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ITI MODERN WEB-DESIGN: FEATURES, DEVELOPMENT TRENDS, FORECASTING

The purpose of the article is to analyze the existing features, trends in the development of web design and
identify promising areas in its activities. The methodology is based on the use of typological, comparative, structural-
functional methods and generalization. It is allowing to cover the indicated discourse in the context of creative searches
in the design of Internet resources to identify its essential characteristics. A systematic approach is needed, which al-
lows the object to be comprehensively studied at the most diverse but interrelated levels. The scientific novelty of the
research is in the conceptual understanding of the existing features of the stylistics of modern web design and the prog-
nostic view on its further development. Conclusions. The analysis revealed the prospects for the growth of modern web
design, outlined the existing trends and trends in the modernization of graphics techniques. Unification and interactivity
will allow to effectively implement the process of transferring an information product to a potential web page visitor.
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Jlyopienuit Illempo Izoposuu, macicmpanm Kuiscbko2o HayioHaibHo20 YHIGEpCUmeny mexHoao2it ma Ou3amy

CyuacHuii Be0-1u3aiin: 0c00IMBOCTI, TeHEHIil pO3BUTKY, IPOTrHO3YBaHHS

Mera crarti. [IpoBecTn aHami3 iCHYIOYHX OCOOJIMBOCTEW, TCHICHIIW PO3BUTKY BeO-AM3aifHy 1 BH3HAYUTH
MIEPCIICKTHBHI HANPSAMKHU B HOTO HisTbHOCTI. MeTomosorisi ociimkeHas 0a3yeThcsl Ha BUKOPHUCTAHHI THIIOJIOTIYHOTO,
KOMITapaTHBHOT0, CTPYKTYPHO-(YHKIIOHATGHOTO METO/IIB Ta y3arajJbHEHHI, 10 103BOJIAIOTH OXOIUTH O3HAYCHUH J¥IC-
KypcC B KOHTEKCTI TBOPYMX MOUIYKIB B JW3aiH-TIPOEKTYBaHHI IHTEPHET-PECYPCIB I BUSABICHHS HOTO KIFOUYOBHX Xa-
pakTepuCTHK. TakoX, HEOOXITHWM BHUSABIAETHCA 1 CHCTEMHHMH MiAXiJ, IO [TO3BOJE€ Ha CaMHUX pI3HHX, aje
B32€EMOIIOB'SI3aHUX PIBHAX BCEOIYHO BMBYMTH 00'ekT. HaykoBa HOBM3HA IOCIIKEHHS MOJSrae y KOHIENTYAJIbHOMY
OCMUCJICHHI ICHYIOUMX OCOOJIHMBOCTEH CTHIIICTHKH Cy4acCHOTO BeO-IHM3aiiHy i MPOrHOCTHYHOMY MOTJISAI HA HOTrO Io-
JANBIINKA po3BUTOK. BucHoBku. [IpoBeneHuii anani3 BUSIBUB NEPCIIEKTHBU PO3BUTKY Cy4acHOTO BeO-qu3aliHy, BU3HA-
YMB ICHYIOYI TPEHAM Ta HampsSMKA B MojepHi3auii rpadiuHux npuitomiB, yHidikaiis i 1HTEpPaKTHBHICTH SKHX,
JTO3BOJIMTH [IIEBO pEaNi30BYBATH MpOIEC Iepenadi iHGOpMAaImiiHOrO MPOAYKTY 10 MOTCHIIHHOrO BiaBigyBauya BeO-
CTOPIHKH.

Krouosi ciioBa: BeO-1n3aiiH, MpoeKTyBaHHS, TPECH, CANT, CTHIIb, CY9acHHUH JIH3aifH, iHTepHET-pecypc.

