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"YOUTUBE" əɄ ɇȺɃɉɈɌɍɀɇȱɒɂɃ ȱɇɋɌɊɍɆȿɇɌ 
ɉɊɈɋɍȼȺɇɇə ɆɍɁɂɑɇɂɏ ȼȱȾȿɈɄɅȱɉȱȼ 

 
Ɇɟɬɚ ɪɨɛɨɬɢ ɩɨɥɹɝɚє ɭ ɜɢɡɧɚɱɟɧɧɿ ɦɨɠɥɢɜɢɯ ɦɟɬɨɞɿɜ ɡɚɫɬɨɫɨɜɭɜɚɧɧɹ Social Media Marketing ɬɚ ɤɚɧɚɥɭ 

"YouTube" ɞɥɹ ɩɪɨɫɭɜɚɧɧɹ ɜɿɞɟɨɩɪɨɞɭɤɰɿʀ. Ɇɟɬɨɞɨɥɨɝɿɹ ɞɨɫɥɿɞɠɟɧɧɹ ɩɨɥɹɝɚє ɭ ɡɚɫɬɨɫɭɜɚɧɧɿ ɮɭɧɤɰɿɨɧɚɥɶɧɨɝɨ, 
ɫɢɫɬɟɦɧɨɝɨ, ɩɨɪɿɜɧɹɥɶɧɨɝɨ ɬɚ ɦɟɞɿɚɚɧɚɥɿɡɭ ɞɥɹ ɪɨɡɝɥɹɞɭ ɤɚɧɚɥɭ "YouTube" ɹɤ ɹɤɿɫɧɨɝɨ ɤɨɧɬɟɧɬɭ ɞɥɹ ɩɪɨɫɭɜɚɧɧɹ 
ɜɿɞɟɨɩɪɨɞɭɤɰɿʀ. ɇɚɭɤɨɜɚ ɧɨɜɢɡɧɚ ɩɨɥɹɝɚє ɭ ɪɨɡɤɪɢɬɬɿ ɨɫɧɨɜɧɢɯ ɩɨɥɨɠɟɧɶ ɳɨɞɨ ɩɪɨɫɭɜɚɧɧɹ ɜɿɞɟɨɩɪɨɞɭɤɰɿʀ 
(ɦɭɡɢɱɧɢɯ ɤɥɿɩɿɜ) ɧɚ ɤɚɧɚɥɿ "YouTube". ȼɩɟɪɲɟ ɪɨɡɝɥɹɞɚɸɬɶɫɹ ɦɟɬɨɞɢ ɩɪɨɫɭɜɚɧɧɹ ɜɿɞɟɨɩɪɨɞɭɤɰɿʀ ɭ "YouTube" 

ɜ ɤɨɧɬɟɤɫɬɿ ɪɨɡɜɢɬɤɭ ɿɧɬɟɪɧɟɬ-ɬɟɯɧɨɥɨɝɿɣ. ȼɢɫɧɨɜɤɢ. YouTube" ɧɚɥɟɠɢɬɶ ɞɨ ɧɚɣɩɨɩɭɥɹɪɧɿɲɢɯ ɯɨɫɬɢɧɝɿɜ, ɞɟ 
ɦɨɠɧɚ ɡɚ ɧɟɜɟɥɢɤɿ ɤɨɲɬɢ ɪɚɧɠɭɜɚɬɢ ɬɚ ɩɪɨɫɭɜɚɬɢ ɧɚɰɿɨɧɚɥɶɧɿ ɜɿɞɟɨɩɪɨɞɭɤɬɢ. Ɍɚɤɨɠ ɜɿɞɟɨɮɨɪɦɚɬ ɜɜɚɠɚєɦɨ 
ɜɚɠɥɢɜɨɸ ɫɤɥɚɞɨɜɨɸ ɜ ɪɨɛɨɬɿ ɦɚɪɤɟɬɨɥɨɝɿɜ. ȼɿɞɟɨɪɨɥɢɤɢ ɜɫɟɛɿɱɧɨ ɞɟɦɨɧɫɬɪɭɸɬɶ ɪɿɡɧɿ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ ɩɪɨɞɭɤɬɭ 
ɚɛɨ ɫɬɜɨɪɸɸɬɶ ɰɿɧɧɢɣ ɧɚɜɱɚɥɶɧɢɣ ɱɢ ɤɭɥɶɬɭɪɧɨ-ɦɢɫɬɟɰɶɤɢɣ ɤɨɧɬɟɧɬ. Ɍɨɦɭ ɩɪɨɞɸɫɟɪɢ ɬɚ ɦɚɪɤɟɬɨɥɨɝɢ ɩɨɫɬɿɣɧɨ 
ɡɛɿɥɶɲɭɸɬɶ ɨɛɫɹɝɢ ɮɿɧɚɧɫɭɜɚɧɧɹ ɜɢɪɨɛɧɢɰɬɜɚ ɪɟɤɥɚɦɧɢɯ ɜɿɞɟɨɪɨɥɢɤɿɜ ɬɚ ɜɿɞɟɨɤɥɿɩɿɜ, ɳɨɛ ɡɚɰɿɤɚɜɢɬɢ ɩɨɬɟɧɰɿɣ-
ɧɢɯ ɩɨɤɭɩɰɿɜ. ȼɨɞɧɨɱɚɫ ɿɫɧɭє ɪɢɡɢɤ ɩɨɪɭɲɟɧɧɹ ɚɜɬɨɪɫɶɤɨɝɨ ɩɪɚɜɚ ɜ ɦɟɪɟɠɿ, ɬɨɦɭ ɣ ɞɨɫɿ є ɚɤɬɭɚɥɶɧɨɸ ɩɪɨɛɥɟɦɚ 
ɡɚɤɨɧɨɞɚɜɱɨɝɨ ɪɟɝɭɥɸɜɚɧɧɹ ɡɚɯɢɫɬɭ ɩɪɚɜ ɫɭɱɚɫɧɢɯ ɦɭɡɢɱɧɢɯ ɜɢɤɨɧɚɜɰɿɜ ɬɚ ɩɨɩɭɥɹɪɢɡɚɰɿʀ ʀɯɧɶɨʀ ɜɿɞɟɨɩɪɨɞɭɤɰɿʀ. 

Ʉɥɸɱɨɜɿ ɫɥɨɜɚ: SMM, SMO, SEO, YouTube, Facebook, Instagram, ɪɨɡɤɪɭɬɤɚ, ɧɚɤɪɭɬɤɚ, ɩɪɨɫɭɜɚɧɧɹ, 
ɤɥɿɩ, ɦɭɡɢɤɚ, ɦɟɞɿɚɩɪɨɞɭɤɰɿɹ, ɿɧɬɟɪɧɟɬ-ɬɟɯɧɨɥɨɝɿʀ. 

 
Ȼɨɝɞɚɧɨɜ ɇɢɤɢɬɚ ɇɢɤɨɥɚɟɜɢɱ, ɚɫɩɢɪɚɧɬ ɇɚɰɢɨɧɚɥɶɧɨɣ ɚɤɚɞɟɦɢɢ ɪɭɤɨɜɨɞɹɳɢɯ ɤɚɞɪɨɜ ɤɭɥɶɬɭɪɵ ɢ ɢɫɤɭɫɫɬɜ 

"YouTube" ɤɚɤ ɫɚɦɵɣ ɦɨɳɧɵɣ ɢɧɫɬɪɭɦɟɧɬ ɩɪɨɞɜɢɠɟɧɢɹ ɦɭɡɵɤɚɥɶɧɨɝɨ ɜɢɞɟɨɤɥɢɩɚ 
ɐɟɥɶ ɪɚɛɨɬɵ ɡɚɤɥɸɱɚɟɬɫɹ ɜ ɨɩɪɟɞɟɥɟɧɢɢ ɜɨɡɦɨɠɧɵɯ ɦɟɬɨɞɨɜ ɩɪɢɦɟɧɟɧɢɹ Social Media Marketing ɢ ɤɚɧɚɥɚ 

"YouTube" ɞɥɹ ɩɪɨɞɜɢɠɟɧɢɹ ɜɢɞɟɨɩɪɨɞɭɤɰɢɢ. Ɇɟɬɨɞɨɥɨɝɢɹ ɢɫɫɥɟɞɨɜɚɧɢɹ ɡɚɤɥɸɱɚɟɬɫɹ ɜ ɩɪɢɦɟɧɟɧɢɢ ɮɭɧɤɰɢɨ-
ɧɚɥɶɧɨɝɨ, ɫɢɫɬɟɦɧɨɝɨ, ɫɪɚɜɧɢɬɟɥɶɧɨɝɨ ɢ ɦɟɞɢɚɚɧɚɥɢɡɚ ɞɥɹ ɪɚɫɫɦɨɬɪɟɧɢɹ ɤɚɧɚɥɚ "YouTube" ɤɚɤ ɤɚɱɟɫɬɜɟɧɧɨɝɨ 
ɤɨɧɬɟɧɬɚ ɞɥɹ ɩɪɨɞɜɢɠɟɧɢɹ ɜɢɞɟɨɩɪɨɞɭɤɰɢɢ. ɇɚɭɱɧɚɹ ɧɨɜɢɡɧɚ ɪɚɛɨɬɵ ɡɚɤɥɸɱɚɟɬɫɹ ɜ ɪɚɫɤɪɵɬɢɢ ɨɫɧɨɜɧɵɯ ɩɨɥɨ-
ɠɟɧɢɣ ɩɨ ɩɪɨɞɜɢɠɟɧɢɸ ɜɢɞɟɨɩɪɨɞɭɤɰɢɢ (ɦɭɡɵɤɚɥɶɧɵɯ ɤɥɢɩɨɜ) ɧɚ ɤɚɧɚɥɟ "YouTube". ȼɩɟɪɜɵɟ ɪɚɫɫɦɚɬɪɢɜɚɸɬɫɹ 
ɦɟɬɨɞɵ ɩɪɨɞɜɢɠɟɧɢɹ ɜɢɞɟɨɩɪɨɞɭɤɰɢɢ ɜ "YouTube" ɜ ɤɨɧɬɟɤɫɬɟ ɪɚɡɜɢɬɢɹ ɢɧɬɟɪɧɟɬ-ɬɟɯɧɨɥɨɝɢɣ. ȼɵɜɨɞɵ. 
"YouTube" ɩɪɢɧɚɞɥɟɠɢɬ ɤ ɫɚɦɵɦ ɩɨɩɭɥɹɪɧɵɦ ɯɨɫɬɢɧɝɚɦ, ɝɞɟ ɦɨɠɧɨ ɡɚ ɧɟɛɨɥɶɲɢɟ ɞɟɧɶɝɢ ɪɚɧɠɢɪɨɜɚɬɶ ɢ ɩɪɨɞɜɢ-
ɝɚɬɶ ɧɚɰɢɨɧɚɥɶɧɵɟ ɜɢɞɟɨɩɪɨɞɭɤɬɵ. Ɍɚɤɠɟ ɜɢɞɟɨɮɨɪɦɚɬ ɫɱɢɬɚɟɦ ɜɚɠɧɨɣ ɫɨɫɬɚɜɥɹɸɳɟɣ ɪɚɛɨɬɵ ɦɚɪɤɟɬɨɥɨɝɨɜ. 
ȼɢɞɟɨɪɨɥɢɤɢ ɜɫɟɫɬɨɪɨɧɧɟ ɞɟɦɨɧɫɬɪɢɪɭɸɬ ɪɚɡɥɢɱɧɵɟ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ ɩɪɨɞɭɤɬɚ ɢɥɢ ɫɨɡɞɚɸɬ ɰɟɧɧɵɣ ɭɱɟɛɧɵɣ ɢɥɢ 
ɤɭɥɶɬɭɪɧɨ-ɯɭɞɨɠɟɫɬɜɟɧɧɵɣ ɤɨɧɬɟɧɬ. ɉɨɷɬɨɦɭ ɩɪɨɞɸɫɟɪɵ ɢ ɦɚɪɤɟɬɨɥɨɝɢ ɩɨɫɬɨɹɧɧɨ ɭɜɟɥɢɱɢɜɚɸɬ ɨɛɴɟɦɵ ɮɢɧɚɧ-
ɫɢɪɨɜɚɧɢɹ ɩɪɨɢɡɜɨɞɫɬɜɚ ɪɟɤɥɚɦɧɵɯ ɜɢɞɟɨɪɨɥɢɤɨɜ ɢ ɜɢɞɟɨɤɥɢɩɨɜ, ɱɬɨɛɵ ɡɚɢɧɬɟɪɟɫɨɜɚɬɶ ɩɨɬɟɧɰɢɚɥɶɧɵɯ ɩɨɤɭɩɚ-
ɬɟɥɟɣ. ȼ ɬɨ ɠɟ ɜɪɟɦɹ ɫɭɳɟɫɬɜɭɟɬ ɪɢɫɤ ɧɚɪɭɲɟɧɢɹ ɚɜɬɨɪɫɤɨɝɨ ɩɪɚɜɚ ɜ ɫɟɬɢ, ɩɨɷɬɨɦɭ ɞɨ ɫɢɯ ɩɨɪ ɚɤɬɭɚɥɶɧɚ ɩɪɨɛɥɟɦɚ 
ɡɚɤɨɧɨɞɚɬɟɥɶɧɨɝɨ ɪɟɝɭɥɢɪɨɜɚɧɢɹ ɡɚɳɢɬɵ ɩɪɚɜ ɫɨɜɪɟɦɟɧɧɵɯ ɦɭɡɵɤɚɥɶɧɵɯ ɢɫɩɨɥɧɢɬɟɥɟɣ ɢ ɩɨɩɭɥɹɪɢɡɚɰɢɢ ɢɯ 
ɜɢɞɟɨɩɪɨɞɭɤɰɢɢ. 

