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1. Beenenne

PexsiaMHBIiI AMCKYpC NPUHAUIEKUT K YHUCIY
Hamboyilee TOMYNSAPHBIX IPEIMETOB HCCIEHOBAHHUS B
COBpeMeHHOﬂ JIMHI'BUCTHUKC, B CI/IJ'ly CBOUX
(YHKIMOHAJIBHBIX, CTPYKTYPHBIX, KYJIBTYPHBIX
ocoOeHHOCTel. Pa3auuHble acmekThl €ro CO3JaHHus U
(YHKIIMOHHPOBAHUS PACCMOTPEHBI B  OTEYCCTBEHHBIX
(®. C. bameuu, T. A. besyrma, I'. I'. Ilouemmos,
K. C. Cepaxmm m xap.) m 3apyOexHbIX  paboTax
(G. Cook, M. Geis, A. Keding, G. Leech, J. Lund,
B. Mueller, A. A. Twmpyukumii, E. B. Mensenesa,
B. B. Yuenosa u ap.).

Kak Oputo ycTaHOBIEHO, CO3[MaHHE PEKIAMHBIX
COOOImeHn:t OCHOBaHO Ha CYITECTHH — TIpOIecce
BepOaJbHOIrO M HEBepOaJbHOTO BO3JCHUCTBHUS, KOTOpPOE
HpOl/ICXOILI/lT B JIBYX HanpaBneHm{x: CTl/IMyJ'II/IpyeTCH HEC
TOJILKO JKeJIaHHE MPUOOPECTH MPOJaBaeMblil TOBap, HO U
3aKJIAABIBAIOTCS  MPEJACTaBICHHUA 00  OJ00psSIEeMBIX
00IIeCTBOM HJeaniaX M CTaHAapTax. Pexiiama ucmonb3yer
BepOalbHBIE W 3pUTENbHBIE  00pasbl,  KOTOPHIE
ACCOIIMATUBHO CBS3aHBI C OIOOpSEMBIMH CTaHAAapTaMH,
CJIEIOBATEIBHO, BBI3LIBAIOT IIOJIOKHUTENBHBIE DMOLMH.
[osiBleHWe B pekiiamMe  OIpenelieHHOro  oOpasa
CBUJICTEIILCTBYET O THUOHUYHOCTH W  TIPEIECICHTHOM
xapakTepe o0Opasza, KOTOPBIH CO37aeTcsi U3  JIETKO
y3HaBaeMbIX KOMIIOHEHTOB.

2. [locTaHoBKa MPoOIeMBbI

Hecmorps Ha Oonploioe KoJM4YecTBO —pador,
MOCBSIILIEHHBIX HCCIEAOBAaHUIO PEKIIAMHOIO JHCKypca,
ocraloTcsi  npoOJIeMHbIE  30HBI,  CBSI3aHHBIE  C

JUHTBOKYJIBTYPOJIOTHIECKAMH |
0COOEHHOCTAMU COLIMATbHBIX
(hYHKIIMOHHUPYFOLITIX B pEKIIaMHOM
AKTyalpHOCTh JIaHHOM paboTsI
BKJIFOUEHHOCTBIO HCCIIeIOBaHUM
COLUAJIbHBIX KOHCprKTOB B
AHTPOIIOJIOTUYCCKON Mapaurme.

C 1[enpi0 BBISIBICHUS S3BIKOBBIX CPEICTB U
TUCKYPCHBHBIX CTpPATEeTHid CO3MAHHUS CTEPEOTHITHOTO
peximaMHOro 0Opa3a >KeHIIWHBI B Amepuke Hadama 20
Beka OBUI TIPOBEICH CIUIOIIHOW KAa4deCTBEHHBIH U
KOJIMYECTBEHHBIM aHanu3 77 ayTEHTUYHBIX pPEKJIaMHBIX
crareil 1920-x TOOB, pe3yIaBTATHl KOTOPOTO HU3JIATalOTCs
B JTaHHOU pabore.

