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This paper considers the issue of state financial protection-
ism of the agricultural industry in the context of regionalization.
A comprehensive methodology of state financial protectionism of
the agricultural industry in the context of regionalization has been
proposed, taking into consideration IPR and the value of the agri-
cultural industry in a region. Based on statistical data on the indica-
tors of investment attractiveness of the region (IAR) and the value
of the agricultural industry in a region, regions for financing were
determined. The problem of determining the fate of state financial
protectionism for the agricultural industry in the context of region-
alization has been stated and solved. The proposed methodology was
tested by an experimental method.

It is proposed that the state financial protectionism in the con-
text of regionalization should include budget (investment) financial
injections based on the investment attractiveness of a region and the
value of the agricultural industry in the region, which are directed to
the agricultural sector, in order to support it.

The calculation results show that the distribution of financial re-
sources with the available amount of public finances S=1 allocated for
support is carried out proportionally. The comprehensive approach has
made it possible to identify four regions for financing, and those are
the regions that have the greatest value in the agricultural industry.

Practical value is for management bodies (local, territorial, etc.)
in the distribution of funds according to the vector of protectionism
of the agricultural industry. The theoretical value is for research-
ers dealing with financial support, state protectionism, and public
administration.

Keywords: state funding, protectionism, state support, agricul-
tural industry, investment attractiveness.
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The results reported in this paper proved the need to develop
strategic measures of the financial security management of enter-
prises. Approaches to understanding the essence of “management”
and “financial security of an enterprise” concepts were analyzed;
the author’s vision of the essence of “management of the financial
security of an enterprise” concept was generalized. Trends in the de-
velopment of industrial enterprises were studied in order to identify
the main indicators that determine the safety level of enterprises in
the industry. Strategic directions in the financial security manage-
ment of industrial enterprises were investigated. It was established
that the construction of a regression model would allow an enter-
prise management to track the effect of deterministic factors on a
change in the level of financial security of the enterprise and adjust
the process of making managerial decisions related to the financial
security of the enterprise. Given this, it became possible to build
a tree of goals, which grouped and divided the strategic measures
to manage the financial security of an enterprise. A strategic map
was built, which reflected the relationship of all the processes at an

enterprise and contributes to improving the level of management
of the financial security of the enterprise. An expert study into the
search for an optimal approach ensuring the financial security of an
enterprise was conducted. It is confirmed that in order to improve
the level of financial security management of an enterprise, it is
necessary to optimize the trade and technological process in order
to obtain maximum profit in the future, which could improve the
state of all elements of the financial security management system of
an enterprise. Thus, there is reason to assert that it is appropriate to
define the strategic directions for managing the financial security
of industrial enterprises by using regression and hierarchy models.

Keywords: financial security management of the enterprise,
regression model, hierarchy method, strategic map.
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The meaning of the “digital marketing management” concept
that takes into account the role of customer impressions and emo-
tional response as prerequisites for activating targeted actions is
clarified. Tt is proved in the paper that one of the most important
criteria of digital marketing management effectiveness is the forma-
tion of user impressions.

The issues of digital marketing management evaluation are
generalized. It was found that modern methods of economic evalu-
ation do not take into account the emotional component of content
perception. It is proposed to introduce qualitative evaluation of
impressions along with quantitative methods of digital marketing

management. Digital marketing formats are systematized accord-
ing to the ability to track customer feedback after interacting with
a particular format. Tt was found that the most popular formats of
digital marketing in 2021 were those that take feedback into ac-
count. In particular, companies spend their budgets for SMM — 75 %,
banner advertising — 71 %, and for sharing they mostly choose social
networks: Facebook — 88 %, Instagram — 78 %, Google — 75 % and
YouTube — 71 %.

Methodical recommendations to substantiate the economic
evaluation of digital marketing management are proposed. Based
on the concept of impression economy, the method of assessing
the impressions of users by reviewing their reactions on social
networks is analyzed. SWOT analysis of user impressions is made,
and it is proposed to choose digital content, which is more emo-
tional.

The proposed methodological recommendations reflect the
results of the effectiveness of digital marketing management both
in quantitative (assessment of absolute and relative indicators) and
qualitative forms (assessment of impressions).

