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METHODOLOGICAL APPROACHES TO THE FORMATION OF
PROFESSIONALLY ORIENTED ENGLISH LEXICAL COMPETENCE
IN SPEAKING IN FUTURE SPECIALISTS OF HOTEL AND
RESTAURANT BUSINESS

Iryna Skril

Methodological approaches to the formation of professionally oriented English lexical competence in speaking in future
hotel and restaurant specialists are selected and revealed, and the principles of this process are substantiated. The es-
sence and structure of professionally oriented English lexical competence in speaking of future specialists of hotel and
restaurant business are formulated. The preconditions of vocabulary use, including terminological, are considered. It
has been found, that the production of oral speech is impossible without the perception and understanding of oral
speech by ear. The following approaches are described, which provide methodical and methodological substantiation
of the process of formation of professionally oriented English lexical competence in speaking in future specialists of
hotel and restaurant business, such as: communicative, interactive, student-centric, sociolinguistic. The peculiarities of
formation of professionally oriented English lexical competence in speaking in future specialists of hotel and restaurant
business on the basis of the communicative approach are outlined. The educational materials, used in the application of
the communicative approach, are investigated. The interactive discourse, which is a type of communicative activity, is
considered. The principles, on which this process is based, are analyzed: general methodological principles (situation-
al; communicative activity;, communicative value; immersion), specific principles speech clichés, parallel activation of
visual and auditory channels of information perception). Recommendations for the optimal combination of classroom
learning and extracurricular learning, including independent work with the help of network technologies using video,
audio and text materials, are given. Learning outcomes are formulated on the basis of the student-centered approach,
attention is focused on students' skills and competencies. On the basis of the sociolinguistic approach, the creation of
educational situations for the purpose of reproduction of scenarios of professionally oriented communication of experts
of hotel and restaurant business is provided. It is concluded, that the formation of professionally oriented English lexi-
cal competence in speaking in future hotel and restaurant professionals on the basis of communicative, interactive, stu-
dent-centric, sociolinguistic approaches will ensure the effectiveness of this process
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1. Introduction

Globalization processes of the twentieth century
caused the dynamic development of international tour-
ism. The condition of society necessitates the improve-
ment of professional qualifications of specialists who
will work in the field of tourism, especially in the field of
hospitality services, which is one of the most promising
sectors of the tourism business. Since their performance
of their roles and professional responsibilities focuses
mainly on oral communication with clients and col-
leagues, the formation of professionally oriented English
lexical competence in speaking in future hotel and res-
taurant professionals becomes a priority for their foreign
language training in HEIs.

T. Dudley-Evans, N. Mykytenko, O. Petraschuk,
C. Wrangham-Briggs, M. St John, O. Tarnopolsky,
A. Waters, T. Hutchinson, L. Chornuvaty and others de-

voted their scientific works to the problems of teaching
English for special purposes. Peculiarities of teaching
professionally oriented English speaking to specialists in
various fields were studied by Y. Avsyukevich,
O. Babyuk, I. Zadorozhna, I. Kodlyuk, N. Lyamzina,
I. Fedorova, V. Chernysh. The formation of lexical pro-
fessionally oriented competence has become the subject
of scientific research, in particular by N. Zhovtyuk,
A. Kotlovsky, Y. Semenchuk, V. Tereshchuk, A. To-
mashevskaya.

The arsenal of approaches to the formation of pro-
fessionally oriented English lexical competence in speak-
ing in future hotel and restaurant professionals deter-
mines the goals of learning the vocabulary in the process
of speaking as a type of speech activity.

The methodology is based on the main objectives
of foreign language teaching, including practical, devel-
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opmental, general education and upbringing. The select-
ed goals outline the process of formation of language
competencies (in particular, lexical) in the context of
learning speech activity (in particular, speaking).

The formation of professionally oriented English
lexical competence in speaking in future hotel and res-
taurant professionals is a complex process, the under-
standing of which should be carried out from different
positions. Communicative, interactive, student-centric,
sociolinguistic approaches are chosen as the methodolog-
ical bases of the researched object.