nparMaTu4ecKuMu
KOHCTPYKTOB,
JIICKypCe.
ompeensieTcs
BepOaIM30BaHHBIX
COBpPEMEHHOMU

3. JlutepatypHbiii 0630p
PexnaMHBI IUCKYpC INPU3HAH DPAa3HOBUIHOCTHIO
MaccoBOM KOMMYHMKALlUM, B KOTOPOH CO3Jar0TCd U

pacrpocTpaHsIoTcs nH(opMaTHBHO-00pa3HEIE,
EKCIIPECCUBHO-CYITECTUBHBIE TEKCTHl  HAIPABICHHOTO
xapakrepa [l]. Pexkmama mpencraBiseT [EHHOCTH

OTIpEIICTICHHON KYJIbTYpPBl, BepOalu3yeT, BU3yaIn3upyeT
U CHMBOJM3UpPYET HMHGPOPMAIMIO HE TOJIBKO O
peKkIaMupyeMoM OO0BEKTEe, HO U O CYIIECTBYIOIINX
COLMAJIBHBIX CTaHAapTax M crepeotunax. lleHHocTHas
CHCTEMa peaJbHOT0 MHpa HE NPOCTO MOJEIHpYyeTcs B
pekiamMe, HO BOCCO3JAaeTcd B  YIHPOLIEHHOM H
yTpUPOBaHHOM BHJIE [2]. PeknaMHbI TUCKYpC sBIISeTCS
cpemoii  (QyHKIMOHMPOBaHHWS  PEKJIAMHOTO  TEKCTa,
KOTOPBIN HPEACTABISIET COO0H CII0KHOE CEMHOTHYECKOe
€/IMHCTBO BepOAIBbHBIX U HEBEPOATHHBIX KOMIIOHEHTOB.

117




®DinonoriuHi HayKu

Scientific Journal «ScienceRise» No2(2)2014

PexnamHEBI AUCKypC Havana MpOILIOro BeKa CTaji
JETONHUCHI0  KYJNBTYpHBIX  HM3MEHEHWH B  JKU3HHU
aMepUKaHOK, MHEHHE KOTOPBIX (OPMHUPOBAIH KEHCKHUE
KypHaibl the Ladies Home Journal, McCall's, House and
Garden, Woman's Home Companion. OTH U TIOIOOHbBIE
W3JAHUS HANpaBISUIN CTPEMJICHHE JKCHIIWH JIOCTHYb
OTIPENIEICHHOTO YPOBHS OKM3HH M TIOBBICHTH CBOIl
conuanpHblii cratyc [3]. Kak cunran npesunent KansBun
Kymumk, pekinamMa npu3BaHa BOCHHUTHIBATH —HAIMIO
(Advertising ministers... regeneration and redemption of
mankind) [4]. 3a nepuoa 1920-x TOIOB peKIaMoIaTEIN
HAYYWIIUCh TPOJIaBaTh TOBAp, aKICHTUPYS BHUMAaHUC HE
HAa CaMOM TOBape, a Ha JKCIAHWSIX W YCTPEMIICHUSIX
moTpeduTeNeil, OCHOBHYIO MacCy KOTOPBIX IPEACTaBILIN
JKCHII[IHEI.

B 20-e romer 20 Beka pekiaMa BeIpaOaTHIBACT
HOBYIO  OCTETHYECKYI0  KOHIENIHIO  KpPacoTel |
OYapOBaHMUSA MOJOAOCTH, KOTOpas MpHIUIA HAa CMEHY
MUY CHOKOWHOM JIOOPOTHOCTH W TIPOCTOTHI, LAPUBILIEH B
pekiiaMe Ha 3ape pa3BUTHs 0OllecTBa NOTpeOuTeNnei.
BocnpuHuMaeMblii  [MO3UTHBHO, PEKIaMHBIA  00pa3
SIBIIICTCSI  ABTOPUTETHBIM ~HCTOYHUKOM HH(OpMAIIHH,
KOTOPBIH (OPMHPYET B TOH WM MHOW CTCIICHU JIMHHUIO
noBezieHust ajpecara. Takum McTOYHUKOM B 20-e TOxbI
TIPOTIIIOTO BEKa B Awmepuke CTaHOBUTCS
SMaHcHUIUpoBaHHas neBymka — "flapper" (makynHapHas
JeKceMa), KOTopas OTKa3ajach OT HOIICHUS KOpCeTa,
BBIYYPHBIX TPHYECOK W JJIMHHBIX IUIAThEB, IOpaXkas
nmaTpuapxajbHOe aMEpPHKAHCKOE OOIIECTBO CBOOOIOM
camoBbipakeHusi. OOpa3 neByiuku-“flapper”, axTHBHO
UCTIONb3yeMbIll B pekiame 20-X rofoB IPOLLIOTO Beka,
CTaHOBUTCS JTAJOHOM COBPEMEHHOW JKEHIIMHBI B
KyJIbType AMEpUKH.

