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ABSTRACT

The purpose of the article. The study aims to analyze creativity as an inte-
grative component of a psychologist’s project-innovation activity.

Methods of the research. In order to accomplish the proposed tasks, the
following scientific research methods were used: theoretical analysis, gene-
ralization, conceptual provisions, comparison, systematization, interview, and
questionnaire.

The results of the research. The creative approach in the professional ac-
tivity of a psychologist is described by us as the ability to generate new ideas in
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the context of various types of activities. It is based on creative activity, super-
situationality, the ability to think associatively and broadly, the ability to see ex-
traordinary logical connections between certain aspects of activity. The creative
potential of a person is considered as an integrative property that characterizes
the ability to creative self-realization and is manifested in talent and giftedness.
These components are necessary for the performance of various types of psy-
chologist’s activities.

In the practice of psychologist’s work, different types of project innovative
activities are observed: a) professional startup projects; b) problem-oriented
activity; ¢) organizational and managerial actions; d) creative innovative prac-
tice; e) research projects; e) social and volunteer projects. Professional startup
projects are important for psychological professionals as a primary basis of pro-
fessional activity aimed at finding a new professional niche. Problem-oriented
activity is important in dealing with psychological problems of clients. Organiza-
tional and management projects are to develop new strategies for working with
colleagues within the framework of supervisory activities and the implementa-
tion of support programs. Creative and innovative practice is implemented in the
context of new professional activities. Scientific research is focused on a creative
approach to experiments. Social and volunteer projects help to creatively com-
bine professional practice with social initiatives.

To find out the levels of creativity in professional psychologists the question-
naire “Creativity in Different Types of Activities” was developed to determine
the levels of creativity in professional activities, which allowed determining the
peculiarities of this quality in psychological profile specialists.

Conclusions. Having summarized the main points on the study of psycholo-
gists’ creativity, we noted that higher rates of creativity were established by the
“Problem-oriented activity”, “Creative innovative practice” criteria. At the same
time, the most difficult for creative self-realization were “Professional startup
projects”; “Organizational and Management Projects; and Research Projects.
This is manifested in startup projects, interaction with clients and colleagues
within the framework of organizational, managerial and research projects. With
this in mind, we express our conviction that the work in this area requires in-
creased attention.

Key words: psychologist, creativity, creative activity, project innovative ac-
tivity, organizational and management project, research project, social and re-
search project, social and volunteer project.
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Introduction

Creativity is a key aspect for making innovative decisions
in psychological science and practice. It is potentially an im-
portant source of professional innovation and the realization of
progressive ideas. The creative approach is the key to scientific
discoveries in the field of psychology. It helps specialists to solve
psychological problems in non-standard ways, quickly adapt to
new situations, develop effective methods to stimulate intellec-
tual activity. Creativity is important for the formation of pro-
fessional startups, the realization of creative ideas, and the in-
troduction of innovative psychotechnologies in professional ac-
tivities. The creative approach is equally important for ensuring
psychological well-being — creative activity has a positive effect
on emotional state, reduces stress and increases self-confidence.

The study of creativity allows us to identify the main areas
of studying this problem in the context of professional psycho-
logical activity.

Developing the essential characteristics of the concept of
creativity in scientific research (IlaBmernxo, 2016), one can de-
fine five main approaches toit: a) study of creativity as a general
ability to create; b) studying it as a personality trait; c¢) focusing
on the ability of a person to go beyond a given situation; d) study
of the process of manifestation of one’s own individuality;
e) consideration of creativity as a characteristic of professional
activity.

While complementing this classification, we emphasize crea-
tivity as the ability to generate new ideas in the context of va-
rious types of activity. In the psychological sphere, this includes
the development of new technologies, the creation of original
psychological programs, the formation of marketing strategies
in the field of psychology, the generation of new products, the
production of innovative ideas in the field of applied psychologi-
cal practices, the search for non-standard solutions to psychoso-
cial problems, the implementation of social projects, the deploy-
ment of new forms of communication. These areas of creativity
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are based on creative activity, the ability to go beyond the bound-
aries of a specific situation, the ability to think associatively and
broadly, the skill of seeing hidden connections between objects,
and the courage to take risks.

Creativity as the ability to generate new ideas has been
studied by many researchers in various fields of psychology
(Kuznetsova, Kozachukb, Kachynskab, Zhuravlovb, Zhuravlo-
vab, & Rakovets, 2023; Ouy¢ppieBa, & AuTioxosa, 2021).

