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This paper reports a study of the main key components of
influence on the stability of transportation enterprises in the
market. A model for evaluating the effectiveness of innovation
activity in the transport industry, which takes into account indi-
cators of expenditures on innovations, has been built. It makes it
possible to determine the effectiveness of introduced innovations,
which indicates the appropriate level of innovation potential and
the ways that the enterprise must take to increase it. The main di-
rections of innovative development of transportation enterprises
were investigated.

The assessment of the economic stability of transportation
enterprises in the market has established that the current state of
development of enterprises is characterized by a weak level of their
innovative activity.

A systematic approach to the introduction of innovative tech-
nologies by a transportation enterprise in the market has been
devised. This approach makes it possible to determine the required
level of enterprise stability and to form a relationship between the
level of innovative technologies and their stages of implementation
under conditions of environmental variability. This makes it possible
to increase competitive advantages, improve the efficiency of pro-
duction and economic activity of enterprises.

The practical implementation of the proposed model for evaluat-
ing the effectiveness of innovation activity in the transport industry
has been carried out, which made it possible to allocate the most
important indicators of innovation activity for the enterprise. These
include specific efficiency of innovation; unit costs of innovation;
innovative potential of the enterprise (defined as the proportion of
own innovative developments). According to the study results, it is
determined that the specific efficiency of innovations (SEI) exerts
the greatest influence, which, with an increase by 1 %, provides an
increase in financial stability by 1.48 %.

Keywords: innovative technologies, system approach, stability
of transportation enterprises, innovative activity.

References
1. Maliarets, L. M., Smoliakova, O. M. (2015). Optymizatsiya
znachen pokaznykiv ekonomichnoi stiykosti pidpryiemstva. Visnyk

Khmelnytskoho natsionalnoho universytetu. Ekonomichni nauky,
1(220), 11-23.

10.

11.

12.

13.

14.

15.

16.

17.

18.

Vorona, A. (2020). Innovative activity of enterprises as a prospect

of development of the national economy of Ukraine. Efektyvna eko-
nomika, 3. doi: https://doi.org/10.32702,/2307-2105-2020.3.155
Kreidych, 1., Bielova, A., Olijnyk, G. (2019). Forming the conditions
of innovative development of enterprises in the transformation econ-
omy. Baltic Journal of Economic Studies, 5 (4), 122. doi: https://
doi.org/10.30525,/2256-0742,/2019-5-4-122-129

Rakhman, M. (2021). Marketing Analysis of Transport Services
of Ukraine in the Foreign Market. Modern Economics, 29 (1),
143-150. doi: https://doi.org/10.31521/modecon.v29(2021)-22
Kushnir, N., Syusko, O. (2019). Analysis of the current state of the
world market of transport services. Geopolitics of Ukraine: His-
tory and Modernity, 2 (23), 135-146. doi: https://doi.org/10.24144/
2078-1431.2019.2(23).135-146

Braykovska, A. (2012). Research of transport services’ market as op-
eration environment for transport companies. Ekonomist, 9, 50—54.
Available at: http://nbuv.gov.ua/UJRN/econ 2012 9 14
Komchatnykh, O. V. (2018). Financing innovative development of
Ukrainian transport enterprises. Hlobalni ta natsionalni problemy
ekonomiky, 22, 402—-407. Available at: http://global-national.in.ua/
archive/22-2018/78.pdf

Stovba, T., Zhuk, T., Tsercovna, A., Slatvinska, V. (2021). Innovative
development of transport sphere: economic, marketing, educational
aspects. LAPLAGE EM REVISTA, 7 (3), 423-434. doi: https://
doi.org/10.24115/52446-62202021731321p.423-434

Dmytriieva, O. L. (2020). National innovative transport HUB as a
system of state regulation of innovative development of transport
infrastructure. Management, 31 (1), 38—48. doi: https://doi.org/
10.30857,/2415-3206.2020.1.3

Jovi¢, M., Tijan, E., Peri¢ Hadzi¢, A., Karaniki¢, P. (2020). Economic
aspects of automation innovations in electronic transportation man-
agement systems. Pomorstvo, 34 (2), 417-427. doi: https://doi.org/
10.31217/p.34.2.22

Honcharenko, O. M. (2012). Vplyv innovatsiynykh tekhnolohiy na
stiykist funktsionuvannia pidpryiemstva. Visnyk sotsialno-ekonomi-
chnykh doslidzhen, 1, 167-174.

Ameen, N., Choudrie, J., Jones, P, Anand, A. (2022). Innovative
Technologies and Small-Medium Sized Enterprises in Times of Cri-
sis. Information Systems Frontiers, 24 (4), 1055—1060. doi: https://
doi.org/10.1007 /s10796-022-10353-7

Borowski, P. F. (2021). Innovation strategy on the example of com-
panies using bamboo. Journal of Innovation and Entrepreneurship,
10 (1). doi: https://doi.org/10.1186,/s13731-020-00144-2
Polischuk, O. M. (2015). Innovative transformation as a factor for
transport modernization of traffic management in large cities. For-
muvannia rynkovykh vidnosyn v Ukraini, 7, 45-49. Available at:
http://nbuv.gov.ua/UJRN/frvu_2015 7 13

Seniv, L. (2022). Organizational issues with urban passenger
transportation. Economy and Society, 44. doi: https://doi.org/
10.32782/2524-0072,/2022-44-96

Danylkiv, K. P,, Horbova, K. V., Poburko, O. Y. (2018). Innovative
Development of the Transport System of Ukraine. Scientific Bul-
letin of UNFU, 28 (4), 31-35. doi: http://dx.doi.org/10.15421/
40280405

Smerichevskyi, S., Gura, S. (2021). System economic dynamics of
passenger air transport and institutional mechanisms of its regula-
tion. Problems of systemic approach in the economy, 2 (82), 46—53.
doi: https://doi.org/10.32782,/2520-2200,/2021-2-6

Dmytriieva, O. (2021). Forming a scientific paradigm of state
regulation for innovative development of transport infrastructure.


https://doi.org/10.32702/2307-2105-2020.3.155
https://doi.org/10.30525/2256-0742/2019-5-4-122-129
https://doi.org/10.30525/2256-0742/2019-5-4-122-129
https://doi.org/10.31521/modecon.v29(2021)-22
https://doi.org/10.24144/2078-1431.2019.2(23).135-146
https://doi.org/10.24144/2078-1431.2019.2(23).135-146
http://nbuv.gov.ua/UJRN/econ_2012_9_14
http://global-national.in.ua/archive/22-2018/78.pdf
http://global-national.in.ua/archive/22-2018/78.pdf
https://doi.org/10.24115/s2446-62202021731321p.423-434
https://doi.org/10.24115/s2446-62202021731321p.423-434
https://doi.org/10.30857/2415-3206.2020.1.3
https://doi.org/10.30857/2415-3206.2020.1.3
https://doi.org/10.31217/p.34.2.22
https://doi.org/10.31217/p.34.2.22
https://doi.org/10.1007/s10796-022-10353-7
https://doi.org/10.1007/s10796-022-10353-7
https://doi.org/10.1186/s13731-020-00144-2
http://nbuv.gov.ua/UJRN/frvu_2015_7_13
https://doi.org/10.32782/2524-0072/2022-44-96
https://doi.org/10.32782/2524-0072/2022-44-96
http://dx.doi.org/10.15421/40280405
http://dx.doi.org/10.15421/40280405
https://doi.org/10.32782/2520-2200/2021-2-6

Problemy i perspektyvy rozvytku pidpryiemnytstva, 1 (26), 34—44.
doi: https://doi.org/10.30977,/PPB.2226-8820.2021.26.34

19. Smerichevskyi, S., Raicheva, L., Mykhalchenko O. (2022). Problems
and prospects of modernization of the transport complex of the

national economy. Economy and Society, 38. doi: https://doi.org/
10.32782/2524-0072/2022-38-76

20. Yannis, G., Chaziris, A. (2022). Transport System and Infrastructure.
Transportation Research Procedia, 60, 6—11. doi: https://doi.org/
10.1016//j.trpro.2021.12.002

21. Mashkantseva, S., Sclar, L. (2019). Nnovative development of the
region transport system: problems and prospects. Ukrainskyi zhurnal
prykladnoi ekonomiky, 4 (1), 48—54.

22. Pysarenko, T. V., Kvasha, T. K., Rozhkova, L. V., Kovalenko, O. V.
(2020). Innovatsiina diialnist v Ukraini u 2019 rotsi. Kyiv:
UKkrINTEI, 45. Available at: https://mon.gov.ua/storage/app,/media/
innovatsii-transfer-tehnologiy /2020,/08 /za-2019-1-1.pdf

23. Derzhavna sluzhba statystyky Ukrainy. Available at: https://www.
ukrstat.gov.ua/

24. Kharazishvili, Yu. M. (2007). Teoretychni osnovy systemnoho
modeliuvannia sotsialno-ekonomichnoho rozvytku Ukrainy. Kyiv:
TOV “Polihraf-Konsaltynh”, 324.

DOI: 10.15587/1729-4061.2023.281174

SYNTHESIS OF DIGITAL AND HUMANITARIAN
TECHNOLOGIES IN THE PROBLEMS OF MANAGING
THE FASHION INDUSTRY TRANSFORMATION
PROCESSES (p. 19-33)

Iryna Hardabkhadze
Kyiv National University of Culture and Arts, Kyiv, Ukraine
ORCID: https://orcid.org/0000-0002-8899-3267

The study is devoted to the features of the fashion industry
transformation into a sustainable ecological ecosystem. The socio-
cultural sphere of the fashion industry was chosen for analysis, since
this sphere directly depends on the public’s attitude to the fashion
industry cyclical model of functioning. The relevance of the choice
is confirmed by the lag in the sociocultural factors study from the
results of technological, artistic, aesthetic and environmental aspects
research. The problem is exacerbated by the lack of a single center for
managing the socio-cultural sphere in a heterogeneous environment
of the ecosystem. The purpose of the study is to find ways to regulate
the fashion industry socio-cultural sphere in the in conditions of a
common control center absence.

