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LIGHTING AND COLOR SOLUTIONS FOR INTERIORS,
MADE IN THE STYLE DIRECTION OF "GLAMOUR"

Purpose of the article. Clarity of the color palette and the means of lighting for the interior in glamorous sty-
listics. Methodology. General scientific (analysis, synthesis, generalization, etc.) of art analysis were used. Scientific
novelty. The glamour in the interior was considered from the experimental side, and the methods of applying color and
light were defined, serving as the primary artistic and decorative accents in the design concepts of the chosen sample.
The idea of glamour interior is formulated, by the research of stylistic features of which, its modern trends ("digital ba-
roque," "glamorous" neoclassic, glamorous "Provence," oriental glamour, "fashion" glamour) are determined. Conclu-
sions. In the article, the primary color trends in the modern, glamorous interior and the ways of the extensive use of
light and its relationship with color were considered. In connection with the fact, that glamour seeks to create a unique
impression, the accents in favor of color and light effects are the first for interiors above the mentioned direction.

Key words: color, lighting, glamour, interior, design.

TI'ypenxo Mapuna Onexcandpiena, acnipanmra Kuiscbkozo nayionanvHo2o ynieepcumemy Kynbmypu i mu-
cmeyms

OcBiT/1eHH i KOJbOPOBI pillieHHs iHTep’€piB, BAKOHAHUX Y CTHJILOBOMY HANPSMI «TJ1aMyp»

Merta poGoru. BucsitieHHs KOIpOpOBOi HamiTpuW 1 3aco0iB OCBITICHHA M iHTEp’€py B IJIAMYpPHIH
cruictani. MeTtomoJiorisi ociipkeHHs . BukopucTaHO 3aradbHOHAYKOBI MeTOIM (aHadi3, CHHTE3, y3arajlbHEHHS,
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TOIII0) MUCTENTBO3HABUOTO aHami3zy. HaykoBa HOBM3HA NOCHiHKeHHS. [J1aMyp B iHTEep €pi pO3TISTHYTO 3 HAYKOBOTO
0OKYy i BU3HAYCHI MPUHOMHU 3aCTOCYBAHHS KOJHOPY 1 CBITJA, [0 BUCTYIAIOTh OCHOBHHMH XYIOKHIMH Ta JEKOPATHBHHU-
MH aKIeHTaMH{ B U3aH-KOHIENIIiAX 00paHoro 3pa3ky. CHopMyapOBaHO MOHSTTS TIaMypPHOTO iHTEp €py, Ha OCHOBI
TOCTIKCHHS CTHIICTUYHUX OCOOJHMBOCTEH SIKOTO, BU3HAYCHO HOTO cydacHi Tedil («uudpoBe Oapoko», «riaMmypHa»
HEeOKJIacwKa, riaamypHuil «IIpoBaHcy, cxigauii ramyp, «fashion» rmamyp). BucHOBKH. Y CTaTTi PO3TIAHYTO OCHOBHI
KOJIbOPOBI TEHACHIIII B CYyYaCHOMY TJIAMYPHOMY iHTEp €pi, PO3KPHUTO 3aCOOM MIMPOKOTO BHKOPHCTAHHS CBiTIA i HOTO
B332€MO3B’30K 3 KOJILOPOM. Y 3B’SI3KY 3 THM, IO TJIaMyp IparHe CTBOPIOBATH HEHNOBTOPHE BPaXKEHHs, TO aKIEHTH Ha
KOPHUCTh KOJILOPOBUX 1 CBITJIOBHX €(EKTIB € NEePIIOYEPrOBUMH AJIsl IHTEP €PIB BHILE 3ralaHOr0 HAIIPSIMY.
KoarouoBi ciioBa: xoJip, OCBITJICHHS, TJIaMyp, iHTep €p, TU3aiH.

I'ypenko Mapuna Anexcandposna, acnupanmra Kue6cko2o HAyuoOHANIbHO20 YHUEEPCUMEma Kylbmypbl U Uc-
Kyccme

Ocgelienne 4 1/BeTOBbIE PellleHHs HHTePbePOB, BbINOJIHEHHBIX B CTHJIEBOM HANIPABJIEHHH «TJIAMYpP»