4. UccienoBaHue penpe3eHTaAlNU
CTEPEOTUITHOI0 06pa3a KeHIIHHbI B aMEPUKAHCKOM
peKJaMHOM JHCcKypce 20-X ro/IoB NPOILIOro BeKa

O0pa3 MoOIOmOH, TPUBIEKATEIHHOW W CMeENoit
JCBYIIKA  HCHOJB3YIOTCS  peKIaMOjaTeNsiMA  JUIs
yOeXKIACHUsI OT JIMIIA TeX, KTO BJIaJie] CEKPETaMH KEHCKOM
npuBneKaTensHOCTH (Betty Wales: They are so smart and
youthful that I cannot resist them) [5], cMelo 1en B HOTY
CO BPEMEHEM, yCTaHaBJIMBasl CBOM XM3HEHHbIE NIPaBHiIa U
npuoputethl (Flappers they may be — but know the art of
feminine appeal First of all, of course, they are young.
And next, they are smart. They know their way around.
Judged by older standards, perhaps they are a bit
sophisticated for their years. No, silly mid-Victorian stuff
for her! Unafraid she looks forward to the 20th century in
the face!) [6].

HeBepOanpHBIii KOMIOHEHT IUCKypca — JIETKO
y3HaBaeMbIi HMKOHWYECKHH 00pa3 MOJHOW OJeToil
COBPEMEHHOM JEBYIUKH, KOTOPBIM JIETKO Yy3HaBaeM:
CTpIKKa “000”, KOPOTKHE ILIaThsl IPSMOro Hokpos [7].
BusyanbHblil psJ pEeKJIAaMHOIO JMCKYypca IPEICTaBIISIET
BECEJbIX W aKTHBHBIX JEBYLIEK, KOTOpbIE IPOBOASAT
BpeMsi Ha IUDKE, 3a pyJieM aBToMoOmis, B Kade B
KOMITaHMH MOJIOABIX JIIoJeH. BBI3bIBas HenmpeMeHHbIH

HHTEpeC co CTOPOHBI OKpY>KaIOIINX, OHH
JEMOHCTPHUPYIOT, COBEPIIEHCTBO B COBOKYITHOCTH TaKHX
Ka4ecTB  KaK  MOJIOJOCTb,  M3SLIECTBO  (UTYpBHI,
Oe3ympeyHOCTh uYepT Juna. JIeByIIKM CTaHOBSTCA
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B JleNax pasBiCYCHH UM  OTAbIXa, OpraHM3aluu
JKH3HEHHOTO YKJIa/a.

TekcT  peKIaMHOrO  COOOILICHMSI  TO3BOJISET
“BpIOpaTh IPAaBWJIBHBI yPOBEHb BOCHPHUATHA HA
neHoTaTuBHOM ypoBHe” [8]. PexnmamHbIi TekcT ¢
UCIIOJIb30BaHHEM obpasza MOJIOZIOM JKEHIIUHBI

npejacTaBisier co0OW INparMaTHYeCKyH YCTaHOBKY Ha
NpUBJICYEHHE BHUMAHUS U IOOYKJCHUE K IPUOOPETEHHIO
TOBapa, KOTOPBI 00eCIeUunT:

— HMCKIIIOYUTEIBHOE YIOBOJbCTBUE (rare delights,
luxury, pure enjoyment, pleasure, satisfaction);

— THOKOCTH, W wu3AmecTBO (daintiness, supple
slenderness, exquisite refinement);
—  a0comoTHOE  TMPEBOCXOACTBO  (profound

superiority);

— n30aBieHHEe OT HANpPSKCHWA M HeyZoOcTBa
(freedom of strain, freedom of swimming, luxurious
freedom);

— xomdopt (comfort),

— o3noposinenue (better health);

— COBEpIICHCTBO (sheerness);

— ouapoBanue (charm);

— pyMsiHeI U cBexkecTh Mojonoctu (look of youth,
glow of youth, youth).

B pexmamupix Tekcrax 1920-x romoB KEHITHHBI
XapaKTEePU3yTCs KaK:

— SHEpTrUYHBIC 1 YMHEIE (smart women);

— coBpeMeHHbIe (modern, thoroughly modern);

— CTUJIbHBIE XEHIIWHBI, CO3/ABIINe MOY (Women
of fashion, well-gowned, well-dressed, eager followers of
fashion, gifted women, who said the mode);

— MWIbIC W OdYapoBaTeNibHbIC (sweet, delightfully
charming, alluringly fascinating), wsbickaHHble (really

sophisticated),
— kpacussie (pretty, lovely);
—  OKEHIIWHBI, JKUByIIMe B  arMocdepe

QJIETAaHTHOCTH M YTOHYEHHOCTH (atmosphere of elegance
and refinement).

I'egoHKuCcTHYECKOE CTPEMIIEHHE MOJIOJbIX JKEHIMH
K KOM(OPTY ¥ yIOBOJILCTBHUSAM CTAHOBHUTCSI OPUEHTUPOM
B peKlaMe TOBapoB HapoaHoro morpedyienust (Johnson
and Johnson: She is the champion of every new device
which adds to pleasure and ease of existence. It is the
eagerness of youth for something better) [9].

ToBapel ~ aMepHKaHCKOW  HPOMBINUICHHOCTH,
pexiamMupyeMble € IOMOLIpI0  o0paza  MOJIOJOH
JKEHILMHBI, IPENICTaBICHB! B TalI. 1.

KeHmuHbI CTaHOBSITCS HE TOJIBKO
moTpeOuTeNsIMiH, HO ©W  OOBEKTAMH  pPEKIIaMBI,

yOSKMAOMIMMH B TOM, 9YTO YCIEX 3aBHCHT OT WX
BHelIHero Buaa. Kak yTBepkIana pekiama, JKeHIHHBI
HY)KTAlOTCSL B CYacThe OOJNbINe, 9eM MYXXUHHBI, a
JKEHCKOE CYACThE 3aBHCHUT OT €€ MPHUBIIEKATEIbHOCTH
(Palmolive: Happiness is more necessary to woman, than
to a man. Yet what woman can be happy who is
unattractive?) [9].

B coBpeMeHHOM Mupe, T/e KEHIUHA CTPEMUTCS
MOJYYUTh PaBHbIE ¢ MY>KYMHAMHU NpaBa, HEPBO3ZHOCTh U
CBOCHpPABHE HE CUUTAIOTCS MMO3BOJUTEIBHBIMH KEHCKUMU
cmaboctsmu. CoBpeMeHHass paboTaromasi —SKEHIIHHA
JOJDKHA OBITh CHIIBHOM W MOJIOMOW, YTOOBI BBDKHTH B
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Mupe xecTkod KoHkypeHuuu (Lysol: The woman who
does man’s work. She couldn’t give way to the vagaries
and nerves and weaknesses so long considered the
characteristic of weaker sex; for her competition is not
alone with men but with her own healthy, eager sisters —
the woman must keep young) [9]. Momomocts s
JKSHIIIMHBI — TapaHTHs 30POBbS M KpacoTsl (youth and
health...youth and beauty) [9]. Beirnsners M0OJ00, Kak
yTBEpIKIaJa peKiiaMa, MOXKHO HCIOJIb3YsI KOCMETHYECKHE
cpexnctsa (It’s genuine kissproof! Stays on no matter what
one does! The youthful natural color will make your
cheeks temptingly kissable — blushingly red — pulsating
with the very spirit of reckless, irrepressible youth!) [9].
MonoocTh  CTAHOBUTCS ~ OCHOBHBIM  YCTPEMIICHHEM
COBpeMEHHOW >keHMUHBI (Youth is the most priceless
thing in the world) [9].