The central place in this issue is given to intelligence. It
allows you to be successful in any profession. According to
R.J. Sternberg, successful intelligence means the ability to think
in three different ways: analytically, creatively, and practically
(Sternberg, 2003).

One of the first psychologists to study creativity as a scien-
tific issue was Joe Paul Guilford. He developed a model of the
structure of intelligence, in which he paid considerable attention
to divergent thinking (Guilford, 1982).

The author described it as a key feature of creativity, which
is the search for diverse solutions. Divergent thinking means the
ability to generate as many ways to solve a problem as possible in
order to identify the one that has the highest probability of suc-
cess in creative activity. Divergent abilities in this model have
their own evolving development trajectory due to flexibility,
originality, increased intensity, and the ability to analyze situa-
tions in detail.

In other studies of creativity, the key resource for innovation
is convergent thinking. If divergence is the ability to find many
possible solutions (Guilford, 1982), convergent thinking is the
ability to look at a problem from different angles to find the only
correct solution. Both divergent and convergent thinking are
important for creativity. Finding the right solution to a problem
requires analyzing different solutions and determining the most
effective one ([Iyboxenosa, JlicoBcbka, & Banapiseskuit, 2015).

Within psychological research, the following concepts are
important for creativity: the concept of lateral thinking, which
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is based on the ability to generate new ideas. The developer of
this concept is the British psychologist and inventor Edward de
Bono, a British psychologist and inventor. In his research, he
abandons the realistic approach developing a new product and
focuses on generating innovative ideas without the right to criti-
cize them. The author emphasizes that it is criticism and the fear
of making a wrong step that hinder the development of an inno-
vative creative product (De Bono, 2015).

The methods he proposed to encourage creativity are the
Plus-Minus-Interesting (PMI)and Six Thinking Hats techniques.
The PMI technique consists in determining the positive-negative
evaluative potential of the product and, on its basis, working out
those aspects of the problem that are interesting from the point
of view of the product’s innovation, that is, determining those
functions in which the product’s hidden potential is embedded.
This allows us to identify those aspects of the problem that are
usually overlooked. The Six Thinking Hats technique is used to
consider the problem from six positions. Wearing each of the
hats, a specialist can consider the problem from different points
of view: white hat — analytical approach, red — emotional atti-
tude to the problem, black — critical thinking, yellow — optimis-
tic approach, green — creative thinking, blue — thinking for the
future. This technique helps generate new ideas and approaches
(De Bono, 2015).

Motivational approaches play a crucial role in the quest to
generate new ideas, approaches play a crucial role. In view of
this, a number of studies (Ilerpumuu, 2013; Amabile, & Kra-
mer, 2011; Pavlyk, & Radzimovska, 2023) suggest that an im-
portant condition for creative professional activity is the unity
of motivation, cognitive abilities and creative characteristics of
the individual.

Thus, from the point of view of L.Y. Petryshyn, the system
of motives is basic to the system of motives that determines the
strategies of professional activity (Ilerpuriun, 2013). The lead-
ing internal factor of creativity is the effective management of
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the process of forming positive creative motivation and the de-
sire to satisfy the need for professional self-realization. Scienti-
fic research (Pavlyk, & Radzimovska, 2023) emphasizes that for
the directed formation of creativity it may be useful to combine
professional qualities with the functions of a tutor, facilitator
and moderator. These functions combine the roles of a personal
mentor who helps to choose the direction of psychological acti-
vity taking into account one’s desires and needs (tutoring); al-
lows a group of people to work together more effectively taking
into account common goals (facilitation); and at the same time
adhere to established norms (moderating). The leading role in
the development of creativity is played by motivationally di-
rected creative self-realization and a positive emotional state,
supported by optimism and good mood (Pavlyk, & Radzimovska,
2023).

American researcher T. Amabile is known for her work on
the impact of motivation on creativity. In her opinion, creati-
vity is a motivational phenomenon that combines the desire and
needs to solve one’s problems. Creativity means progress using
small victories, to ignite joy and the desire to achieve results.
The author has developed a three-component model of creativi-
ty, which includes expert evaluation, intrinsic motivation, and
creative processes. She explains how to activate progress by us-
ing clear goals and catalyst events that directly contribute to the
project, and interpersonal interactions where people draw incen-
tives for encouragement. T. Amabile attaches great importance
to developing ways to eliminate obstacles to progress, such as
meaningless tasks and toxic relationships (Amabile, & Kramer,
2011).

