published more seldom than on Face-
book [https://www.instagram.com/kurbas museum/].

Pochaiv History and Art Museum does not have a
separate official profile but a public group [https://
www.f k.com/gr 104 412 42].
The page is updated and regularly publishes informa-
tion and has more than 1200 subscribers. Among the
disadvantages are low interaction, no more than 20
likes and single comments.
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Figure 7. Instagram of Les Kurbas Memorial Manor Museum

Source: developed by the author

Terebovlia Museum-Workshop constantly pub-
lishes events and photos, as well as provides infor-

mation about events and workshops [https://www.
f k.com/m mworkshop]. The page has

1200 likes and more than 1400 readers. Publications
have an average of up to 20 likes and comments from

142 posts

4_Hz_o

museum_workshop_
684 follovizrs

the audience. The Instagram page has about 700 fol-
lowers. Thanks to the latest promotion tools through
Reels the short videos have thousands and tens of
thousands of views which is an excellent result for
the district museum [https://www.in ram.com

museum_workshop_/].
B v = -

324 following

MY3EN-MAVICTEPHA MTEPEEOBAA

7i 13 gikodinty TEopeig MaAcTepHAa @ @

SreopuEMacTeoH

_neozei
nd.monobank.ua/jar/6TEMSAALYG

Figure 8. Instagram of Terebovlia Museum-Workshop

Source: developed by the author
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Analysing the social pages of Ternopil Regional Local
History Museum we can follow the system and uniform-
ity of the names which makes the search for the muse-
um more convenient for the user. The standard logo and
information indicate the professionalism of the organi-
sation and the bright design visual appeal. All social net-
works of the museum are constantly updated employees
of the institution publish photos, videos, and events. In
addition, the museum also maintains a Telegram chan-
nel with updates and news [https://t.me/museum_ter-
nopil]. There are more than 3800 readers on the muse-
um’s Facebook page, and announcements reflect events

KpaesHnaBuui Myseit TepHonine

%

25 Following 421 Followers 7108 Likes

museum_ternopil1913

|

B T06i 3anucanmit
@ koa HeanawmHoi Hauii Q,
a MY3EW - fioro ckaxep. Mignucyica!

& Liked

Videos

MakeT kpuisku y My3ef Sk npacysany Hawi npe...  My3eiiHuua noginunaca...

with the opportunity to contact and purchase tickets
[https://www.facebook.com/museumternopil1913].
The museum has a rating of 4.5 points out of 5 possible.

The museum Instagram page has a professionallook,
fixed stories by topic and more than 1100 publications

and 1000 followers [https://www.instagram.com/
museum ternopil1913/]. The video hosting channel

[https://www.youtube.com/@ternopil. museum1913]
published 184 videos and almost 300 subscribers. Tik-
Tok with short videos has a total of about 100000 views
and more than 7000 likes [https://www.tiktok.com/@
museum_ternopil1913].

B tses

Tpaauuii pizaeaHoro cT...  @Hexait uer 6naronar...  PisaesAka wonka Ha BHC...

Figure 9. Instagram of Ternopil Regional Local History Museum

Source: developed by the author

The Ternopil Regional Art Museum has more than
1300 readers and more than 1000 likes on its official
Facebook page. The page has contact information and
frequently updates information [https://www.face-
book.com/profile.php?id=100063648422802]. There
are not many photos and video content on the page,
the average reaction to a publication is about 20 likes,
so the reaction of the audience is rather low. The page
on the Instagram platform has about 650 followers and

150 publications [https://www.instagram.com/art.

museum_ternopil/]. The page is updated frequently
but not systematically; there are low-quality photos but

there is interaction with the audience.

The scientific novelty of the research consists in a
systematic analysis of the methods of using digital in-
struments for the popularisation of museum heritage
based on which hypotheses are put forward regarding
the potential and directions of development of these in-
struments for the formation of a museum digital space
is attractive to the user.

Conclusions

The analysis of social networks of the museums of Ter-
nopil Region provides valuable information about their
online preserve and interaction with the audience.
A high-quality website and popular social media can

Library Science. Record Studies. Informology. Vol. 20, No. 1

provide a museum with many advantages: providing
access to museum information for users from all over
the world through virtual space; the possibility of cre-
ating virtual exhibition and online tours; creation of ed-
ucational resources; development of online community
for communication, exchange of ideas and interaction
with visitors; using social networks for advertising mu-
seum events, exhibitions, and attracting new visitors;
capturing the attention of different groups of the audi-
ence, in particular young people.

The success of museum social networks depends
on the number of followers, the level of interaction, the
regularity of publications and the variety of content.
Optimal use of popular platforms such as Facebook and
Instagram as well as experiments with the latest trends,
such as InstagramReels and TikTok, can improve the ef-
fectiveness of the museum'’s online presence. The ap-
proach to maintaining the website and social media of
the Ternopil Regional Museum of Local History which
is reflected in views and assessments, can be called a
benchmark, but not an ideal. In general, recommenda-
tions for other museums in the region may include im-
proving interaction with the audience, regularly updat-
ing content, using a variety of formats (photos, video,
texts among others) and optimising profiles with con-
tact information and location.
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Ternopil region museums in the age of social media...
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My3ei TepHoOniAbLIWHK B €N0Xy COLiaAbHUX MepeX: Bia 36epeXxeHHA A0 B3aEMOAIi