Tabmmua 1
ToBapsl, peKJIaMHUPyEMBbIE C IPHBICYCHIE
00pa3za MoJI0JI0l eBYILIKU

I'pynna ToBapos YacroTa BCTpe4aeMoCTH B
TEKCTax
Genbe 32%
oJIeKAA 18 %
KOCMETHUKA U IyXH 12 %
CpEeACTBA TUTHEHBI 10 %
rajJlaHTepeHbIe TOBAPbI: 9%
ITYXOBKH,3aKOJIKH, T.JI.)
CTaTyCHBIE BELIU 7%
(ManIuHEL)
CUTapeThl 5%
00yBb 3%
OBITOBBIC TOBAPEI 3%
Hanutkn (Coca Cola) 1 %

HoBoe moKojeHHEe MAeByHIeK IpolaraHanupyer
HOBOE OTHOLICHHE K KU3HH, 3aKIFOYAIOIIeeCcs B )KEJIAaHUH
pamoBaTbcs JKU3HU, HE TONAaBasch YHBIHUIO. (The happy
rhythm of her youth, the buoyancy, sparkle and zest of all
her ways, her self-reliance and sanity — it is these charms
of the modern daughter which are tempting the world
away from old-fashioned ideas — preaching the new
thought of not growing old...Today young womanhood
doesn’t permit drudgery to cloud her joy of living.) [9].

['nmaBHBId ~ OPUHIMO ~ JKM3HH  COBPEMEHHOM
KEHIIMHBI — Tpoctota M ynooctBo. CoznaBasi HOBBIE
STANOHBl KPAacoThl M HOPMBI IOBEICHUS, MOJIOA0EC
NOKOJICHHE OTKAa3aJoCh OT BCEr0 BBIYYPHOIO H
HEEeCTeCTBEHHOTO (Scanties: Just enough, no more!).
CoBpeMeHHas KCHIIMHA W30aBHJIACh OT HEHY)KHBIX €i
HIDKHUX 000K, KOPCETOB — BCEro TOTO, YTO MEIIAJO i
IpeACTaTh BO BCEH Kpace CBOEro eCTECTBEHHOTO
ouapoBauus (Now flung into Fashion’s discard all excess.
To be dressed smartly today — one wears less — just
enough — no more...Haven't you often wished to appear
your charming self...) [9]. Mooapie IKCHIUHBI
MPEANOYUTAIOT He(OPMaTIbHYI OOCTAaHOBKY ISl OTABIXA
W pa3BICUYCHHI: YXKHHBI C JPY3bSIMH M BEUYECPUHKH C
taHuamu. [Ipoctast u koM(opTHAs oJekaa HE MELIACT UM
BECTH  aKTHUBHBIH  00pa3  KHM3HHM, HOJYEPKUBAsA
ecrecTBeHHOe wmasamecTBo ¢urypel (Ivory soap: Youth
demanded simple clothes instead of these fussy, elaborate

styles of 1900s. Clothes more expressive of youth slim,
natural grace — clothes easier to wear in the thousand-
and-one activities of modern woman. Youth wanted
entertaining simplified, too. Informal suppers and tea-
dances. Simplicity — the key-note. Youth has taken
artificiality out of American taste. These thoroughly
modern women of cultivating taste... being really
sophisticated) [9]. [IpoctoTa U ymoOCTBO yIpaBiCHUS —
TJIaBHBIE XapaKTEPUCTUKU aBTOMOOMJIEH Uit SKEHIIMH
(The woman who drives Cadillac is able to think her own
tranquil, unhurried thoughts; Overland Whippet,
Studebaker Special Six. Delightfully easy to drive, easy to
park, ease of handling) [9].