Analyzing the process of engaging in creative activity, the
authors (Gu, Dijksterhuis, & Ritter, 2019) focus on the signifi-
cant role of inspiration, which causes motivation to create. It is
seen as a motivational resource, that inspires and supports the
creative process. Respondents can get this inspiration by obser-
ving the work of others, for example. In addition, researchers
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identify indicators of creative productivity, including focusing
on fluency, flexibility, uniqueness, and infrequency, diligence
(elaboration), openness to experiences, and tolerance of ambigu-
ity. These indicators describe the ability to generate new creative
products (Gu, Dijksterhuis, & Ritter, 2019).

In modern Ukrainian scientific research that explores the
problem of creativity, it is worth noting the concept of realizing
the creative potential suggested by V. Moliako. He emphasized
the novelty and originality of the product, which in terms of its
content characteristics differs significantly from other products
designed for this purpose. The creative potential of a personality
is considered by the author as an integrative characteristic of a
personality that describes the ability to creative self-realization
and self-development.

It has its own authentic structure, in particular: a) interest,
curiosity, inclinations that manifest themselves in preferen-
ces for something; b) speed of assimilation of new information,
qualitative mastery of new competencies; c) perseverance and
hard work; d) ability to implement original strategies and find
a way out of non-standard situations. The highest form of a per-
son’s creative abilities is talent as a natural ability to implement
creative strategies and skills of a highly gifted person (Moxsiko,
2008).

The increasing role of creativity in the activities of a psy-
chologist requires a comprehensive study of its potential indi-
cators. In psychological research (Cherry, 2022) a number of
characteristics are comprehensively analyzed, including origi-
nality, functionality, openness, conscientiousness, extraver-
sion resourcefulness, openness to experience, energy, creative
intelligence, discipline. Each dimension represents traits that
characterize certain aspects of a psychologist’s activity. Crea-
tivity in psychological activity is associated with greater open-
ness to new experiences, testing new ideas in different types of
psychological activities, communication with different people
and working out different points of view on existing problems.
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Psychologists are, without a doubt, representatives of a creative
profession, so they are able to look at things in a new way. They
are active, sociable, and have a lot of creative energy but they
are also disciplined in their work and take responsibility for each
client.
The purpose of the article

The purpose of our study is to analyze creativity as an inte-
grative component of a psychologist’s project-innovation activi-
ty. The main tasks of the study are: theoretical analysis of the
formation of different types of thinking necessary for the deve-
lopment and management of psychological projects; determining
the ability of psychologists to generate new, original ideas for sol-
ving professional problems; empirical study of creativity as a ba-
sis for creating individual strategies of interaction with clients,
which contributes to more effective psychological support.

These tasks are important for professional development and
ensuring competitiveness of psychologists in the modern world.

Research methods and techniques

The solution of the research objectives is facilitated by the
use of a number of theoretical and empirical research methods.
Among them there are theoretical methods which include the
analysis of creativity as a psychological category; generalization
of the conceptual provisions of the study of creative activity and
creativity; comparison of approaches and systematization of the
main provisions of project and innovation activities; empirical:
conversation, questionnaire on the topic “Creativity in different
types of activities” and statistical methods : mathematical calcu-
lation of tabular data, graphical processing of research results.

Results and their discussion
Today, the areas of professional psychological activities are
aimed at implementing creative strategies in working with cli-
ents. They are characterized as project-constructive actions of
a psychologist focused on the implementation of professional
projects. In the context of psychological activity, project and
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innovation activities provide solving vital problems through
goal setting, planning, and phased implementation of projects.
A psychologist collects information in this way, identifies the
problem, and evaluates it, develops a conceptual scheme of work,
and chooses approaches that will help achieve the desired results.

In psychological practice, there are several types of projects:
a) professional startup projects as business ideas aimed at cre-
ating new psychological services aimed at creating new psycho-
logical services that meet the modern needs; b) problem-oriented
projects aimed at providing social and psychological services
and assistance in overcoming psychological problems; c¢) orga-
nizational and managerial projects, which consist of developing
strategies for working with the team and implementing corpo-
rate support programs; d) creative innovative projects that in-
volve a free and non-traditional approach to professional activi-
ty; e) research and development projects aimed at developing
strategies for the development of the company’s projects aimed
at developing hypotheses, planning relevant scientific and psy-
chological research, and conducting experiments; f) social and
volunteer projects to create social initiatives designed to help
vulnerable populations.

