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NIATPUMKH JFOJCH 3 OMIKOBUMH TPaBMaMHu.

TEpaJIbHE XapyyBaHHs, MapKeTHHFOBi JIOCIIIKEHHS.

Kiiio4oBi cj10Ba: mpoayKTH HYTPITHBHOI MiATPUMKH, €H-

AwHoTauisi. Y npeacrasieHiii po6oti mokasaxo pesynprati || UDK 612.392:616-001.17
JIOCITIDKEHHS CIIOKUBYUX OYiKyBaHb II0JI0 BIACTHBOCTEH HPOIYK-
TiB JUISL HYTPITHBHOI MiATPUMKH JIIOCH 3 OMIKOBHMH TPaBMaMH Ta
MPOTHO3YBAHHS MOIMTY HA IO MPOJYKIIKO CEepell LiIbOBOTO Cer-
MEHTY CMOXKHBauiB. Pe3ynbTaTH aHami3iB Ta JOCHTIIKEHb MOXYTh
OyTH MOKJIaJeHi B OCHOBY ()OPMYBAHHS PALiOHIB [UIs HYTPITUBHOL

CONSUMER BENEFITS
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Introduction

Burn injuries of people are among the most
common injuries that occur in the workplace and at
home. The severity and duration of burns are accom-
panied by a marked hypercatabolism and hyperme-
tabolism that is characterized by an increase in de-
mands of energy and plastic material. Therefore, nutri-
tional support is essential for the treatment of patients
at the beginning of the disease and for a long period of
rehabilitation [1].

As the experience of domestic and foreign sci-
entists shows, the removal of food insufficiency sig-
nificantly improves the results of treatment of various
categories of patients, reduces the frequency and sever-
ity of postoperative complications (from 46 % to 17 %)
and mortality (11,7 % to 6 %), significantly reduces the
time of hospital stay and rehabilitation period, in-
creases the quality of life of patients with chronic dis-
eases, reduces to 3 times the cost of the treatment and
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diagnostic process and 15 — 30 % of the consumption
of expensive drugs [2].

Statement of the problem

One of the problems in the food market of
Ukraine is the lack of nutritional support products for
people with burn injuries of domestic production and
the high price of foreign compounds. Considering the
fact that the products of nutrition support are character-
ized by a wide and varied offer in the world market,
the lack of domestic products for people with high hy-
permetabolism in Ukraine acquires an extra actuality
and need researching and developing [3].
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range of specialized products that are designed for nu-
trition support in the early postoperative period, as well
as stationary and plastically periods of rehabilita-
tion [4,5].

An important contribution to the development
of products for nutritional support have made domestic
and foreign scholars: O.0.Pokrovskyi, M.S.Marshak,
I.Ye.Khoroshylov, O.M.Pochepen, V.A.Tutelyan, O.F.
Fazullina, A.V.Belyaev, D.Cuthbertson, C.Ortega,
M.H.DeLegge, J.E. Gadek, D.Royall, G.R.Greenberg
etal.

Identification of consumer preferences for nutrition
support products for people with burn injuries

Literature review

The development and production of products
for nutrition support are engaged in many countries
(USA, Belgium, Germany, Japan, Sweden, China,
France, India, Russia and others). The market offers a
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The aim of the article is a survey of consumer
expectations regarding the properties of nutrition sup-
port products for people with burn injuries.

The chair of commodity research and examina-
tion of food products of Kyiv National University of
Trade and Economics and the chair of commodity re-
search and commercial activity of Chernihiv National
University of Technology made a marketing research
on identification of consumer preferences for nutrition
support products for people with burn injuries. In the
framework of the research tasks were:

o]
o

— to examine the attitude of consumers towards
products nutritional support;

— to determine the degree of customer satisfac-
tion with existing product range of nutritional support
for people with burn injuries;

— identify the expectations and preferences of
consumers in relation to nutritional support products
for people with burn injuries;

During the research of demand for the products
of nutrition support for people with burn injuries was
made a survey of potential consumers, doctors, mer-
chandisers. The survey instrument was a questionnaire
and the list of issues related to the research problem.
Analysis and synthesis of data were carried out by
methods of manual and computer processing. Both
descriptive and analytical methods were used for proc-
essing [6,7].