VYno6Has onexna Oblra HeoOXomuMa I 3aHATHI
criopToM. [TOSBIIAIOTCSL OTKPBITBIE KYyNalbHBIE KOCTIOMEL,
B KOTOpPBIX JEByIIKaM ObUI0 KOMGOPTHO IDIaBaTh M
3aropath (Jantzen Swimming Suits: The suit that changed
bathing to swimming. Fashion’s smartest attire for sun-
bathing... for active swimming).

AXTHBHBII 00pa3 )KU3HU M 3aHSATHS CIIOPTOM ObLIN
HE COBMECTHUMBI C OJIEIHOCTBIO JIMIA, oOeperaeMoi
JKCHIIMHAMU paHee. 3arap CTaHOBHUTCS HENPEMEHHBIM
aTpubyToMm xeHckod kpacotsl: (Stehli Silks: Fashion’s
habit of following the sun has made the pink-and-white
complexion as absurd as bathing stockings) [10]. Ero
MOXXHO OBUIO €O3JaTh W C NOMOIIBIO IYApPBL, KOTOpas
criocoOHa TpuAaTh Uiy HeoOsraHyt0 Kpacoty (Coty Tan
powder gives you a glorious even tan ... and livens you
with a new exotic beauty utterly thrilling) [10].

OOpamasce K W3BICKAHHOMY BKYCy JKEHIIHH,
peksiaMoiaTesy IPU3HAIOT UX yMeHHe co3aath moay (The
gifted women who set the mode) [9], 3npaBblil CMBICI U
passutyto unTyniuio (Packard Motor Car: Good taste
comes from wisdom and intuition) [9].

Moga nepuoga 20-x ToOmOB MpPOLIIOrO BEKa,
KOoTOpast Oblla Ha3BaHa ‘POl KOPOTKHX I000K”,
OTKPBIBAIOIINX CTPOHHBIE >keHckue Horu (Holeproof
Hosiery: Trim ankles, demurely alluring. How they
fascinate, captivate in this short-skirt era) [9] nukroBana
HOBBIE CTaHIAPTHl KPAacOTHl: TaK BO3HUKAET KyJbT
Bospacra u Beca. KocmeTtnueckas u 6enpeBast HHAYCTPHS
MJIeaJIOM YKEHCKOM KpacoTbhl IIPOBO3IIIAIIAET CyOTHIIbHYIO
IOHYI0 JIeBYyIIKY. B mponaxke TOSBISIOTCS TOBaphbl,
KOTOpBIE TIOMOTAIOT JKEHIIMHAM B UX CTPEMJICHUH CTaTh
CcTpoiHbIMH. I[IpogyMaHHBIN IICUXOJIOTUYECKUN XOI B
6oprbe 3a xopouryro GUrypy M 37I0pOBbE — MOKYIIKa
BecoB  (Health-o-Meter). Becsl Obuim  0O0BSIBIEHBI
JNCHCTBEHHBIM  CPEJCTBOM  KOHTPOJII  NPaBUIIBHOCTH
mutanus (The helpful psychology... The subconscious
deterrent to improper eating) [9]. JJocTudup xemaeMbIX
mapaMeTpoB (GHUrypsl MOXHO OBUIO M C IIOMOIIBIO
QIBTEPHATHBHBIX ~ CPEICTB, 3aMETHO  YIIyYIIAIOMINX
¢urypy (Nemo Rubber Girdles: immediate sensation of
supple slenderness a figure of freedom... continually
massaged, the fatty tissue is disintegrated and passed off
through the circulation) [9].