Heas padotel. [IposcHeHre IBETOBOI MaTUTPHI U CITOCOOOB OCBEIICHUS IS HHTEPhepa B TIIaMypHON CTHIIH-
ctuke. MeTonosorus mccienoBanus. Mcmonp3oBansl 00mIeHaydIHBIE METOBI (aHAN3, CHHTE3, 0000MICHNE U T.1.) HC-
KyccTBOBemdeckoro aHanm3a. HayyHnasi HoBM3HA. [7maMyp B HMHTEphepe pPacCMOTPEHO C HAyYHOH CTOPOHBI H
OTIpeIeTICHBI MPUEMBI HCTIONb30BAaHMS [IBETA U CBETA, BBICTYIAIONINE OCHOBHBIMH Xy/0)KECTBEHHBIMU U JCKOPATHBHBI-
MH aKICHTaMH B JW3alH-KOHLENIHUAX BBIOpaHHOTO oOpasma. ChopMyIHpOBaHO MOHSTHE TIIAMYPHOTO MHTEphEpa, Ha
OCHOBE HCCJICIOBaHUS CTHIIUCTHUECKHX OCOOEHHOCTEH KOTOPOT0, ONPE/IeNICHbI €ro COBpEMEHHbIe TeueHHs («udpoBoe
0apoKKOy», «rilaMypHasi» HEOKJIacCHKa, riamMypHbiil «[IpoBaHcy», BocTOUHBIN riiamyp, «fashion» riaamyp). BeiBoabl. B
CTaThe PACCMOTPEHO OCHOBHBIE I[BETOBBIE TCHICHIIMY B COBPEMEHHOM INIaMypHOM HHTEphEpE, PACKPBITO CIIOCOOHI IIH-
POKOT'0 HCIIOJIB30BAHUS CBETAa U €T0 B3aMMOCBS3b C I[BETOM. B CBS3UM ¢ TeM, 4TO IJIaMyp CTPEMHUTCS CO3/1aBaTh HEMO-
BTOPUMOEC BIICYATJICHUE, TO AKICHTHI B IMOJIB3Y HBCTOBBIX U CBCTOBBIX 3¢)¢)6KTOB SABJIAKOTCA NEPBOOUCPCAHBIMU I
HMHTEPHEPOB BBIIIE YIOMSIHYTOTO HAallPaBICHUS.

KaroueBble ci10Ba: 1BET, CBET, INIaMyp, HHTEPHED, TU3aHH.

The relevance of research. Given the glamour in the world of consumption, lifestyles, fashion and
show business, it should be noted that the phenomenon mentioned above has acquired a steady position in
the design industry. That is, glamour is one of the modern stylistic directions in interior design, which re-
quires a more detailed study. Clarity of the color palette and light is based on the tracing of the main current
trends in the decorated interiors. The questions of color and light are relevant, since, among the variety of
means to achieve glamour aesthetics and expressiveness, they are the most significant and accentuate. Also,
it is the combination of colors and lighting techniques that create an emotional background and complete an
atmosphere that is inherent in glamorous stylistics.

Analysis of research and publications. The concept of glamour today is not sufficiently theoretically
meaningful but necessary from a scientific and practical point of view, taking into account the development
of contemporary art and the emergence of new stylistic trends. Based on the definition of dictionaries, glam-
our (from the English "glamour" - charm, chic) - is, first of all, ostentatious luxury, as a result of the demon-
stration of deliberate splendor [5, 207]. Today, the definition of "glamour" as a whole means captivating
charm, sexual attractiveness, style, which can be extrapolated to the notion of the environment [13]. Thus,
the glamorous interior implies the presence of the features as mentioned above in it, as it is closely connected
with the modern discerning consumer, who seeks to emphasize his exclusiveness and niche. That is, the price
and prestige, limitation and exoticism are decisive for the decorative filling of the interior in glamorous sty-
listics.

In this regard, in the exploration of K. Tochilov, the glamour has been described as a cultural and
aesthetic phenomenon of modern mass culture that guides the spiritual priorities of a person to an aesthetic
accent based on luxury and external shine [10]. But nowadays a high glamor is affordable, first of all, for the
elite of society ("slave™), because it is calculated on the category of consumers "premium business."

The Ukrainian theorist of culture J.-M. K’yubile defines glamour as "the successor to some great
styles" [7, 160], whose conceptual foundation is sensuality, temptation, and sexuality. It should be noted that
in the modern interior the aforementioned stylistic direction manifests itself through a combination of ele-
ments of great styles with the latest technologies and a current vision of sexual attractiveness, extravagance,
and refinement, the combination of which allows the most creative embodiment of luxury in the develop-
ment of the interior environment.

The researcher, N. Yegorova in this regard, defines eclecticism as the glamour of the actual essence
in the interior, but with the own stylistic features. It is the precious materials of decoration and iconic deco-
ration objects from well-known factories aimed at emphasizing the status and tastes of the owners, creating a
refined environment [3, 3]. That is, ostentatious luxury and frivolity make glamour one of the modern stylis-
tic directions in interior design.
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Glamorous interior - an environment, in which the elements, associated with the "alphabet" of great
styles, are accentuated while emphasizing bohemian and chic at the expense of introducing decoration mate-
rials, that meet the highest fashionable queries. The glamorous interior is always attractive, contains image
components that enrich the space and adjust the viewer to the emotional and festive perception of extrava-
gant and fanciful design elements. Extremely important regarding enhancing the effectiveness of such interi-
ors is the expressiveness of color and lighting. Therefore, consideration of the color palette and its
importance in the glamorous interior, as well as reveal the relationship with lighting techniques.