Testing results of the research

The number of respondents of surveys is 150,
among them: 52 % of men and 42 % of women with
different levels of income and social status at the age
over 18 years. The information obtained is analyzed in
the General sample and distributed on groups accord-
ing to age and sex. Distribution of respondents by age
and sex is shown in pic.1.
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The survey involved 10 specialists of burning
section of thermal trauma centre of Chernihiv regional
hospital, 20 therapeutists, 10 surgeons of Regional and
city hospitals of Chernihiv, 30 people with burn inju-
ries, 20 representatives selling products nutritional
support, 10 pharmacists and 45 commodity-scientists
and merchandisers practitioners.
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Age and gender of respondents

Pic. 1 Distribution of respondents by age and sex, %
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In the study was used a available sample of re-
spondents for the period from September 2013 to May
2014 in the Chernihiv city. The survey was held in the
Chernihiv Regional hospital, pharmacies, Kyiv Na-
tional University of Trade and Economics, Chernihiv
National University of Technology. Segmentation of
respondents is shown in pic. 2.
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Pic. 2 Segmentation of respondents, %
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Today in the world are produced more than
300 varieties of artificial mixtures for enteral nutrition,
the most famous producers of which are: Abbott Labo-
ratories, Inc., Abbott Nutrition, Ajinomoto Co., Inc.,
American HomePatient, Inc. Baxter International, Inc.,
B. Braun Melsungen AG, Claris Lifesciences Ltd.,

Groupe Danone, Nutricia North America and oth-
ers [8,9].

The popularity rating among manufacturers of
enteral nutrition in Ukraine (according to the survey
respondents, Kyiv and Chernihiv) is presented in pic-
ture 3.

Number of respondents

Producers of enteral nutrition

Pic. 3 The popularity rating among manufacturers of enteral nutrition, %

The survey found that the most famous brand of
enteral nutrition is Nestle Nutrition, noted that 24,7 %
of respondents, Groupe Danone — 20 %, B. Braun Mel-
sungen AG — 11,3 %, Fresenius Kabi AG — 10 %, Nu-
tritek — 10 %, Medical Nutrition B.V — 6,7 %, Mead
Johnson & Company — 4 %, Abbott Laboratories —
2 %, Ajinomoto Co., Inc.— 1,3 %, others take up
3,3 %. While 6,7 % of respondents noted that they
don’t know the trademarks above.

Of those polled people with burn injuries,
86,6 % did not consume foods nutritional support, of
which 23 % did not consider it necessary, 46,2 % did
not consume them during the treatment and rehabilita-
tion of the high prices and 19,2 % not specified the
reason.

Consumer preferences for the purchase of nutri-
tion support products of the people represented in
pic. 4.
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Pic. 4 Consumer preferences for the purchase of nutrition support products, %

The survey found that for 45 % of people with
burn injuries the basic criterion for buying nutritional
support products consider improving the healing of
superficial burns, 40 % — correction of disorders of
energy metabolism, 10 % — increase immunity and
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5% — a positive trend neurological status. Among the
interviewed doctors, specialists, merchandisers identi-
fied the main criterion, namely, the correction of disor-
ders of energy metabolism to 46,7 %, the improvement
of healing superficial burns — 28,6 %, positive dynam-
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ics of neurological status — 15,2 %, increase immunity
t0 9,5 %.

Of all respondents 86,7 % consider necessary
consumption products for enteral feed during treatment
and recovery periods as an additional source of nutri-
ents.

For 91.3 % of the respondents, the price is the
decisive criterion in buying nutrition support products.

According to the survey results 33,3 % of con-
sumers prefer ready-to-drink beverages as product of

nutrition support and 66,7 % — dry mixtures, which
must be diluted with water or added to a normal diet.

The range of modern manufacturers of nutri-
tional support products represents a variety of flavours:
chocolate, vanilla, fruit, etc. [10,11].

95,3 % of respondents marked out the impor-
tance of the taste of the product. The highest prefer-
ence consumers gave sweet-sour taste— 54,7 %,
15,3 % — sour, 16,7 % — sweet and 13,3 % — neutral.
Segmentation of respondents according to the criteria
of taste presented in pic. 5.
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Tastes of nutritional support products

Pic. 5 Segmentation of respondents according to the criteria of taste, %

According to the results of a study was found
out that 20 % of consumers prefer chocolate taste,
15,13 % — lemon and vanilla, 14,7 % — orange, 8 % —
black currant, 3,3 % — mint flavour, 2,7 % — cherry
taste and 4,7 % prefer other tastes (pineapple, mango,
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forest berries and others) and for 16 % of respondents
taste of the nutrition support products does not matter.

Segmentation of preferences of respondents in
terms of a single nutritional support products portion
for people with burns are shown in pic. 6.
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Pic. 6 Segmentation of preferences of respondents in terms of a single nutritional support
products portion for people with burns, %

Founded out that consumers for a portion of the
nutrition support products prefer the volume of
0,25 dm*— 56,7 %, preference to 0,33 dm*® gave
15, 3% of respondents. Insignificant share of consumer
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preferences occupy a volume of less than 0,25 dm?,
which has provided the advantage of 21,3 % of re-
spondents and 0,5 dm* and more) — 2 %.
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For products of nutrition support are used vari-
ous types of packaging: plastic or glass bottles, plastic
or metal tins, packets [12,13].