Jlyopuenvuii Ilemp Hzopesuu, macucmpanm Kuescko2o HayuoHanbHo2o yrusepcumema mexHono2utl U Ou3aina

CoBpeMeHHbIi BeO-AU3aiH: 0CO0EHHOCTH, TEHEHIIUH PA3BUTHS, IPOTHO3UPOBAHUE

Heab craTsu. [IpoBecTy aHanu3 CymecTBYIONIMX OCOOEHHOCTEH, TEHIESHIIUN Pa3BUTHS BeO-au3aiiHa u 000-
3HAYUTh MEPCIIEKTUBHbBIE HAMPABICHUS B €T0 JeITeIbHOCTH. MeToq00rusl UCCIIeOBaHNs 0a3upyeTcsi Ha UCTIONb30-
BaHUM THUIOJOTMYECKOT0, KOMIIAPATUBHOTO, CTPYKTYpPHO-()YHKIIMOHAJIHHOTO METOJIOB M 0OOOIICHNH, MO3BOJSIOMINX
OXBaTUTh 0003HAYCHHBIA IHICKYPC B KOHTEKCTE TBOPYCCKUX MCKAHWH B MU3AHH-TIPOCKTHPOBAHWH WHTEPHET-PECYPCOB
JUTS BBISIBIICHHSI €T0 KITFOYCBBIX XapaKTepUCTHK. Taxke, HEOOXOAUMBIM OKa3bIBACTCS M CHCTEMHBIH MOJXOJ, IT03BOJIS-
IOIIMIA Ha CAMBIX Pa3HBIX, HO B3aMMOCBS3aHHBIX YPOBHSIX BCECTOPOHHE M3Y4YHTh 00beKT. HayuHasi HOBH3HA HCCIEIO-
BaHUS 3aKIIFOYACTCS B KOHICNITYaJhbHOM OCMBICTICHUHN CYIIECTBYIOMINX OCOOCHHOCTEH CTHIIMCTHKH COBPEMEHHOTO BeO-
JlM3aifiHa U MPOTHOCTHMYECKOM B3IJIsII€ HA €ro AajbHeiuiee pa3Butve. BoiBoabl. [IpoBeneHHbIN aHaNU3 BBISIBUI HeEp-
CIICKTUBBI Pa3BUTHUA COBPEMEHHOI'O Be6-}1H33ﬁHa, O603Ha‘lI/IH CYIIECTBYIOIUEC TPEH/bI N HAIIPABJICHUA B MOJACPHU3AITUN
rpagu4ecKkux MpUeMoB, YHU(PHKAIMS U UHTEPAKTHBHOCTh KOTOPBIX, MO3BOJMUT JEHCTBEHHO PEaln30BBIBATH MPOLECC
nepenady HHQOPMAIIMOHHOTO MPOIYKTA JI0 MOTEHIIMAILHOTO TTOCETUTENS BEO-CTPAHUIIBI.

KiroueBble cioBa: BeO-au3aiiH, MPOEKTUPOBAHUE, TPEHJ, CAWT, CTWJIb, COBPEMEHHBIA NH3aifH, UHTEPHET-

pecypc.

The relevance of the research topic. The rapid development of information technologies in recent
decades is creating new conditions for the life of modern society, where virtual space is one of the most sig-
nificant factors influencing its quality of existence and evolution. Information becomes the main product of
its consumption. Submission, search, interactive, high-quality exchange of information resources brings to
the fore the tools for web design, which provide the urgent needs of users. A harmonious combination of the
aesthetic and technical component in web-design occurs through the synthesis of the principles of graphic
design, the latest technological advances, and understanding of the modern worldview paradigm. It dictates
the vectors of development and forms relevant trends, ensuring success in attracting the attention of potential
consumers.
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Analysis of recent research and publications. It should be noted that this area of design engineering is
guite new. However, it causes an active interest of modern researchers. The study of the features of modern
web design plays an important role in the scientific work of domestic and foreign scientists, such as:
O. Vakulenko [5], H. Ismoyilov [2], T. Kitaevskaya [3], E. Lyashenko [4], M. Opalev [5], V. Parnenko [6],
O. Petrova [7], O. Yakutova [7], where theoretical understanding of this area affects its current directions
and problems: “flat design”, learning the language of Internet culture, alternative styles in web design, font
as an element of web design, styles in web design, web design as the foundation of a modern virtual envi-
ronment, the priority of web usability and building a website composition. It is necessary to highlight the
scientific search of European and American colleagues who had a significant impact on the evolution of ty-
pography and optimization of navigation in Internet resources: D. Bayer, S. Cavonius, H. Laurent and
J. Nielsen [13].