2. Literary review

The process of formation of professionally orient-
ed English lexical competence in speaking requires the
definition of theoretical foundations for the definition of
target competence. Scholars in domestic periodicals cov-
er the problems, associated with the disclosure of the
essence and structure of lexical competence. Thus, Anna
Vorobets in her article "The concept of "lexical compe-
tence" in modern methods of teaching foreign languages”
analyzes lexical competence as a component of commu-
nicative competence [1]. However, she points out the
problem of free operation of foreign lexical units and
their use in a real context. Accordingly, English lexical
competence should be included in both the linguistic and
speech components of communicative competence.
Therefore, it is very important to understand, that the
content of a foreign language is related to the knowledge
of the vocabulary of a foreign language. O. Polyanichko
in the article "Components of the content of lexical com-
petence of future history teachers" defines lexical compe-
tence as a complex formation, which includes: motiva-
tional, cognitive, activity-practical, reflexive and behav-
ioral components [2]. The formation of lexical compe-
tence is proportional to the formation of students' lexical
skills. It is advisable to highlight the principles of for-
mation of professionally oriented English lexical compe-
tence in speaking, including future professionals in hotel
and restaurant business. The work of N. Mykytenko and
A. Kotlovsky "Intercultural communication as a condi-
tion for the formation of foreign language professional
and communicative competence of future specialists in
non-philological specialties” substantiates the effective-
ness of intercultural communication as a condition for
the formation of foreign language professional and com-
municative competence [3]. It was found, that the com-
ponents of intercultural competence are knowledge,
skills, abilities, empathy, flexibility, cross-cultural
awareness, ability to overcome stress, high level of for-
eign language proficiency, situational factors. But the
issues related to communicative situations during the
formation of English lexical competence in professional-
ly oriented speaking in future hotel and restaurant profes-
sionals remained unresolved.

The formation of professionally oriented lexical
competence has become the subject of scientific research
by foreign researchers. Thus, Keiby Caro in the study
"Lexis, Lexical Competence and Lexical Knowledge: A
Review" examines in detail the concepts of vocabulary,
lexical competence and activates lexical knowledge in
accordance with the communicative purpose, interlocutor
and social context [4]. Piyapong Laosrirattanachai and
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Wannakarn Likitrattanaporn in their paper "A Case Study
of English Lexical Competence and Performance involv-
ing Hospitality Students Conducting Tours" make an in-
depth analysis of the gaps between lexical competence
and speech productivity, focusing on the barrierless use
of the communicative vocabulary and the communicative
approach [5]. Ineta Luka in her article "Summative eval-
uation of online language learning course efficiency for
students studying tourism and hospitality management”
emphasizes the importance of intercultural competence
in professionally oriented communication of future hotel
and restaurant professionals along with communication
and interactivity [6]. According to the participants of the
DeSeCo project, communicative competence is one of
the main key competences [7]. In turn, English lexical
competence in professionally oriented communication of
future hotel and restaurant professionals is also one of the
key competencies of these professionals.

Despite the considerable attention of scientists to
the outlined problem, the analysis of scientific sources
showed that today there is no comprehensive study, dedi-
cated to the disclosure of methodological approaches to
the formation of professionally oriented English lexical
competence in speaking in future hotel and restaurant
professionals. All this gives grounds to assert that it is
expedient to clearly define and substantiate the ap-
proaches and principles of target competence in speaking
of future specialists in hotel and restaurant business. This
determines the relevance of the selected topic.

3. Research aim and tasks

The paper aim is to determine methodological
approaches to the formation of professionally oriented
English lexical competence in speaking in future special-
ists in hotel and restaurant business.

To achieve this goal, the following tasks were set:

1) to outline the prerequisites for the use of the
vocabulary, including terminology;

2) to choose approaches to the formation of pro-
fessionally oriented English-language lexical competence
in speaking in future specialists of hotel and restaurant
business and to substantiate them;

3) to determine the principles of this process.