Ʉɥɸɱɟɜɵɟ ɫɥɨɜɚ: SMM, SMO, SEO, YouTube, Facebook, Instagram, ɪɚɫɤɪɭɬɤɚ, ɧɚɤɪɭɬɤɚ, ɩɪɨɞɜɢɠɟɧɢɟ, 
ɤɥɢɩ, ɦɭɡɵɤɚ, ɦɟɞɢɚɩɪɨɞɭɤɰɢɹ, ɢɧɬɟɪɧɟɬ-ɬɟɯɧɨɥɨɝɢɢ. 

 

Bogdanov Nikita, PhD student of the National Academy of Managerial Staff of Culture and Arts 

"YouTube" as the most powerful tool for promoting a music video 
Purpose of the work. The purpose of the work is to identify possible methods for using Social Media Marketing 

and the YouTube channel to promote video production. The research methodology consists in the use of functional, sys-
temic, comparative and media analysis to consider the YouTube channel as a quality content for the promotion of video 
production. The scientific novelty of the work lies in the disclosure of the main provisions for the promotion of video 

products (music videos) on the channel "YouTube". For the first time, the methods of promoting video production in 

"YouTube" are considered, in the context of the development of Internet technologies. Conclusions. "YouTube" belongs 

to the most popular hosting, where you can rank and promote national video products for little money. Also, the video 

format is considered an important component in the work of marketers. Videos fully demonstrate the various characteris-
tics of the product or create valuable educational or cultural and artistic content. Therefore, producers and marketers are 
constantly increasing the volume of financing the production of advertising videos and video clips in order to interest potential 
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buyers. At the same time, there is a risk of copyright infringement in the network, so the problem of legislative regulation of 

the protection of the rights of modern music performers and popularization of their video production is still relevant. 
Keywords: SMM, SMO, SEO, YouTube, Facebook, Instagram, promotion, engagement, clip, music, media 

products, Internet technologies. 

 
Ⱥɤɬɭɚɥɶɧɿɫɬɶ ɞɨɫɥɿɞɠɟɧɧɹ. ɋɭɱɚɫɧɟ ɦɭɡɢɱɧɟ ɩɪɨɞɸɫɭɜɚɧɧɹ ɬɚ ɦɟɧɟɞɠɦɟɧɬ ɡɧɚɱɧɨ ɜɿɞɪɿɡɧɹ-

єɬɶɫɹ ɧɚɜɿɬɶ ɜɿɞ ɬɨɝɨ, ɳɨ ɛɭɥɨ 10 ɪɨɤɿɜ ɬɨɦɭ. ɐɟ ɡɭɦɨɜɥɟɧɨ ɲɜɢɞɤɢɦɢ ɬɟɦɩɚɦɢ ɝɥɨɛɚɥɿɡɚɰɿʀ, ɿɧɞɭɫɬɪɿ-
ɚɥɿɡɚɰɿʀ, ɪɨɡɜɢɬɤɨɦ ɵɧɬɟɪɧɟɬ-ɬɟɯɧɨɥɨɝɿɣ ɬɨɳɨ. əɤɳɨ ɪɚɧɿɲɟ ɞɥɹ ɩɪɨɫɭɜɚɧɧɹ ɜɿɞɟɨ ɤɥɿɩɭ ɧɚ ɦɭɡɢɱɧɭ 
ɤɨɦɩɨɡɢɰɿɸ, ɛɭɥɨ ɞɨɫɬɚɬɧɶɨ ɥɢɲɟ ɡɚɛɟɡɩɟɱɢɬɢ ɲɢɪɨɤɭ ɩɿɞɬɪɢɦɤɭ ɡɿ ɫɬɨɪɨɧɢ ɦɟɞɿɚ (ɡɨɤɪɟɦɚ ɬɟɥɟɛɚ-
ɱɟɧɧɹ), ɬɨ ɭ 2017 ɪɨɰɿ ɡɧɚɱɧɨ ɛɿɥɶɲɭ ɪɨɥɶ ɜɿɞɿɝɪɚє ɵɧɬɟɪɧɟɬ. Ɇɨɥɨɞɟ ɩɨɤɨɥɿɧɧɹ ɫɥɭɯɚɱɿɜ ɜɫɟ ɛɿɥɶɲɟ 
ɧɚɞɚє ɩɟɪɟɜɚɝɭ ȱɧɬɟɪɧɟɬɭ, ɚɧɿɠ ɬɟɥɟɛɚɱɟɧɧɸ. ȼɫɿ ɫɭɱɚɫɧɿ ɧɨɜɢɧɢ ɬɟɩɟɪ ɩɪɢɣɧɹɬɨ ɩɟɪɟɝɥɹɞɚɬɢ ɜ ɫɨɰɿɚ-
ɥɶɧɢɯ ɦɟɪɟɠɚɯ ɡɿ ɫɦɚɪɬɮɨɧɭ. Ɍɨɦɭ ɫɟɪɟɞ ɧɚɣɩɨɩɭɥɹɪɧɿɲɢɯ ɫɨɰɿɚɥɶɧɢɯ ɦɟɪɟɠ, ɹɤɿ ɞɨɫɥɿɞɠɭɜɚɬɢɦɭɬɶ-
ɫɹ ɧɚɦɢ ɛɭɞɭɬɶ "YouTube", "Facebook", "Instagram", ɚ ɫɟɪɟɞ ɜɢɞɿɜ ɩɪɨɫɭɜɚɧɧɹ ɜɿɞɟɨɩɪɨɞɭɤɰɿʀ: SMM, 
SMO, SEO. ɋɬɚɧ ɧɚɭɤɨɜɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ. ɇɚ ɫɶɨɝɨɞɧɿɲɧɿɣ ɞɟɧɶ ɩɪɨɛɥɟɦɚ ɩɪɨɫɭɜɚɧɧɹ ɜɿɞɟɨɩɪɨɞɭɤɰɿʀ 
є ɦɚɥɨɞɨɫɥɿɞɠɟɧɨɸ. ɋɟɪɟɞ ɧɚɭɤɨɜɰɿɜ, ɹɤɿ ɪɨɡɝɥɹɞɚɥɢ ɫɭɱɚɫɧɿ ɦɟɬɨɞɢ ɦɟɞɿɣɧɨɝɨ ɩɪɨɫɭɜɚɧɧɹ, Ⱥ. Ɋɨɧɤɿ, 
Ɍ. ɋɥɚɜɤɿɧɚ Ʉ. Ɇɚɤɫɢɦɸɤ, Ⱦ. ɏɚɥɿɥɨɜ, C. Trattner, F. Kappe ɬɚ ɿɧɲɿ. ɉɪɨɬɟ ɩɪɨɛɥɟɦɚ ɡɚɫɬɨɫɭɜɚɧɧɹ ɤɚ-
ɧɚɥɭ "YouTube" ɞɥɹ ɩɪɨɫɭɜɚɧɧɹ ɜɿɞɟɨɤɥɿɩɿɜ ɧɟ ɞɨɫɥɿɞɠɭɜɚɥɚɫɹ. Ɇɟɬɚ ɞɨɫɥɿɞɠɟɧɧɹ – ɩɪɨɚɧɚɥɿɡɭɜɚɬɢ 
ɦɟɬɨɞɢ ɩɪɨɫɭɜɚɧɧɹ ɫɭɱɚɫɧɨʀ ɜɿɞɟɨɩɪɨɞɭɤɰɿʀ ɧɚ ɨɫɧɨɜɿ ɤɚɧɚɥɭ "YouTube" ɬɚ ɿɧɲɢɯ ɩɨɩɭɥɹɪɧɢɯ ɫɨɰɦɟ-
ɪɟɠ ("Facebook", "Instagram"). 

ȼɢɤɥɚɞ ɨɫɧɨɜɧɨɝɨ ɦɚɬɟɪɿɚɥɭ. Ɂɚ ɬɜɟɪɞɠɟɧɧɹɦ Ʉ. Ɇɚɤɫɢɦɸɤɚ, "Ɉɫɨɛɥɢɜɿɫɬɶ ɭɫɩɿɯɭ ȱɧɬɟɪɧɟɬɭ 
ɩɨɜ'ɹɡɚɧɚ ɡ ɜɿɞɤɪɢɬɢɦɢ ɬɟɯɧɿɱɧɢɦɢ ɫɬɚɧɞɚɪɬɚɦɢ ɿ ɿɧɧɨɜɚɰɿɹɦɢ, ɹɤɿ ɞɚɥɢ ɦɨɠɥɢɜɿɫɬɶ ʀɯ ɹɤɿɫɧɨ ɜɢɤɨɪɢ-
ɫɬɨɜɭɜɚɬɢ. ȱɧɧɨɜɚɰɿʀ ɡ'ɹɜɢɥɢɫɹ ɤɥɸɱɟɦ ɞɨ ɜɟɥɢɤɨʀ ɤɿɥɶɤɨɫɬɿ ɧɨɜɢɯ ɬɟɯɧɨɥɨɝɿɣ, ɹɤɿ ɪɨɡɜɢɧɭɥɢ ȱɧɬɟɪɧɟɬ, 
ɩɪɢ ɰɶɨɦɭ ɜɚɠɥɢɜɨ, ɳɨ ɰɟɣ ɩɪɨɰɟɫ ɬɪɢɜɚє ɿ ɫɭɫɩɿɥɶɫɬɜɨ ɩɪɨɞɨɜɠɭє ɡɧɚɯɨɞɢɬɢ ɧɨɜɿ ɫɩɨɫɨɛɢ, ɹɤɿ ɞɚɸɬɶ 
ɦɨɠɥɢɜɿɫɬɶ ɜɢɪɿɲɭɜɚɬɢ ɦɟɞɿɚɡɚɜɞɚɧɧɹ ɞɟɲɟɜɲɟ, ɤɪɚɳɟ ɿ ɲɜɢɞɲɟ" [2, 63]. ȱɧɮɨɪɦɚɰɿɣɧɢɣ ɩɪɨɫɬɿɪ ɪɟ-
ɚɥɿɡɨɜɭє ɫɬɪɚɬɟɝɿɱɧɿ ɿ ɬɚɤɬɢɱɧɿ ɮɭɧɤɰɿʀ. ȱ ɫɬɪɚɬɟɝɿɱɧɿ ɿ ɬɚɤɬɢɱɧɿ ɮɭɧɤɰɿʀ ɩɪɢɡɧɚɱɟɧɿ ɞɥɹ ɫɬɜɨɪɟɧɧɹ єɞɢ-
ɧɢɯ ɦɨɞɟɥɟɣ ɿɧɬɟɪɩɪɟɬɚɰɿʀ ɞɿɣɫɧɨɫɬɿ. əɤ ɡɚɡɧɚɱɚє Ɍ.ɋɥɚɜɤɿɧɚ: "Ʉɭɥɶɬɭɪɧɚ ɛɚɡɚ ɤɨɠɧɨɝɨ ɿɧɞɢɜɿɞɭɭɦɚ 
ɮɨɪɦɭєɬɶɫɹ ɧɚ ɩɿɞɫɬɚɜɿ ɛɚɝɚɬɶɨɯ ɱɢɧɧɢɤɿɜ, ɹɤɿ ɩɿɞɤɪɿɩɥɸɸɬɶɫɹ ɹɤ ʀʀ ɦɚɬɟɪɿɚɥɶɧɢɦɢ ɧɨɫɿɹɦɢ (ɩɪɟɞɦɟ-
ɬɚɦɢ ɦɢɫɬɟɰɬɜɚ), ɬɚɤ ɿ ɧɟɦɚɬɟɪɿɚɥɶɧɢɦɢ (ɮɨɪɦɭɸɬɶɫɹ ɜ ɩɪɨɰɟɫɿ ɜɢɯɨɜɚɧɧɹ ɜ ɫɨɰɿɭɦɿ – ɫɿɦ'єɸ, ɩɟɞɚɝɨ-
ɝɚɦɢ, ɨɬɨɱɟɧɧɹɦ)" [7, 115]. "ɋɶɨɝɨɞɧɿ ɩɨɬɪɟɛɢ ɫɭɫɩɿɥɶɫɬɜɚ, – ɩɿɞɤɪɟɫɥɸє Ɍ.ɋɥɚɜɤɿɧɚ, – ɜ ɨɬɪɢɦɚɧɧɿ 
ɹɤɿɫɧɨʀ ɿɧɮɨɪɦɚɰɿʀ ɩɪɨ ɤɭɥɶɬɭɪɧɭ ɫɩɚɞɳɢɧɭ ɧɟɡɪɿɜɧɹɧɧɨ ɡɪɨɫɥɢ, ɿ ɿɧɮɨɪɦɚɰɿɣɧɿ ɬɟɯɧɨɥɨɝɿʀ ɜɿɞɿɝɪɚɸɬɶ 
ɪɨɥɶ ɨɫɧɨɜɧɨɝɨ ɿɧɫɬɪɭɦɟɧɬɭ ɜ ɩɟɪɟɞɚɱɿ ɡɧɚɧɶ" [7, 116]. Ɍɨɦɭ ɞɥɹ ɩɪɨɫɭɜɚɧɧɹ ɦɟɞɿɣɧɨʀ ɩɪɨɞɭɤɰɿʀ 
ɡɚɫɬɨɫɨɜɭɸɬɶɫɹ ɫɭɱɚɫɧɿ ɦɟɬɨɞɢ, ɫɟɪɟɞ ɹɤɢɯ SMM. 