The purpose of the article is to analyze the existing features, trends in the development of web design
and identify promising areas in its activities.

The trend of functionalism in the approaches to the design of Internet websites dictates the methods
and solutions that actualizes the stylistic trends, consonant with the needs of modern society. The need to
direct the user's attention to the main core of information determines the use of strategies in style, allowing to
achieve this maximum effect. In this context, minimalism as the style of an online resource is the most ap-
propriate.

Minimalism as a trend in art was formed in the middle of the twentieth century and based on the
principles of supremacism (K. Malevich), neoplasticism (P. Mondrian) and abstractionism (V. Kandinsky).
The main motto is: “less is more”. It should be noted that minimalism has been in trend for the past few
years and in 2019 it retains its leading position. Minimalism is characterized by conciseness of powerful
means, simplicity, accuracy, and clarity of composition, which allows satisfying the user's needs qualitative-
ly.

In web design, minimalism is characterized by the rejection of unnecessary details. Minimum of text
and images. Only necessary elements are used for understanding and interacting with the website. Each ele-
ment has a specific task, and all decorative elements are minimized or completely removed. The opinion that
minimalism is a laconic, strict style that uses exclusively achromatic tones is not objective. Minimalism uses
the whole palette of colors. However, it is customary to use no more than 2-3 colors, combinations of which
based on the principles of color harmonies.

One of the essential elements in the minimalist style is “emptiness”, which is often called “negative
space”. Due to an empty space, a feeling of lightness, elegance, and lightness is created, which is so charac-
teristic of minimalism. Also, key details are highlighted, and accents are placed. In monochrome colors, void
plays a significant role, because it creates contrast and increases readability.

“Flat design” is the direction in design, which is responsible for the overall expressiveness of icons,
buttons, illustrations. Whereas, minimalism is an artistic style, which includes a broader range of possible
tasks and techniques responsible for the composition, color palette, contrast, and allows to capture the layout
as a whole. Based on the above, “flat design” can be designated as one of the minimalist methods. Designers
who work in the style of minimalism, often choose a monochrome color palette or a limited number of col-
ors. This technique allows to enhance the selected colors and not distract the user. In turn, it allows the user's
attention to focus on the target action: purchase, subscription, etc.

In this context, it should be emphasized that typography in minimalism is one of the key elements
that not only convey information but also is a stylistic device. The color, as well as the font and its headset,
are a powerful graphic element that affects the overall perception of the website [13].

Consequently, one of the strengths of the above direction of web design is that the minimalist inter-
face solution enhances the attention of users. Pages are not overloaded but focus on the necessary infor-
mation, which increases the functionality of the website. As a rule, designers do not use a large number of
visual images, but those that are used are very informative, noticeable and catchy. The search for such imag-
es takes a long time. However, carefully picked them up, it is possible to create the right mood; an example
is the design solution of the website of the ETQ shoe store [9]. Visual images must comply with the princi-
ples of minimalism. Otherwise, it can destroy the entire effect created. Also, web designers use contrast
when choosing colors, shapes, and arrangement of elements, one of the most powerful tools of a minimalist
style.

At the same time, vibrant colors are gaining great popularity in web design. In 2018, designers often
used bold colors, and in 2019 this trend only strengthened. The task of color is to cause an emotional reaction
from the user, even if this reaction is unconscious. It is also possible to apply color as a marketing tool. Any
Internet resource has a specific task aimed to attract users, and with the development of technology, the pace
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of life has dramatically increased, and it becomes more and more difficult to realize it. It is considered that in
the first 2-3 seconds a user decides to stay on the website or close the tab. Therefore, it is important at first
glance to capture the user's attention, to impress and convince to remain on the page, in which bright saturat-
ed colors help.