4. Materials and methods

The article uses theoretical research methods, in
particular critical analysis of philosophical, pedagogical
and psychological literature in order to determine the con-
dition of research of the problem, its methodical and
methodological foundations; study of normative documen-
tation, programs of educational disciplines for generaliza-
tion of theoretical data on the research problem; modeling
of the educational process using the proposed methodolog-
ical approaches and principles. A scientific observation of
the organization of the process of teaching foreign lan-
guages for professional purposes in the Ukrainian HEIs
was carried out. The interpretive-analytical method with
the use of analysis (to reveal methodological approaches
and principles to the forms of formation of professionally
oriented English lexical competence in speaking in future
hotel and restaurant specialists), systematization and gen-
eralization (to provide recommendations and formulate
conclusions) was used.



Journal «ScienceRise: Pedagogical Educationy

Ne5(44)2021

5. Research results and their discussion

Professionally oriented English lexical compe-
tence in speaking of future hotel and restaurant profes-
sionals is interpreted as the ability to make their own oral
statements in English on professional topics based on the
correct selection and use of appropriate lexical units,
including terms and terminological phrases. The main
components of professionally oriented English lexical
competence in speaking are: lexical knowledge, lexical
skills (receptive and reproductive), lexical awareness.

Taking into account the results of research by
Yarema l. [8], the prerequisites for the use of the vocabu-
lary, including terminology, include:

—taking into account the stylistic features of the
use of the professional vocabulary (the phenomena of
synonymy, homonymy and polysemy, characteristic of
oral professionally oriented communication of hotel and
restaurant professionals);

—taking into account the semantic features of the
use of the professional vocabulary (differences in the
meanings of the lexical unit depending on the context;
the semantic meaning of lexical units, which indicates
the scope of use of the word and improves its memori-
zation);

—taking into account the structural features of the
vocabulary of the hotel and restaurant industry (one-
component, two-component and multi-component
terms);

— taking into account the morphological and syn-
tactic features of the vocabulary of the hotel and restau-
rant sphere (methods of word formation, use of suffixes,
prefixes, word formation);

— taking into account the peculiarities of the use of
clichés, patterns, stereotypical lexical units, abbreviations
and neologisms;

—taking into account the peculiarities of the de-
velopment of linguistic and situational guess, which
forms the associative base and promotes faster memori-
zation of new lexical items;

—taking into account the role of the native lan-
guage in teaching the professional vocabulary.

Speech learning, in turn, is part of the oral learn-
ing process, as the process involves learning both speak-

ing and listening. The processes of learning to speak and
listen are closely intertwined in the process of com-
munication, as the production of oral speech is impos-
sible without the perception and understanding of oral
speech by ear.

The communicative approach considers speaking
as a component of oral speech.

The methodical and methodological organization
of communication, including oral, in the educational con-
text, is regulated by the communicative approach, fo-
cused on learning a language (in particular, a foreign
language) through communication. The communicative
approach to foreign language learning became relevant in
the late 1960s, its principles were stemming from situa-
tional foreign language learning, which was the main
approach to learning English as a foreign language in
Britain. Based on the use of meaningful types of student
learning activities, which was the basis of situational
foreign language learning, the communicative approach
emphasizes the choice of current situations of communi-
cation and organization of the process of competence
formation in speech activities within these situations (in
the context of our study - dominant situations of commu-
nication of hotel and restaurant specialists). At the same
time, experts in English language teaching methods em-
phasized the functional and communicative potential of
the language and believed that the formation of commu-
nicative competence in general is a priority of learning
English as a foreign language, much more important than
the formation of certain language skills, especially
grammatical structures [9].

In connection with the trends of learning English
as a foreign language, British linguists H. Stern [10], C.
Brumfit [11] proposed an analysis of language in its
functional and communicative aspects, which empha-
sized the system of meanings that accompany communi-
cative language learning, and became the basic basis for
the development of communicative learning of English
as a foreign language.

H. Piepho [12] identified the correlation of lan-
guage levels and their corresponding functions in the
context of the communicative approach to foreign lan-
guage learning (Table 1).

Table 1

Levels of language and their corresponding functions in the context of the communicative approach (by G. Piepho)

Language level | Function
Integrative — Language as an expression means
context _)
Linguistic .
Language as a semiotic system, and its mas-
instrumental — tery as a goal of the learning process

Thus, the scientist believes that at the integra-
tive and semantic levels, language serves as a means
of expression, while at the linguistic and instrumental
levels, language functions as a semiotic system, in
turn, the mastery of this language is the goal of the
learning process.