Each of these projects is based on creativity as a professio-
nal quality associated with the implementation of a creative ap-
proach in professional activities. To understand the scale of cre-
ativity, we pay due attention to the “Four (four) — creativity (C)”
model described in foreign studies, which outlines four different
types: “Mini-C” - mini-creative, which encompasses personally
significant ideas known only to oneself; “Little-C” — small crea-
tivity, which involves flexible solving of everyday problems and
adaptation to a changing environment; “Pro-C” — profession-
al creativity, which is implemented in professional activities
among specialists who develop innovative ideas in their field of
knowledge; “Big-C” — outstanding creativity, which describes
the embodiment of trail-blazing ideas that change the world and
revolutionize a specific industry (Cherry, 2022).
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In the structure of creativity the researcher (Inisixosa,
2019) identifies a number of qualities, which she divides into six
clusters: epistemological; communicative; creative; projective-
managerial; informational-digital and a cluster that takes into
account the specifics of professional and personal development.
We have divided these qualities by the types of activity of a psy-
chologist. In particular, in working with clients, the ability to
solve problem issues, the tendency to analyze, synthesize and
combine these intellectual processes, criticality of the mind, the
use of different approaches in solving psychological problems
and non-standard situations (I'onuapyxk, & Ouydpiesa, 2018) are
important. Activity, imagination, creativity, and a sense of no-
velty are useful in organizing psychological classes, so there are
ingenuity, inspiration, and fantasy (Mouasiko, 2008; IIlauapyx,
2016). Emotional, imaginative, and communicative qualities:
empathy in communication, associativity, sensitivity to contra-
dictions, ability to motivate clients to purposeful progress, the
ability to emotional response, intuition, emotional uplift, free-
dom of thoughts and feelings, ability to see the familiar in the
unfamiliar, overcoming stereotypes, creating conditions for psy-
chological safety play a vital role during a psychological counse-
ling session (Illaugpyx, 2016). In scientific research and project
activities, an understanding of the scientific problem is impor-
tant, the same is true of the ability to formulate hypotheses, con-
struct new versions, risk-taking, identity, self-confidence, and
the ability to transfer experience, ability to predict (JIy6oxenosa,
JlicoBcbka, & BauapiBebkuit, 2015; Iimtaxosa, 2019).

Taking into account the data of the theoretical study, we
developed the questionnaire “Creativity in different types of
activities”. During the survey respondents had to confirm (an-
swer “yes”; score 1 point) or refute (answer “no”; score 0 points)
the proposed statements: A high level of creativity in each area
was rated at 7-8 points; sufficient — 5-6 points; average — 3-4
points; low — 1-2 points. The absence of creativity was defined as
0 points (see Table 1).
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Table 1

Characteristics of creativity in different types
of psychological activity

Types of professional activities High |Adequate|Medium| Low
Professional startup projects 5.2% | 22.6% |47.0% |25.2%
Problem-oriented activities 17.4%| 41.7% | 38.3% | 2.6%
Organizational and management projects(11.3% | 32.2% |46.1% [10.4%
Creative innovation practice 16.5%| 37.4% | 36.5% | 9.6%
Research projects 9.6% | 31.83% |46.0% [13.1%
Social and volunteer projects 12.2% | 33.1% |45.1% | 9.6%

Professional startup projects. Questionnaire text: 1) I am
able to generate new ideas; 2) my professional activity is based
on a startup project I have developed 3) I have had experience
in developing creative startups; 4) to avoid competition, I focus
on an untapped market; 5) I am willing to take risks to achieve
results; 6) I actively form a client base; 7) I talk about my pro-
duct (services) in social networks; 8) I have my own account to
promote my professional services.

The results of the survey on the Professional Startup Pro-
jects criterion revealed the following: a high level of creativity
in 5.2% of respondents; a sufficient level —in 32.2% ; medium —
37.4% ; low — 25.2%.

Problem-oriented activity. The text of the questionnaire:
1) I have creative professional experience of working with a
problem; 2) I provide my clients with unique services; 3) I always
create a flexible schedule for my clients; 4) in my work, I focus
on innovative technologies; 5) I am committed to excellent and
extraordinary service, as I see my clients as my top priority; 6) I
use my imagination to make my classes interesting; 7) I don’t go
in one direction, but look for different for diverse opportunities
to showcase my knowledge and abilities in a high quality way; 8)
I offer alternative solutions for the client to solve their personal
problems.
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According to the “Problem-oriented activity” criterion, the
following was found: a high level of creativity in 14.8% of the
respondents; a sufficient level — in 38.3% ; medium — 44.3%;
low —2.6%.