In this context, bright and vibrant colors have a sufficient level of expressiveness in order to increase
the perception of the website information. It contributes to the activation of all components of the web re-
source. At the same time, does not mean that the use of bright colors always leads to a positive result. If the
background and content are too contrasting, it can cause difficulties with the perception of information. Most
web designers generally use moderate contrast, but to enhance the element, contrast increases [14].

Vibrant colors activate perception functions. However, most companies in building marketing strate-
gies prefer to see subtle colors in the design of their websites, which is a safer solution, because not everyone
can appreciate the bright and catchy design. In contrast to this trend, some designers, risking and using bright
colors, stand out from the rest, only at their expense. It should be emphasized that the choice in favor of
bright colors should not occur by chance. It should base on the preferences of the target audience and mar-
keting research. In psychology, it is generally accepted that color can influence a person’s mood [1]. So,
based on it, designers have the opportunity to create the necessary atmosphere and mood on the website,
thereby leading the user to the desired action.

Over the past few years, the relevance of the use of gradients in web design has increased signifi-
cantly. A clear trend in 2018 were bright multi-color gradients that have its development in 2019. They were
used in various ways, applying various effects, such as blurring or distortion. Gradient as a technique used in
a large number of components of website design, but to a greater degree this tendency of use extends to sec-
ondary elements of the composition: headers, three-dimensional elements, icons, hover effect and much
more. As a result, the gradient as a useful technique has great potential, namely: a gradual transition from
one color to another makes it possible to create a new color and tone. Gradient makes the style of the Internet
resource more lively and multifaceted.

At the end of 2017, Apple introduced the iPhone X, using gradients as the main method in website
design (headers, logo, images), promotional products, promotional materials. In 2018, this technique in the
design of Apple continued to be applied, as shown by the presentation of the new iPhone XS. Also, we em-
phasize that the design of the logo, one of the most popular social networks Instagram, is based on a color
gradient. It serves as a weighty argument in favor of the conclusion that gradients will long be widely used in
all areas of design, not excluding web design.

The animation in web design has been a trend for a long time. Its many-sided features are widely
used in website design, advertising, and applications. It can be either a button animation on hover or an ani-
mation of a whole block. Improvement of information and communication technologies leads to one of the
main positions in the reception of animation in the design of interfaces of web resources, which allows to
increase the involvement of users on the website, as well as to deliver the idea more quickly and easily. Also,
there is a micro-animation of the website interface. It is a small animation that helps to attract the user, giv-
ing visual feedback. For example, when a user pushes a button, it can be beautifully animated and get a beau-
tiful look, demonstrating an imitation of a pressed button. As a result of the use of micro-animation, the
interface becomes more intuitive, which contributes to the effective transmission of information. It is likely
to assume that in 2019 the intensification of this trend and the acquisition of a more mass character in its
manifestation will intensify. An example of such a micro-animation is Google's font library, where when the
background color of a page changes, micro-animation is turned on, which scrolls colors in a drop-down
box [10].

Thus, the animation helps to revitalize and enrich the interface. First, the movement always attracts
more attention than static. It is also useful from a marketing point of view, increasing the chance that a per-
son will remain on the website and more likely to accomplish a targeted action. Secondly, using the anima-
tion, it is possible to fit more information on the screen and tell the story in a shorter period.