The concept of regulation the fashion industry socio-cultural
sphere was proposed based on synthesis the digital and humanitar-
ian technologies in the process of its transformation into a sustain-
able ecological ecosystem. Regulation implemented by generation
of stimulating impacts on the independent participants of the
cyclic process in order to coordinate their behavior for achieving
the common goals of the system. For the formation of influences,
humanitarian technologies were chosen that able to influence on
the behavior of the process operators. The list of digital humani-
ties curricula of iSchool educational network was chosen as a data
source. To create incentives, a techno-humanitarian complex was
formed, consisting of filtered and harmonized digital humanities
and ecological fashion design. It is shown that this complex is able
to influence on the socio-cultural components of the fashion indus-
try innovative potential by stimulating of the ecosystem subjects
behavior. The possibility of implementing the proposed concept
demonstrated by developing a functional model of fashion industry
techno-socio-cultural system with the participation of the techno-
humanitarian complex.

Keywords: fashion industry, innovation potential, influence fac-
tors, digital humanities, techno-humanitarian complex.

10.

12.

14.

15.

16.

17.

References

Centobelli, P, Abbate, S., Nadeem, S. P, Garza-Reyes, J. A. (2022).
Slowing the fast fashion industry: An all-round perspective. Cur-
rent Opinion in Green and Sustainable Chemistry, 38, 100684. doi:
https://doi.org/10.1016 /j.cogsc.2022.100684

Communication from the commission to the European parliament,
the council, the European economic and social committee and the
committee of the regions. EU Strategy for Sustainable and Circular
Textiles. COM(2022) 141 final. Available at: https://eur-lex.curopa.
eu/resource.html?uri=cellar:9d2e47d1-b0f3-11ec-83e1-01aa75e-
d7121.0001.02/DOC_1&format=PDF

UN Alliance for Sustainable Fashion. Available at: https://unfash-
ionalliance.org/

Karell, E.; Niinimaki, K. (Ed.) (2018). Design for Circularity: The
Case of circular.fashion. Sustainable Fashion in a Circular Economy.
Aalto ARTS Books, 96127.

Wright, J. D. (2015). Introduction. International Encyclopedia of
the Social & Behavioral Sciences, xvii—xxviii. doi: https://doi.org/
10.1016,/b978-0-08-097086-8.99033-0

Sandebrg, J., Holmstrom, J., Lyytinen, K. (2020). Digitization and
Phase Transitions in Platform Organizing Logics: Evidence from the
Process Automation Industry. MIS Quarterly, 44 (1), 129-153. doi:
https://doi.org/10.25300,/misq,/2020,/14520

Wang, P. (2021). Connecting the Parts with the Whole: Toward
an Information Ecology Theory of Digital Innovation Ecosystems.
MIS Quarterly, 45 (1), 397-422. doi: https://doi.org/10.25300/
misq/2021,/15864

Sarker, S., Chatterjee, S., Xiao, X., Elbanna, A. (2019). The Socio-
technical Axis of Cohesion for the IS Discipline: Its Historical Leg-
acy and its Continued Relevance. MIS Quarterly, 43 (3), 695-719.
doi: https://doi.org/10.25300,/misq,/2019/13747
Shirvanimoghaddam, K., Motamed, B., Ramakrishna, S., Naebe, M.
(2020). Death by waste: Fashion and textile circular economy case.
Science of The Total Environment, 718, 137317. doi: https://doi.org/
10.1016/j.scitotenv.2020.137317

Jia, E, Yin, S., Chen, L., Chen, X. (2020). The circular economy in the
textile and apparel industry: A systematic literature review. Journal
of Cleaner Production, 259, 120728. doi: https://doi.org/10.1016/
jjclepro.2020.120728

. Gazzola, P, Pavione, E., Pezzetti, R., Grechi, D. (2020). Trends in

the Fashion Industry. The Perception of Sustainability and Circular
Economy: A Gender/Generation Quantitative Approach. Sustain-
ability, 12 (7), 2809. doi: https://doi.org/10.3390/su12072809
Sandberg, E. (2023). Orchestration capabilities in circular supply
chains of post-consumer used clothes — A case study of a Swedish
fashion retailer. Journal of Cleaner Production, 387, 135935. doi:
https://doi.org/10.1016/j.jclepro.2023.135935

. Payne, A. (2015). Open- and closed-loop recycling of textile and

apparel products. Handbook of Life Cycle Assessment (LCA) of
Textiles and Clothing, 103-123. doi: https://doi.org/10.1016/
b978-0-08-100169-1.00006-x

Niinimdki, K.; Niinimaki, K. (Ed.) (2018). Sustainable Fashion in a
Circular Economy. Sustainable Fashion in a Circular Economy. Aalto
ARTS Books, 12-41.

Zhao, L., Liu, S., Zhao, X. (2021). Big data and digital design mod-
els for fashion design. Journal of Engineered Fibers and Fabrics, 16,
155892502110190. doi: https://doi.org/10.1177/15589250211019023
Kozlowski, A., Bardecki, M., Searcy, C. (2019). Tools for Sustainable
Fashion Design: An Analysis of Their Fitness for Purpose. Sustain-
ability, 11 (13), 3581. doi: https://doi.org/10.3390/sul11133581
Hardabkhadze, 1., Bereznenko, S., Kyselova, K., Bilotska, L., Vodzin-
ska, O. (2023). Fashion industry: exploring the stages of digitaliza-
tion, innovative potential and prospects of transformation into an
environmentally sustainable ecosystem. Eastern-European Journal of


https://doi.org/10.1016/j.cogsc.2022.100684
https://eur-lex.europa.eu/resource.html?uri=cellar:9d2e47d1-b0f3-11ec-83e1-01aa75ed71a1.0001.02/DOC_1&format=PDF
https://eur-lex.europa.eu/resource.html?uri=cellar:9d2e47d1-b0f3-11ec-83e1-01aa75ed71a1.0001.02/DOC_1&format=PDF
https://eur-lex.europa.eu/resource.html?uri=cellar:9d2e47d1-b0f3-11ec-83e1-01aa75ed71a1.0001.02/DOC_1&format=PDF
https://unfashionalliance.org/
https://unfashionalliance.org/
https://doi.org/10.1016/b978-0-08-097086-8.99033-0
https://doi.org/10.1016/b978-0-08-097086-8.99033-0
https://doi.org/10.25300/misq/2020/14520
https://doi.org/10.25300/misq/2021/15864
https://doi.org/10.25300/misq/2021/15864
https://doi.org/10.25300/misq/2019/13747
https://doi.org/10.1016/j.scitotenv.2020.137317
https://doi.org/10.1016/j.scitotenv.2020.137317
https://doi.org/10.1016/j.jclepro.2020.120728
https://doi.org/10.1016/j.jclepro.2020.120728
https://doi.org/10.3390/su12072809
https://doi.org/10.1016/j.jclepro.2023.135935
https://doi.org/10.1016/b978-0-08-100169-1.00006-x
https://doi.org/10.1016/b978-0-08-100169-1.00006-x
https://doi.org/10.1177/15589250211019023
https://doi.org/10.3390/su11133581
https://doi.org/10.30977/PPB.2226-8820.2021.26.34
https://doi.org/10.32782/2524-0072/2022-38-76
https://doi.org/10.32782/2524-0072/2022-38-76
https://doi.org/10.1016/j.trpro.2021.12.002
https://doi.org/10.1016/j.trpro.2021.12.002
https://mon.gov.ua/storage/app/media/innovatsii-transfer-tehnologiy/2020/08/za-2019-1-1.pdf
https://mon.gov.ua/storage/app/media/innovatsii-transfer-tehnologiy/2020/08/za-2019-1-1.pdf
https://www.ukrstat.gov.ua/
https://www.ukrstat.gov.ua/
https://orcid.org/0000-0002-8899-3267

Enterprise Technologies, 1 (13 (121)), 86—101. doi: https://doi.org/
10.15587,/1729-4061.2023.273630

18. Luhmann, J., Burghardt, M. (2021). Digital humanities—A disci-
pline in its own right? An analysis of the role and position of digital

humanities in the academic landscape. Journal of the Association for
Information Science and Technology, 73 (2), 148-171. doi: https://
doi.org/10.1002/asi.24533

19. Walsh, J. A,, Cobb, P. J., Fremery, W., Golub, K., Keah, H., Kim, J. et
al. (2021).Digital humanities in the iSchool. Journal of the Associa-
tion for Information Science and Technology, 73 (2), 188-203. doi:
https://doi.org/10.1002/asi.24535

20. Nobile, T. H., Noris, A., Kalbaska, N., Cantoni, L. (2021). A review
of digital fashion research: before and beyond communication and
marketing. International Journal of Fashion Design, Technology
and Education, 14 (3), 293-301. doi: https://doi.org/10.1080/
17543266.2021.1931476

21. Best Global Brands. Interbrand. Available at: https://interbrand.
com/best-global-brands/

22. Oliveira, R. C., Nias, 1. de A, Garcia, S. (2022). Fashion Industry 4.0:
A Bibliometric Review in the Fashion Industry. Research, Society and
Development, 11 (12), e490111234203. doi: https://doi.org/10.33448/
rsd-v11i12.34203

23. Adamkiewicz, J., Kochafiska, E., Adamkiewicz, 1., Lukasik, R. M.
(2022). Greenwashing and sustainable fashion industry. Current
Opinion in Green and Sustainable Chemistry, 38, 100710. doi:
https://doi.org/10.1016/j.cogsc.2022.100710

24. Sandberg, E., Pal, R., Hemild, J. (2018). Exploring value creation and
appropriation in the reverse clothing supply chain. The International
Journal of Logistics Management, 29 (1), 90—109. doi: https://doi.org/
10.1108/ijlm-10-2016-0241