əɤ ɧɚɝɨɥɨɲɭє Ʉ. Ɇɚɤɫɢɦɸɤ, "SMM – ɰɟ ɫɤɨɪɨɱɟɧɢɣ ɜɚɪɿɚɧɬ ɜɿɞ social media marketing, ɦɚɪɤɟ-
ɬɢɧɝ ɜ ɫɨɰɿɚɥɶɧɢɯ ɦɟɪɟɠɚɯ. SMM – ɰɟ ɤɨɦɩɥɟɤɫ ɡɚɯɨɞɿɜ ɩɨ ɩɪɨɫɭɜɚɧɧɸ ɛɪɟɧɞɭ ɜ ɫɨɰɿɚɥɶɧɢɯ ɦɟɪɟɠɚɯ, 
ɚ ɬɚɤɨɠ ɦɨɠɥɢɜɿɫɬɶ ɞɥɹ ɫɩɨɠɢɜɚɱɚ ɜɢɫɥɨɜɢɬɢɫɹ ɿ ɛɭɬɢ ɩɨɱɭɬɢɦ" [2, 92]. 

Ⱥɦɟɪɢɤɚɧɫɶɤɿ ɞɨɫɥɿɞɧɢɤɢ ɋ.Ɍɪɚɬɬɟɪ, Ɏ. Ʉɟɣɩ ɫɬɜɟɪɞɠɭɸɬɶ, ɳɨ "SMM – ɰɟ ɩɪɨɰɟɫ ɡɚɥɭɱɟɧɧɹ 
ɬɪɚɮɿɤɭ ɚɛɨ ɭɜɚɝɢ ɞɨ ɛɪɟɧɞɭ ɚɛɨ ɩɪɨɞɭɤɬɭ ɱɟɪɟɡ ɫɨɰɿɚɥɶɧɿ ɩɥɚɬɮɨɪɦɢ. ɐɟ ɤɨɦɩɥɟɤɫ ɡɚɯɨɞɿɜ ɳɨɞɨ ɜɢ-
ɤɨɪɢɫɬɚɧɧɹ ɫɨɰɿɚɥɶɧɢɯ ɦɟɞɿɚ ɜ ɹɤɨɫɬɿ ɤɚɧɚɥɿɜ ɞɥɹ ɩɪɨɫɭɜɚɧɧɹ ɤɨɦɩɚɧɿɣ ɿ ɜɢɪɿɲɟɧɧɹ ɿɧɲɢɯ ɛɿɡɧɟɫ-
ɡɚɜɞɚɧɶ"[10, 27]. 

Ɍɨɦɭ, SMM – ɰɟ ɧɨɜɢɣ, ɚɥɟ ɞɭɠɟ ɩɟɪɫɩɟɤɬɢɜɧɢɣ ɫɩɨɫɿɛ ɩɪɨɫɭɜɚɧɧɹ ɦɟɞɿɚɩɪɨɞɭɤɰɿʀ ɿ ɩɨɫɥɭɝ ɡɚ 
ɞɨɩɨɦɨɝɨɸ ɮɨɪɭɦɿɜ, ɛɥɨɝɨɫɮɟɪɢ, ɫɨɰɿɚɥɶɧɢɯ ɦɟɪɟɠ, ɫɟɪɜɿɫɿɜ ɦɢɬɬєɜɢɯ ɩɨɜɿɞɨɦɥɟɧɶ, ɬɨɛɬɨ ɜɫɿɯ ɞɨɫ-
ɬɭɩɧɢɯ ɧɚ ɫɶɨɝɨɞɧɿɲɧɿɣ ɞɟɧɶ ɫɨɰɿɚɥɶɧɢɯ ɦɟɞɿɚ-ɤɚɧɚɥɿɜ. Ɉɫɨɛɥɢɜɨɫɬɹɦɢ SMM є: ɦɨɠɥɢɜɿɫɬɶ ɛɟɡɩɨɫɟ-
ɪɟɞɧɶɨ ɤɨɦɭɧɿɤɭɜɚɬɢ ɡ ɰɿɥɶɨɜɨɸ ɚɭɞɢɬɨɪɿєɸ; ɦɨɠɥɢɜɿɫɬɶ ɜɿɞɫɬɟɠɭɜɚɬɢ ʀʀ ɪɟɚɤɰɿɸ ɜ ɪɟɠɢɦɿ "ɨɧɥɚɣɧ"; 
ɦɨɠɥɢɜɿɫɬɶ ɳɨɞɟɧɧɢɯ ɤɨɧɬɚɤɬɿɜ ɡ ɰɿɥɶɨɜɨɸ ɚɭɞɢɬɨɪɿєɸ; ɲɢɪɨɤɢɣ ɪɟɡɨɧɚɧɫ ɡɚ ɭɦɨɜɢ ɭɫɩɿɲɧɨɝɨ ɩɪɨ-
ɫɭɜɚɧɧɹ ɩɨ ɜɿɞɧɨɫɧɨ ɧɢɡɶɤɿɣ ɜɚɪɬɨɫɬɿ ɤɨɧɬɚɤɬɭ (ɥɸɞɢ ɫɚɦɿ ɪɨɛɥɹɬɶ ɪɟɩɨɫɬɢ ɿ ɯɨɱɭɬɶ ɞɿɥɢɬɢɫɹ ɿɧ-
ɮɨɪɦɚɰɿєɸ, ɹɤɭ ɧɚɞɚє ɛɪɟɧɞ); ɨɩɟɪɚɬɢɜɧɿɫɬɶ; ɜɟɥɢɤɢɣ ɨɛɯɜɚɬ ɫɚɦɟ ɬɿєʀ ɰɿɥɶɨɜɨʀ ɚɭɞɢɬɨɪɿʀ, ɧɚ ɹɤɭ 
ɪɨɡɪɚɯɨɜɭє ɛɪɟɧɞ; ɿɧɬɟɝɪɚɰɿɹ ɨɮɥɚɣɧ- ɿ ɨɧɥɚɣɧ-ɚɤɬɢɜɧɨɫɬɟɣ; ɦɚɪɤɟɬɢɧɝ ɩɨɞɿɣ; ɦɨɠɥɢɜɿɫɬɶ ɜɢɤɨɪɢɫ-
ɬɚɧɧɹ ɧɟɫɬɚɧɞɚɪɬɧɢɯ ɿɧɬɟɪɚɤɬɢɜɧɢɯ ɮɨɪɦɚɬɿɜ (ɧɚɩɪɢɤɥɚɞ, ɜɿɤɿ-ɪɨɡɦɿɬɤɢ); ɦɨɠɥɢɜɿɫɬɶ ɬɚɪɝɟɬɨɜɚɧɨʀ 
ɪɟɤɥɚɦɢ. ɉɪɨɫɭɜɚɧɧɹ ɜɿɞɟɨɩɪɨɞɭɤɰɿʀ ɦɨɠɟ ɡɞɿɣɫɧɸєɬɶɫɹ ɹɤ ɧɚ ɪɿɜɧɿ ɫɨɰɿɚɥɶɧɢɯ ɦɟɞɿɚ ɬɚ ɤɚɧɚɥɿɜ, ɬɚɤ ɿ 
ɧɚ ɪɿɜɧɿ ɫɨɰɤɨɦɭɧɿɤɚɰɿɣ. 

Ⱦɨɫɥɿɞɧɢɤɢ Ƚ. Ɇɟɧɝɨɥɞɚ ɿ Ⱦ. Ɏɚɭɥɶɞɫ ɧɚɝɨɥɨɲɭɸɬɶ, ɳɨ ɫɨɰɿɚɥɶɧɿ ɦɟɞɿɚ – ɰɟ ɝɿɛɪɢɞɧɢɣ ɟɥɟ-
ɦɟɧɬ ɫɭɤɭɩɧɨɝɨ ɩɪɨɫɭɜɚɧɧɹ, ɬɨɦɭ ɳɨ ɜɨɧɢ ɩɨєɞɧɭɸɬɶ ɜ ɫɨɛɿ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ ɬɪɚɞɢɰɿɣɧɢɯ ɿɧɫɬɪɭɦɟɧ-
ɬɿɜ ɿɧɬɟɝɪɨɜɚɧɢɯ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɿ ɧɨɜɢɯ ɫɨɰɿɚɥɶɧɢɯ ɤɨɦɭɧɿɤɚɰɿɣ [5, 43]. ɋɨɰɿɚɥɶɧɿ ɦɟɞɿɚ 
ɬɚɤɨɠ ɝɿɛɪɢɞ ɜ ɬɨɦɭ, ɳɨ ɜɨɧɢ ɜɢɯɨɞɹɬɶ ɡ ɡɦɿɲɚɧɢɯ ɬɟɯɧɨɥɨɝɿɣ ɿ ɡɚɫɨɛɿɜ ɦɚɫɨɜɨʀ ɿɧɮɨɪɦɚɰɿʀ, ɹɤɿ ɞɨɡɜɨ-
ɥɹɸɬɶ ɡɞɿɣɫɧɸɜɚɬɢ ɫɩɿɥɤɭɜɚɧɧɹ ɜ ɪɟɚɥɶɧɨɦɭ ɱɚɫɿ, ɜɢɤɨɪɢɫɬɨɜɭɸɱɢ ɦɭɥɶɬɢɦɟɞɿɣɧɿ ɮɨɪɦɚɬɢ (ɚɭɞɿɨ- 
ɜɿɡɭɚɥɶɧɿ ɩɪɟɡɟɧɬɚɰɿʀ) ɿ ɱɢɫɥɟɧɧɿ ɩɥɚɬɮɨɪɦɢ. 