Organizational and management projects. The text of the
questionnaire: 1) I am able to provide productive conditions for
the realization of my professional services (product); 2) creati-
vity is not spontaneous, it always involves effective planning;
3) I prefer to select the right people and create a team of like-
minded people; 4) I am constantly in control because creativity
requires clear control; 5) I have already developed a creative
project management information system; 6) I trust others in my
creative work 7) I take personal responsibility for making inno-
vative decisions; 8) in organizational work, I focus on human re-
sources and teamwork.

A level of creativity serves as a plausible indicator for orga-
nizational and managerial activities. Thus, 9.6% of employees
have a high level of creativity; 31.3% have a sufficient level;
46.0% have a medium level; and 13.1% have a low level.

Creative innovative practice. Questionnaire text: 1) [ always
strive to improve the quality of my services (product) as much
as possible, so I often offer interesting creative ideas; 2) I know
how to see the problem from the other side and offer solutions
that have not been used before; 3) when looking for innovative
ideas, I conduct brainstorming; 4) I have already developed my
own innovative technologies; 5) I apply the latest technological
solutions to increase the efficiency of my activities; 6) I often
use an unconventional approach to solving problems; 7) I pay
attention to creative design that interests consumers due to its
novelty and aesthetic appeal; 8) I integrate digital tools, artifi-
cial intelligence to improve the final result.

According to the data related to this criterion, it was found
that a high level of creativity was found in 12.2% of respon-
dents; a sufficient level in 34.8% ; medium in 43.4% ; and low in
9.6%.

© Honcharuk Nataliia
DOI (article): https://doi.org/10.32626/2227-6246.2025-65.51-71
62 http://journals.uran.ua/index.php/2227-6246




ISSN 2227-6246 (Print) COLLECTION OF RESEARCH PAPERS
ISSN 2663-6956 (Online) “PROBLEMS OF MODERN PSYCHOLOGY”

DOI: https://doi.org/10.32626/2227-6246.2025-65 2025. ISSUE 65

Research projects. Questionnaire text: 1) I am ready to test
new ideas, even if there is a risk of failure; 2) I always open the
door to new opportunities, constantly replenish my knowledge
and expand my worldview, which contributes to its growth; 3) I
formulate new hypotheses, looking for new ways to explain phe-
nomena; 4) I have already introduced a number of methodologi-
cal innovations; 5) I often use an interdisciplinary approach to
combine knowledge from different fields of knowledge to offer
innovative solutions; 6) I have developed new technologies that
have practical value in everyday life; 7) by conducting experi-
ments, I create or adapt unique research methods that allow me
to study the problem deeply; 8) I attend scientific conferences,
seminars, trainings in order to expand my professional hori-
Zons.

The “Research projects” criterion demonstrated a high level
of creativity in 11.3% of respondents; sufficient in 32.2% ; ave-
rage in 46.1% ; and low in 10.4%.

Social and volunteer projects. Questionnaire text: 1) I am
always ready to support social initiatives; 2) I often offer uncon-
ventional ideas to help and support socially vulnerable segments
of the population; 3) I have proposed creative approaches to at-
tracting donation resources in our organization (art auctions,
sports marathons, online challenges on social networks, etc.);
4) I often support environmental initiatives; 5) In my opinion,
it is important to create interesting content for social networks
that draws attention to social problems; 6) To engage the commu-
nity, it is important to organize creative event formats (presen-
tations, art installations, thematic festivals, etc.); 7) Volunteers
often come up with unique events to raise important social topics
(flash mobs, etc.); 8) It is important for volunteer projects to cre-
ate positive emotions and use cultural codes that correspond to
the cultural characteristics of the target audience.

A high level of creativity was revealed in 12.2% of indivi-
duals; a sufficient level —in 33.1% ; an average level —in 45.1%;
and a low level —in 9.6%.
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Indicators of creativity are important for self-actualization
in professional activity, as they are the basis for innovation and
change. Differential varieties in creativity indicators can be
seen in Fig. 1.