25. Arribas-Ibar, M., Nylund, P. A., Brem, A. (2022). Circular business
models in the luxury fashion industry: Toward an ecosystemic domi-
nant design? Current Opinion in Green and Sustainable Chemistry,
37,100673. v

26. Shrivastava, A., Jain, G., Kamble, S. S., Belhadi, A. (2021). Sustain-
ability through online renting clothing: Circular fashion fueled by
instagram micro-celebrities. Journal of Cleaner Production, 278,
123772. doi: https://doi.org/10.1016 /j.jclepro.2020.123772

27. Niinimiki, K. (2006). Ecodesign and Textiles. Research Journal of
Textile and Apparel, 10 (3), 67-75. doi: https://doi.org/10.1108/
rjta-10-03-2006-b009

28. Sustainability Reporting with GRI. Available at: https://globalre-
porting.org/reporting-support/

29. Dragomir, V. D., Dumitru, M. (2022). Practical solutions for circular
business models in the fashion industry. Cleaner Logistics and Supply
Chain, 4, 100040. doi: https://doi.org/10.1016/j.clscn.2022.100040

30. Nambisan, S., Wright, M., Feldman, M. (2019). The digital transfor-
mation of innovation and entrepreneurship: Progress, challenges and
key themes. Research Policy, 48 (8), 103773. doi: https://doi.org/
10.1016//j.respol.2019.03.018

31. Paccagnan, D., Chandan, R., Marden, J. R. (2022). Utility and
mechanism design in multi-agent systems: An overview. Annual
Reviews in Control, 53, 315-328. doi: https://doi.org/10.1016/j.
arcontrol.2022.02.002

DOL: 10.15587,/1729-4061.2023.279615

DEVELOPMENT OF INFORMATION AND
COMMUNICATION TECHNOLOGIES TO STUDY
CONSUMER BEHAVIOR IN THE PROCESS OF BRAND
MANAGEMENT (p. 34-41)

Kateryna Yahelska
State University of Trade and Economics, Kyiv, Ukraine
ORCID: https://orcid.org/0000-0002-3760-003X

Liubov Vasylyshyna
State University of Trade and Economics, Kyiv, Ukraine
ORCID: https://orcid.org/0000-0001-8025-7786

Yevhen Shkurov
State University of Trade and Economics, Kyiv, Ukraine
ORCID: https://orcid.org/0000-0001-5947-599X

This paper investigates tendencies in the development of in-
formation and communication technologies for studying consumer
behavior in the process of brand management. Trends in consumer
behavior have been identified — strengthening environmental aware-
ness and ethics, spreading e-commerce, increasing mobile experience,
strengthening the role of personification, etc. The influence of changes
in consumer behavior on the process of positioning and promotion of
brands was substantiated. The expectations and actions of consumers
and directions of the process of brand management as a result of trans-
formation of consumption were characterized. Attention is focused
on the role played by information and communication technologies
in the study of consumer behavior in the process of brand manage-
ment. The basic tools by types of information and communication
technologies were systematized. Tt was determined that the main
type of information and communication technologies, due to which a
high degree of personalization is ensured, are social networks. In ad-
dition, technologies for analyzing web data, e-mail, mobile device data
were used to study consumer behavior. A three-dimensional model of
studying consumer behavior in the process of brand management has
been proposed, which takes into account the components of consumer
behavior, which needs to be investigated, the stage of the brand’s
life cycle, technologies for studying consumer behavior. A matrix of
choice of appropriate information and communication technologies for
studying consumer behavior at different stages of the brand life cycle
has been formed. The practical use of the proposed methodological ap-
proach will provide more reliable information on various components
of consumer behavior. This could create prerequisites for developing
an effective strategy for positioning and brand promotion.

Keywords: information and communication technologies, con-
sumer behavior, brand value, brand management, brand life cycle.
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The research is dedicated to the current issue of improving the
accounting and analytical support for enterprise risk management in
conditions of a military state. It analyzes the processes of risk iden-
tification, assessment, measurement, and representation in financial
reporting, taking into account International Accounting Standards
and qualitative assessments.

A conceptual approach is proposed to enhance the enterprise risk
management process through the detailed implementation of three
blocks of analytical procedures: research and identification, risk as-
sessment, analysis, and neutralization, which involves its integration
into the accounting and analytical support system for enterprise risk
management. Based on the analysis of reporting of Ukrainian enter-
prises, the most common risks arising in modern conditions are iden-
tified. A classification of risks by their origin is proposed, allowing
for the systematization of various types of reserves, provisions, and
funds that are formed to reflect risk events in accordance with ac-
counting standards. The analytical and applied support for risk rep-
resentation in accounting is improved through the development of
an analytical matrix of risk impact on events in reporting. It enables
the consolidation of information on the likelihood and significance
of risks in a unified format and establishes the appropriateness of
reflecting reserves and provisions in accounting. The research results
have practical significance and can be utilized by enterprises to en-
hance their risk management systems and effectively represent risk
events in financial reporting, which will contribute to risk reduction
and minimizing losses for enterprises in conditions of a military state.

Keywords: enterprise risk management process, accounting and
analytical support for enterprise risk management, classification of
enterprise risks, analytical and applied support for risk representa-
tion in accounting, analytical matrix for risk impact assessment.
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In order to guarantee the proper quality of medical products
and medicines, the mandatory application of Good Manufacturing
Practices (GMP) norms in almost all countries is provided by law.
Given the importance of nutritional provision of human portrebs in
emergencies, the use of GMP is also relevant in the production of
food products for special medical purposes. The object of research is
the methodological base, approaches, and norms of GMP application
in the manufacture of this product category. It is determined that the
implementation of these practices is ensured mainly through measures
for raw materials, equipment, personnel, premises, compliance with
hygienic requirements, journaling, internal control, response to com-
plaints, monitoring, traceability, product recall. It is established that
the basic principle of GMP application is the production of products
that will meet the purpose and provisions of the registration dossier.

At the same time, ensuring product quality is a comprehensive
concept of ensuring compliance with properties, combining organi-
zational measures at all stages. This activity should be carried out
taking into account risk-oriented thinking based on the control of
raw materials, packaging, testing in the production and release of
goods to the declared characteristics, ensuring high competence of
personnel, process and analytical validation. Recommendations on a
set of measures aimed at introducing good manufacturing practices
at enterprises producing food products for special medical purposes
have been compiled and presented. The essence of these recommen-
dations is to identify technological processes, monitor their imple-
mentation, provide the necessary resources and measures, establish
the process of documenting actions, validation at all stages, including
self-inspection.

Keywords: good manufacturing practices, good quality, food
products for special medical purposes.
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The work considers the problem of developing an approach to in-
crease the motivation of employees of the company’s marketing depart-
ment to promote products (websites) to partners and consumers in the
virtual space by using marketing tools of information interaction. Ap-
proaches to improving the enterprise management system and increas-
ing its business activity were proposed. The first one is for the formation
of well-founded proposals for the development of a system of motivation
for marketers in the promotion of products according to the point evalu-
ation system on a certain number of sites where information about the
company’s activities is posted. The second is to develop recommenda-
tions for product promotion by marketers in the virtual space to increase
the business activity of the enterprise. Methodical recommendations
were proposed, in contrast to the existing approaches, based on the
implementation of the motivation system of marketers (link builders
and attrichers). Characteristic differences are the substantiation of the
employees’ motivation to promote the company’s products (websites)
and the improvement of the structure of the outriggers department.
This is due to the introduction of a system of subgroups managed by
outriggers under the chairmanship of a team leader. The features that
made it possible to solve the mentioned problem are that according to
the results of the work of each subgroup, all participants can receive
bonuses, motivating each other to work more fruitfully. It was deter-
mined that such a system, using the example of outriggers, is the most
successful for the sustainable development of the site. The motivation
system is used in practice and consists in dividing all the indicators of
the site and assigning them the corresponding points, according to the
most important criteria. The results are explained by the fact that the
better the site’s indicators, the higher the score will be given, the higher
the bonus will be for the fulfillment or over-fulfillment of the plan by
the outreachers. On the other hand, the site will receive better and more
diverse links, which is also an important factor for search engines.

Keywords: marketing tools, information interaction, virtual space,
website, marketer motivation system.
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The object of research is the innovative activity of organizations.
Papers that consider the assessment of the benefits of Ukraine’s ac-
cession to the European Union (EU) ignore innovation activity in
the context of acquiring competence for the integration of organi-
zations into the European space. This predetermined the study to
assess the state and prerequisites for effective innovation activity
of Ukrainian organizations. An uneven concentration of innovative
organizations by types of economic activity has been determined,
which is explained by imperfect mechanisms for regulating regional
development. The negative dynamics of the science intensity of the
gross domestic product (GDP) of Ukraine (by 0.32 %), its lowest
level among the EU countries (0.99 %) were noted. This makes it
impossible to compete with supplier countries of new technologies
and products with a high degree of added value. A reduction in the
cost of fundamental research and the number of innovative organiza-
tions (by 72.09 %), a decrease in the number of employees engaged
in scientific research was identified. The smallest amounts of fund-
ing for employee training in accordance with EU requirements have
been determined, which reduces the competitiveness of the economy.

A distinctive feature of the study is its standpoint of the influ-
ence of indicators on the formation of conditions for the acquisition of
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competence by organizations in the European market. This means the
technological renewal of production, intensification of research into
the latest areas of science, achievement of intellectual leadership, re-
orientation of finance to investment in human capital. The results are
useful for executives who, on the way to joining the European space,
seek to successfully overcome the barriers of the world’s largest market
owing to organizational competence.