ɋɨɰɿɚɥɶɧɿ ɦɟɞɿɚ ɞɚɸɬɶ ɦɨɠɥɢɜɿɫɬɶ ɩɪɨɞɸɫɟɪɚɦ ɜɡɚєɦɨɞɿɹɬɢ ɡ ɤɥɿєɧɬɚɦɢ ɡɚ ɞɨɩɨɦɨɝɨɸ ɬɚɤɢɯ 
ɩɥɚɬɮɨɪɦ, ɹɤ ɛɥɨɝɢ, ɚ ɬɚɤɨɠ Facebook, My Space ɬɚ ɿɧɲɿ ɝɪɭɩɢ. Ⱦɪɭɝɚ ɪɨɥɶ є ɭɧɿɤɚɥɶɧɨɸ: ɤɥɿєɧɬɢ ɦɨ-
ɠɭɬɶ ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɫɨɰɿɚɥɶɧɿ ɦɟɞɿɚ, ɳɨɛ ɫɩɿɥɤɭɜɚɬɢɫɹ ɨɞɢɧ ɡ ɨɞɧɢɦ.  
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ə. Ʉɟɣɰɦɚɧɧ ɿ Ʉ. ɏɟɪɦɤɟɧɫ ɩɨɛɚɱɢɥɢ ɜɡɚєɦɨɡɜ'ɹɡɨɤ ɦɿɠ ɫɨɰɿɚɥɶɧɢɦɢ ɦɟɞɿɚ ɿ ɫɬɪɚɬɟɝɿєɸ ɩɪɨɫɭ-
ɜɚɧɧɹ ɜɿɞɟɨɩɪɨɞɭɤɰɿʀ. Ɂɚ ɨɫɧɨɜɭ ɛɭɥɚ ɜɡɹɬɚ ɿɞɟɹ ɤɥɚɫɢɮɿɤɚɰɿʀ ɫɨɰɿɚɥɶɧɢɯ ɦɟɞɿɚ Ⱥ. Ʉɚɩɥɚɧ ɿ Ɇ. ɏɚɣɧ-
ɥɚɣɧ ɿ ɜɤɥɸɱɚє ɜ ɫɟɛɟ ɫɿɦ ɮɭɧɤɰɿɨɧɚɥɶɧɢɯ ɫɤɥɚɞɨɜɢɯ [5, 48]: 

– ɉɨɞɿɥ. ɋɬɭɩɿɧɶ, ɜ ɹɤɿɣ ɤɨɪɢɫɬɭɜɚɱɿ ɨɛɦɿɧɸɸɬɶɫɹ, ɩɨɲɢɪɸɸɬɶ ɿ ɨɬɪɢɦɭɸɬɶ ɤɨɧɬɟɧɬ; 
– ɉɪɢɫɭɬɧɿɫɬɶ. ɋɬɭɩɿɧɶ, ɜ ɹɤɿɣ ɤɨɪɢɫɬɭɜɚɱɿ ɡɧɚɸɬɶ ɤɨɥɢ ɿɧɲɿ ɞɨɫɬɭɩɧɿ; 
– ɋɩɿɥɤɭɜɚɧɧɹ. ɋɬɭɩɿɧɶ, ɜ ɹɤɿɣ ɤɨɪɢɫɬɭɜɚɱɿ ɫɩɿɥɤɭɸɬɶɫɹ ɨɞɢɧ ɡ ɨɞɧɢɦ; 
– Ɋɟɩɭɬɚɰɿɹ. ɋɬɭɩɿɧɶ, ɜ ɹɤɿɣ ɤɨɪɢɫɬɭɜɚɱɿ ɡɧɚɸɬɶ ɫɨɰɿɚɥɶɧɟ ɫɬɚɧɨɜɢɳɟ ɿɧɲɢɯ; 
– ȱɧɞɢɜɿɞɭɚɥɶɧɿɫɬɶ. ɋɬɭɩɿɧɶ, ɜ ɹɤɿɣ ɦɿɪɿ ɤɨɪɢɫɬɭɜɚɱɿ ɩɪɨɹɜɥɹɸɬɶ ɫɟɛɟ; 
– ȼɿɞɧɨɫɢɧɢ. ɋɬɭɩɿɧɶ, ɜ ɹɤɿɣ ɤɨɪɢɫɬɭɜɚɱɿ ɩɨɜ'ɹɡɚɧɿ ɨɞɢɧ ɡ ɨɞɧɢɦ; 
– Ƚɪɭɩɢ. ɋɬɭɩɿɧɶ, ɜ ɹɤɿɣ ɤɨɪɢɫɬɭɜɚɱ ɜɩɨɪɹɞɤɨɜɚɧɢɣ ɩɿɞ ɮɨɪɦɭ ɫɩɿɥɶɧɨɬɢ. 
ɋɚɦɟ ɬɨɦɭ, ɩɪɨɫɭɜɚɧɧɹ ɜɿɞɟɨɩɪɨɞɭɤɬɭ, ɡ ɦɟɬɨɸ ɨɯɨɩɥɟɧɧɹ ɜɟɥɢɤɨʀ ɚɭɞɢɬɨɪɿʀ ɚɤɬɭɚɥɶɧɟ ɱɟɪɟɡ 

ɜɿɞɟɨɯɨɫɬɢɧɝ "YouTube" [4]. 

"YouTube" – ɿɧɬɟɪɧɟɬ-ɫɟɪɜɿɫ, ɳɨ ɧɚɞɚє ɩɨɫɥɭɝɢ ɜɿɞɟɨɯɨɫɬɢɧɝɭ. Ʉɨɪɢɫɬɭɜɚɱɿ ɦɚɸɬɶ ɦɨɠɥɢɜɿɫɬɶ 
ɞɨɞɚɜɚɬɢ, ɩɟɪɟɝɥɹɞɚɬɢ, ɤɨɦɟɧɬɭɜɚɬɢ ɿ ɞɿɥɢɬɢɫɹ ɪɿɡɧɢɦɢ ɜɿɞɟɨɡɚɩɢɫɚɦɢ. "YouTube" ɡɚɜɨɸɜɚɜ ɡɚɝɚɥɶɧɭ 
ɩɨɩɭɥɹɪɧɿɫɬɶ ɡɚɜɞɹɤɢ ɩɪɨɫɬɨɬɿ ɿ ɡɪɭɱɧɨɫɬɿ ɜɢɤɨɪɢɫɬɚɧɧɹ, ɬɚɤɨɠ ɜɿɞɟɨɯɨɫɬɢɧɝ є ɬɪɟɬɿɦ ɫɚɣɬɨɦ ɭ ɫɜɿɬɿ 
ɡɚ ɤɿɥɶɤɿɫɬɸ ɜɿɞɜɿɞɭɜɚɱɿɜ (ɩɿɫɥɹ ɩɨɲɭɤɨɜɨʀ ɫɢɫɬɟɦɢ Google ɿ ɫɨɰɿɚɥɶɧɨʀ ɦɟɪɟɠɿ Facebook).  

ɍ ɝɪɭɞɧɿ 2005 ɪɨɤɭ YouTube ɨɮɿɰɿɣɧɨ ɞɨɫɹɝ 8 ɦɿɥɶɹɪɞɿɜ ɩɟɪɟɝɥɹɧɭɬɢɯ ɜɿɞɟɨ ɡɚ ɞɟɧɶ. 
ɍ ɥɢɫɬɨɩɚɞɿ 2006 ɪɨɤɭ "Google" ɡɚɜɟɪɲɢɥɚ ɨɩɟɪɚɰɿɸ ɡ ɤɭɩɿɜɥɿ "YouTube" (ɜ ɤɿɧɰɟɜɨɦɭ ɩɿɞɫɭɦɤɭ 

ɪɟɫɭɪɫ ɛɭɜ ɩɪɨɞɚɧɢɣ ɡɚ 1,65 ɦɿɥɶɹɪɞɚ ɞɨɥɚɪɿɜ). ɉɟɪɲ "Google" ɜɨɥɨɞɿɥɚ ɩɨɞɿɛɧɢɦ ɪɟɫɭɪɫɨɦ ɡ ɩɨɲɭɤɭ 
ɜɿɞɟɨɮɚɣɥɿɜ ɉɿɫɥɹ ɬɚɤɨʀ ɜɡɚєɦɨɜɢɝɿɞɧɨʀ ɭɝɨɞɢ "YouTube" ɫɬɚɜ ɳɟ ɛɿɥɶɲ ɚɤɬɢɜɧɨ ɪɨɡɜɢɜɚɬɢɫɹ: ɭ ɬɪɚɜɧɿ 
2009 ɪɨɤɭ ɨɛɫɹɝ ɡɚɜɚɧɬɚɠɟɧɧɹ ɤɨɧɬɟɧɬɭ ɡɚ ɨɞɧɭ ɯɜɢɥɢɧɭ ɞɨɫɹɝ 20-ɝɨɞɢɧɧɨɝɨ ɜɿɞɟɨ, ɜ ɠɨɜɬɧɿ 2009 ɪɨ-
ɤɭ ɤɿɥɶɤɿɫɬɶ ɩɟɪɟɝɥɹɞɿɜ ɜɿɞɟɨ ɜ ɞɟɧɶ ɞɨɫɹɝɥɨ ɬɨɱɤɢ ɜ ɨɞɢɧ ɦɿɥɶɹɪɞ. Ƚɪɭɞɟɧɶ 2008 ɪɨɤɭ ɩɪɢɧɿɫ 
"YouTube" ɦɨɠɥɢɜɿɫɬɶ ɩɭɛɥɿɤɚɰɿʀ HD-ɜɿɞɟɨ (ɜɿɞ ɚɧɝɥ. High definition), ɚ ɜɠɟ ɜ ɥɢɩɧɿ 2009 ɪɨɤɭ ɫɬɚɥɢ 
ɞɨɫɬɭɩɧɿ 3D- ɜɿɞɟɨ (ɜɿɞ ɚɧɝɥ. 3-dimensional). ȼ 2010 ɪɨɰɿ ɧɚ ɫɚɣɬ ɦɨɠɧɚ ɛɭɥɨ ɜɢɤɥɚɞɚɬɢ ɜɿɞɟɨ ɜ ɮɨɪ-
ɦɚɬɿ "IMAX", ɳɨ ɿɫɬɨɬɧɨ ɩɿɞɜɢɳɢɥɨ ɹɤɿɫɬɶ ɤɨɧɬɟɧɬɭ. ɍ 2011 ɪɨɰɿ ɛɭɜ ɩɨɜɧɿɫɬɸ ɡɦɿɧɟɧɢɣ ɞɢɡɚɣɧ ɿ ɿɧ-
ɬɟɪɮɟɣɫ ɫɚɣɬɭ, ɜ ɝɪɭɞɧɿ ɬɨɝɨ ɠ ɪɨɤɭ ɛɭɥɚ ɫɤɚɫɨɜɚɧɚ ɦɨɠɥɢɜɿɫɬɶ ɞɨɞɚɜɚɧɧɹ ɤɨɪɢɫɬɭɜɚɱɿɜ ɜ ɞɪɭɡɿ, 
ɧɚɬɨɦɿɫɬɶ ɡ'ɹɜɢɜɫɹ ɫɩɢɫɨɤ ɤɨɧɬɚɤɬɿɜ. ɍ 2011 ɪɨɰɿ ɜɿɞɜɿɞɭɜɚɧɿɫɬɶ ɫɚɣɬɭ ɞɨɫɹɝɥɚ 800 000 000 ɤɨɪɢɫɬɭɜɚ-
ɱɿɜ ɜ ɞɟɧɶ. Ⱦɚɥɿ ɜ 2012 ɿ 2013 ɪɪ. ɞɢɡɚɣɧ ɿ ɿɧɬɟɪɮɟɣɫ ɬɚɤɨɠ ɡɚɡɧɚɜɚɥɢ ɞɪɿɛɧɿ ɡɦɿɧɢ. ɍ ɠɨɜɬɧɿ 2013 ɪɨɤɭ 
"YouTube" ɫɤɚɫɭɜɚɜ ɦɨɠɥɢɜɿɫɬɶ ɫɤɚɱɭɜɚɧɧɹ ɤɨɧɬɟɧɬɭ ɜ 1080 ɩɿɤɫɟɥɿɜ. Ɍɨɞɿ ɠ "Google" ɤɚɪɞɢɧɚɥɶɧɨ 
ɡɦɿɧɢɥɚ ɫɢɫɬɟɦɭ ɡɚɥɢɲɚɬɢ ɜɿɞɝɭɤɢ ɞɨ ɜɿɞɟɨ, ɜɜɿɜɲɢ ɨɛɨɜ'ɹɡɤɨɜɭ ɪɟєɫɬɪɚɰɿɸ ɜ "Google+". 

Ʉɚɧɚɥ ɞɨɡɜɨɥɹє ɡɚɜɚɧɬɚɠɭɜɚɬɢ, ɩɟɪɟɝɥɹɞɚɬɢ ɿ ɨɛɝɨɜɨɪɸɜɚɬɢ ɪɿɡɧɨɦɚɧɿɬɧɿ ɜɿɞɟɨɡɚɩɢɫɢ. Ɂɚɜɞɹɤɢ 
ɩɪɨɫɬɨɬɿ ɿ ɡɪɭɱɧɨɫɬɿ ɜɢɤɨɪɢɫɬɚɧɧɹ, "YouTube" ɫɬɚɜ ɨɞɧɢɦ ɡ ɧɚɣɩɨɩɭɥɹɪɧɿɲɢɯ ɦɿɫɰɶ ɞɥɹ ɪɨɡɦɿɳɟɧɧɹ 
ɜɿɞɟɨ ɮɚɣɥɿɜ ɬɚ ɜɿɞɟɨɤɥɿɩɿɜ. ɇɚ ɫɚɣɬɿ ɩɪɟɞɫɬɚɜɥɟɧɿ ɥɸɛɢɬɟɥɶɫɶɤɿ ɜɿɞɟɨɡɚɩɢɫɢ, ɜɿɞɟɨɛɥɨɝɢ, ɩɪɨɮɟɫɿɣɧɨ 
ɡɧɹɬɿ ɮɿɥɶɦɢ ɬɚ ɤɥɿɩɢ. Ɂɛɟɪɿɝɚɧɧɹ ɜɿɞɟɨɡɚɩɢɫɿɜ ɦɨɠɥɢɜɟ ɛɟɡɫɬɪɨɤɨɜɨ. ɉɪɨɰɟɫ ɜɢɞɚɥɟɧɧɹ ɩɪɨɜɨɞɢɬɶɫɹ 
ɡɚɡɜɢɱɚɣ ɜɥɚɫɧɢɤɨɦ ɿ ɚɛɨ ɡɚ ɡɚɩɢɬɨɦ ɜɿɞ ɩɪɚɜɨɜɥɚɫɧɢɤɚ ɜ ɪɚɡɿ ɩɨɪɭɲɟɧɧɹ ɚɜɬɨɪɫɶɤɢɯ ɩɪɚɜ. 