In the textbook "Color of the interior," developed by scientists O. I. Sedak and O. Yu. Zaporozh-
chenko, the peculiarities of the use of color in the interior and its perception are considered in detail. [7]. The
study of O. O. Kostyuk regarding the latest color trends in design is important in the context of studying this
theme. In particular, it is necessary to note the groups of colors of “new Africa” and “luxurious minimalism”
that can be used in the design concepts of modern glamour [4, 67]. So the researchers M. S. Avdeeva and O.
V. Vishnevskaya note the use of blue, violet and calm shades, which symbolize sophistication and nobility in
the design of interiors of shops. As well as they emphasize the introduction of “theatrical” and “festive”
lighting, the importance of its shades of light and the direction of light flows [1, 74].

Taking into account the high demand for the style of "glamor" in the design of restaurants, bars,
night clubs of premium class, consideration of the specifics of color and light was conducted by scientist V.
Mikhalev in the context of new technologies in interior design [6].

The Kiev researcher O. Shkolna notes, that glamour manifests itself in the latest trends of world
porcelain. Meanwhile, white, black, green colors are used (for example, in works of H. Aiona) and many
golden and silvery elements [11, 190].

Considering the recent tendencies of lighting in the glamorous interior, one should note the research
by M. Kukhta about the creation of light panels on LED elements [6, 98]. In this case, the interior light pan-
els can be applied in the design of the environment in the style of "glamor," representing an interesting inte-
rior accent in the form of a window for interiors with classical backgrounds and the type of abstract or
thematic story concepts in modern and minimalistic interiors.

Therefore, the research aims to accurately formulate the main color trends and determine the types of
lighting for a glamorous interior.

Basic material presentation. The palette has great importance both with the general perception of the
interior and also the person in it. Therefore, it is necessary to outline the shades inherent in the glamorous
interior. Meanwhile, it is black and white, symbolic as day and night, light and darkness, pure and vicious,
male and female, sacral and profane. Black and white movie footage from Hollywood films of the 30s of the
XX century in the silver Baroque frames as if come to life in the bohemian and perfect images of divas.
Black and white are used in the glamorous interior as independently, emphasizing the clarity of the forms,
and in spectacular contrast combinations: chess tile, geometric ornaments in the spirit of pop art, black and
white stripes of textures, patterned accents or lace floral ornamentation of the floor.

Black represents elegance and strength, status and impeccability, adds goth and mystery. Adamantly
to pay attention to the extensive use of black glossy surfaces, ceramics and dark stone in the glamorous inte-
rior. The black color is spectacular in the different samples of textiles, leather, and fur, which are actively
used in the design of a glamorous space. In contrast to the black color, the white visually increases the room,
emphasizes lightness and weightlessness.

The white color is the basis of most products in the modern design industry: decoration materials,
furniture, décor. It can be argued that the concept of a glamorous interior involves the use of the most mod-
ern and most stylish design elements, so often the choice falls precisely on the white palette. The dominance
of white in southern interiors is also traced, as well as sometimes in those that ideologically border on the
varieties of country stele: “Provence” and the shabby-chic (the vintage direction where glamour manifests
itself through romanticism and decorativeness). Often designers lend elements of these styles to create glam-
orous, romantic interiors. White and its shades (ivory, antique, cream, pearl, linen, smoky) are used in glam-
orous interiors most often, as they are impeccable background, and also are used as accents.

Black and white glamorous interior, the color scheme which is based on the contrasts of the connec-
tion of classical and modern furniture, baroque décor with natural design materials, inspired by the classics
of French interiors. Slightly opposite, black and white glamour appears in a contemporary environment with
graphical and linear forms, supplemented by phantasmagoric elements and gloss. With the help of shapes
and textures, black and white can be the primary colors in the glamorous interiors, where minimalism or ne-
oclassicism is taken as a basis. Due to their versatility, the above-mentioned colors are the backdrop for
bright accents, which enhance the style and exclusivity in the expressive glamorous interior. An example of
this may be a Neo-baroque chair, lined with lilac velvet or bright pink futuristic chairs and grand piano.
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The red color is also widely used in the glamorous interior. Having different shades, it can be bright
and shocking (scarlet, fiery red), restrained and deep (cherry, dark red), warm and natural (terracotta, or-
ange). This dynamic color of the holiday and love can create an atmosphere of luxury and greatness for ac-
tive and sociable people. Red as dominant, somewhat aggressive and ostentatious, can be both the primary
color of the glamorous interior styling, and successfully combined with black and white (on examples of fur-
niture, textiles, accessories). In this combination, it is characteristic of the sign in the whole avant-garde art
(the so-called “blood-tragic” spectrum). Red accents in the form of a multicomponent chandelier, designer
Chest or chair become the “calling card” of the design project. Also, red often successfully acts as a back-
ground for gold décor and patterns, black and white photo panels and decorative compositions.