Keywords: competent organization, innovative activity of organi-

zation, organizational competence, scientific and innovative potential
of organization, competitiveness of organization, European integration.
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Researching the changes that are taking place in the era of
digitalization makes it possible to track the digital footprint of
consumers and form new trends and models in business manage-
ment. The object of this study is the digital literacy of citizens.
The vast majority of society cannot imagine their life without
online activity, viewing web pages, sites, and social networks.
That is why there is an increasing need to expand knowledge of
digital literacy. The purpose of this research is the formation of
the “BEST” matrix, which makes it possible to determine the level
of knowledge and possession of digital competencies of the staff.
For diagnosis, 10 criteria were selected, and the specific weight of
each of them was calculated, which was summarized in the survey
form. Determination of the importance of each factor is carried
out by the method of expert assessment, taking into account that
the overall coefficient of importance=1 for each group of factors.
Achieving maximum efficiency (5-10 points) will ensure a stay in
the “S” segment of the matrix, which indicates a high level of busi-
ness process management, knowledge and compliance with the
descriptors of digital competencies by the staff. This contributes
to the solution of the problem of knowledge of the descriptors of
digital literacy and makes it possible to improve the efficiency
of the enterprise, as well as to repulse cyber attacks in a timely
manner. The application of defined digital competencies will al-
low making optimal decisions in the process of applying digital
skills, while ensuring the uniqueness of digital literacy in business
management. The results can be used by enterprise managers to
analyze and build countermeasures against data leaks or cyber
attacks. This will contribute to the establishment of coopera-
tion between enterprises and stakeholders and the formation of
consumer trust.

Keywords: cyber business management, personal data, digital
literacy, integrated method, efficiency, competence.
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The research object focuses on the digital transformation (DX)
process of the enterprises and corresponding management policies
from the State. In the context of a transition economy, deeply in-
tegrated into the world economy, and facing competition pressure
many times higher than the one in the domestic market, businesses
have themselves prepared such things like the understanding of how
DX is, how DX-ready they are, how much to invest and where they
are on the path. The context of Vietnam is used as a good example
of a developing country with progressing digitalization and fierce
competition from abroad. Hence, the authors have carried out a posi-
tivist analysis, using quantitative and qualitative indicators to clarify
the DX of the companie. Quantitative indicators refer to a 5-point
scale or percentage point in the assessment, allowing the statements,
by the survey participants or the researchers themselves, to have
a uniform basis. Qualitative indicators are drawn from structured
observations, in-depth interviews, and literature review, mainly
focusing on two extremes, good and bad. As the main results of the
study, almost 90 % of Vietnamese businesses raise awareness of DX
to apply into their operations or to seek for DX solutions. Only 40 %
of businesses have the budget to receive DX consulting and solu-
tions, and up to 20 % of businesses have absolutely no budget for DX.
The DX readiness is highest in industries whose activities are closely
related to a direct supply of goods and services. The DX promotion
may root from the increasing number of customers using the Internet
alongside their savvy digital skills, or from digital logistics enabling
the strong growth of e-commerce, and from favorable policies from
the State. Still, concerns about personal data, costs of technology
investment, or business habits changing are typical challenges.

Keywords: digital, digitalization, digital transformation, DX,
digital literacy, digital competence, digital readiness, digital matu-
rity, digital foundation, e-Commerce, e-Government.
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The object of this paper is the study of the existing organiza-
tional forms of startups and the assessment of their compliance with
the tasks of technology transfer. It has been established that existing
approaches to understanding startups do not meet the needs of tech-
nology transfer. The feasibility of improving their legal status is sub-
stantiated. Directions for improving the form of a startup in the field
of technology transfer have been formed. The following are proposed
as the characteristic features of startups in the field of technology
transfer: having the status of a business entity, meeting the require-
ments of a production and commercial entity, having technology or
rights to technology, or performing work on its creation.

The need to change the provisions of the Framework Program
for research and innovation “Horizon Europe” by introducing a
separate category of startups in the field of technology transfer is
substantiated. Their definition as autonomous small (medium-sized)
enterprises at an early stage of their life cycle is proposed. As such,
created as a division of a university or research institution, and car-
rying out production commercial activities and owning the rights to
technology or aimed at new technologies or scaling existing business
models based on them. A universal legal construction of a startup
in the field of technology transfer is proposed, which can be used in

national legislation. Under it, it is proposed to understand a business
entity, created recently, with the purpose of carrying out production
activities and obtaining profit, based on the realization of the appro-
priate right to technology.

The research is aimed at forming directions for improving the
legal status of startups. The research results can be used in the forma-
tion of international normative acts, to regulate these relations and
serve as a basis for further scientific research.

Keywords: start-up, right to work, framework program “Hori-
zon Europe”.
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PO3POBKA CUCTEMHOTO ITIIJIXO/1Y /10 BIPOBAJIKEHHS IHHOBAIIITHUX TEXHOJIOTTIA IIIO/10
®OPMYBAHHS CTIMKOCTI TPAHCIIOPTHUX IIJIITPUEMCTB (c. 6-18)

C. ®@. CmepiueBchkuii, 0. A. Muxanabuenko, 3. M. Ilo6epe:xna, I. B. Kpusos’ssok

[TpoBeneHo HOCIi/IKEHHS] OCHOBHUX KJIIOYOBHX CKJIQJI0BHUX BIUIMBY Ha CTIHKICTh TPAHCIIOPTHUX IiIIPHEMCTB Ha prHKY. ChopMoBaHO MO-
JlesTb OIliHKY e(eKTUBHOCTI iIHHOBAIIIITHOT [isSIJTBHOCTI B TPAHCIIOPTHI TaTy3i, sika BpaX0oBY€ TIOKa3HIKU BUTPAT Ha iHHOBarli. Bona mae amory
BHU3HAUNTH e(DeKTUBHICTD Bijl BIIPOBA/UKEHNX iIHHOBAILI, 1110 CBI[YNTD IIPO BiINOBIIHNUI PiBeHb IHHOBAIIITHOTO IOTEHIAy Ta NIJISXHU, SIKi MA€E
3IMCHUTH MiATIPUEMCTBO JI7Is HOTO0 MiABUIIeHHS. [[0oCIi/ZKeHO OCHOBHI HANIPSIMKY iHHOBAIIITHOTO PO3BUTKY TPAHCIOPTHUX MiATTPHEMCTB.

IIpoBeziennst OMiHIOBAHHS €KOHOMIUHOI CTIIIKOCTI TPAHCIIOPTHUX TiIMTPUEMCTB HA PUHKY BCTAHOBUJIO, 1[0 CYYACHUI CTaH PO3BUTKY TTi/I-
[PHEMCTB XapaKTePU3YEThCST CTAOKIM PiBHEM iX IHHOBAIIHOT aKTHBHOCTI.

CdopmMoBaHO CUCTEMHUN MiIXi/l 10 BIIPOBA/PKEHHST 1HHOBAIIITHUX TEXHOJIOTIN TPAHCHOPTHUM IiIIIPUEMCTBOM Ha pUHKY. Jlamwmii mixxisn
JI03BOJISIE BUSHAUMTHU HEOOXIZIHMI PiBeHb CTIHKICTD MiANPUEMCTBA Ta ¢HhOPMYBATHU CIIBBIHONIEHHS MK PIBHEM IHHOBAI[IHUX TEXHOJIOTIH Ta
iX eTamaMy BIPOBA/KEHHS B yMOBaX MiHJIMBOCTI 30BHIIIHBOTO cepenoBuiia. lle mae 3Mory HapocTnT KOHKYypPeHTHI TlepeBary, MOKpanuTn
eeKTUBHICTD BUPOOHUYO-TOCIOAAPCHKOI MiSIbHOCTI THAPUEMCTB.

ITpoBenena mpakTUYHaA peatisaifis 3arpPOIIOHOBAHOI MOZIENI OIIHKN e(heKTUBHOCTI IHHOBAMINHOI AiSJIBHOCTI B TPAHCTIOPTHIN Tamysi, mo
JIO3BOJIMJIO BUOKPEMUTH HAWOIIBIN BasKINBI IS THANPUEMCTBA MOKA3HUKK IHHOBANidHOI AisibHoCTi. J[0 SIKMX BigHOCATH: muToMa edek-
TUBHICTh 1HHOBAIIiil; TUTOMI BUTPATH Ha iHHOBAIlii; iIHHOBALIMHWI TTOTEHIA MTiIPUEMCTBA (BU3HAUYAETHCS K IMUTOMA KiJIbKICTh BJIACHUX
IHHOBAIIHHKUX PO3POOOK). 3a pe3ysbraTaMu JOCIIZKEHHsI BU3HAYEHO, 1[0 HalOIIbIi BIuiMB Mae utoMa edektuBHicTs innosartiii (ITET),
sika ipu 36ibIeHHi Ha 1 %, 3abesneuye 36inblienHst hinaHcoBoi criiikocTi Ha 1,48 %.

KmoyoBi croBa: iHHOBAIi#iHi TeXHOIOTII, CHCTeMHUIT Mi/IXif, CTIHKICTh TPAHCIIOPTHUX MiATPUEMCTB, iIHHOBAITIITHA J[IATBHICTD.
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CHUHTE3 IN®POBUX I TYMAHITAPHUX TEXHOJIOTIN Y 3AJIAYAX VIIPABJIIHHA
TPAHCO®OPMAIIMHUMU ITPOIIECAMHU THY CTPIi MO/IU (c. 19-33)