50,00% 47,00% o
46,10% 46,00% 45,10%
45,00% 41,70%
40,00% 38,30% 37,40%
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Fig. 1. Differential varieties of creativity indicators
by different types of psychological activity

As we can see, the highest creativity scores were determined
by the “Problem-oriented activity” criteria (17.4% high; 41.7%
sufficient level); “Creative innovative practice” (16.5% high;
37.4% sufficient level). They characterize the daily activities
of psychologists related to work with a psychological problem,
direct organization of psychological classes and projects. These
types of psychological activities are accessible and familiar
to professionals. At the same time, the most challenging for
creative self-realization were “Professional startup projects”
(47.0% of medium; 25.2% of low level), “Organizational and
management projects” (46.1% of medium; 10.4% of low level);
“Research projects” (46.0% of medium; 13.1% of low level).
They are not always used in practice (for example, professional
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startup projects are developed only at the initial stage of profes-
sional career development), so their creative implementation has
lower indicators.

Conclusion

Thus, creativity has a multifaceted nature. It is characte-
rized by creative and unique approach to various activities:

Primary project activities (startup projects) in the profes-
sional field. A creative psychologist begins his or her profes-
sional activity by studying specific consumer problems in their
chosen professional field; they generate ideas, develop creative
ideas, develop creative start-ups, aim to quickly implement in-
novations. They are focused on the untapped market and strive
to improve the quality of psychological services, offer interes-
ting ideas, develop a viable product, and gradually form a viable
product and gradually build a platform for its implementation.
A creative psychologist strives to provide clients with unique
services. He or she strives to change society, open the door to
new opportunities and is ready to take risks.

Interaction with colleagues (organizational and manage-
ment projects). A creative psychologist selects the right people,
creates a team of like-minded people, actively works in a team,
takes responsibility for making innovative decisions.

Work with clients (problem-oriented activity; social and
volunteer projects). A creative psychologist actively forms a cli-
ent base, discusses their product base, talks about their product
(services) on social media, creates accounts to promote psycho-
logical services. He/she creates a flexible schedule for clients,
shares with them the knowledge gained over the years of study
and provides his/her impeccable experience. They are focused on
excellent service, as they see their customers as a top priority
and implement volunteer projects.

Implementation of daily professional activities (creative
and innovative practice; problem-oriented activity; research
and development research projects). A creative psychologist is
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passionate about his/her work, derives pleasure from the pro-
cess of their own professional activity, looking for the positive,
even when things are tense. He or she actively seeks innovative
ideas, conducts brainstorming, develops their own innovative
technologies, applies the latest technological solutions to im-
prove the effectiveness of classes and psychological counseling.
He/she conducts classes in an interesting way, provides use-
ful information to the client during psychological counseling,
and is looking for diverse opportunities to demonstrate his/her
knowledge and abilities in a high-quality manner, and to find al-
ternative solutions for the client in solving their psychological
problems. A creative psychologist can be flexible and ready to
adapt to new conditions. He/she is constantly updating his/her
knowledge and broadening his/her outlook, which contributes
to their growth and success. They attend conferences, seminars,
and trainings, and implement research projects to broaden their
professional horizons.
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lTonyapyk Hamaania. [ocnidxwceHHs KpeamueHOCMi y MPOEKMHO-
iHHo8ayiliHili dianbHOCMI Ncuxonoza

Mema. [IpoaHanisysamu KpeamusHicme AK iHMe2pamusHy CKaadosy
MPOEKMHO-iHHOBAYiHOI ifAnbHOCMI ncuxosoaa.

Memoou 0ocnioxceHHA. [lna peanizauyii nocmassneHux 3a06800Hb BUKO-
PUCMAHO KOMIEeKC Memoodie HayKoB80o20 00CNIOHEHHA: meopemuYyHuUli aHAI3,
y30a2anbHEeHHA KOHUEernmyasnbHUX MOA0XeHb, MOPIBHAHHA, cucmemamusayis,
becioa, aHKemy8aHHS.

Pe3ynbmamu 0ocnidxceHHA. KpeamusHuli nioxio y npogpecitiHil disans-
HOCMI rcuxoa02a OMUCAHO HAMU AK 30amHicmb 2eHepysamu Hosi idei y
KOHmMeKcmi piaHux sudie dianeHocmi. BiH 6a3yemeca Ha meopyili akmusHocmi,
HadcumyamugsHOCMI, 8MiHHI MUCAUMU aCOuiamu8HO ma WupoKo, 30amHocmi
6a4yumu HeopOUHAPHI 102i4HI 38’A3KU MiX OKpemMumMu acrnekmamu OisabHOCM.
KpeamusHuli nomeHyian ocobucmocmi po321a0aemeca AK [HMez2pamusHa
s1acMu8icmo, AKA Xxapakmepusye 30amHicms 00 meopuyoi camopeanizauii ma
npossnaemeca y manaHosumocmi U ob60aposaHocmi. Lli cknadosi HeobxioHi
071 BUKOHAHHA pi3HUX 8udie difAnbHOCMI ncuxosoaa.