Various shades of lilac, violet, amethyst, and pink — obligatory colors of style direction “glamour.”
Violet — a sophisticated tone of the spectrum — carries in itself a large part of elegance, mysticism, and deca-
dence. He passes the chapel side of glamor and, as psychologists note, on the one hand, is the color of life
fatigue, and on the other hand — the portrayal of freedom, craving for forbidden, boundless incarnations of
creativity and self-expression. Purple color, having a connection with purple, embodies royal luxury, wealth,
sophistication and often manifests itself in materials of decoration (fabrics, wallpapers, paints) and Neo-
baroque elements of glamour [12, 192].

Pink is also considered a color of glamour. This is the color of girl’s dreams and shocking, sensual
and light, confident and careless, and depending on the saturation, it can be both romantic and provocative.
Pink is a favorite of the female glamour interior. A delicate pink palette of pastel shades is widely used in
glamorous interiors, where neoclassicism or “Provence” is taken as a basis. But in recent years, a sufficiently
rich pink color finds itself in the individual designer furniture and interior decorative accents, emphasizing
the luxury of textures (furs, suede, velvet) and creating positive feelings from them. Pink colors are also
found in stone and ceramic decoration, are widely used in porcelain and crystal products [12, 54].

In the interiors of American glamour, where the features of the art deco style of the 1940s are often
preserved, one can note the use of mustard-yellow, orange and emerald colors.

Bright shades of green, light green, yellow, turquoise (Tiffany color), blue, dark blue can be used in
accent furniture and décor elements. But thanks to the sophisticated forms and luxurious accessories, such
things look fashionable, but not provocative.

It is important to note that the choice of palette for the interior, solved in the style of "glamor," de-
pends on its purpose and social purpose. That is, taking into account a large number of research results of
scientists in the field of color influence on a person, we can assume that the color in the glamorous interior is
aimed at creating an atmosphere of holidays and luxury, confidence and status, belonging to the world of
fashion and privileged leisure.

When implementing any design concept, one must take into account the regularity of the dependence
of color on lighting. That is, light in the glamorous interior is aimed to emphasize color, brilliance, texture,
and play of reflections. The universal background of lighting here will be appropriate shade, which adjusts to
rest, allows you to expand the space visually. But the main functional zones and accents are illuminated by
directional and bright light: soffits, halogen lamps with reflective elements, crystal chandeliers, and sconces.

An attractive solution in the glamorous interior is the creation of light effects by using LED back-
lighting. Often it is a pink or lilac light that fills the room with the relaxing atmosphere of a nightclub. Thus,
different levels of ceiling or floor elements can be distinguished, podium beds, items from works of art, etc.
In connection with the fact that mirrors are mandatory elements in the style direction “glamour”, it is often
used to receive their illumination. Rays of light emphasize the brilliance of crystals and rhinestones, the iri-
descence of the mosaic and the gloss of surfaces. Murano glass, Swarovski crystals, precious metals, valua-
ble fabrics, natural stone and wood are used for them.

It should be noted design lighting from Philip Stark, which combines the form of esthetics, elegance,
eccentricity and manufacturability. In 2005 the designer created a chandelier «Darkside» for the brand of
Baccarat, setting the beginning for black crystal [2]. In general, it is necessary to say that the interpretation of
this chandelier has become popular among other brands and has become the accents of glamorous interiors.

Scientific novelty. The style direction of glamour is an unexplored area in the interior design with a
scientific side. Thus, clarification of the color palette and lighting characteristics for a glamorous interior
gives the opportunity to outline in more detail the characteristic features of the style direction and explore the
latest trends in examples of well-known design developments.

Conclusions. Lighting and application of color in interiors in glamorous stylistics deserve attention
within the limits of the modern scientific environment and practical designing activity. It was considered and
installed the leading light and color means that make up the vision of the glamor in the interior trim and carry
a confident mood and reference, provide a perception of the sizes and forms, emphasize the luxury and ver-
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satility of details. Glamour and its currents are directions where designers can express their impressions very
expressively, using a useful color palette and original ways of lighting. So, the results of the research of these
aspects help today to outline the color decisions relevant to this style direction, as well as to identify the main
lighting trends inherent in it.
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