I. A. TappaGxanze

JToCIIIZKEHHST IPUCBSTYEHO 0COOIMBOCTSIM TparchopMartil iHAyCTpil MOM y CTasty eKoJIoTiuHy exocrcTeMy. [lJist aHamizy 06paHo COMiOKYIb-
TypHy cbepy iHAYCTPii MOIH, OCKIIBKI BOHA GE3MOCEPEHBO 3ATIEKUTh Bijl CTABJIEHHS TPOMAJICHKOCTI /10 TIUKJIIYHOI MOJIe (DYHKIIOHYBAHHSI.
AKTyasbHiCTh BUOGOPY THATBEPIKYETBCS BiJICTABAHHSIM BUBYEHOCTI COIIOKYJIBTYPHUX (DaKTOPIB Bi/l pe3y/IbraTiB JOC/IPKEHb TeXHOJIOTTUHIX,
XY/L0’KHBO-€CTETUYHUX Ta €KOJIOTTYHUX acIeKTiB. ITpoGiema YCKJIQIHSIETBCS BiZICYTHICTIO Y TeTEPOTeHHOMY Cepe/IOBUILL €KOCUCTEMH €IUHOIO
LIEHTPY YIIPaBJIHHS COIOKYJIBTYPHOIO chepoio. MeTa AOCIiIKEHHS MOJIATAE Y TOIIYKY MOKJINBOCTEH PETYJIIOBAHHS COIOKYJIBTYPHOI chepn
iHyCTPii MOJIY 32 YMOB Bi/ICYTHOCTI IIEHTPY YIIPABJIiHHS. 3aIIPOIIOHOBAHO KOHIIETIIIisI PErYIIOBAHHS COIIOKYJIBTYPHOI cdepu iHaycTpii Moau Ha
OCHOBI crHTe3y nM(POBUX 1 TYMaHITAPHUX TEXHOJIOTIH Y TIpoiieci ii TpanHcdopMartii y ctary ekoJoriyHy ekocucreMy. PerysmoBanHs peasizoBaHO
MIJITXOM TeHepallii CTIMYJTIOIOYHX BIIJIMBIB Ha HE3aJIEXKHNUX YYACHUKIB ITUKJIIYHOTO MIPOIECY 3 METOIO Y3TOJNTH iX TTOBEIIHKY /IS AOCSATHEHHS
criipHuX 1iseii cucremu. {iist popMyBaHHs BIUIUBIB 0OpPAHO TYMaHITAPHI TEXHOJIOTIT, 3/[aTHI BIUIMBATH HA IOBEIIHKY OTEPATOPIB MPOIECY.
JIxxepesiom laHux 06paHo CIMCOK HABYAJIBHUX IPOrpaM 3 IU(pPOBOI T'yMaHiTapuCTHKN OCBITHBOI Mepeski iSchool. [luist renepartii ctumyJiis 3
rapMOHI30BaHUX IIU(DPOBIX TYMAHITAPHUX [IMCIUILIIH Ta €KOJIOTTYHOTO (ellIH-U3aiHy CKJIaJIeHO TeXHOTyMaHiTapHuii koMmiutekc. [Tokasano, mo
BiH 3/[aTHUI BIUVIMBATH HA COI[IOKYJBTYPHI CKJIA/IOBI IHHOBAIIIHOTO TOTEHIATy iHYCTPil MOAN HIJIIXOM CTHMYJIIOBAHHS ITOBEIHKI cy6’(-;1<TiB
exocucTeMn. MoKJIMBICTD peastizallii 3arpornoHoBaHOi KOHIIEMNIIT POEMOHCTPOBAHO IIJISIXOM PO3POOKH (DYHKILIOHAIBHOT MOJIEN TEXHO-COI0-
KYJIBTYPHOI CHCTeMH IHLYCTPil MOJIM 32 y4aCcTIO TEXHOIYMaHITapHOTO KOMILIEKCY y GaslaHCyBaHHI IHHOBALIIHOTO IOTeHItaLy iH/yCTpii.

Kmouosi cioBa: ingycTpis Mo, iHHOBAIITHIIT TTOTEHITIas, GakTOpy BIUINBY, IU(GPOBA TyMAaHUTAPUCTHKA, TEXHOTYMAHiTAPHUI KOMILJIEKC.
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PO3BUTOK IHOOPMAIIMHO-KOMYHIKANIMHUX TEXHOJIOTIU JOCJILIZKEHHA CIIOYKHUBYOI
IMOBEATHKMU B ITPOIIECI YIIPABJITHHA BPEH/IOM (c. 34-41)

K. IO. fdrexnsceka, JI. M. Bacuiummna, €. B. IlIkypos

JlocaizzkeHo Ten/ieHIlii po3BUTKY iH(MOPMAaIiTHO-KOMYHIKAIiHIX TEeXHOJIOT1 JIOCII/IPKEeHHST CII0KUBYO] IIOBE/IIHKK B IIPOIieci yIIpaBliH-
Hs1 OpenioM. BusHaueHo TpeH/ v OBEAIHKI CIIOKUBAYIB — MOCUIIEHHST €KOJIOTTYHOT CBIZIOMOCTI | € THYHOCT, MOMUPEHHS eJIeKTPOHHOT KOMep-
1i1, 3pocTanHsa MOOIIBHOTO IOCBiLY, HOCHIIEHHs PoJIi iepconidikaltii Tomo. O6rpyHTOBAHO BILIMB 3MiHU B OBEAIHIL CIIOKUBAYIB Ha TIPOLIEC
MO3UIIOHYBaHH i pocyBatHs GperiiB. OXapakTepr30BaHO OUiKyBaHHs Ta /il CIIOKUBAYIB Ta HAIIPSIMU TIPOTIECY YIIPABJIiHHs GPEH/IaM1 BHA-
cITioK TpanchopMariii clmokIBanHs. AKIIEHTOBAHO YBary Ha PO, IKY BiflirpaioTh iHhopMaIiiiHo-KOMYHIKaIiiiHi TeXHOJIOTI TPH TOCITiIPKEeH-
Hi IOBEIIHKY CTIOKUBAYIB B TIpolieci yrpasinust Opernom. CHCTeMaTH30BaHO OCHOBHI IHCTPYMEHTH 3a TUTIAMU iH(bOPMAIiTHO-KOMYHIKaiii-
HUX TEXHOJIOTiH. BeTaHoBIEHO, 1110 OCHOBHUM THITOM iH(MOPMAIiHHO-KOMYHIKAIITHUX TEXHOJIOTIi, 3aBASKN SIKOMY 3a0€311€4yEThCSI BUCOKHI
CTYIIiHb [IEPCOHATI3AILi1, BUCTYAIOTH COIliasibHi Mepexki. KpiM TOro, 1JIst IOCiIPKEeHHS TOBEIiIHKU CIIOKUBAYiB BUKOPUCTOBYIOTHCS TEXHOJIOTI1
aHa3y BeO-aHUX, eJIEKTPOHHOI MOMITH, TaHUX MOGLIBHUX MPUCTPOIB. 3aPONOHOBAHO TPUBUMIPHY MOJIENb TOCTI/KEHHST OBEIIHKH CII0-




JKUBAYIB B MPOIEC] yIIPABJIiHHS OPEHIOM, sIKa BPAXOBYE KOMIIOHEHTHU MOBEIHKHU CIIOKMBAYIB, IKY HEOOXIHO NOCITIANTH, €Tar KUTTEBOTO
IUKJTY OPEH LY, TEXHOJIOTIT I0CIKeHHS ToBeiHKU crnoxuBadi. ChHopmMoBaHO MATPHILIO BUGOPY AOIIIBHUX iH(GOPMAIiiHO-KOMYHiKaIliTHIX
TEXHOJIOTIH OCi/KEHHST TIOBE/IIHKI CIIOKMBAYiB HA PISHUX €TalaX JKUTTEBOTO UKy Gperty. [[pakTiuyHe BUKOPUCTAHHS 3alIPOIOHOBAHOTO
METO/IMYHOTO MiZXO/Y 3a6e31e4nTh OTPUMaHHs1 GijIbll 10CTOBIPHOI iHbOpMaIlii 3a PI3HUMH KOMIIOHEHTaMU TTOBEAIHKY crioykuBadvis. Ile cTBo-
PUTH HEPeLYMOBH /st PO3POOKH e(heKTUBHOI cTpaTerii MO3UIIOHyBaHHs i TPOCYBaHHA OPEHLY.

Kmo4oBi ciioBa: indopMaIiiiHo-KoMyHIKaIiiHi TEXHOJIOTI], CIOKUBYA TTOBEIHKA, IIHHICTh OPEH/LY, GPEHI-MEHEKMEHT, SKUTTEBUI TIUKJT
Openy.
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OBJIIKOBO-AHAJIITUYHE 3ABE3ITEYEHHSA YIIPABJIIHHA PUSHUKAMMU IIAIIPUEMCTBA B YMOBAX
BOEHHOTO CTAHY: ITEHTU®IKAIIIA, OIITHKA, BUMIPIOBAHHS TA BIZIOBPAYKEHHS (c. 42-51)

M. 10. Kapnymenxo, T. B. Momor, IO. I. Misik, I'. M. Illanosai, O. O. Kapnymenko

JloCisKeH ST TIPUCBSYEHE aKTYaJbHOMY TUTAHHIO YIOCKOHAIEHHs 00JIIKOBO-aHAMITHYHOTO 3a0e3MeYeHHs] YIIPABIiHHA PU3NKAMU B
YMOBaX BOEHHOTO CTaHy. AHAIBYEThCS TIporiec ifeHTHdiKalil, OmiHKI, BUMIPIOBaHHs Ta BifloOpaskeHHs PU3HKIB y (diHAHCOBI 3BiTHOCTI 3
BpaxyBaHHsIM MiKHapPOJIHUX CTaHAAPTIB 00JIKY Ta AKICHUX OIIHOK.