In 2016-2017, 3D graphics in web design became standard practice, and in 2019, this trend is likely
to grow, and designers will create complex interactive layouts using 3D graphics. The advantage of 3D
graphics is to make it possible to animate a web page [11]. For the most part, the website is perceived as a
2D image. Even if there are photos on the page, they still do not look voluminous. With the advent of 3D
graphics in web design, websites have the effect of "tangibility” and "depth”. Photo not always can meet the
needs of the project. So designers have to learn how to skillfully embed 3D graphics into a web page to
achieve the desired results. Often, designers resort to imitating 3D graphics, for example, using the blur ef-
fect, and it saves time, and the result can be awe-inspiring.
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There is a trend of collaboration between illustrators and web designers. It is increasingly possible to
find websites where there is not a single photo, but only drawn illustrations. Previously, websites used pho-
tos, often downloaded from photo stocks. At the moment stock photos are so familiar that they have the op-
posite effect. Consequently, they are replaced by custom-made illustrations that will convey the desired
message to the user much more precisely and more colorfully. It is not always possible to find a suitable pho-
to of photo stocks, and taking photos can be expensive. In this case, the optimal solution is to use an illustra-
tion that displays the desired idea. Also, it is much easier to build the desired style for a specific brand, and
users respond positively and actively to effective visual images. Also, one of the most popular and effective
techniques in the illustration is the use of personalized images (characters), which represent the character and
identity of a brand, product or service.

Geometry for a long time was the basis of conceptology in the design of web resources: simple
forms, consisting of lines, hard and sharp corners, to a rectangular top. However, in 2018, a new trend, a
“liquid” asymmetrical form, became more popular, for example, the company's website [8]. It is a great way
to get visitor attention. “Liquid” forms in combination with colorful illustration give the maximum effect.
The peculiarity of this style is to avoid sharp corners. All elements have smooth edges, fluid and dynamic.
The smoothed form has a biomorphic character and is perceived more naturally. The main difference from
sharp polygonal shapes is that each shape is made from a smooth curve that, as it were, flows through the
design. The positive reaction of users to such experiments shows that in 2019 this trend will retain a strong
position.

It is necessary to emphasize the popularity of using large font headlines in the composition of web
pages, replacing visual images. It is confirmed by the example of the Apple website, which often chooses in
favor of typography, instead of pictures. Creative and unusual fonts are actively used. This technique helps to
highlight the main essence of the page and not to distract the user to other minor elements. For more effect,
the font can have different styles: gradient, background image, have only an outline without a fill.

Such a trend as the use of "bold fonts" gives the text uniqueness. “Boldface” as a design element
leads, ahead of the usual visual images. Proper use of fonts can be more effective than video and images on
the website. It especially affects mobile devices, where every pixel is important. The popularity of handwrit-
ten fonts is decreasing, and in contrast to this, creative design fonts come to the fore. The fonts can be found
in the form of illustrations, 3D-graphics and even animated. All this adds to the website "liveliness" and in-
dividuality. Designers often move away from the traditional layout grid and make the composition more
unique. Texts on the website have changed their meaning. If earlier they directly conveyed information, now
they have a broader goal, for example, the expression of the nature of the product.

Along with the text use other elements to underline the details — for example, icons, bullets, picto-
grams. Designers have always had many tools for working with text, such as underling, italic font, different
thickness. At the moment, the development of these techniques is growing: when you hover the cursor on the
text, the font may change, color underlining or background filling may appear, various icons, pictograms,
and emoticons are inserted directly into the text for decorative or semantic tasks.

One of the notable trends in 2018 in the approach to designing a web resource is a full-screen image
that occupies the entire page space. Designers use photos, 3D-visualization, animation, and video on the
background of the website. This technique adds more color to the interface and makes it more attractive [12].
It is expected that in 2019 this trend will continue. Also, the animated background affects the conversion, as
studies show. A video can convey thought and tell a story in seconds. It makes the user stay longer on the
page.

In interface design, the “dark theme” gained great popularity. The standard is a white background
and black letters. It has the causes in the origins of typography. “Dark theme” inverts colors, in this case, the
background becomes dark, and the letters are light. A large number of companies use this technique in their
products: popular music streaming services Spotify, Yandex Music, and the YouTube video hosting inter-
face. In 2018, Apple introduced an updated version of the MacOS, in which the “dark theme” appeared. Web
pages of new devices from Apple (iPhone XS, iPhone XR, MacBook Pro, iMac Pro) are made in dark colors.
It should be noted that this viral trend in 2019 is growing.