Taking into account the results of the analysis,
carried out by scientists in previous years, in modern
methods of teaching foreign languages the communica-
tive approach is based on the statement that successful
foreign language teaching involves communication and
this process is more important than competent use of
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lexical units and grammatical structures, or mistakes cor-
rection [13].

The analysis of V. Vdovin's research [14], which
identifies a number of trends relevant to teaching a for-
eign language in the communicative approach, identified
features of the formation of professionally oriented Eng-
lish lexical competence in speaking in future hotel and
restaurant professionals on the communicative approach:

— communicative orientation of all types of educa-
tional activities of future specialists in hotel and restau-
rant business;

—involvement of future specialists in hotel and
restaurant business in the process of forming their pro-
fessionally oriented English lexical competence in speak-
ing by analyzing and taking into account their education-
al needs, interests and abilities (“the whole person ap-
proach");

— presentation of educational and methodical ma-
terials on the situational-thematic or functional principle;

— prevalence of such types of educational activi-
ties of students as pair work, which involves dialogue
and work in small and large groups, which involves pol-
ylogization;

— indulgent attitude to mistakes, made by students
in the process of verbal activity;

—analysis of students' mistakes in the context of
their nature and category.

Thus, the teacher motivates future hotel and res-
taurant professionals to actively participate in the pro-
posed tasks by their interest in the presented topic, cur-
rent problem and communicative situation of profession-
ally oriented oral communication, thus influencing the
effectiveness of their training within the presented topics,
problems and communicative situations, as well as the
effectiveness of activating the already studied material.

The organization of speaking practice in real situ-
ations of professionally oriented oral communication of
hotel and restaurant specialists on the basis of authentic
videos contributes to the formation of students' profes-
sionally oriented English lexical competence in speaking;
because practicing professionally oriented speaking in
different contexts based on certain lexical units and
speech clichés (formulas), students master new lexical
units, including terminological ones, thus expanding their
vocabulary [15]. Educational materials, used in the appli-
cation of the communicative approach, are divided into
three categories [9]:

— based on texts;

— based on tasks;

— based on realities.

As for text-based teaching materials, they are
mostly textbooks and manuals, the structure of a typical
section of which consists of a topic, a number of tasks for
elaboration of the topic, situational speech practice, stim-
ulated presentation of audio or video materials, tasks for
listening or watching [9].

Task-based learning materials include a number
of didactic games, including role-playing games and
simulations, sets of learning cards, and materials, includ-
ing visuals, for interactive communication in pairs and
small groups.

Learning materials based on realities, taken "from
life", serve as a motivating factor to involve students in
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speaking. Such training materials may include authentic
videos, visual materials, including photos, objects, sou-
venirs, symbols, magazines, newspapers, maps, etc. The
use of realities can increase the efficiency of the process
of learning new lexical items, by activating the mecha-
nism of building associative connections.

Teachers influence students' motivation by trans-
forming the audience or virtual learning space into a
comfortable learning environment that provides support
and stimulates students to learn by involving them in
tasks that are personal in nature, their interests, cultural
background; by the thematic and semantic factor - fea-
tures of professional activity, dominant communicative
situations of professionally oriented oral communication
of hotel and restaurant specialists; by the factor of the
level of complexity — the level of knowledge of a foreign
language (in the context of our study — English); accord-
ing to the prognostic factor of effectiveness, they con-
tribute to students' success [16].

The effectiveness of the formation of lexical com-
petence of students in speaking, along with the commu-
nicative approach, provides active cooperation of the
subjects of this process, which is based on the interactive
approach. The basis of the interactive approach to the
formation of lexical competence in professionally orient-
ed speaking is a concept of interactivity as the ability to
constant active communicative interaction in the systems

"student — student”, "student — students”, "students — stu-
dents", "teacher — student"”, "teacher — students™ in pairs,
small and large groups in the form of conversations, dis-
cussions, debates, dialogues, business and role-playing
games, situational modeling between subjects of the edu-
cational process or with appropriate learning tools (com-
puter or other gadget) in the context of co-learning or
mutual learning. B. Suresh [17] argues that in the process
of mastering English by students on the basis of the inter-
active approach such factors as socio-economic status,
educational institution, educational habits, motivation to
achieve results, conditions for extracurricular learning,
interests and intelligence do not have significant impact on
the effectiveness of the educational process, and thus — on
the educational achievements of students.