6,7

13,3
16,7

Segmentation of respondents by type of packag-
ing nutrition support products for people with severe
burns are presented in pic. 7.
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Pic. 7 — Segmentation of respondents by the type of packaging nutrition
support products for people with burns, %

According to the survey the largest share,
namely 40 % of respondents prefer paper packing,
16, 7% — polymer banks, 13,3 % to glass bottles,
13,3 % of polymeric packages, 10 % of the metal tins,
6,7 % — polymer bottle.

Concl

One of the problems in the food industry in
Ukraine is the lack of food nutritional support for
people with burn injuries domestic production and
the high cost of foreign products. According to the
results of numerous researches it is established, that
one of the main criteria of recovery and rehabilita-
tion of people with hypermetabolism is food that
corresponds to the specific needs of the human
body. In order to develop optimal nutritional support
assortment of food was conducted market research
to determine the consumer preferences.The survey
found that 45 % of people with burn injuries basic
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AHoTauis. B cTarTi HaBeneHO pe3ymBTaTH ONTUMI-
3anii mapamMeTpiB TpoleCy iHKancyIoBaHHS NPOOIOTHKIB y
renenoniOHuii Giononimep. IlpeacraBiaeHo pe3yabTaTn 10C-
JIKEHb BUKOPHCTAHHS HU3bKOMETOKCHIILOBAHOTO MEKTUHY
B SIKOCTI 3aXMCHOT MAaTPHIIi sl MiKpoopratizmis. Po3risiny-
TO OCHOBHI HapaMeTpH, IO BIUIMBAlOTh Ha (HOPMyBaHHS
3aXHCHOI reJieBoi 000I0HKH ceprnuHoi (popMu a 3a7aHOTro
po3mipy. BcCTaHOBIIGHO paliOHAIBHUH JliaMeTp TeNeBUX
TPaHyJI, IO MiCTATh IPOOIOTHYHI KyJIBTYPH.

KiiouoBi ci10Ba: iHKancymoBaHHs, MPOOIOTHYHI Ky-
NIBTypH, OlomoniMep, HHU3bKOMETOKCHIIbOBAHMH IEKTHH,
KaJIbLII0 XJIOPUL.

AHHOTauMﬂ. B craree TIPEACTABJICHBI PE3YyJILTATHI
ONTUMM3ALUU [APAMETPOB IMpPOLECCa WHKAINCYIMPOBAHMS
npoOHOTUKOB B reieBblil Ouononumep. [Ipencrasiens! pe-
3yJbTaThbl MCCHBHOB&HI/H‘;[ HCIIOJIb30BAHUST HU3KOMETOKCHIIHU-
POBaHHOTO INEKTUH B KAa4yeCTBE 3aIUTHOM MATPULBI s
MHKPOOPTaHH3MOB. PaccMOTpEHBI OCHOBHBIE IapaMeTphl,
BIHMAIOIIME HAa GOPMHUPOBAHHS 3aIUTHON reneBoi 00607104-
ki cdeprueckoil GopMBI 3aIaHHOTO pa3Mepa. YCTaHOBIIEH
palMOHANBHBIM JHaMeTp TeIeBBIX TpaHys, COJepHKallux
MPOOHOTHYECKUE KYIIBTYPHI.

KuoueBble €j10Ba: MHKAICYJIMPOBAHHE, MPOOHOTH-
YeCKHEe KyJIBTYPbl, OUONMOIMMEpP, HH3KOMETOKCHIIMPOBAH-
HbIi TIEKTHH, KaJIbIIHS XJIOPHIL.

VK 616-003.94:[579.8:615.246]