Keywords: digital marketing management, economic evalua-
tion, advertising campaign, SWOT analysis.
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E-currency is a form of digital currency that employs encryp-
tion to safeguard transactions, limit the manufacture of new units,
and verify asset transfers. Bitcoin exchange rates and returns are
the primary subjects of this study. In order to measure volatility, the
standard deviation of logarithmic returns is determined. This study
used a special test to determine whether or not the data were normal.
Findings of high volatility were also made using a plot, a statistical
process control chart, and other methods. Normality test (casual
test) has been investigated accordingly to approve and validate the
results. The F-test has been considered as the main indicator for the
validity of the results. It has been based on the F-value of 9.3. As
well as the financial performance has been done using the time and
currency with upper and lower limits. The maximum limit is 34 with
a G-value of 0.34. Furthermore, market return-based e-currency
has been investigated and analyzed using free and fixed limits for
both main variables time and currency. According to these data, the
greatest value is 23 in fixed limit circumstances, while it is 18.4 in
broad trend cases. The financial performance-based ANP method
has been examined using the ANP approach with return values for
the currency. The upper limit reached 544 with 0.43 as a G-value.
An increasing number of people are valuing volatility. Because of
the present high level of volatility, investing in Bitcoin is seen as a
high-risk endeavor. The purpose of this study is to assist investors in
developing a strategy that maximizes returns while minimizing risk.
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financial performance, financial prediction.
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PO3POBKA METOJIUKU IEP;KABHOTO ®THAHCOBOTO ITPOTEKITIOHI3MY CLJIbChbKOTOCIIOJAPCBKOT
MPOMHUCJIOBOCTI B KOHTEKCTI PETTOHAJII3AIIII (c. 6-14)

1. C. JleBuenko, H. I. T'pagosuy, B. B. Bopkoscbka, 1. G. Britchenko

PosriistyTo npobaemy aepKaBHOro (hiHaHCOBOrO MPOTEKIIOHI3MY CLIBLCHKOTOCTIONAPCHKOT IPOMUCIOBOCTI B KOHTEKCTI perionasisaltii.
3aIrporoHOBAHO KOMIIJIEKCHY METOJMKY Jep:KaBHOTO (hiHAHCOBOTO MPOTEKIIOHI3MY CITBCHKOTOCTIOAPCHKOI TIPOMUCIOBOCTI B KOHTEKCTI
perionasizariii, o Bpaxosye II1P Ta 1iHHicTb CiIbCbKOTOCIOAAPCHKOI IPOMUCIOBOCTI periony. Ha mifcTaBi craTUCTUYHUX aHUX 32 TTOKA3-
HHUKaMU iHBecTHIL#iHOI npuBabauBocti periony (ITIP) Ta MIHHOCTI ClIbCBKOTOCTIONAPCHKOT MPOMUCIOBOCTI PErioHy BUSHAYEHO PETIOHH ISk
dinancyBanns. ChHopMyIb0BaHO Ta BUPINIEHO 33[a4y BU3HAYEHHS JI0JI JIeP:KaBHOTO (hiHAHCOBOTO MPOTEKITIOHI3MY CiJIbCHKOTOCTIOAAPCHKOT
MPOMUCJIOBOCTI B KOHTEKCTI perionamizarii. [IposeseHo anpobariito 3apornoHOBaHOI METOIMKHI EKCIIEPIMEHTATBHIM METOIOM.

3anporoHoBano, Mmij AepKaBHUM (hiHAHCOBUM MPOTEKIIOHI3MOM B KOHTEKCTI perionasisaiii, BBakatn Gio/skerri (iHBecTuIiiini) ¢i-
HAHCOBI BJIMBAHHS 34 MOKA3HMKAMU IHBECTHIIHHOI PUBAOIMBOCTI PETIOHY Ta IIHHOCTI ClIbCHKOTOCIIONAPCHKOT MPOMUCTIOBOCTI PETIOHY, SKi
CTPSIMOBYIOTBCS 10 CLILCHKOTOCTIOIAPCHKOTO CEKTOPY, 3 METOIO HOTO TiATPUMKH.

PesysibraTu pO3paxyHKiB MOKA3yOTh, [0 PO3MOALI (HiHAHCOBUX KOIITIB PH HAsIBHOMY 00cs3i iepskaBHuX (hinauciB S=1, 0 BUAIIAIOTH-
¢S Ha MATPUMKY, 3[IiHCHIOETBCS TPONOPIIiitHO. KoMIurekcHuit mizxil 103BOIMB BUSHAYNTH YOTUPH PETIOHM 71 (hiHAHCYBAHHS, TP IIHOMY
perionu, ki MatTh HAlOLIBILY I[IHHOCTI ClIBCHKOTOCTIOAAPCHKOT IIPOMUCIOBOCTI.