H. Brown and G. Yule believe that speaking is a
demonstration of the ability to achieve pragmatic goals
with other speakers through interactive discourse [18],
which is a type of communicative activity that has differ-
ent forms of expression and takes place within a certain
communication channel using appropriate communica-
tive strategies, speech clichés (formulas) and involving
the mechanism of synthesis of cognitive, linguistic and
extralinguistic factors that shape speech genres and
speech acts [19].

Effective interactive interaction of students in the
process of forming their lexical competence in speaking
is provided by the use of interactive teaching methods, in
particular: didactic games (role, business, simulations),
group projects, presentation and discussion of group pro-
ject results.

Blended learning plays an important role in the
context of the interactive approach. The key characteris-
tic of blended learning is the optimal combination of
classroom learning and extracurricular learning, in par-
ticular independent work with the help of network tech-
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nologies using video, audio and text materials, which
allows to create situations of oral professional communi-
cation in the learning process [20].

Communicative and interactive approaches to
teaching foreign languages emphasize the concentration
of the learning process on the student's personality as an
active participant in the learning process. In this way, a
close connection between communicative and student-
centered approaches is realized in the process of for-
mation of professionally oriented English lexical compe-
tence in speaking in future specialists of hotel and restau-
rant business.

The student-centered approach is also widely used
in the teaching and learning of foreign languages in high-
er education institutions. The ideas of the student-
centered approach, declared in the works of scientists
[21], emphasize the shift of emphasis from the teaching
process to the learning process, and accordingly, from
the expert teacher to the student. The learning process
itself, aimed at the result, is much more important than
the content of learning. Thus, students develop autonomy
in learning and take responsibility for the learning pro-
cess and the results of their own learning. Levels of stu-
dent autonomy involve some intervention by the teacher
regarding the content of education and its organization. I.
Zadorozhna [22], based on the results of the study by A.
Cohen [23], outlined the levels of autonomy depending
on the models of interaction: subject-object model, sub-
ject-subject model, object-subject model. Therefore, in
the context of our study we will use the concept of condi-
tionally complete autonomy, proposed by I. Zadorozhna,
taking into account the specifics of students' education in
HEIs [22], which provides for the independent determi-
nation of the boundary and ultimate goals of educational
activities, taking into account the requirements of the
program of the discipline, individual and educational
needs of students and the possibility to consult with a
teacher if necessary; independent realization of the set
tasks; self-control and self-correction, evaluation of re-
sults; control of knowledge, skills and abilities, acquired
by students, by the teacher. Conditionally full autonomy
is provided by the flexible nature of the teacher's man-
agement of students' educational activities.

The application of the student-centered approach
to the formation of professionally oriented English lexi-
cal competence in speaking for future specialists” of ho-
tel and restaurant business involves the construction of
the entire educational process on the results of analysis of
educational needs and interests of students.

Another methodological concept that stems from
the student-centered approach is problem-solving learn-
ing. Problem-based learning, using an arsenal of prob-
lems, questions and triggers, allows students to develop
the ability to set their own learning goals, fill gaps in
knowledge or understanding, the formation of necessary
skills, abilities and competencies [24].

Researchers from the University of Glasgow [25]
propose to use four learning strategies in the context of
the student-centered approach: — increase student activity
in developing relevant skills, abilities and competencies,
transforming them from passive to active participants
through projects, presentations, resource packages, soft-
ware; — raising students' awareness of the learning pro-

cess and its results; — emphasis on the interaction be-
tween the participants of the educational process in the
systems "teacher-student” and "student-student" in the
process of working in pairs, small and large groups, role
and business games, simulations; — emphasis on the for-
mation of students' abilities to transfer acquired skills,
abilities, strategies and competencies through mentoring
practice. Formulating learning outcomes based on the
student-centered approach, experts focus on the skills
and competencies of students, rather than on the amount
of learning material that students need to master or its
content [26]. Substantiating the process of formation of
professionally oriented English lexical competence in
speaking in future specialists of hotel and restaurant
business on the basis of the student-centered approach,
the teacher performs the roles of guide, facilitator, mod-
erator and advisor.