Hecmorps Ha  cBOOOAHBIH  Kpoil  IuIaTheB,
00ILECTBO MBITAETCS BEPHYTh B MOJY KOPCETHI, KOTOpPhIE
ObuTM  OOBSIBIEHBI HEOOXOOMMBIM  CPEACTBOM  JUISI
yiyuamennst ocaHku (Gossard Corsets and Brassieres:
youthfulness of figure) W COXpaHEHHS IKEHCKOH
nHauBuAyansHoctu (No matter how loosely draped her
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raiment, how much fashion conceals the figure, correct
carriage proper poise ... demand corseting... She must
retain the natural line of womanhood identity) [11].
OtnaBasi 1aHb TPAAUIMSAM, IPOU3BOIUTENN MIPEBPAIIAIOT
KopceTsl B Oosee ynobOusie mosca (P.N. Practical Front.
The Custom — Corseted Look) [9].

Wnurepecst COBpPEMEHHOM YKEHIUHBI HE
OrpaHUYMBAIOTCS OoJjiee JOoMOM: OHa paboraet. HoBble
TEXHOJIOTMM W30aBWIIM OJKEHUIMH OT 0aHOo0Opasus,
npeBpaTHB paboTy B yIOBOJbCTBUE. Jlake B KOHIE
TPYIJOBOrO  JHS  JKCHIIMHAa MPEKPAaCHO  BBINISIUT
(Woodstock: ...still fresh as a flower de 5 o’clock. Who
wouldn’t be happy with this modern type-writer — this
electrically driven machine that takes all drudgery out of
typing and makes a pleasure of work!) [10].

[Mpu3biBasi COBEPUICHCTBOBATH TEIO MW JIHIIO,
pekiiaMa He 3a0bIBaeT M O CBEKeCTH Abixanus (Listerine:
How’s your breath today? If it’s bad, you won’t be
welcome) [9].

B crpemiieHuM HH B YeM HE YCTymaTh MYy>KYHHAM
JKEHIIMHBI MPUOOPETAIOT TAKYIO MYKCKYIO IPHBBIYKY KaK
kypenne (Chesterfield: [ really don’t know if I should
smoke... but my brothers and sweetheart smoke. And it

does give me a lot of pleasure) [10]. B
MIPOTHBOIOIOKHOCTE (eMUHUCTKAM, KOTOpBIE
nprobpenn TIPUBBIUKY KYPHTb, 3aHUMAsCh

OOILECTBEHHBIMU  [Ie]laMH, COBPEMEHHBIC > KCHII[HHBI,
KypST, IIOTOMY, YTO 3TO MPUHOCHT UM YIOBOJBCTBHE
(Women began to smoke, so they tell me, just about the
time they began to vote, but that’s hardly a reason for
women smoking. I guess I just like to smoke, that’s all)
[9]. Jloxnast, win upe3aMepHasi, CKPOMHOCTh MPHU3HAETCS
nepexutkoM mpouutoro (Lucky Strike: False modesty is
the relic of ancient prejudice).

O6pa3 MPUBICKATEIbHON, CBOOOJHOH  OT
YCIIOBHOCTEH COBPEMEHHON JKCHIUHBI, C KOTOPBIM
accoruupoBanu ce0s amepukaHku B 20-e¢  TOHABI
MPOIILIOTO BEKa, CO3[aeTCsI C TIOMOIIBI0 PEKIAMUPYEMBIX
TOBapOB aMEPUKAHCKOW MPOMBIIUICHHOCTH (KOCMETHKH,
OJIEKIBI, aKCECCYapOB), YTO MPEACTABICHO B puC. 1.

Momogocts <<——  Kpacora

ﬁ

<——> I'panus

Yemex
Puc. 1. Crparerus co3nanus peKiaMHOTO 00pasa
FLAPPER
6. BoiBOBI
B pesymprare  HWcCiemOBaHUS  PEKJIAMHBIX