However, it is not always advisable to use the “dark theme”. If there is a large amount of text on the
page, then the use of the “dark theme” may worsen the readability. Well-known UX-designer and researcher
J. Nielsen pointed out: “use colors with high contrast between the background and the text color. Optimal
readability is black text on a white background. White text on a black background is also good because the
degree of contrast remains the same” [13]. In the study of D. Bayer, S. Cavonius "Improving the visual dis-
play units through contrast reversal” (1980) it was found that large text arrays should be in black on a white
background. It revealed that black text on a white background is perceived to be 26% better than white on a
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black background since people with astigmatism (a typical modern ophthalmologic disease) are harder to
perceive white text on a black background.

So, accessibility defined as the ability of a web resource or mobile interface to reach more people
and ensure its functionality, regardless of any differences. Before choosing in favor of the “dark theme”, it is
worth analyzing under what conditions the interface will be used. For example, the design of the Google
Maps website should not be done in dark colors, because maps are often used on the street with bright light-
ing. In this case, due to the “dark theme”, the interface will be unreadable, and the choice of the light theme
is the most optimal. Consequently, if the website is supposed to use in mobile devices, then the expediency
of the “dark theme” is also in question, since mobile devices are often used in the street and there may be
difficulties with perception. However, Netflix uses only the “dark theme” in the design of its website. The
main tasks of their activities justify this, since movies, as a rule, are watched in the evening with the lights
off. If the interface of the website were bright, it would create discomfort for the eyes.

Conclusions. In the process of research, it was revealed that the prospect of developing modern web
design depends on the technical capacities of computers and improving the methods of information and
communication technologies, which will allow modernizing graphics techniques and making them more uni-
fied and interactive. Also, in order to attract and enhance the visual response of users to web resources, the
most effective method is to enhance the contrast, which expressed in colors and size ratio of elements. The
prognostic view in the context of the study represents the presumed dominance of visual content over the
text. The hypothesis is based on understanding the apparent trends in the acceleration of the pace of life in
modern society, where the user intends to optimize the use of the resource of personal time. Understanding
this aspect will allow to effectively implement the process of transferring an information product to a poten-
tial web page visitor.
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ETHIYHI OBPA3H Y TBOPYOCTI BAJIEPISA 'ETAMSIHA

Merta po6orn. CTaTTs Ma€ Ha MeTi BUOKPEMJICHHS Ta aHaJli3 eTHIYHUX 00pa3iB SK OJHOTO 3 OCHOBHUX Xapak-
TEpHUX CErMEHTIB )KUBOIIMCHUX TBOPIB YKPaiHCHKOTO XyAoKHUKa Banepis ['eramsna. MeTomoJioris gociimKeHHs MO-
NsTa€ y BUKOPUCTAHHI OCHOBHHX €JEMEHTIB MHCTEITBO3HABUOTO IHCTPYMEHTApil: iCTOPHYHOTO, OiorpadidHoro,
KOMIUIEKCHOT'0, KOMITapaTHBHOTO MeTo/IiB. HaykoBa HOBH3HAa poOOTH TOJISITaE B TOMY, L0 aBTOP BIEPILE Y BITYM3HSI-
Hiif Hayll PO MUCTELTBO POOUTH CPOOY BUCBITIIMTH OKPEMI CTOPIHKH JKUTTs Ta TBopuocTi B. ['eramsina, npoanaizy-
BaBILIM €THIYHI 00pa3sy, JI0 SKUX BiH 3BEPTAaBCS BIPOJOBXK BCHOTO TBOPUOIO HIISIXY; BUOKPEMHUTH CTHUIIHOYTBOPIOIOYI
(dakTopu, Mo Maixu Miclie pu GOpMyBaHHI 1ILOTO 0Opa3HOoro psay. BucHoBku. Cepell OCHOBHHX CTHIYHHX 00pa3iB
XYJ0KHUKA SICKPABO BUIUIAIOTHCS KaBKa3bKi Ta yKpaiHChKi. EmizoanyHo Maiictep 3BepTaBcs 10 00pa3iB KypiiB, iCaH-
ChKHX, appHKAHCHKUM THIAXIB, ajle TOMIHYIOYHMH BIPOJOBK YCHOTO TBOPYOIO LUIAXY Oy KOJOPHTHI XapaKTepH
THX, XTO YOCOOJIOBAB iCTOPUYHY OATHKIBIIMHY XYIOKHHAKA — BIpMEH, 1 THX, KTO IepCcoHi(piKyBaB Horo npyry 0aThKiB-
IIMHY — YKpaiHIiB.