ɉɟɪɟɜɚɝɚ ɯɨɫɬɢɧɝɭ "YouTube" ɜ ɬɨɦɭ, ɳɨ ɜɿɧ ɦɚє ɦɨɠɥɢɜɿɫɬɶ ɧɚɞɚɜɚɬɢ ɬɟɥɟɜɿɡɿɣɧɭ ɿɧɮɨɪɦɚ-
ɰɿɸ ɿ ɪɟɤɥɚɦɭ ɜ ɛɭɞɶ-ɹɤɢɣ ɱɚɫ. ɓɨɛ ɡɚɜɚɧɬɚɠɢɬɢ ɧɚ YouTube-ɜɿɞɟɨ, ɩɨɬɪɿɛɧɨ ɫɬɜɨɪɢɬɢ ɚɤɤɚɭɧɬ, ɞɥɹ 
ɱɨɝɨ ɦɨɠɧɚ ɫɤɨɪɢɫɬɚɬɢɫɹ ɨɞɧɢɦ ɡ ɞɜɨɯ ɦɟɬɨɞɿɜ: ɡɪɨɛɢɬɢ ɣɨɝɨ ɩɪɢɜ'ɹɡɤɭ ɭ ɨɛɥɿɤɨɜɨɝɨ ɡɚɩɢɫɭ ɚɛɨ ɫɬɜɨ-
ɪɢɬɢ ɣɨɝɨ ɛɟɡɩɨɫɟɪɟɞɧɶɨ ɧɚ ɫɚɣɬɿ. ɉɿɫɥɹ ɰɶɨɝɨ ɩɟɪɟɞ ɜɚɦɢ ɜɿɞɤɪɢєɬɶɫɹ ɦɨɠɥɢɜɿɫɬɶ ɡɚɜɚɧɬɚɠɭɜɚɬɢ ɜɿ-
ɞɟɨɪɨɥɢɤɢ. ȱɧɲɿ ɤɨɪɢɫɬɭɜɚɱɿ ɡɦɨɠɭɬɶ ɩɿɞɩɢɫɚɬɢɫɹ ɧɚ ɨɧɨɜɥɟɧɧɹ ɿ ɫɬɚɬɢ ɩɨɫɬɿɣɧɢɦɢ ɫɩɨɫɬɟɪɿɝɚɱɚɦɢ. 

ɉɿɞ ɡɚɜɚɧɬɚɠɟɧɢɦ ɜɿɞɟɨɤɥɿɩɨɦ ɤɨɪɢɫɬɭɜɚɱɿ ɦɨɠɭɬɶ ɡɚɥɢɲɢɬɢ ɫɜɨʀ ɤɨɦɟɧɬɚɪɿ ɧɟ ɬɿɥɶɤɢ ɜ ɬɟɤɫ-
ɬɨɜɨɦɭ ɮɨɪɦɚɬɿ, ɚ ɣ ɡɚɩɢɫɚɬɢ ɜɿɞɟɨ є ɜɿɞɩɨɜɿɞɞɸ. ȼɿɧ ɞɨɞɚєɬɶɫɹ ɨɞɧɢɦ ɡ ɬɪɶɨɯ ɫɩɨɫɨɛɿɜ: ɡɚɩɢɫɢ ɡ ɜɟɛ-
ɤɚɦɟɪɢ, ɦɨɠɧɚ ɜɢɛɪɚɬɢ ɜ ɪɨɥɿ ɜɿɞɩɨɜɿɞɿ ɨɞɢɧ ɡ ɜɠɟ ɡɚɜɚɧɬɚɠɟɧɢɯ ɚɛɨ ɞɨɞɚɬɢ ɧɨɜɟ ɜɿɞɟɨ. ɇɚ ɬɿɣ 
ɫɬɨɪɿɧɰɿ, ɞɟ ɡɧɚɯɨɞɢɬɶɫɹ ɜɿɞɟɨɪɨɥɢɤ, ɩɪɚɜɨɪɭɱ ɦɨɠɧɚ ɩɨɛɚɱɢɬɢ ɫɯɨɠɿ ɜɿɞɟɨ, ɹɤɿ ɩɿɞɛɢɪɚɸɬɶ ɡɚ ɧɚ-
ɡɜɨɸ, ɳɨ ɡɛɿɝɚєɬɶɫɹ ɤɥɸɱɨɜɢɦɢ ɫɥɨɜɚɦɢ ɬɚ ɿɧɲɢɦɢ ɯɚɪɚɤɬɟɪɢɫɬɢɤɚɦɢ. ɍ ɩɨɲɭɤɚɯ ɰɿɤɚɜɨɝɨ ɜɿɞɟɨ ɤɨ-
ɪɢɫɬɭɜɚɱɿ ɧɟɪɿɞɤɨ ɤɥɚɰɚɸɬɶ ɩɨ ɰɢɯ ɡɚɩɢɫɿɜ. Ɍɨɦɭ, ɹɤɳɨ ɜɚɲɟ ɜɿɞɟɨ ɛɭɞɟ ɜɢɜɟɞɟɧɨ ɭ ɜɿɤɧɿ ɫɯɨɠɢɯ, 
ɜɟɥɢɤɚ ɣɦɨɜɿɪɧɿɫɬɶ, ɳɨ ɜɨɧɨ ɬɪɨɯɢ ɩɨɛɭɞɟ ɜ ɫɥɚɜɿ ɩɨɩɭɥɹɪɧɨɝɨ ɪɨɥɢɤɚ ɿ ɨɬɪɢɦɚє ɜɿɞ ɧɶɨɝɨ ɧɟɜɟɥɢɤɢɣ 
ɜɿɞɫɨɬɨɤ ɬɪɚɮɿɤɭ (Ɋɢɫ. 1) [4]. 

ɋɟɪɟɞ ɮɚɤɬɨɪɿɜ, ɹɤɿ ɜɩɥɢɜɚɸɬɶ ɧɚ ɪɚɧɠɭɜɚɧɧɹ ɜɿɞɟɨɪɨɥɢɤɚ ɧɚ ɤɚɧɚɥɿ "YouTube" ɜɢɞɿɥɹєɦɨ [1, 18]:  
1. ɍɬɪɢɦɚɧɧɹ ɚɭɞɢɬɨɪɿʀ. Ⱦɨɜɝɿ ɪɨɥɢɤɢ (10 ɯɜɢɥɢɧ ɿ ɞɨɜɲɟ) ɡ ɯɨɪɨɲɢɦ ɭɬɪɢɦɚɧɧɹɦ ɧɚɛɚɝɚɬɨ 

ɥɟɝɲɟ ɜɢɜɟɫɬɢ ɜ ɬɨɩ; 
2. Ɉɩɬɢɦɿɡɨɜɚɧɢɣ ɡɚɝɨɥɨɜɨɤ ɿ ɨɩɢɫ; 
3. ɉɟɪɟɝɥɹɞɢ ɜɿɞɟɨɤɥɿɩɚ. "YouTube" ɧɟ ɦɨɠɟ ɿɝɧɨɪɭɜɚɬɢ ɪɨɥɢɤɢ, ɹɤɿ ɩɟɪɟɝɥɹɧɭɥɢ ɛɚɝɚɬɨ ɥɸɞɟɣ. 

Ⱦɨ ɬɨɝɨ ɠ є ɨɤɪɟɦɢɣ ɮɿɥɶɬɪ ɭ ɜɢɞɚɱɿ "ɡɚ ɤɿɥɶɤɿɫɬɸ ɩɟɪɟɝɥɹɞɿɜ"; 

4. Ʉɿɥɶɤɿɫɬɶ ɥɚɣɤɿɜ ɿ ɞɿɡɥɚɣɤɿɜ. Ɂɚɪɚɡ "YouTube" ɜɪɚɯɨɜɭє ɬɿɥɶɤɢ ɩɪɢɪɨɞɧɿ ɥɚɣɤɢ (ɬɨɛɬɨ ɥɚɣɤɢ 
ɜɿɞ ɤɨɪɢɫɬɭɜɚɱɿɜ, ɹɤɿ ɩɟɪɟɝɥɹɧɭɥɢ ɜɿɞɟɨ, ɩɪɨɤɨɦɟɧɬɭɜɚɥɢ ɚɛɨ ɩɨ-ɿɧɲɨɦɭ ɜɿɞɪɟɚɝɭɜɚɥɢ ɧɚ ɧɶɨɝɨ). ɉɪɨɫɬɨ 

ɥɚɣɤ ɛɟɡ ɜɡɚєɦɨɞɿʀ ɡ ɜɿɞɟɨ ɧɿɱɨɝɨ ɧɟ ɨɡɧɚɱɚє; 
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5. Ɋɨɡɩɨɜɫɸɞɠɟɧɧɹ ɜɿɞɟɨɤɥɿɩɭ ɿ ɞɨɞɚɜɚɧɧɹ ɜ ɞɪɭɡɿ. əɤɳɨ ɪɨɥɢɤ ɨɬɪɢɦɚɜ ɫɬɨ ɬɜɿɬɿɜ, ɚɥɟ ɜɨɧɢ 
ɧɟ ɡɛɿɥɶɲɢɥɢ ɜɿɞɜɿɞɭɜɚɱɿɜ – ɬɨ ɰɟ ɧɚɤɪɭɬɤɚ. əɤɳɨ ɠ ɜɿɧ ɨɬɪɢɦɚɜ 100 ɬɜɿɬɿɜ, ɹɤɳɨ ɠ ɜɨɧɢ ɛɭɥɢ ɪɟɬɜɿɬ-
ɧɭɬɿ ɣ ɡ‘ɹɜɢɥɢɫɹ ɧɨɜɿ ɜɿɞɜɿɞɭɜɚɱɿ – ɬɨ ɰɟ ɩɨɡɢɬɢɜɧɢɣ ɫɢɝɧɚɥ ɞɥɹ "YouTube"; 

6. ȼɛɭɞɨɜɭɜɚɧɧɹ ɜɿɞɟɨ ɧɚ ɜɿɞɜɿɞɭɜɚɧɢɯ ɫɚɣɬɚɯ. əɤɳɨ ɣɞɭɬɶ ɩɟɪɟɝɥɹɞɢ ɡɿ ɫɬɨɪɨɧɧɿɯ ɫɚɣɬɿɜ – ɬɨ 
ɰɟ ɨɞɧɨɡɧɚɱɧɨ ɩɨɡɢɬɢɜɧɢɣ ɫɢɝɧɚɥ ɞɥɹ "YouTube". Ɍɟ ɠ ɜɿɞɛɭɜɚєɬɶɫɹ ɿ ɡ ɡɨɜɧɿɲɧɿɦɢ ɩɨɫɢɥɚɧɧɹɦɢ ɡ 
ɯɨɪɨɲɢɯ ɦɚɣɞɚɧɱɢɤɿɜ; 

7. ɇɚɡɜɚ ɮɚɣɥɭ.  
 