Y npakmuyi pobomu rncuxono2a 8UOKpeMaeHO pi3Hi 8udU MPOEKMHO-
iHHosayiliHoi disabHocmi: a) npogeciliHi cmapman-npoekmu; 6) npobse-
MOOpPIEHMOBAHA aKMUBHICMb, 8) opeaHi3auiliHo-ynpaesniHceki Oii; 2) meopya
iHHoBayiliHa npakmuka; 0) HayKo80-00CAIOHUYbKI MPOEKMU; €) coyiaabHO-80-
noHmMepcoki npoekmu. lNpodpeciliHi cmapman-npoekmu saxcausi 017 gaxisyie
rcuxonoeiyHo20 npoginto Ak 6azosa neps8uHHA 0cHo8a rpogeciliHoi disnbHocMi,
CrpAMOBAHA HA MOWYK HOB0I npogeciliHoi Hiwi. pobnemoopieHmosaHa
aKmMueHicme saxciusa y pobomi 3 Mcuxosno2iYHUMU rnpobaemamu KaieHmis.
OpzaHizayiliHo-ynpasniHCbKi MPOEKMU noas2aroms Yy po3pobseHHi Hosux
cmpameeili pobomu 3 Konezamu y mexcax cynepsisiliHoi OdianbHocmi ma
peanizayii npoepam niompumku. Teop4ya iHHOBAYIlIHAG NMPAKMUKA 8MINt0EMb-
cA Yy KoHmekcmi Hosux npogpeciliHux akmusHocmeli. Haykosi 0ocnioreHHs
CKeposaHi Ha KpeamusHuli nioxid 0o ekcriepumeHmis. CoyianbHO-80/10HMeEPCo-
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Ki npoekmu donomazaromes meop4yo MOEOHy8amuU npogeciliHy nPakmuky 3
coyiansHUMU iHiyiamusamu.

Ans 3’acysaHHA pisHie cpopmosaHocmi KpeamusHocmi y npogpeciliHili
disnbHOCMI 6yn0 po3pobreHo aHkemy «KpeamusHicmoe y pi3HUX sudax Oisslb-
Hocmi», AKa 0anaa 3moey 8u3Ha4umu ocobsusocmi nposAsy yiei akocmi'y gpaxis-
uie ricuxoso02iyHo2o npogintio.

BUCHOBKU. Y3020/1bHIOIOYU  OCHOBHI  Mo3uyil w000 00C1i0HeHHA
KpeamusHocmi ghaxisyis-rcuxosoeis, 6yno 8i03Ha4YeHo binbuw 8UCOKIi MOKA3HUKU
KpeamusHocmi 3a Kpumepiamu «[1pob1emMoopiEHMO8aHA AKMUBHICMbY,
«Teopy4a iHHOBaAUIliHA npakmuKka». BoOHo4ac, Halibinbw CKAAOHUMU 05
meop4oi camopeanizayii sussunuce «llpogpeciliHi cmapman-npoekmu»;
«OpaaHizayiliHo-ynpasniHceKi MPoekmu»; «Haykoso-00cniOHUUbKI MPOEKMU».
Lle npoAenaemeca y cmapman-npoeKmMy8aHHi, nio Yyac 83aemodii 3 kaieHmamu
i Kone2amu y Mexax opeaHizayiliHo-ynpasniHCbKUX ma HAyKoBUX MPOEKMIS.
3saxcaroyu Ha ye, poboma y ybomy CrpAMy8aHHIi nompebye nocuneHoi ysaau.

Knwuoei cnoea: rcuxonoe, KpeamusHicme, meop4a OidsnbHiCMe,
MPOEKMHO-iHHOBAUIUHAG 0difnbHicMe, opa2aHizayiliHo-ynpasaiHceKuli npoekm,
HayK080-00CNIOHUYbKUU MPOEKM, COYianbHO-800HMEPCbKUL MPOEKM.
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