Karou4osi cioBa: eTHiuHHN 00pa3, Banepiii ['eramsH, xyarpad, BipMEHChKI MOTHBH, YKpaiHCEKI MOTHBH, TY-
LYJIbCbKI MOTUBH.

Kaoeniko Anexceni Hukonaeeuu, acnupanm Hayuonanvhoi akademuu pyKogooawux Kaopoe KyIbmypsl U uc-
Kyccme

JTHHYecKkHe 00pa3bl B TBOpUecTBe Basepus I'eramsina

Iean padoTel. CTaThst UMEET LEJIBIO BBIJCICHUE U aHATIN3 ATHUUYECKUX 00pa30B KaK OJHOTO U3 OCHOBHBIX Xa-
PAKTEpHBIX CETMEHTOB JKUBOIUCHBIX IIPOU3BEIEHUN YKPAaUHCKOI0O XyA0KHUKa Banepus I'eramsna. MeroaoJiorus vcc-
JIeOBaHMSA 3aKJIIOYaeTcs B WCIIOJIB30BAaHMM OCHOBHBIX JJIEMEHTOB HCKYCCTBOBEIYECKOTO HMHCTPYMEHTapHs:
HCTOPHUYECKOTO, OMOTpaduecKoro, KOMIUIEKCHOTO, KOMITapaTUBHOTO MeTo10B. HayyHasi HOBH3HA paboTHI 3aKiroyae-
TCSI B TOM, YTO aBTOP BIEPBBIC B OTEYECTBEHHON HayKe 00 MCKYCCTBE JIeNaeT IONBITKY OCBETUTH OTJEIbHBIE CTPAHUIIBI
XKW3HU U TBopuecTBa B. ['eramsna, nmpoaHaJM3upoBaB STHUYECKHE 00pa3bl, K KOTOPBIM XYJ0XKHUK 0Opalaics Ha mpo-
TSDKEHHH BCETO TBOPYECKOTO ITyTH; BBIISJINTH CTHIE00pasyomue (GpakTopsl, KOTOphIE HMENN MeCTO Ipu (GpopMHUpoBa-
HHUHM 3TOTr0 00pasHoro psina. Beisoasl. Cpej OCHOBHBIX STHHYECKHX 00pa30B XyNOXHUKA BBIJEISIOTCS KABKAa3CKUE U
YKpanHCKHe. DMU30JMIecKn MacTep obOpammacs kK o0pazaM KypioB, ahpUKaHCKUM, HCIIAHCKUM THITa)KaM, HO JIOMUHU-
PYIOLIMMH Ha MPOTSHKEHHH BCETO TBOPUYECKOTO IMyTH ObUTM KOJIOPUTHBIE XapaKTephl TEX, KTO OJIMIETBOPSII HCTOpHUYIEC-
KYIO POJIMHY XYIOKHUKA — apMSH, U T€X, KTO BOILUIOLIAJ €T0 BTOPYIO POJUHY — YKPAUHIIEB.

KiaroueBble cioBa: sTHHUecknil 00pa3, Banepuii ['eramstn, xyarpad, apMSIHCKIE MOTHBBI, YKPAaUHCKHE MOTH-
BB, TYI[YJIbCKHE MOTHBBI.

Zhadeiko Olexiy, Graduate student of National Academy of Culture and Arts Management

Ethnic images in the creative work of Valery Geghamyan

Purpose of the article. The article aims to identify and analyze ethnic images as one of the main characteristic
segments of the corpus of paintings by Ukrainian artist of Armenian origin Valeriy Geghamyan. The methodology
consists of the use of historical, biographical, complex, comparative methods as the main elements of art criticism tools.
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