 

Ɋɢɫɭɧɨɤ 1. Ɂɪɚɡɨɤ ɪɚɧɠɭɜɚɧɧɹ ɜɿɞɟɨɤɥɿɩɭ ɜ ɯɨɫɬɢɧɝɭ "YouTube" 
 
Ⱦɥɹ ɪɚɧɠɭɜɚɧɧɹ ɜɿɞɟɨ ɤɥɿɩɿɜ, ɜɚɠɥɢɜɿ ɣ ɿɧɲɿ ɮɚɤɬɨɪɢ [1, 19]:  
– ɇɚɛɿɪ ɩɟɪɟɝɥɹɞɿɜ (ɜɚɠɥɢɜɨ ɧɚɛɪɚɬɢ ɦɚɤɫɢɦɚɥɶɧɭ ɤɿɥɶɤɿɫɬɶ ɩɟɪɟɝɥɹɞɿɜ ɜ ɩɟɪɲɿ 2-3 ɞɧɿ. ɐɟ 

ɡɛɿɥɶɲɭє ɲɚɧɫ ɩɨɬɪɚɩɥɹɧɧɹ ɜɿɞɟɨ ɜ ɬɨɩɢ ɤɚɬɟɝɨɪɿɣ, ɚɠ ɞɨ ɝɨɥɨɜɧɨʀ ɫɬɨɪɿɧɤɢ); 
–  Ɋɨɛɨɬɚ ɡ ɚɧɨɬɚɰɿɹɦɢ ɬɚ ɤɚɪɬɤɚɦɢ. Ⱥɧɨɬɚɰɿʀ – ɜɚɠɥɢɜɢɣ ɿɧɫɬɪɭɦɟɧɬ ɞɥɹ ɞɨɫɹɝɧɟɧɧɹ ɛɭɞɶ-

ɹɤɨɝɨ KPI, ɹɤɟ ɫɬɨʀɬɶ ɩɟɪɟɞ ɜɿɞɟɨ: ɧɚɛɪɚɬɢ ɩɟɪɟɞɩɥɚɬɧɢɤɿɜ, ɩɪɢɜɟɫɬɢ ɥɸɞɟɣ ɧɚ ɫɚɣɬ, ɩɨɥɿɩɲɢɬɢ ɩɨɜɟ-
ɞɿɧɤɨɜɢɣ ɮɚɤɬɨɪ ɬɨɳɨ;  

– Ɂɚɤɥɢɤɢ ɞɨ ɞɿʀ, ɫɩɿɥɤɭɜɚɧɧɹ ɡ ɚɭɞɢɬɨɪɿєɸ (ɞɭɠɟ ɜɚɠɥɢɜɨ ɩɿɞɬɪɢɦɭɜɚɬɢ ɞɿɚɥɨɝ ɡ ɤɨɪɢɫɬɭɜɚ-
ɱɟɦ, ɚɞɠɟ ɰɟ ɧɟ ɬɿɥɶɤɢ ɯɨɪɨɲɢɣ ɫɢɝɧɚɥ ɞɥɹ "YouTube");  

–  Ɍɟɝɢ. ɐɟɣ ɤɪɢɬɟɪɿɣ ɦɚє ɩɪɢɧɚɥɟɠɧɿɫɬɶ ɞɨ SEO. Ɍɟɝɢ ɜɩɥɢɜɚɸɬɶ ɧɚ ɪɨɡɬɚɲɭɜɚɧɧɹ ɜɿɞɟɨɤɥɿ-
ɩɭ ɜ ɤɨɥɨɧɰɿ "Ɋɟɤɨɦɟɧɞɨɜɚɧɿ ɜɿɞɟɨ". ɍ ɤɨɠɧɨɝɨ ɜɿɞɟɨɤɥɿɩɭ ɦɚɸɬɶ ɛɭɬɢ ɧɚɫɬɭɩɧɿ ɬɟɝɢ: ɡɚɝɚɥɶɧɿ ɬɟɝɢ 
ɤɚɧɚɥɭ; ɡɚɝɚɥɶɧɿ ɬɟɝɢ ɰɢɤɥɭ ɩɟɪɟɞɚɱ; ɭɧɿɤɚɥɶɧɿ ɬɟɝɢ ɤɨɧɤɪɟɬɧɨɝɨ ɜɿɞɟɨ.  

– Ɇɿɧɿɚɬɸɪɢ. Ⱦɨ ɛɚɡɨɜɢɯ ɤɪɢɬɟɪɿʀɜ ɭ ɜɢɛɨɪɿ ɦɿɧɿɚɬɸɪɢ є: ɜɟɥɢɤɢɣ ɬɟɤɫɬ; ɪɨɡɦɿɳɟɧɧɹ ɥɸɞɟɣ 
ɧɚ ɦɿɧɿɚɬɸɪɚɯ.  

Ɍɚɤɢɦ ɱɢɧɨɦ, ɟɮɟɤɬɢɜɧɿɫɬɶ ɜɧɭɬɪɿɲɧɶɨʀ ɨɩɬɢɦɿɡɚɰɿʀ ɜɿɞɟɨɤɥɿɩɭ ɧɚ "YouTube" ɜɦɿɳɭє ɜ ɫɟɛɟ 
ɧɚɫɬɭɩɧɿ ɮɚɤɬɨɪɢ:  

1. ɇɚɡɜɚ ɩɨɜɢɧɧɚ ɜɿɞɨɛɪɚɠɚɬɢ ɧɟ ɬɿɥɶɤɢ ɫɭɬɶ ɪɨɥɢɤɚ, ɚɥɟ ɿ ɜɦɿɳɚɬɢ ɨɞɧɟ ɡ ɤɥɸɱɨɜɢɯ ɫɥɿɜ, ɞɨ 
ɬɨɝɨ ɠ ɞɨɛɪɟ, ɹɤɳɨ ɜɨɧɨ ɛɭɞɟ ɩɪɢɜɚɛɥɢɜɢɦ ɞɥɹ ɥɸɞɟɣ. əɤɳɨ ɩɪɢ ɩɟɪɲɨɦɭ ɠ ɩɨɝɥɹɞɿ ɤɨɪɢɫɬɭɜɚɱ ɡɪɨ-
ɡɭɦɿє, ɳɨ ɰɟ ɬɟ, ɳɨ ɣɨɦɭ ɩɨɬɪɿɛɧɨ, ɜɢ ɞɨɫɹɝɧɟɬɟ ɫɜɨєʀ ɦɟɬɢ. 

2. Ʉɥɸɱɨɜɿ ɫɥɨɜɚ ɜɜɚɠɚɸɬɶɫɹ ɜɚɠɥɢɜɢɦ ɮɚɤɬɨɪɨɦ, ɹɤɢɣ ɜɩɥɢɜɚє ɧɚ ɪɚɧɠɭɜɚɧɧɹ ɜɿɞɟɨ. ɇɟɨɛ-
ɯɿɞɧɨ ɞɨɞɚɬɢ ɬɿ ɤɥɸɱɨɜɿ ɫɥɨɜɚ, ɹɤɿ ɹɤɢɦɨɫɶ ɱɢɧɨɦ ɜɿɞɧɨɫɹɬɶɫɹ ɞɨ ɪɨɥɢɤɚ, ɬɚɤ ɜɢ ɞɨɩɨɦɨɠɟɬɟ ɤɨɪɢɫɬɭ-
ɜɚɱɚɦ ɡɧɚɣɬɢ ɬɟ, ɳɨ ʀɦ ɩɨɬɪɿɛɧɨ. 

3. ȼɿɞɟɨɤɥɿɩ ɦɚє ɮɨɪɦɭɜɚɬɢɫɹ ɿɡ ɤɥɸɱɨɜɢɯ ɫɥɿɜ. Ⱦɨɜɠɢɧɚ ɨɩɢɫɭ ɦɨɠɟ ɛɭɬɢ ɪɿɡɧɨɸ, ɚɥɟ ɜ ɡɝɨɪ-
ɧɭɬɨɦɭ ɫɬɚɧɿ ɛɭɞɟ ɞɨɫɬɭɩɧɨ ɞɨ ɱɢɬɚɧɧɹ ɥɢɲɟ ɞɜɿɫɬɿ ɫɢɦɜɨɥɿɜ. ɉɪɨɫɭɜɚɧɧɹ ɤɥɿɩɭ ɜ ɰɶɨɦɭ ɜɢɩɚɞɤɭ ɫɬɚɧɟ 
ɦɚɤɫɢɦɚɥɶɧɨ ɟɮɟɤɬɢɜɧɢɦ. 
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4. Ʉɚɧɚɥ – ɲɚɧɫɢ ɩɨɬɪɚɩɥɹɧɧɹ ɜɿɞɟɨ ɜ ɌɈɉ ɡɧɚɱɧɨ ɡɪɨɫɬɚɸɬɶ, ɹɤɳɨ ɜɨɧɨ ɛɭɥɨ ɡɚɜɚɧɬɚɠɟɧɨ 
ɧɚ ɤɿɥɶɤɚ ɤɚɧɚɥɿɜ. ɉɨɲɭɤɨɜɿ ɛɨɬɢ ɪɨɡɝɥɹɞɚɸɬɶ ɜ ɰɿɥɨɦɭ ɤɚɧɚɥɢ ɬɚ ɹɤɳɨ ɜ ɨɞɧɨɦɭ ɡ ɧɢɯ ɜɨɧɢ ɛɚɱɚɬɶ 
ɤɿɥɶɤɚ ɜɿɞɟɨ ɫɯɨɠɨɝɨ ɡɦɿɫɬɭ ɿ ɬɟɦɚɬɢɤɢ, ɫɚɦɟ ɜɨɧɢ ɿ ɛɭɞɭɬɶ ɩɪɿɨɪɢɬɟɬɧɢɦɢ. 

5. ɉɪɢ ɪɚɧɠɢɪɭɜɚɧɧɿ ɜɚɠɥɢɜɭ ɪɨɥɶ ɜɿɞɿɝɪɚє ɬɪɚɧɫɤɪɢɩɰɿɹ. ɇɚ "YouTube" ɧɟ ɬɚɤ ɞɚɜɧɨ ɡ'ɹɜɢ-
ɥɚɫɹ ɮɭɧɤɰɿɹ ɞɥɹ ɪɨɡɩɿɡɧɚɜɚɧɧɹ ɦɨɜɢ, ɚ ɬɚɤɨɠ ɞɥɹ ɚɜɬɨɦɚɬɢɱɧɨɝɨ ɫɬɜɨɪɟɧɧɹ ɫɭɛɬɢɬɪɿɜ. ɋɚɦɟ ɰɟɣ 
ɬɟɤɫɬ ɩɨɲɭɤɨɜɿ ɪɨɛɨɬɢ ɜɢɤɨɪɢɫɬɨɜɭɸɬɶ ɭ ɫɜɨʀɣ ɪɨɛɨɬɿ, ɬɨɦɭ ɣɨɝɨ ɩɨɬɪɿɛɧɨ ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɞɥɹ ɩɪɨ-
ɫɭɜɚɧɧɹ ɜɿɞɟɨ.  

6. ɉɪɨɜɟɞɟɧɧɹ ɡɨɜɧɿɲɧɶɨʀ ɨɩɬɢɦɿɡɚɰɿʀ. 
Ɂɚ ɬɜɟɪɞɠɟɧɧɹɦ Ɋɨɧɤɿ Ⱥ. ɜɿɞɟɨ-ɤɨɧɬɟɧɬ ɜ ɤɚɧɚɥɿ ɩɨɜɢɧɟɧ ɜɿɞɩɨɜɿɞɚɬɢ ɤɿɥɶɤɨɦ ɜɢɦɨɝɚɦ [6, 57]: 
– Ȼɭɬɢ ɪɨɡɜɚɠɚɥɶɧɢɦ (ɜɫɟ-ɬɚɤɢ ɩɟɪɟɜɚɠɧɚ ɛɿɥɶɲɿɫɬɶ ɤɨɪɢɫɬɭɜɚɱɿɜ ɜɢɤɨɪɢɫɬɨɜɭɸɬɶ ɪɟɫɭɪɫ 

"YouTube" ɞɥɹ ɜɿɞɩɨɱɢɧɤɭ); 
–  Ȼɭɬɢ ɿɧɮɨɪɦɚɬɢɜɧɢɦ (ɥɸɞɢ ɦɨɠɭɬɶ ɩɟɪɟɯɨɞɢɬɢ ɡɚɪɚɞɢ ɜɟɫɟɥɨɳɿɜ, ɚɥɟ ɡɚɥɢɲɚɸɬɶɫɹ ɡɚɪɚɞɢ 

ɿɧɮɨɪɦɚɰɿʀ); 
–  Ȼɭɬɢ ɤɨɪɨɬɤɢɦ (ɩɪɨɮɟɫɿɣɧɿ ɛɥɨɝɟɪɢ ɫɬɜɟɪɞɠɭɸɬɶ, ɳɨ ɜ ɿɞɟɚɥɿ ɜɿɞɟɨ ɩɨɜɢɧɧɨ ɬɪɢɜɚє ɦɟɧɲɟ 

5 ɯɜɢɥɢɧ, ɨɞɧɚɤ, ɹɤɳɨ ɦɨɠɧɚ ɜɦɿɫɬɢɬɢ ɿɞɟɸ ɜ ɯɜɢɥɢɧɭ, ɬɨ ɩɨɬɪɿɛɧɨ ɜɿɞɞɚɜɚɬɢ ɩɟɪɟɜɚɝɭ ɫɬɢɫɥɨɫɬɿ, 
ɩɪɨɬɟ, ɹɤɳɨ ɜɿɞɟɨ ɩɪɨɬɹɝɨɦ 15 ɯɜɢɥɢɧ ɩɪɨɞɨɜɠɭє ɬɪɢɦɚɬɢ ɭɜɚɝɭ); 