[IpakTiyuna MiHHICTH € /71T OPTAHiB yIPaBIiHHS (MiCIIeBIM, TEPUTOPIATbHUM Ta iH) TIPU PO3MO/IiJi KOTITIB 32 BEKTOPOM MPOTEKITIOHI3MY
CLILCHKOTOCTIONAPCHKOT TPOMKCIOBOCTI. TeopeTnyHa MIHHICTh Mae MicIie JJIst IOCAIIHUKIB, SKi 3aiiMaloThest MUTaHHAMK (hiHaHCOBOTO 3a6e3-
TeYeH s, IePKaBHOTO MTPOTEKI[IOHI3MY Ta IepsKaBHOTO aMiHICTpyBaHHS.

Kmouosi cioBa: /lepxaBie (inancyBanns, IPOTEKIIOHI3M, /IepKaBHA MiATPUMKA, ClIbCHKOTOCIOAAPCHKA IIPOMUCIIOBICTD, iIHBECTHITIITHA
npUBabIUBICTD.
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BIIPOBA/IKEHHA CTPATETTYHUX IHCTPYMEHTIB B ITPOIIEC YIIPABJITHHA ®IHAHCOBOIO BE3IIEKOIO
MPOMHUCJIOBUX NIANPUEMCTB YKPATHU (c. 15-23)

II. B. Ilponosa, T. B. Kysenxo, H. B. Ca6aina

OTpumMaHi pe3yJIbraTi A0Ben HeOOXIAHICTh PO3POOKH CTPATEriYHNX 3aXO/iB YIPABIiHHS (BIHAHCOBOK GE3MEKOI MiAMPUEMCTB. 11po-
BeJICHO aHaJli3 MiAXOAIB 0 HOHATTS CYTHOCTI KaTeropiii <ympasiiHHs» Ta «diHancoBa Gesleka MiANPUEMCTBAY, y3araJbHEeHO Ta HaJaHO
aBTOPCbKE GAYEHHS CYTHOCTI MOHATTST «YIPaBIiHHSA (PIHAHCOBOK GE3MEKOI0 MiAPUEMCTBA. [{OCIIZKEHO TEHIEHITT PO3BUTKY IiAIPUEMCTE
MPOMUCJIOBOCTI 3 METOIO BH3HAYEHHST OCHOBHUX MOKA3HMUKIB, 110 BU3HAYAIOTH PiBeHb (hiHaHcoBOI Gesmeku miamprueMcTs ramysi. [IpoBezxero
JOCI/KEHHsT THCTPYMEHTIB CTPATErivHOro yIpassiHHs (DIHAHCOBOW GE3MEeKOI MPOMUCIOBUX MiANPUEMCTB. BeTaHoBIEHO, M0 MOOYA0BA
perpeciiiHol Moziesii IacTb 3MOTY KEePiBHUIITBY MiITPHEMCTBA BIICTEKYBATH BIIUB JIeTePMiHOBaHUX (haKTOPIB Ha 3MiHY PiBHsI (hiHAHCOBOI 6e3-
[EKH THANPUEMCTBA Ta BHOCUTU KOPEKTUBH B TIPOIEC IPUIHATTS YIPABIIHCHKUX PillieHb 110710 (GiHAHCOBOI OE3MEKH TAIPUEMCTBA. 3aBAAKU
IIbOMY CTAJI0 MOXKJINBO TOOYIyBATH JEPEBO IIiJI€ll, Ha SIKOMY 3TPYIOBAHO Ta TOMIJTEHO CTPATETIUHI 3aX0M MO0 YIPABIIHHS (HiHAHCOBOIO
Gestexoro mignpuemcrsa. CHOPMOBAHO CTPATETIUHY KAPTY, 1[0 B3AEMOIIOB’SI3Y€ BCI IPOIIECH [TisIBHOCTI MIMPUEMCTBA 1 CIPUSE TOKPAIIECHHIO
piBHS yrpaBJiHHs (GinancoBoio Ge3rekolo mianpuemcTsa. [IpoBeere ekcrepTHe MOCTiIKEHHsI MOITYKY ONTUMAJILHOTO MiAX01y 10 3abe3-
neuenns hinancoBoi Gesnexu mignpuemcrsa. [HATBEPKEHO, 110 A/ MOJIIIIEHHs PIBHA YIIPaBIiHHA (GIHAHCOBOIO GE3IEKOI0 MiAIPUEMCTBA
MOTPIGHO ONMTMMIZYBATH TOPTiBEIBHO-TEXHOIOTIYHII POTIEC /I7IsT OTPIMAHHS Y MallOyTHbOMY MaKCHMaIbHOTO mpHOyTKY. Lle cayryBatnme
HOJIIIIIEHHIO CTaHy YCiX €JIEMEHTIB CHCTeMU yIpaBJiinis (hiHaHcoBOIO GE3IeKoI0 MiAnpueMceTBa. TaKMM YMHOM € TIiICTaBU CTBEPIKYBaTH,
1110 CTPATEriuHi HATPSIMU YIPABJIIHHS (HDIHAHCOBOIO GE3MEKOIO0 MTPOMKCIOBUX MiNPUEMCTB JIOMIILHO BU3HAYATH 3 BUKOPUCTAHHIM MOJIEJIeH
perpecii Ta iepapxii.