OIITUMM3AIIUA
IHAPAMETPOB ITPOLECCA
NHKAIICYJIUPOBAHUSA
MNPOBUOTHYECKHUX
KYJbTYP

T.H. BosioBuk

KaHJ[. TeXH. HayK, aCCUCTEHT *

E-mail: Ta-Vol@yandex.ru

JI.B. Kanpeabsinn

JlokTOp TeXH. HayK, mpodeccop,
3aBeyroIHi Kadempoir*

*OMOXUMHH, MUKPOOHOJIOTHHU U (pU3HOTIOTUN
MHTAHHS

Opecckast HalMOHAIbHAS AKAIEMUSI [THILEBBIX
TEXHOJIOTUH

yi1. Kanarnas, 112 r. Onecca 65039

E-mail: leonid@onaft.edu.ua

B ne Pa3HBIC MCXaHU3MBI JiefcTBUs HpOGHOTl/lKOB Ha KH-

Bo3unkHOBeHHE MHOTHX 3a00JIEBaHUI YeIoBe-
Ka CBSI3aHO C HapylleHHe MUKPOQIOPHI KUIIEYHUKA U
¢ mpolieccamMu NHIIeBapeHus. B Hacrosimee Bpems B
KOPPEKIUHM MHKPOIKOJIOTUYECKHX HAPYIICHUH Ku-
IIeYHUKA HauOoyiee M3YYECHHBIM H, B ONpEJCICHHOM
CTENeHU, MPAKTHYECKH PEaTn30BaHHBIM, 3(QeKTHB-
HBIM CIIOCOOOM JKOJIOTUYECKOH peabWINTALUM SBIISI-
€TCs1 TIPUMCHCHHC OHOJIOTHYECKUX 6aKTepl/laJ'ILHLIX
MpenapaToB Ha OCHOBE MHKPOOPTaHU3MOB — IIPECTa-
BUTENEHl HOPMAIBHON MHUKPO(IOPHl YeNOBEKa, TaK
Ha3bIBa€MbIX MPOOUOTUKOB. I[IpoGHOTHKH 001a1al0T
HaOOPOM OIPE/ICTICHHBIX CBOICTB: JOJKHBI IIPHHOCHTD
HOJIb3Y OPraHM3My XO3sMHa; obecledrBaTh Oe3omac-
HOCTb TIPH JUTUTEILHOM NPUMEHEHHH; UMETh BBICOKMI
KOHOH]/ISI/Ipy}OH.[Wﬁ TIOTCHIIHAJI, CTaOuIIbHBIE Xapakte-
PUCTUKU B KIIMHUYECKOM M TEXHOJIOTHUYECKOM IUIAHE;
IIpYA BBCJICHUU B OOJBIINX KOJIHYIECTBAX O6Ha£laTl> MH-
HUMAJIBHOW CIIOCOOHOCTBIO K TPAHCIOKALUH BO BHYT-
PCHHIOIO CpElly YeJIOBEYECKOr0 OpraHM3Ma; HMETh
BBICOKYIO CKOPOCTb POCTA.

MHOTOYNCIICHHBIMH HCCIICIOBAaHUSMH H3y4CHBI
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meyHyo Mukpoduopy uenoseka. Hambonee m3Bect-
HBIM A(PEKTOM JIeHCTBUSA TNPOOUOTHKOB  SIBISETCS
HOPMaJIM3allUsl COCTOSTHUS KMIIEYHOH MHKPOMIOpHI,
KOTOpasi BBI3BaHA CTUMYJSLIMEH POCTA «IOJE3HBIX)»
MHKPOOPraHU3MOB — OH(HIO- U JaKTOOAKTepuil
YIHETEHHEM POCTa YCJIOBHO-IIATONEHHOW MHKpOQIIO-
poi [1]. OHM CrOCOGHBI HPOLYLUPOBATH (HEPMEHTHI,
BUTAMHUHBI, OHMONIOTMYECKM aKTHBHBIC BEIIECTBA, a
TaKXKe YCKOPSTH TMPOLECCHl MEepeBapHBaHUs IMHILK U
YCBOCHHE THTATEIbHBIX BEIIECTB. JIpyrHM MeXaHH3-
MOM SIBJISIETCS CHIDKEHUE BHYTPHKHUIIEUHOTO 3HAYCHUS
pH, 3a cuer MONOYHON KHCIOTHI M KOPOTKOLEIOYed-
HBIX JKMPHBIX KHCJIOT, CHHTE3HPYEMBIX JIAKTO- U OHu-
¢bunobakrepusmu. Upe3BbIYaiiHO HHTEPECHBIMH TIPE]I-
CTaBJIIOTCA JaHHBIE O TOM, YTO HPOOUOTHYECKUE
KyJIBTYPBI CHHOCOOHBI (9HTEPOKOKKH, JIAKTOOAKTEPHH) K
BBIICJICHHIO psifia CHCIM(PHICCKUX aHTHMHKPOOHBIX
BemecTB (OaKTEPHOLMHOB), KOTOPbIE WHTUOMPYIOT
PocT ApyruX MEKPoOOB [2-4]. Crieyroum 3aiuTHEIM
3¢ dexkToM MpOoOHOTHKOB, SBISETCS HUX CIOCOOHOCTH
yJIy4IIaTh COCTOSIHME KHIICYHOrO SIHTENINs, IIyTeM
00pa30BaHus 3ALIMTHOIO CJIOSI MyLIUHOB (B YaCTHOCTH,
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