3anpoIIOHOBAHO KOHIIENTYAJIbHUI ITi/IXi/l 10 YZIOCKOHAJIEHHS [IPOIleCy YIIPABJIiHHS PU3UKAMU IIIIPUEMCTBA ILISIXOM JeTasisaii mpo-
1ecy yIpaBJIiHHs PU3UKaMU 32 TPhoMa GJIOKaMU aHaJiTHYHUX MPOLE/YP, a caMe JOCTiIKEeH s Ta i1eHTrn(iKalis; olliHKa, aHajis i HeidTpasri-
3allis PUSUKIB, IKUH Tepenbavae oro iHTerpamnio B cucteMy 06JiKOBO-aHATITUYHOTO 3a0e3MeUeHHsT YIIPABJIIHHS PU3UKAMI T IPUEMCTBA.
Ha ocroBi anasmisy 3BiTHOCTI MiAIpNEMCTB YKpaiHN BCTAHOBJIEHO HAOITBIT MOMMPEH] PUSHKH, 1[0 BUHUKAIOTh Y CYYaCHUX YMOBax. 3ampo-
MOHOBAaHO KJIacuDiKalliio pusuKiB 3a cepoio X MOXOIKEHH s, 10 [03BOJISIE CHCTeMaTH3yBaTH PI3HOMAHITHI BUAN Pe3epBiB, 3a0e3edeHb Ta
onziB, AKi GOpMYIOThCS 1S BiOOPAsKEHHS PUBUKOBHX TIOAIN 3TifIHO 3 OYXTAATEPCHKUMU CTaHAAPTAMU. YIOCKOHATEHO aHATITUKO-TIPH-
KJia/ie 3a0e3nedents BioOpaskeH st pU3HKIB y 00JIKY IISTXOM PO3pOoOKH aHaIITUYHOT MaTPUIli BILIMBY PUBHKIB Ha MOil B 3BiTHOCTI. Bona
n03BoJIsIe 00’ enarn y eauHomy dopmari indopmaiiiio mpo BiporiaHicTh pu3uKiB Ta iX CyTTEBICTb i BCTAHOBUTH JOIIIBHICTD BifloOpaKeHHs
pesepBiB Ta 3a6e3medenp B 00Ky, Pe3y IbraTit JOCTi/UKeHHS MAIOTh PAKTIYHE 3HAYEHHS i MOKYTb Oy TH BIKOPUCTAHI MiAMPHEMCTBAMI IS
BJIOCKOHAJICHHS CUCTEMH YIIPABJIiHHA PUSUKAMU Ta ePEKTUBHOTO Bif0OpaKeHHsA PUSHKOBUX MO/IH y (hiHAHCOBIi 3BITHOCTI, IO CHPUATHME
3MEHIIECHHIO PU3UKIB Ta 3MEHIIEHHIO 30MTKOBOCTI MIZAMPUEMCTB B YMOBAX BOEHHOTO CTaHy.

KiiouoBi ciioBa: mporiec yrnpasJiHHsg PU3HKAMU THANPUEMCTBA, 00JIKOBO-aHaTiTHYHe 3abe3MedeH sl YIIPaBIiHHsI PUSHKAMU TiAIpHU-
€MCTBa, Kaacudikaiiss pU3UKIB MiAIPUEMCTBA, AHAITUKO-TIPUKJIA[HE 3a0€3IeYeHHs BiT0OPaKEHHS PUSUKIB y 00Ky, aHATITHYHA MATPUISA
OI[IHKY BIUIUBY PU3HKIB.
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SACTOCYBAHHSA HAJIE;KHUX BUPOBHUYUX ITPAKTUK ITP1 BUTOTOBJIEHHI XAPYOBUX
MPOJIYKTIB JIJIS1 CIIEIIAJIbHUX MEJTUYHHUX ITJIEM (c. 52-58)

H. B. lIpuryisceka, /1. I1. Antionko, B. A. Ocuxka, JI. I. Cenoronona, B. C. BosioaaBuuk, I'. I. Cenoronosa

Jlist TapaHTyBaHHs HAJIEKHOI IKOCTI MEANYHOT MPOAYKILL, JIKapchKUX 3aco0iB Maiike B ycix JepskaBaX 000B’SI3KOBICTb 3aCTOCYBaHHS
HOPM HaJIeXKHUX BHpoOHIYnX mpaktik (GMP) nepenbadena 3akoHOIaBY0. 3BAXKAIOYN Ha BAKIUBICTh HYTPITUBHOTO 3a0€3IIeYeHHsT MopTped
Jojieil y HaIBBUYARHIX CUTYaIlisIX, TIPU BUPOOHUIITBI XapUOBUX MPOAYKTIB ISl CHEIialbHIX MEAMYHUX 11iteii Bukopucrtants GMP Takosxk
€ akryanbauM. O6’€KTOM IOCTIUKEHHsT BUSHAUEHO METOOJIOTIuHyY 6asy, miaxoau ta Hopmu 3actocyBanuss GMP npu BUroTOBJIEHI HaHOT
KaTeropii mpoaykiiii. Busnadero, 1o peasisaliist X MPaKTHK 3a0€3MEYYETHCS MEPEBAKHO MIISIXOM 3aXO/IiB MO0 CHPOBUHM, 0OTaIHAHHS,
[ePCOHAJLY, IPUMIIeHb, JIOTPUMAHHS Iiri€HIYHIX BIMOT, IIPOTOKOJIIOBAHHS, BHYTPIIIIHBOTO KOHTPOJIIO, PearyBaHHs HA CKapri, MOHiTOPHHTY,
MPOCTERYBAHOCTI, BIAKIMKaHHS MPOAYKIii. Beranosieno, mo 6azosum npunipanom sacrocysaniss GMP € BupoGHUITBO BUPOOGIB, sIKi BiIo-
BiZIATUMYTb IIPU3HAYEHHIO, [I0JIOKEHHAM PEECTPAIIITHOTO OChE.

[pu oMy 3a6e3MeUeHHsT IKOCTI IPOAYKILi € BCEOXOILTIOIUOK KOHIEIIIIE TapaHTyBAHHS BIAOBIAHOCTI BJaCTUBOCTEH, 00’ €Hy 00y
opranisariiifi 3axo/i Ha BcixX etamax. L mispHicTh Mae 3aificHIOBAaTHCS 3 ypaXyBaHHIM PU3NK-OPIEHTOBAHOTO MUCJIEHHS Ha OCHOBI KOHTPO-
JI0 CUPOBYHM, TTAKOBAHHS, BUTPOOYBaHb IPU BUPOOHUIITBI Ta BUIIYCKY TOBAPiB 3asBIEHIUM XapaKTEPUCTUKAM, 3a0e3MeUeHHsT BUCOKOI KOMIIe-
TEHTHOCTI IIEPCOHATY, TPOIECHO-aHAI THIHOI Bastiartii. Po3po61eHo Ta Ipe/IcTaBIeHo PEKOMEH AT IO/I0 KOMILIEKCY 3aX0/IiB, CTIPSIMOBAHNUX
Ha BIPOBA/UKEHHST HAJIE)KHUX BUPOOHMUYMX MPAKTHK B M AMPHEMCTBAX, 110 BUPOOISIOTH XapUOBi MPOYKTH JJIsI CIIETiaIbHIX MEITIHIX IiJIe.
OCHOBHA CYTHICTh IIUX PEKOMEH/AIHN ToJIsATaE B ieHTUdIKAIIT TEXHOMOTIYHIX TIPOIECiB, KOHTPOJIIO IX peastisaiii, 3abe3neuenHi HeOOXinHM-
MU pecypcaMy Ta 3aX0/[aM¥, HaJIaro/KeHHi TIpoIiecy JOKYMeHTYBaHHS /i, Baliallii Ha BCiX eTamax, BKIIOYAI0OYH CAMOIiHCTIEKTYBAHHS.

KiiouoBi cioBa: Hajie/KHi BUPOOHUYI TIPAKTUKK, HAJIEXKHA SKICTh, XapuoOBi MPOAYKTHU /IS CIIEIialbHUX MEAUYHUX HiJIeil.
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PO3POBKA CUCTEMM MOTHUBAIII ITPAIIIBHUKIB BIJJALTY MAPKETHHI'Y IIIAIIPUCMCTBA OO0
MMPOCYBAHHSA MPOAVKIII 3 BHKOPUCTAHHAM IHCTPYMEHTIB IH®OPMAIIIITHOT B3AEMO/III
BIPTYAJIBHOTO ITPOCTOPY (c. 59-75)

I. B. Paiixo, 0. C. lllunyxina, C. O. Bacuabiosa, A. C. OGopina, I. A. @enopenxo

PoGory npucssauero mpobdaeMi oo po3poOKH MiAX0/Ay 3 i ABUIICHH MOTUBAIlIi CIIiBPOOITHUKIB BiAI/Ty MAPKETHHTY MIANPUEMCTBA 3
MPOCYBaHHS NPOAYKILI (BeO-CaliTiB) MapTHEpaM Ta CIOKNBAYaM y BipTyaJIbHOMY TIPOCTOPI 32 IOTIOMOTOI0 BUKOPHCTAHHST MAPKETHHTOBUX