Kmo4oBi cioBa: ynpasiinnsa (GhiHaHCOBOWO GE3IEK0T0 MiAMPUEMCTBA, PErpeciiiHa MO/IENb, METOT iEpapXiii, cTpaTeriuHa KapTa.
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EKOHOMIYHA OIIIHKA YIIPABJIIHHSA HN®POBUM MAPKETUHI'OM HA IIIJIITPUEMCTBI (c. 24-30)

10. JI. Tarapunnesa, O. I. ITymxkap, O. C. [Ipyrosa, C. K. Ocunosa, A. b. Makapenko, O. C. MopzaoBueB

YTOuHEHO CyTHICTb TOHATTSI «YIPABIiHHS ITNGPOBUM MAPKETHHTOM» 3 YPaxXyBaHHSIM POJIi BPKEHb Ta eMOIIHOTO BiATYKY KJI€HTIB,
SIK TIePe/lyMOBI aKkTuBizalii IXHiX 1isboBux /iil. JloBe/ieHo, 10 0/{HUM 3 HalBAKJIMBININX KPUTEPIiB eheKTUBHOCTI yIPaBJIiHHS III(PPOBUM
MapKeTHHTOM € (hOpMyBaHHS BpakKeHb KOPUCTYBaYiB.

V3arasbHeHO TPOGJIEMU OLIHKU YIPABAiHHS UBPOBUM MApPKETUHIOM. BUSIBJICHO, M0 CyYacHi METOIU €KOHOMIUHOI OIiHKMU He Bpa-
XOBYIOTH €MOIINHY CKJIQJOBY CIPUIHATTSI KOHTEHTY. 3allPONOHOBAHO TIOPS/ i3 KiJbKICHUMHU METOJaMW OI[iHKU YIIPaBIiHHS 1TN(POBIMU
MapKeTHHIOM BBECTH SKiCHI — OIHKY BpaskeHb. CrcTeMaTn30BaHo (hopMaT HudpoBOro MApKETUHTY BiAOBIZHO /10 MOKJINBOCTI Bi/ICTEXN-
T 3BOPOTHIi 3B S130K Bi/l KJI€HTa Mic/s B3aeMOl i3 neBHuM (hopmaToM. BusiBiieHo, 1o 110 HalGiIbIn moiyasipaux (hopmaris 1iugpoBoro




mapketunry y 2021 p. BigHocsaThCST (hOPMATH 13 MOKIIUBICTIO BPaXyBaHHSI 3BOPOTHOTO BIAITYKY, 30KpeMa I IMPUEMCTBA BUTPAYAIOTH GIOJIKETH
Ha SMM — 75 %, Ganepuy pekiaamy — 71 %, a st ii mommpentst — 31e6ipiroro o6upaoTs comianbii Mepexi: Facebook — 88 %, Instagram —
78 %, Google — 75 % ta YouTube — 71 %.

3alporoHOBAHO METOJAMYHI PEKOMEH/IAIT 100 0OIPYHTYBAHH €KOHOMIYHOI ONMIHKM YIPAaBIIHHSA IH(MPOBUM MApKETHHIOM Ha Iij-
npueMcTBi. Bazyounch Ha KOHIEIIi eKOHOMIKH BPakeHb 0OIPYHTOBAHO CIIOCIO OI[IHKM BpakeHb KOPUCTYBAUIB HIJISIXOM BPAXyBaHHs IXHIX
peaxitiil y comianbuux Mepeskax. [Tobynosano marpuiio SWOT-anasnisy BpakeHb KOPUCTYBaYiB, Ha OCHOBI 4OTO MPOMOHYEThCS 3iHCHIOBATH
BUGIpP Ha KOPUCTH GBI eMOIIITHOTO IUBPOBOTO KOHTEHTY.