–  Ȼɭɬɢ ɮɨɤɭɫɨɜɚɧɢɦ (ɜɿɞɟɨ ɩɨɜɢɧɧɨ ɛɭɬɢ ɩɪɢɫɜɹɱɟɧɟ ɹɤɿɣɫɶ ɨɞɧɿɣ ɿɞɟʀ: ɧɟ ɜɚɪɬɨ ɜ ɨɞɧɨɦɭ 
ɜɿɞɟɨ ɧɚɦɚɝɚɬɢɫɹ ɨɫɹɝɧɭɬɢ ɜɫɿ ɦɨɠɥɢɜɿ ɬɟɦɢ, ɰɟ ɩɪɢɡɜɟɞɟ ɥɢɲɟ ɞɨ ɡɧɢɠɟɧɧɹ ɭɜɚɝɢ ɤɨɪɢɫɬɭɜɚɱɚ); 

–  ɉɟɪɟɞɚɜɚɬɢ ɹɫɧɟ ɩɨɜɿɞɨɦɥɟɧɧɹ (ɩɿɫɥɹ ɩɟɪɟɝɥɹɞɭ ɜɿɞɟɨ ɤɨɪɢɫɬɭɜɚɱ ɩɨɜɢɧɟɧ ɡɭɦɿɬɢ ɫɮɨɪɦɭ-
ɥɸɜɚɬɢ ɫɟɧɫ ɩɟɪɟɝɥɹɧɭɬɨɝɨ ɜ ɨɞɧɨɦɭ ɪɟɱɟɧɧɿ); 

– Ȼɭɬɢ ɧɟɧɚɜ'ɹɡɥɢɜɢɦ (ɜ ɿɧɬɟɪɧɟɬ-ɫɟɪɟɞɨɜɢɳɿ ɛɭɞɶ-ɹɤɟ ɜɿɞɟɨ, ɹɤɟ ɧɚɝɚɞɭє ɤɨɪɢɫɬɭɜɚɱɟɜɿ ɪɟɤ-
ɥɚɦɭ ɩɿɞɥɹɝɚє ɡɚɤɪɢɬɬɸ); 

– ɉɨɫɬɿɣɧɨ ɨɧɨɜɥɸɜɚɬɢɫɹ (ɩɨɧɨɜɥɟɧɧɹ ɩɨɜɢɧɧɿ ɛɭɬɢ ɪɟɝɭɥɹɪɧɢɦɢ ɿ ɚɤɬɢɜɧɢɦɢ); 
–  Ⱦɚɜɚɬɢ ʉɪɭɧɬ ɞɥɹ ɩɨɞɚɥɶɲɨɝɨ ɨɛɝɨɜɨɪɟɧɧɹ (ɬɭɬ ɤɥɸɱɨɜɿ ɮɚɤɬɨɪɢ-ɰɿɤɚɜɿɫɬɶ, ɟɮɟɤɬɧɿɫɬɶ, ɧɟ-

ɡɜɢɱɚɣɧɿɫɬɶ, ɜɟɫɟɥɿɫɬɶ ɜɿɞɟɨ). 
ȼɚɠɥɢɜɢɦ є ɬɚɤɨɠ ɨɛɪɚɡ ɜɢɤɨɧɚɜɰɹ ɚɛɨ ɩɪɨɞɸɫɟɪɚ, ɹɤɢɣ ɩɪɨɫɭɜɚє ɜɿɞɟɨɦɚɬɟɪɿɚɥ. ɉɪɨɰɟɫ 

ɫɬɜɨɪɟɧɧɹ ɨɛɪɚɡɭ ɦɨɠɟ ɛɭɬɢ ɚɤɬɢɜɧɢɦ ɿ ɰɿɥɟɫɩɪɹɦɨɜɚɧɢɦ (ɧɚɩɪɢɤɥɚɞ, ɜ ɦɢɫɬɟɰɬɜɿ); ɰɟɣ ɩɪɨɰɟɫ ɦɨɠɟ 
ɜɤɥɸɱɚɬɢ ɩɪɨɰɟɞɭɪɢ ɚɧɚɥɿɡɭ (ɳɨ ɞɚє ɦɨɠɥɢɜɿɫɬɶ ɜɿɞɨɛɪɚɡɢɬɢ ɬɢɩɨɜɟ ɜ ɨɛ'єɤɬɿ) ɿ ɫɢɧɬɟɡɭ (ɡɚɜɞɹɤɢ ɱɨɦɭ 
ɨɛɪɚɡ ɜɦɿɳɭє ɿɧɞɢɜɿɞɭɚɥɶɧɿ ɹɤɨɫɬɿ) [3, 125].  

ɓɨɛ ɜɿɞɟɨɛɥɨɝ ɫɬɚɜ ɩɨɩɭɥɹɪɧɢɦ, ɛɥɨɝɟɪɭ ɧɟɨɛɯɿɞɧɨ ɩɪɨɜɟɫɬɢ ɧɟɜɟɥɢɤɟ ɫɚɦɨɞɨɫɥɿɞɠɟɧɧɹ, ɡɿɛ-
ɪɚɬɢ ɜɫɸ ɿɧɮɨɪɦɚɰɿɸ ɩɪɨ ɫɜɨʀ ɞɨɫɹɝɧɟɧɧɹ, ɩɪɨɜɚɥɚɯ, ɡɜɢɱɤɚɯ, ɨɫɨɛɢɫɬɢɯ ɹɤɨɫɬɹɯ, ɨɫɨɛɥɢɜɨɫɬɿ ɯɚɪɚɤ-
ɬɟɪɭ, ɩɪɨɚɧɚɥɿɡɭɜɚɬɢ ʀɯ, ɫɤɨɦɩɨɧɭɜɚɬɢ ʀɯ ɬɚɤɢɦ ɱɢɧɨɦ, ɳɨɛ ɜɨɧɢ ɫɬɜɨɪɢɥɢ ɭɧɿɤɚɥɶɧɭ ɫɭɤɭɩɧɿɫɬɶ 
ɤɨɦɩɨɧɟɧɬɿɜ, ɳɨ ɜɢɡɧɚɱɚє ɫɬɢɥɶ ɩɨɜɟɞɿɧɤɢ ɩɟɜɧɨɝɨ ɛɥɨɝɟɪɚ. 

Ⱦɥɹ ɬɨɝɨ, ɳɨɛ ɨɛɪɚɡ ɛɥɨɝɟɪɚ ɫɩɪɢɣɦɚɜɫɹ ɹɤ ɩɪɚɜɞɢɜɢɣ, ɱɟɫɧɢɣ, ɧɟɨɛɯɿɞɧɨ ɡɚɩɭɫɬɢɬɢ ɩɪɨɰɟɫ 
ɮɨɪɦɭɜɚɧɧɹ ɜ ɫɜɿɞɨɦɨɫɬɿ ɰɿɥɶɨɜɨʀ ɚɭɞɢɬɨɪɿʀ ɤɪɢɬɟɪɿɸ ɰɿɥɿɫɧɨɫɬɿ ɰɶɨɝɨ ɨɛɪɚɡɭ. Ɉɛɪɚɡ ɛɭɞɟ ɫɩɪɢɣɦɚɬɢ-
ɫɹ ɹɤ ɰɿɥɿɫɧɢɣ, ɹɤɳɨ ɬɚɤɿ ɤɪɢɬɟɪɿʀ ɛɭɞɭɬɶ ɜɡɚєɦɨɞɿɹɬɢ, ɥɨɝɿɱɧɨ ɞɨɩɨɜɧɸɸɱɢ ɨɞɢɧ ɨɞɧɨɝɨ: ɮɿɡɢɱɧɿ ɯɚ-
ɪɚɤɬɟɪɢɫɬɢɤɢ; ɩɪɨɹɜɢ ɩɨɜɟɞɿɧɤɢ; ɭɫɬɚɧɨɜɤɢ ɿ ɫɬɟɪɟɨɬɢɩɢ; ɤɭɥɶɬɭɪɧɟ ɫɟɪɟɞɨɜɢɳɟ; ɚɤɬɭɚɥɶɧɿ ɩɨɬɪɟɛɢ ɿ 
ɛɚɠɚɧɧɹ ɰɿɥɶɨɜɨʀ ɚɭɞɢɬɨɪɿʀ ɬɨɳɨ. 

əɤ ɿ ɩɪɨɫɭɜɚɧɧɹ ɜɿɞɟɨ, ɜɚɠɥɢɜɭ ɪɨɥɶ ɜ ɫɬɚɧɨɜɥɟɧɧɿ ɦɨɥɨɞɨɝɨ ɦɭɡɢɤɚɧɬɚ ɜɿɞɿɝɪɚє ɫɬɜɨɪɟɧɧɹ ɿ 
ɪɨɡɤɪɭɬɤɚ ɜɥɚɫɧɨɝɨ ɫɚɣɬɭ. ɋɚɣɬ є ɜɿɡɢɬɧɨɸ ɤɚɪɬɤɨɸ, ɜɿɞɨɛɪɚɠɟɧɧɹɦ ɿɦɿɞɠɭ. ȼɿɧ ɩɨɜɢɧɟɧ ɦɿɫɬɢɬɢ ɥɨ-
ɝɨɬɢɩ, ɰɿɤɚɜɢɣ ɤɨɧɬɟɧɬ, ɬɪɟɤɢ ɡ ɦɨɠɥɢɜɿɫɬɸ ɩɪɨɫɥɭɯɨɜɭɜɚɧɧɹ, ɫɤɚɱɭɜɚɧɧɹ ɚɛɨ ɩɨɤɭɩɤɢ ɧɚ "AppStore" 
ɚɛɨ "Google Play", ɜɿɞɟɨ-ɤɥɿɩɢ, ɤɨɧɬɚɤɬɧɭ ɿɧɮɨɪɦɚɰɿɸ. 

ɋɚɣɬ ɦɨɠɟ ɜɢɤɨɧɭɜɚɬɢ ɬɚɤɨɠ ɮɭɧɤɰɿɸ ɩɪɨɜɿɞɧɢɤɚ ɞɨ ɜɟɥɢɱɟɡɧɨʀ ɚɪɦɿʀ ɤɨɪɢɫɬɭɜɚɱɿɜ ȱɧɬɟɪɧɟɬɭ. 
Ⱦɥɹ ɰɶɨɝɨ ɣɨɝɨ ɧɟɨɛɯɿɞɧɨ ɨɩɬɢɦɿɡɭɜɚɬɢ ɞɥɹ ɩɨɲɭɤɨɜɭ ɫɢɫɬɟɦɭ "Google". ɐɟ ɜɿɞɿɝɪɚє ɜɚɠɥɢɜɭ ɪɨɥɶ, 
ɨɫɤɿɥɶɤɢ ɜɿɞɫɭɬɧɿɫɬɶ ɪɟɤɥɚɦɧɨʀ ɫɬɪɚɬɟɝɿʀ ɧɚ ɩɨɱɚɬɤɨɜɨɦɭ ɟɬɚɩɿ ɦɨɠɟ ɩɪɢɜɟɫɬɢ ɞɨ ɬɨɝɨ, ɳɨ ɫɚɣɬ ɛɭɞɟ 
ɥɢɲɟ ɞɨɞɚɬɤɨɦ, ɚ ɧɟ ɟɮɟɤɬɢɜɧɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ ɡɚɥɭɱɟɧɧɹ ɿɧɬɟɪɧɟɬ-ɚɭɞɢɬɨɪɿʀ. 