iHCTpyMeHTIB iHdopMaliiiHoi B3aeMo/ii. 3alponoHOBaHI MIX0AM /10 MOKPAIIEHHS CHCTeMH YIIPABJIIHHS II/IPUEMCTBOM Ta Ii/IBUIIEHHS
itoro Gisuec-pisbrocTi. lepumit — st hopMmyBaHHsT OOTPYHTOBAHUX MTPOTO3UILIN 11010 PO3POOKU CHCTEMU MOTHBAILIT MAPKETOJIOTIB TIPH
MpocyBaHHi MPOAYKIIii 32 cMcTeMOI0 GalbHOT OIIHKKM Ha BU3HAYEHIH KiJbKOCTI cailTis, se po3minieHo iHopMariiio mopo AisiabHOCTI mij-
npuemcTBa. JIpyruii — uist po3poOKu peKOMeHIAIlii 3 TPOCYBAHHS POAYKIT MAPKETOJOTaMU Y BIPTYaJIbHOMY TIPOCTOPI /ISt TTiIBUIIIEHHSI
GizHec-isbHIiCTI MignpUeMcTBa. 3alPONOHOBAHI METOAMYHI PeKOMEHAallii, Ha BIAMIHY Bijl iCHYIOYMX 1TAX0/IB, SKi 6a3yl0ThCSA Ha BIPOBa-
JUKEHHI CUCTeMU MOTUBAIT MapKeToioriB (MiHKGigepyu Ta atpudepn). XapakTepHUMU BiIMIHHOCTSME € OOTPYHTYBaHHS caMe MOTUBAI1
MPaIiBHUKIB MIO/I0 TIPOCYBaHHST MPOAYKILIT mignpuemMcTBa (BeO-caiiTiB) Ta mokpaiieHHs CTpyKTypH Biaaiay ayrpurepis. Ile BigOyBaeTbest
3a PaxyHOK BIIPOBA/UIKEHHS CHCTEMU THATPYTI, AKUMU KEPYIOTh Ay TPUTEPH i/l TOJOBYBaHHSM TiM-ifiepy. Oco6IuBOCTAMM, IO T03BOIUIN
BUPIIINTH 3a3Ha4Y€HY IPOOIEMY, € Te, IO 3a pe3yJIbraTaMu poOOTH KOKHOI MIATPYNHU BCi YYaCHUKH MAIOTh 3MOTY OTPUMATH GOHYCH, MOTH-
BYIOUH OJIMH OJHOTO /10 GijibIn mIigHol npaiti. Byso BusHaueHo, 1o camMe Taka cucTeMa Ha TPUKJIai ayTPUrepiB € HailbiIbIn BAAIOIO st
CTAJIOro pO3BUTKY caiity. CucremMa MOTHBAIT BUKOPUCTAHA HA IPAKTHIL i [TOJISITAE B TOMY, I[00 PO3/IJINTH BCi MOKA3HUKHU CAUTY Ta MPU3Ha-
gUTH M BIZAMOBIAHI Gasiu, 3riiHO 3 HAWBAKIMBINIMMHU KPUTEPIsIMU. Pe3yJbraTyl MOsSICHIOIOTHCS TUM 110, YUM KPallli MOKa3HUKU CaliTy, THM
Bunmii 6as Gyjie Haxauwil, TuM Butie 6yae GOHYC 32 BUKOHAHHS 200 MEPEBUKOHAHHS IJIaHy ayTpudyepaMu. 3 iHIIOI K CTOPOHM, cailT Gyie
OTPUMYBATH SIKICHIII Ta PIBHOMAHITHIII MOCHJIAHHS, 110 TAKOXK € BAKIMBUM (haKTOPOM JIJISI TIONTYKOBUX CUCTEM.

Kio4osi ciioBa: MapKeTHHTOBI iHCTpyMeHTH, iHdopMalliiiHa B3aeMo/Iist, BIipTyabHUil TIpocTip, BeO-caiiT, cucTeMa MOTHBAIll MapKe-
TOJIOTIB.
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BU3HAYEHHS IIEPEIYMOB EOEKTHBHOI IHHOBAIIIITHOI I/IbBHOCTI YKPATHCHKUX
OPTAHI3AILIII1 B KOHTEKCTI HABYTTSI KOMIETEHTHOCTI HA €BPONIEICBKOMY PUHKY (c. 76-85)

I. A. T'pysina, O. B. Kosupesa, O. B. Mazopenko, O. M. Muponosa, 1. M. Ilepepsa

OG’eKTOM JOCTIIZKEHHs € iHHOBalliiiHa AisbHicTh opramizamiii. [Ty6uikanii, pucBsyeHi oIiHIl TepeBar IpUEIHAHHS YKpaiHU 10
Esponeiicbkoro Corwosy (€C), OMUHAIOTH YBATOK PO3TJISA/ IHHOBAIIITHOI IISIIbHOCTI Y KOHTEKCTI HAOyTTS] KOMIIETEHTHOCTI ISt iHTerpartii
opramisaiiii 1o eBporeiicbkoro mpocTtopy. lle crpsmyBamo nociskeHHsT Ha OIIHKY CTaHy Ta TepefiyMoB eeKTHBHOI iHHOBAIIITHOI -
SJIBHOCTI opraHiszaniii Ykpainu. BusHaueHO HepiBHOMIPHY KOHIIEHTPAIlil0 iHHOBalliiTHUX opraxisaiiiil 3a BujjaMu eKOHOMIYHOI JIisJIbHOCTI,
110 MOSICHIOETHCST HEJOCKOHAJINMHI MeXaHi3MaM1 peTyJII0BAHHS PETiOHAIBbHOTO PO3BUTKY. Bi/3HaueHO HETaTUBHY ANHAMIKY HAYKOEMHOCTI
BasioBoro BuyTpimuboro mpoaykry (BBIT) Ykpainu (ua 0,32 %), iforo naitnmkunii pisenn cepezn kpain €C (0,99 %). e yrnemoxkinpiioe
KOHKYPEHIIi0 3 KpaiHaMU-IT0CTavalbHUKAaMU HOBUX TEXHOJIOT1H Ta IIPOAYKIii 3 BICOKMM CTyIIeHeM J[0/laHOi BapTocTi. BusBiieHO ckopodeH-
HsT BUTpAT Ha GyHAAMEHTATIbHI JOCIi/UKEHHS Ta KiJIbKOCTI iHHOBaliitHux opranizariii (na 72,09 %), 3HMKEHHST YNCeabHOCT] MPAIliBHUKIB,
3aliHATUX HAyKOBUMU po3poOKkaMu. Busnaueno naiiMenmni oGcsaru ¢ginancyBaHHA HaBYaHHS IPALliBHUKIB BiAOBiAHO 10 BuMor €C, mo
3HIKYE KOHKYPEHTOCITPOMOKHICTh EKOHOMIKH.

BiagMiHHOIO PHUCOIO AOCHIIKEHHS € HOro MPOBEAEHHS 3 TTO3KILil BIIMBY MOKa3HUKIB Ha (hOPMyBaHHsI YMOB /sl HaOyTTS OpraHisaiisiMu
KOMIIETEHTHOCTI Ha €BPOIEHCHKOMY PHHKY. Ma€ThCst Ha yBasi, MIJIIXOM TEXHOIOTIYHOTO OHOBJICHHS BHPOOHUIITBA, aKTUBI3AIl] JOCTIIKEHb
y HOBITHIX HampsiMaxX HAayKH, IOCSITHEHHS 1HTEJIEKTYaTbHOTO Ji/IePCTBa, TiepeopienTallii (inanciB Ha iHBecTHIIii B JTI0AChKMIT KamiTamn. Pe-
3YJILTaTU € KOPUCHUMU JIJIs1 KePIBHUKIB, SKi Ha IJIAXY IPUEAHAHHS 10 €BPOIIENCHLKOI0 IIPOCTOPY, 3aBASAKU OpraHizaiiiiniil KOMIIeTeHTHOCTI,
MIParHyTh YCIIINIHO A0IaTH 6ap’epy HallbiIbIIOT0 Y CBITI PUHKY.

KmouoBi cioBa: koMIieTeHTHA OpraHisailisi, iHHOBaIlifHA aKTUBHICTH OpPTaHisallii, opratizaiiiiia KOMIIETEeHTHICTb, HAYKOBO-IHHOBAITiii-
HUII IOTEHITiasI OpraHisaitii, KOHKYPEeHTOCIIPOMOSKHICTD OpraHisallii, eBpoiHTerpartis.
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PO3POBKA KOMILIEKCHOTO METO/Y YIIPABJIHHSA [{I®POBUMHI KOMIETEHTHOCTSIMU
(c. 86-97)

4. 1. Illecrak, 1O. B. Bingasceka, B. JI. Oceupknii, H. B., Mukurenko, 0. M. Ymaniis

Jlocaikennst 3MiH, SKi BiAOyBaOThCs B epy AIKUTATI3aIli], T03BOJSAE BiACAIAKOBYBATH UGBPOBUIA CITi/I CIIOKUBAYIB Ta (GOpMyBaTH
HOBI TpeHaM i Mozesi B ynpasainti 6iznecom. O6’ €KTOM ZaHOTO AOCHIKEHHS € ndPOBa rPaMOTHICTH rpoMaisaH. [lepeBakHa GLabIIICTh
CYCITJIBCTBA He YSIBJISIE CBOTO JKUTTsI 0e3 OHJAWH aKTMBHOCTI, mepersisiy Be6 CTOpiHOK, caliTiB Ta coriasbaux Mepexk. Came Tomy Bce
6isblie BUHUKAE noTpeba y posmuperni 3uanb udpoBoi rpaMoTHocT. MeTolo aHoro nocipkenns € hopMyBanisg Marpulli «BEST», mo
JIO3BOJISIE BUBHAYUTH PiBEHb 3HAHHS Ta BOJIOJIIHHS N(MPOBUMU KOMIIETEHTHOCTSIMU niepconaiy. st miarnoctuku 6ysio obpano 1o 10 xpu-
TepiiB, a TAKOXK PO3PAXOBAHO MUTOMY Bary KOXKHOTO 3 HIEX, IO y3aralbHEHO B OMUTYBATbHOMY OJTaHKY. BI3HAueHHs BATOMOCTI KOKHOTO
daxropa 3/iIICHIOETbCS METO/IOM €KCIIEPTHOI OI[IHKK BPAaxOBYIOUHM, IO 3arajibHUil KoedinieHT Baromocti=1 1o KoxHiil rpymi dakropis.
Jlocsirnensst Makcumaaboi edekrusrocti (5-10 6asis) 3abe3neynts mepedyBaHHsI y CErMEHTI «S» MaTPHIL, IO CBIIYUTH PO BUCOKUIT
piBeHb yIpaBJiHHS Gi3Hec-TpollecaMu, 3HAHHS Ta JOTPUMAHHS IECKPUNITOPIB uPOBUX KOMIETEHTHOCTEN Tepconanom. Ile crnpusie Bu-
pitreHHio MpobJIeMH 00 3HAHHS AeCKPUITOPIB 1N POBOi rPaMOTHOCTI i J03BOJISIE MOKPAIUTH eEKTHBHICTD IiSTBHOCTI MAPHEMCTBA,
a TaKo)K BYACHO HA/ATH Bificiy Ta BiAOWTH KiGeparaki. 3acTOCYBaHHs BU3HAYE€HUX MUGPOBUX KOMIIETEHTHOCTEN MO3BOJIUTDH MpUitMATH
ONTUMAJIbHI PIlICHHS y TPOIECi 3aCTOCYBAHHS MIKUTAT HABMYOK, 3a0e3MEUy0UN TIPH [[bOMY YHIKaJbHICTh IU(MPOBOI rPAMOTHOCTI B
yrpasiinni GizHecom. OTpuMaHi pe3yabTaT MOXKYTh OyTH BUKOPUCTAHI KePiBHUKAMU IMiAMPUEMCTB JUIsi aHAII3y 1 TT00YA0BU TPOTHIIT
BUTOKaM JlaHUX ab0 BUMHEHHIO KiGeparak. [le crpusTHMe HAJAaroOIKEHHIO CIIBIpAIll MiANPUEMCTB 3i cTeliKrosaepamMu ta hopMyBaHHIO
JIOBipU CHOKNBAYiB.