coobmennit Hadama 20 Beka MBI IOIydaeM HaOop
JUCKYPCHBHBIX ~ TPU3HAKOB  CTEPEOTUIIHOrO  00Opasa
JKCHIIWHBI, IPEICTABICHHBIX  JIECKPUIITUBHBIMU U
OLIEHOYHBIMH XapaKTepucTuKamu (tadui. 2).
JleiTMOTHBOM  peKkJlaMbl,  ASKCIUTyaTUpPYIOLIEH
CTEpPEeOTUNHBIH 00pa3 keHIUHbI-“flapper”, KOTOpBIH
CTaHOBUTCA NPOOOPa3OM COBPEMEHHOW aMEpHKaHKH,
ObUTO OOeMIaHWe MOJIONOCTH W KPacoTHl, KOTOPBIM
COIYyTCTBYET cuia, 3]I0POBBE, SHEprust u
KU3HEPAJAOCTHOCTE. JTOT 00pa3  TpomaraHaupyeT
MOJIONOCTh, JIMYHYIO CBOOOAY M OJIECK POCKOILH.
Pexama Havana npouuioro Beka yoexxJaeT sKeHIMH, 9TO
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JIOOUTBCS ycrexa B 00IIecTBE U OBITh CYACTIIMBOM JIETKO,
JUTSL 3TOTO HYXKHO TOJIBKO TMOXY/IETh, 3ar0PETh, YIyUIIUTh
COCTOSIHME KOXKH, HAHECTH MAKHSK MOJHBIX OTTCHKOB,
KYyIHTh IIENKOBOE OeJbe, CIIUTh MOJIHOE IUIAThE.
Crparerus co3maHus jkemaemMoro obpa3za OCHOBaHa Ha
CTaBUIMX JOCTYIIHBIMH B MOTPEOUTEIHCKOM OOIIECTBE
BeIlax.

Ta6nuua 2
JlucKkypCHBHBIE IPU3HAKH KEHCKOTO 00pa3a

B pekiame 20-x 20 Beka
KauectBo [IposiBieHue kayecTBa
AKTHBHAs BEUEPHUHKH, TAHIIBI, CIIOPT
yMHast CTpaTerusi OCYIIECTBICHUS XKeJIaHUH
COBpEMEHHas OCBEZIOMJICHHOCTh O HOBUHKAX B
MHpE MOJIbl, ObITA
NpaKTHYHAS YMEHHE ClIeNIaTh )KU3Hb
KOM(OPTHOI
HaXOouuBast HCKYCHOCTb B CO3JIaHUH CBOETO
obpaza
obecrieueHHas MpHOOPETEHNE CTAaTYCHBIX BelIeH
TAJIAHTINBAS CO3J1aHNe 0cO00T0 CTHIISL B MOJIE
KpacuBas BceoOree BHUMaHUE (the prettiest
girl in her set)
YTOHUYEHHBIN a¢dexTHasT 0neKIa B MAKHSIK
BKYC
CTpOMHas OTKPBITHIE KyNAJIbHUKH, KOPOTKHE
¢urypa TUIAThs

PexsnaMHbIIl UCKypC aneupyeT K JKEIaHWUI0
JKCHIIIWH 6bIT]> MOJIOAbIMHU, KpaCUBBIMU U YCIICHIHBIMU.
Co3nannblii B pexiame 1920-x ronoB oOpa3 yMmHOI u

NPaKTHUYHOM, OOECHeYeHHOH W KpacuBOW MOJIOIOW
JKCHIIMHBI (OPMHUPYET JSTAJOHHOE MPEJCTaBICHHE O
COBPEMEHHOM JKCHIIMHE B aMEpHUKaHCKOH
JIMHTBOKYJIBTYPE.

XapakTepHple KadecTBa  peKIaMHOrO o0Opasa
JKeHIMUHBI 20-X TOMOB IMPOMLIOrO BeKa (IHEPTUYHOCTB,
MPEeNIPUAMIABOCTD, CTpEeMIIEHHE K 0OecredeHHOM
JKU3HU) M BHEIIHWE MPHU3HAKH AEBYIIEK (CYyOTHIBHOCTB,
CTWJIbHAS OJAEXKIa, 3J0POBBIA M MOJIOAOW BHUJ), B
pPEKJIIaMHOM 00pa3e OICHMBAIOTCS KaK MPHEMJIEMbIC U
0100psieMbIe. ACCOIIMUPYEMBIH C YCIIEXOM M IIPU3HAHUEM

B oOmectBe  pekiaMHbIi  00pa3  Qopmupyer
MIPEICTaBIEHUSI O COBPEMEHHO! XKEHILNHE
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