ȱɫɧɭɸɬɶ ɣ ɜɚɝɨɦɿ ɧɟɞɨɥɿɤɢ ɯɨɫɬɢɧɝɭ "YouTube", ɧɚɣɛɿɥɶɲɚ – ɰɟ ɩɨɩɭɥɹɪɢɡɚɰɿɹ ɜɿɞɟɨɤɥɿɩɿɜ ɹɜ-
ɧɢɦ ɩɨɪɭɲɟɧɧɹɦ ɚɜɬɨɪɫɶɤɢɯ ɩɪɚɜ. ɒɬɚɬ ɫɟɪɜɿɫɭ ɡɧɚɣɲɨɜ ɪɿɲɟɧɧɹ ɩɪɨɛɥɟɦɢ ɜ ɜɢɞɚɥɟɧɧɿ ɡɜɭɤɭ ɡ ɜɿɞɟɨ 
ɿ, ɩɨɬɿɦ ɜɠɟ ɿ ɫɚɦɨɝɨ ɜɿɞɟɨ ɮɚɣɥɭ. Ɍɚɤɿ ɤɚɪɞɢɧɚɥɶɧɿ ɞɿʀ ɦɨɠɭɬɶ ɛɭɬɢ ɡɪɨɛɥɟɧɿ ɥɢɲɟ ɩɿɫɥɹ ɨɮɿɰɿɣɧɨɝɨ 
ɡɜɟɪɧɟɧɧɹ ɩɪɚɜɨɜɥɚɫɧɢɤɿɜ ɚɛɨ ɠ ɫɤɚɪɝɢ ɤɨɪɢɫɬɭɜɚɱɿɜ. Ɍɚɤɨɠ ɱɚɫɬɨ ɧɚɞɯɨɞɹɬɶ ɩɪɟɬɟɧɡɿʀ ɞɨ ɜɿɞɟɨ ɤɨɧ-
ɬɟɧɬɭ, ɹɤɢɣ ɱɚɫɬɨ ɪɨɡɩɨɜɫɸɞɠɭє ɩɪɨɩɚɝɚɧɞɭ. Ⱦɥɹ ɛɨɪɨɬɶɛɢ ɡ ɩɪɨɩɚɝɚɧɞɨɸ ɛɭɥɚ ɜɜɟɞɟɧɚ ɮɭɧɤɰɿɹ ɩɨ-
ɜɿɞɨɦɢɬɢ ɩɪɨ ɧɚɞɦɿɪɧɨ ɠɨɪɫɬɨɤɟ ɜɿɞɟɨ, ɹɤɨɸ ɦɨɠɟ ɫɤɨɪɢɫɬɚɬɢɫɹ ɛɭɞɶ-ɹɤɢɣ ɤɨɪɢɫɬɭɜɚɱ, ɹɤɢɣ ɜɜɚɠɚє 
ɜɿɞɟɨ ɬɚɤɢɦ. ȼɿɞɨɦɿ ɜɢɩɚɞɤɢ, ɤɨɥɢ ɧɚ "YouTube" ɡɚɜɚɧɬɚɠɭɜɚɥɢɫɹ ɜɿɞɟɨ, ɳɨ ɧɚɥɟɠɚɬɶ ɞɨ ɤɚɬɟɝɨɪɿʀ ɦɚ-
ɬɟɪɿɚɥɿɜ ɟɤɫɬɪɟɦɿɫɬɫɶɤɨɝɨ ɯɚɪɚɤɬɟɪɭ. Ɍɨɦɭ ɩɨɬɪɿɛɧɨ ɜɪɚɯɨɜɭɜɚɬɢ ɹɤ ɩɨɡɢɬɢɜɧɿ, ɬɚɤ ɿ ɧɟɝɚɬɢɜɧɿ ɮɚɤɬɨɪɢ 
ɪɚɧɠɭɜɚɧɧɹ ɜ "YouTube". ɋɟɪɟɞ ɧɟɝɚɬɢɜɧɢɯ: ɜɿɞɫɭɬɧɿɫɬɶ ɚɤɬɢɜɚɰɿɣ / ɤɨɧɤɭɪɫɿɜ ɜ ɫɨɰɿɚɥɶɧɢɯ ɦɟɪɟɠɚɯ; 
ɦɚɥɟ ɱɢɫɥɨ ɤɨɦɟɧɬɚɪɿɜ / ɥɚɣɤɿɜ / ɪɟɩɨɫɬɚ (ɨɞɧɨɡɧɚɱɧɨ ɜɿɞɨɛɪɚɡɢɬɢ ɰɟ ɦɨɠɟ ɧɢɡɶɤɢɣ ɪɟɣɬɢɧɝ ɡɚɥɭɱɟ-
ɧɨɫɬɿ); ɧɟ ɡɚɥɭɱɚɸɬɶɫɹ ɧɨɜɿ ɩɟɪɟɞɩɥɚɬɧɢɤɢ; ɜɿɞɫɭɬɧɿɫɬɶ ɩɟɪɟɝɥɹɞɿɜ ɩɪɨɮɿɥɸ; ɩɨɝɚɧɢɣ CTR (ɤɨɟɮɿɰɿєɧɬ 
Ʉȿɉ); ɧɟɦɚє ɪɟɚɤɰɿʀ ɧɚ ɧɟɝɚɬɢɜɧɿ ɤɨɦɟɧɬɚɪɿ; ɧɟ ɜɪɚɯɨɜɚɧɚ ɫɩɟɰɢɮɿɤɚ ɪɿɡɧɢɯ ɫɨɰɿɚɥɶɧɢɯ ɦɚɣɞɚɧɱɢɤɿɜ 
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ɞɥɹ ɰɿɥɟɣ ɪɟɤɥɚɦɧɨʀ ɤɨɦɩɚɧɿʀ; ɜɿɞɫɭɬɧɹ ɨɪɢɝɿɧɚɥɶɧɚ ɚɣɞɟɧɬɿɤɚ (ɨɮɨɪɦɥɟɧɧɹ); ɜɿɞɟɨɤɥɿɩ ɧɟ ɩɪɟɞɫɬɚɜ-
ɥɟɧɢɣ ɜ ɤɥɸɱɨɜɢɯ ɫɨɰɿɚɥɶɧɢɯ ɦɟɪɟɠɚɯ; ɜɿɞɫɭɬɧɿɫɬɶ ɚɛɨ ɦɚɥɚ ɤɿɥɶɤɿɫɬɶ ɤɨɧɤɭɪɟɧɬɿɜ; ɧɚɹɜɧɿɫɬɶ ɫɟɪɟɞ 
ɩɟɪɟɞɩɥɚɬɧɢɤɿɜ ɫɬɨɪɿɧɨɤ ɩɨɩɭɥɹɪɧɢɯ, ɚɜɬɨɪɢɬɟɬɧɢɯ, ɜɿɞɨɦɢɯ ɥɸɞɟɣ; ɰɿɤɚɜɿ, ɪɟɥɟɜɚɧɬɧɿ ɧɨɜɢɧɢ ɬɚ ɩɨ-
ɞɿʀ, ɹɤɿ ɦɨɠɧɚ ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ, ɳɨɛ ɫɩɨɧɭɤɚɬɢ ɞɨ ɞɢɫɤɭɫɿʀ ɧɚ ɫɬɨɪɿɧɰɿ ɜɿɞɟɨɩɪɨɞɭɤɬɭ; ɜɢɤɨɪɢɫɬɚɧɧɹ 
UGC (ɩɪɢɡɧɚɱɟɧɢɣ ɞɥɹ ɤɨɪɢɫɬɭɜɚɱɚ ɤɨɧɬɟɧɬ); ɬɪɚɧɫɥɸɜɚɧɧɹ ɧɨɜɢɧ ɡ ɨɮɿɰɿɣɧɨɝɨ ɫɚɣɬɭ / ɛɥɨɝɭ. 

əɤ ɞɥɹ ɪɿɡɧɢɯ ɫɮɟɪ ɛɿɡɧɟɫɭ, ɬɚɤ ɿ ɞɥɹ ɪɿɡɧɢɯ ɫɮɟɪ ɦɚɪɤɟɬɢɧɝɭ, ɿɫɧɭє ɛɟɡɥɿɱ ɡɚɝɪɨɡ. Ⱦɨɰɿɥɶɧɨ 
ɜɢɡɧɚɱɢɬɢ ɦɨɠɥɢɜɿ ɡɚɝɪɨɡɢ ɞɥɹ ɪɟɤɥɚɦɧɨʀ ɤɚɦɩɚɧɿʀ ɜɫɟɪɟɞɢɧɿ ɤɨɧɤɪɟɬɧɨʀ ɧɿɲɿ. əɤ ɛɭɥɨ ɫɤɚɡɚɧɨ ɪɚɧɿɲɟ, 
ɩɨɝɪɨɡɚɦɢ ɧɚɣɱɚɫɬɿɲɟ є ɡɨɜɧɿɲɧɿ ɮɚɤɬɨɪɢ, ɧɚ ɹɤɿ ɦɚɪɤɟɬɨɥɨɝ ɧɟ ɡɞɚɬɧɢɣ ɜɩɥɢɧɭɬɢ, ɚɥɟ ɜɿɧ ɡɚɜɠɞɢ 
ɦɨɠɟ ɡɦɿɧɢɬɢ ɫɬɪɚɬɟɝɿɸ ɬɚɤ, ɳɨɛ ɩɟɪɟɬɜɨɪɢɬɢ ʀɯ ɜ ɦɨɠɥɢɜɨɫɬɿ ɿ ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɧɚ ɛɥɚɝɨ ɩɪɨɟɤɬɭ. 
ɋɟɪɟɞ ɧɢɯ: ɧɚɹɜɧɿɫɬɶ ɜɟɥɢɤɨʀ ɤɿɥɶɤɨɫɬɿ ɤɨɧɤɭɪɟɧɬɿɜ; ɚɝɪɟɫɢɜɧɨ ɧɚɥɚɲɬɨɜɚɧɿ ɤɨɪɢɫɬɭɜɚɱɿ, ɳɨ ɡɚɥɢɲɚɸɬɶ 
ɧɟɝɚɬɢɜɧɿ ɤɨɦɟɧɬɚɪɿ / ɜɿɞɝɭɤɢ; ɩɨɩɭɥɹɪɧɿɫɬɶ ɜ ɫɨɰɿɚɥɶɧɢɯ ɦɟɪɟɠɚɯ ɫɬɨɪɿɧɨɤ ɤɨɦɩɚɧɿɣ-ɤɨɧɤɭɪɟɧɬɿɜ 
(ɩɨɫɬɢ ɫɯɨɠɨʀ ɬɟɦɚɬɢɤɢ ɜ ɧɨɜɢɧɚɯ); ɜɿɞɫɭɬɧɿɫɬɶ ɮɚɧɚɬɿɜ ɜ ɫɨɰɿɚɥɶɧɢɯ ɦɟɪɟɠɚɯ; ɧɟɝɚɬɢɜɧɿ ɜɿɞɝɭɤɢ 
ɡɪɨɛɥɟɧɿ ɤɨɧɤɭɪɟɧɬɚɦɢ. 

ȼɢɫɧɨɜɤɢ. Ɇɨɠɧɚ ɡɪɨɛɢɬɢ ɜɢɫɧɨɜɨɤ, ɳɨ "YouTube" ɧɚɥɟɠɢɬɶ ɞɨ ɧɚɣɩɨɩɭɥɹɪɧɿɲɢɯ ɯɨɫɬɢɧɝɿɜ, 
ɞɟ ɦɨɠɧɚ ɡɚ ɧɟɜɟɥɢɤɿ ɤɨɲɬɢ ɪɚɧɠɭɜɚɬɢ ɬɚ ɩɪɨɫɭɜɚɬɢ ɧɚɰɿɨɧɚɥɶɧɿ ɜɿɞɟɨɩɪɨɞɭɤɬɢ. Ɍɚɤɨɠ ɜɿɞɟɨɮɨɪɦɚɬ 
ɜɜɚɠɚєɦɨ ɜɚɠɥɢɜɨɸ ɫɤɥɚɞɨɜɨɸ ɜ ɪɨɛɨɬɿ ɦɚɪɤɟɬɨɥɨɝɿɜ. ȼɿɞɟɨɪɨɥɢɤɢ ɜɫɟɛɿɱɧɨ ɞɟɦɨɧɫɬɪɭɸɬɶ ɪɿɡɧɿ ɯɚ-
ɪɚɤɬɟɪɢɫɬɢɤɢ ɩɪɨɞɭɤɬɭ ɚɛɨ ɫɬɜɨɪɸɸɬɶ ɰɿɧɧɢɣ ɧɚɜɱɚɥɶɧɢɣ ɱɢ ɤɭɥɶɬɭɪɧɨ-ɦɢɫɬɟɰɶɤɢɣ ɤɨɧɬɟɧɬ. Ɍɨɦɭ 
ɩɪɨɞɸɫɟɪɢ ɬɚ ɦɚɪɤɟɬɨɥɨɝɢ ɩɨɫɬɿɣɧɨ ɡɛɿɥɶɲɭɸɬɶ ɨɛɫɹɝɢ ɮɿɧɚɧɫɭɜɚɧɧɹ ɜɢɪɨɛɧɢɰɬɜɚ ɪɟɤɥɚɦɧɢɯ ɜɿɞɟɨ-
ɪɨɥɢɤɿɜ ɬɚ ɜɿɞɟɨɤɥɿɩɿɜ, ɳɨɛ ɡɚɰɿɤɚɜɢɬɢ ɩɨɬɟɧɰɿɣɧɢɯ ɩɨɤɭɩɰɿɜ. ȼɨɞɧɨɱɚɫ ɿɫɧɭє ɪɢɡɢɤ ɩɨɪɭɲɟɧɧɹ ɚɜ-
ɬɨɪɫɶɤɨɝɨ ɩɪɚɜɚ ɜ ɦɟɪɟɠɿ, ɬɨɦɭ ɣ ɞɨɫɿ є ɚɤɬɭɚɥɶɧɨɸ ɩɪɨɛɥɟɦɚ ɡɚɤɨɧɨɞɚɜɱɨɝɨ ɪɟɝɭɥɸɜɚɧɧɹ ɡɚɯɢɫɬɭ 
ɩɪɚɜ ɫɭɱɚɫɧɢɯ ɦɭɡɢɱɧɢɯ ɜɢɤɨɧɚɜɰɿɜ ɬɚ ɩɨɩɭɥɹɪɢɡɚɰɿʀ ʀɯɧɶɨʀ ɜɿɞɟɨɩɪɨɞɭɤɰɿʀ.  
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