Kiouosi cioBa: kiGepytnpasiinns 6i3HecoM, NepcoHaNbHi AaHi, ndpoBa TPAMOTHICT, KOMILIEKCHIA MeTOI, e(eKTHBHICTD, KOMIIe-
TEHTHICTb.
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NU®POBA TPAHCOOPMAIIA BISHEC-CIIIBHOTH B IVIOBAJIIBAIII: EMIINPUYHE TOCIKEHHS B
THIIOBIM KPAIHI, IO PO3BUBAETDBCAI (c. 98-110)

Phan Minh Duc, Dinh Thu Ha

OG6’exT MOCTIIKEH s 30cepe/pKennii Ha mporieci nngposoi Tpancdopmarti (DX) manNpueMcTB Ta BIATOBIAHIN yIIpaBIiHCHKIN TTOMTHIT
3 6OKy ziepskaBu. Y KOHTEKCTI TIepexiiHOl eKOHOMIKH, IIIMOGOKO IHTErPOBAHOI y CBITOBY €KOHOMIKY Ta CTUKAIOUKChH i3 TUCKOM KOHKYPEHIIi y
6arato pasiB BUINM, Hi’K Ha BHYTPINIHbOMY PUHKY, MAMPHEMCTBA CaMi HIATOTYBAIN Taki pedi, SIK PO3yMiHHS TOro, STk DX, HACKITBKI BOHN
rotoBi 10 DX, cKijsibKku iHBECTYBATH Ta /e BOHU 3HAXO/AThCS Ha NUIsIXy. Konteker B’eTHaMy BUKOPUCTOBYETDCS sIK XOPOIIUI TPUKJIA KPAiHu,
1110 PO3BUBAETHCS, 3 MPOrPECyOU0i0 H(POBI3AILIE Ta KOPCTKOI KOHKYPEHINEIO 3-3a KOPAOHY. TakiM Y4MHOM, aBTOPH ITPOBEJIH 1TO3UTH-
BICTCHKUIT aHasi3, BUKOPICTOBYIOUN KiJTbKICHI Ta SKiCHI MOKasHUKM AJs iposicHents DX kommanii. KisbKicHi MOKa3HUKM BiTHOCSTBCS 110
5-6asIbHOI KA ab0 BiICOTKOBOTO IIYHKTY B OLHII, 1110 {03BOJISIE TBEP/KEHHAM YUaCHUKIB OIIUTYBaHH: 200 caMUX JIOCJII/THUKIB MaTl €UHY
OCHOBY. SIKiCHI TTOKa3HUKU BUTSITYIOTHCS 31 CTPYKTYPOBAHUX CIIOCTEPEKEHb, TIANOUHHUX 1HTEPB'IO Ta OTJISAY JITEPaTypH, TOJTOBHIM YHHOM
30Cepe/KYIOUNCh Ha IBOX KPANHOIIAX, XOPOIIIOMY Ta IIOraHOMY. 3Ti/[HO 3 OCHOBHUMH Pe3yJIbTaTaMu A0CiKeHHst, Maiixke 90 % B'eTHAMCbKUX
KOMIaHiil miasuityoTs obisHanicts npo DX, o6 3actocyBaru ix y ¢Boiil gisibHocti abo mykaru pintennst DX. Jlnure 40 % umignpuemcrs
MaioTh GlojKeT [jist orpuMariisg DX-koHcysbTaltiii i pinernb, a 10 20 % MWANTPUEMCTB He MaloTh abCOMIOTHO KoaHoro Giomkery aus DX,
ToroBaicTh 10 DX HaiiBHINA B rasyssix, [isJIbHICTD SKUX TiCHO 1I0B’s13aHa 3 IIPSIMUM IIOCTa4aHHAM ToBapiB i nocuyr. [Ipocysanns DX mosxe
IPYHTYBATHUCS Ha 3POCTAIOYIN KiJIBKOCTI KJIIE€HTIB, SIKi KOPUCTYIOThCSI [HTEPHETOM Pa3oM i3 IXHIMU KMITJIMBUMHU IU(DPOBUMU HABHYKAMHU, 00
Ha 1rdpoBiii JoricTul, 1mo 3abesnedye MBUIAKE 3pOCTaHHs eJIeKTPOHHOT KOMEPIIil, a TaK0K Ha CIPUATIUBIN moJiTuIli 3 60Ky AepskaBu. Tum
He MEHIII, 3aHeNOKOEHHA MO0 0COOMCTHX JaHUX, BUTPAT Ha iIHBECTUILII B TEXHOJIOTIT a0 3MiHM ALTOBUX 3BUYOK € TUIIOBUMMU TIPOOIEeMaMu.

Kmouosi cnoBa: nudposwuii, mmdposisaris, mudposa tpanchopmartists, DX, nmudposa rpamoTHicTb, M poBa KOMIIETEHTHICTD, ITIGPOBa
TOTOBHICTb, IU(POBA 3PiicThb, IPPOBA OCHOBA, EJIEKTPOHHA KOMEPILisl, €IeKTPOHHUIT YPsi/l.
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HAIMPAMKH BJOCKOHAJIEHHA CTATYCY CTAPTAIIIB B CUCTEMI TPAHC®EPY TEXHOJIOTTH (c. 111-120)

O. M. JaBumiok, T. I. IlIBuzaxka, IO. I. Ocranenko, B. B. I0Oposceka, O. 0. bursax, 10. I. Cenux

OG6’€KTOM JIOCII/DKEHHS € BUBYEHHSI iICHYIOUNX OpraHizaniiiiux (opM craprarnis Ta OmiHKa iX BiMOBIZHOCT] 3aBIaHHsM TpaHCchepy Tex-
HoJIoTii. Betanossiero, 1o icHy1o4i miXoAu 10 PO3yMiHHS cTapTariB He BiAnoBizaoTh orpebam Tpancdepy TexHosoriid. O6rpyHTOBaHO /10~
LITBHICTD BIOCKOHAJIEHHS iX 1IpaBoBOro crarycy. ChopMoBaHO HANPSMKU BIOCKOHAJIEHHs hopMu crapramy y cdepi TpaHcdepy TeXHOIOTii.
B AKoCTI XapakTepHUX puc cTapTamiB y cdepi Tpancdepy TEXHOJIOTIN 3aIlPONOHOBAHO HACTYITHI: HABHICTB CTaTyCy cy(’€KTa roCToiapioBaH-
Hs1, BIATIOBIHICTD BUMOTaM BUPOOHUYOTO i KOMEPIiHOro cy6’'eKTa, HasgBHICTh TEXHOJIOTIT UM MPaB Ha TEXHOJIOrI0, a00 5K BUKOHAHHS POOiT
i3 11 CTBOpPEHHSI.

OO6rpyHTOBAHO HEOOXIAHICTD 3MIHK MOJIOKEeHb PaMKOBOI TIporpaMu 0C/i/KeHb Ta iHHOBaliil «Topu3oHT €BPONN», MUIIXOM BBEICHHS
oKpeMoi Kareropii crapramis y cdepi Tpancdepy TexXHOJIOrii. 3alPOIOHOBAHO iX BU3HAYEHHS, SIK aBTOHOMHUX MaJiX (CepejHix) Mmifrnpu-
€MCTB Ha PaHHiil CTafii CBOro JKUTTEBOTO MUKITY. SIK TaKUX, [0 CTBOPEHI SIK TTOIIJ BiJl YHIBEPCUTETY UM AOCJTITHUIIBKOI YCTAaHOBH, Ta 3/[iHCHIO-
10Th BUPOOHIYY KOMEPIHY [is/IbHICTD 1 BOJIOAIIOTH TIPaBaMi Ha TEXHOJIOTTIO YK CIIPAMOBaHi Ha HOBMX TEXHOJIOTI abo MacitabyBaHHs Ha iX
OCHOBI icHyOuUNX Gi3HEC-MO/IeNel. 3alPONOHOBAHO YHIBEPCAIbHY MIPABOBY KOHCTPYKIIiIO cTapTaiy y cdepi TpaHcdepy TEXHOJIOTIH], 110 MOKe
6yTH BUKOPHCTAHA B HAI[IOHAIBHOMY 3aKOHOMABCTBI. I1i/l HIM 3ampOMOHOBAHO PO3YMITH Cy6'€KTa TOCIIOAAPIOBAHHSI, CTBOPEHOTO HEIIOAABHO,
3 METOIO 3/[i1iCHEHHsT BUPOOHUYOI [is/IbHOCTI Ta OTPUMAHHS MPUOYTKY, HA OCHOBI peasrizallii HaJle:KHOTO MPaBa Ha TEXHOJIOTIIO.

Jlocmimkenns cupssMoBaHo Ha (GOPMyBaHHS HANPSIMKIB yOCKOHAJIEHHS MTPaBOBOTO cTaTycy crapramiB. CdopmoBani pesyisraTu /10-
CITKEHHST MOKYTh OyTH BUKODPHCTaHI TPy (OPMYBaHHI Mi’KHAPOJHIX HOPMATHBHIX aKTiB, /I7Isl PETYJIIOBAHHS [[UX BIIHOCUH Ta CJAYTYBaTU
Mi/ICTABOIO JIJIST MOZIAVIBIITNX HAYKOBUX JIOCJI/PKEHb.

KmouoBi cioBa: craprart, IpaBo Ha ITpaifio, paMKoBa Iporpama «lopusonT €sponis.