Tetsana IleTpiBHa JleGigb

AcnipaHTka kadeapH iHGOPMaLIMHOI Ta COLLIOKYABTYPHOI AIIABHOCTI
3axiAHOYKpaiHCbKMI HaLiOHAAbHWUI YHiBEPCUTET

46009, ByA. \bBiBCbKa, 11, TepHoninb, YkpaiHa
https://orcid.org/0009-0005-3413-9064

AHoOTaWif. Mera gocnimxenns. CTaTTsa NPUCBAYEHA aKTyaslbHINd TeMi poJii MyseiB y CydacHOMy CyCHiJIbCTBI,
AKe XapaKTepU3yeETbCAd LUIUPOKUM BUKOPUCTAHHAM COLia/IbHUX Mepex siIK OCHOBHOI'O KaHa/ly KOMYHiKauii Tta
inpopmanii. MeTozos10TisI JOCTIMKEHHS MOJIATAE B 3aCTOCYBaHHI 3araJlbHOHAYKOBUX Ta CIeliaJIbHUX METO/IiB
JOCJiPKEHHS: aHaJli3y, CHHTe3y, y3araJbHeHHs, CUCTeMaTu3alil MaTepianiB, iHAYKLil Ta aexykuii. HoBusHa
JOCJiPKEHHS TOJISITA€E B KOMILJIEKCHOCTI [JIOCJIi/I)KEHHSI aKTUBHOCTI My3eiB TepHONIJIbIIMHU B COLMEpPEXax.
ABTOpHU JOCTIPKYIOTH, K My3el aJallTYIOThCA 10 HOBUX BUMOT ayAUTOPil Ta BUKOPUCTOBYIOTh COLlia/IbHI Mepexi
AK IHCTpYMEHTH JJId 3a/ly4YeHHs BiJABiAyBadyiB, nonyadapusanii KyJbTypHOI CIafIiUHUA TA CTBOPEHHS AlaJjory 3
rpoMazicbKicTio. CTaTTs 6a3yeTbCs Ha MOPIBHAJBHOMY aHaJsi3i ocBify pisHUX My3eiB, sKi BUKOPHCTOBYIOTb
conjjaJbHI Mepexi /14 peasiszalii cBoel Micii. ABTOpY BUCYBaIOTh TinoTe3y, 110 My3ei B eNoxy COLia/IbHUX Mepex
MepexoJsiTh BiJ 30epekeHHs [0 B3aEMO/Il, CTal0YX He JIMIle KyJbTYPHUMH, 2 U COL[ia/IbHUMU iHCTUTYI[isIMH.
BHCHOBKU. ABTOpH CTATTi MiIKPECIIOIOTH, 1110 My3el € BAXKJIMBUMH HOCISIMU KyJIbTYPHOI IaM’sITi Ta ileHTUYHOCTI,
aJie IXHsI POJIb 3MIHIOETBCS V 3B’I3KYy 3 MOLIMPEHHAM IUPPOBUX TEXHOJIOTIM Ta couianbHUX Mepex. CorjiaibHi
Mepexi HalaloTh My3esiM MOXKJIMBOCTI /151 361/IbLIIeHHSI BUAUMOCTI, MPUBAGJIMUBOCTI Ta JOCTYITHOCTI, @ TAKOX JJIsI
360py 3BOPOTHOI0 3B’sI3Ky, BpaxyBaHHs NOTpe6 Ta iHTepeciB ayauTopii, opMyBaHHS CHiJIBHOT Ta NAPTHEPCTB.
ABTOpH aHai3yIOTh, IK My3el BUKOPUCTOBYIOTh COIlia/IbHI Mepexi Ji/is pi3HUX Ljijel, TakuxX K iHpopMyBaHHS,
0CBiTa, po3Bara, NpoCyBaHHs, 3aJly4YeHHs, ClIiBIpals Ta coliiaizalis. ABTOPU TaKOX PO3IJISIAl0Th, IKi BUKJIUKU
Ta [lepeBary Hece BUKOPUCTAHHA COLia/IbHUX Mepex AJid My3elB, TaKi K 3MiHa poJii BiZBiAyBayiB, KOHKypeHLid
3 iHmuMu mpxepesnamu iHpopmanii Ta po3Bar, Heo6XiAHICTb NiATPUMYBATH aKTYalbHICTb Ta AKICTb KOHTEHTY. B
CTaTTi 3p06JIEHO BUCHOBOK, 1110 My3€i B eM10Xy coljiaIbHUX MepexX IOBHUHHI [TeperyIsHY TH CBOIO Micito Ta cTpaTeriro,
1106 BiZIMOBiAaTH Cy4yaCHUM TeH/EeHL[isIM Ta 04iKyBaHHAM ayAuTopil. BusHauyeHo, 1110 My3el NOBUHHI TepexXoAUTH
Bifi 36epexxeHHs 10 B3aEMOZil, TOGTO CTAaBUTH B LIEHTP He JIMIle eKCIOHATH, a ¥ JirjeH, AKi X BigBiAyHOTh,
CTBOPIOIOYM /I HUX MOXJ/IMBOCTI I/ HABYaHHs, CIIIJIKYBaHHs, y4acTi Ta CIIIBTBOPYOCTi

KalouoBi cnoBa: Mmy3el TepHONIBIMHY; aHaJIi3 BeOCATy My3elo; aHa/Ii3 COLIMEpPeX MY3elo; eIeKTPOHHA KY/IbTYpa;
BipTyanbHMit Mysen
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