BukopucranHs 3ampornoHOBaHIX METOANYHNX PEKOMEHIAIN BigoOpaskae pe3yabrati e(eKTUBHOCTI YIPaBAiHHS IIH(MPOBUM MAPKETHH-
TOM K y KiJIbKiCHIN (olliHKa 3a aGCOMOTHUMM 1 BIAHOCHUMU NMOKa3HUKaMM ), TaK i B gKicHiil (hopmax (OIliHKa BpasKeHb ).

Kmouogi cioBa: ynpaainus midpoBIM MapKeTHHTOM, eKOHOMIYHA OIiHKa, pekaamua Kammanisd, SWOT-anasnris.
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AHAJII3 BILIMBY EJJEKTPOHHHX BAJIIOT HA ®IHAHCOBI IOKA3HUKU HA OCHOBI IHOOPMAIIIMHUX
TEXHOJIOTTH (c. 31-37)

Salma Mansour Saad, Ali Khazaal Jabbar

Enekrponna Bamora € Gopmoro nndpoBoi BaTIOTH, 1110 BAKOPUCTOBYE MMU(PYBaHHS A1 3aXUCTY TPAH3AKILiii, 0OMEKEHHS BUPOOHUIITBA
HOBUX OJIMHUIIH Ta MepeBipKH repeiadi akTuBiB. OCHOBHUME 00’ €KTaMU JIAHOTO TOCTIKEHHsT € OOMIHHMIA Kype Ta AoXigHicTh 6iTkoiHy. st
BUMIPIOBaHHSI BOJATUJIBHOCTI BU3HAYAETHCS CTAHJAPTHE BiXMJIEHHs Jorapudmivnoi poxigHocti. [l BUsHaueHHS HOPMAJIbHOCTI JaHUX Y
Po6OTi BIKOPHCTOBYBABCs Clielianbumii TecT. Takok 3 BUKOpHUCTaHHsIM rpadika, KapTH CTATHCTHYHOTO YIIPABJIiHHS TPOIECaMU Ta 1HIITHAX
MeTo/iB Oyu 3po0JeHi BUCHOBKK 1IPO BUCOKY BOJATUIIBHICTD. J{Jst IiATBEP/UKEHHS Pe3y abraTiB GyJI0 JOCHI/PKEHO TeCTyBaHHsl JJaHUX Ha
HOPMAJBbHICTh (BUTIAIKOBUI TeCT). B SAKOCTI OCHOBHOTO MOKA3HNKa JOCTOBIPHOCTI pe3yabTatiB posrisaascs F-rect. 3navenns F ckrano 9.3.
DiHaHCOBI MOKA3HUKHU PO3PAXOBAHi 3 BUKOPUCTAHHSAM Yacy Ta BAJIOTH 3 BEPXHIMU Ta HIKHIME Mekamu. MakcrMaibHa Mexa CTAaHOBUTD 34
npu 3naverni G 0,34. Kpim T0ro, 3 BUKOPUCTAHHSM BIIBHUX Ta (DIKCOBAHUX JIIMITIB OyJIa I0CTIiKeHa Ta MpoaHai3oBaHa eJIeKTPOHHA BATIOTa,
3aCHOBaHa Ha PUHKOBIN A0XIAHOCTI 7Ist 060X OCHOBHUX 3MIHHKMX Yacy Ta BaJIOTH. 3TiJHO 3 IUMU JAHUMMU, HAiIO1/IbIIIe 3HAYCHHST CTAaHOBUTH 23
B yMoBax (hikcoBanoi Meski Ta 18,4 3a 3aranbHoi Tenzenitii. Merog MAC, 3aciHoBanuii Ha (hiHaHCOBUX MOKa3HUKaX, OYB BUBYCHUIT 3 BUKOPHC-
tandam nigxoxy MAC 3i sHaueHHAMM TOXIAHOCTI A/ BamioTu. Bepxua mexka pocsria 544 npu swadenni G 0,43. [lepani Gisbiie sozeii orinio-
10Th BOJIATH/IBbHICTD. Uepe3 HUHINIHIH BUCOKHUIT piBEHb BOJATHIBHOCTI iHBECTYBAHHS B OITKOIH BBAKAETHCST BUCOKOPU3MKOBAHNM HAIIPSIMKOM.
MeToro JaHOTO I0C/IIZKEHHS € JI0TIoMOTa iHBecTopaM y po3po0ili cTpaTerii MaKCUMaIbHOTO 301IbIIEHHST JOXIHOCTI 3a MiHIMI3aIli] PUSHKY.

Kmouosi cioBa: MAC, dinancu, eiekTponHa BaoTa, indopmariitti Texxosorii, pinancosi nokasuukn, pinaHcoBe IPOrHO3yBaHHS.