The importance of building the process of for-
mation of professionally oriented English lexical compe-
tence in speaking in future specialists in hotel and restau-
rant business on the basis of the sociolinguistic approach
is proved by the results of research by R. Brown [27],
who believed that there is a direct relationship between
the number of lexical units in the vocabulary of a com-
munication subject and his/her cultural development.

The author of the concept of communicative com-
petence D. Hyms [28] emphasized the importance of
acquainting students, studying a foreign language, with
the cultural norms and models of communicative behav-
ior of native speakers.

The sociolinguistic approach emphasizes the un-
derstanding of social practices, in which communicative
interaction takes place as important factors in effective
communication [29]. Such social practices include taking
into account gender stereotypes, which are stable ideas
about the key characteristics of men and women: traits,
qualities, abilities and behavior of persons of different
sexes. These key characteristics are closely related to the
gender roles, enshrined in the system of cultural norms in
accordance with the functions of men and women in typ-
ical etiquette situations [30].

The structure of the process of formation of pro-
fessionally oriented English lexical competence in speak-
ing in future specialists of hotel and restaurant business
on the basis of the sociolinguistic approach consists of:
communicative event, involving a certain time, place and
conditions of communication, communicative environ-
ment (reproduction of the professional context in the
academic environment), subject content communication
in situations of professionally oriented oral communica-
tion of hotel and restaurant specialists, emotional color-
ing that influences the choice of an appropriate style and
genre, subjects of communicative interaction, English as
a language of communication of hotel and restaurant
specialists in a globalized environment, target level of
English for professional purposes.

Thus, discursive practices, organized within edu-
cational situations, involve the extensive use of such
teaching methods as role and business games, simula-
tions, situational modeling, projects, oral presentations
with further discussion, which allow to immerse the stu-
dent in the context of oral professional communication of
professionals in hotel and restaurant business and to form

19




Journal «ScienceRise: Pedagogical Educationy

Ne5(44)2021

his/her perception and awareness of the communication
process in educational situations not as a usual academic
task or exercise, but as a real oral professionally oriented
communication of hotel and restaurant professionals with
its challenges, communicative successes and failures.
Thus, the sociolinguistic approach emphasizes the use of
communicators’ appropriate communication strategies,
speech clichés (formulas).

The results of a study, conducted on the material
of Chinese, Korean, Japanese and American shows, al-
low us to conclude that a large number of cultural codes,
as well as their violations, can be observed in the process
of intercultural communication, in particular — in the me-
dia. Such violations are usually ignored by native speak-
ers, but they are noticed by attentive viewers (readers)
who are not native speakers [31]. Taking into account the
results of the above study, we consider it important to
increase the efficiency of the process of formation of
professionally oriented English lexical competence in
speaking in future hotel and restaurant professionals
based on the sociolinguistic approach to conduct a con-
trastive and comparative analysis of cultural codes rele-
vant to oral professionally oriented communication of
specialists in hotel and restaurant business using infor-
mation about other cultures. Basing the process of form-
ing professionally oriented English lexical competence in
speaking in future hotel and restaurant professionals on
the principles of the sociolinguistic approach, the teacher
plays the role of: a guide in the world of cultures of Eng-
lish-speaking countries and cultures of countries, many
tourists regularly visit Ukraine from, organizer of com-
municative practices in typical situations of oral profes-
sionally oriented communication of specialists of hotel
and restaurant business, facilitator, moderator.

From each of these approaches follow the corre-
sponding principles of formation of professionally ori-
ented English lexical competence in speaking in future
professionals in hotel and restaurant business. The list of
principles that are universal for all analyzed approaches
includes:

— the principle of situationality;

— the principle of communicative activity;

— the principle of communicative value;

— the principle of immersion.

We distinguish ones specific to the context of our
study in a separate group of principles:

—taking into account the target level of proficien-
cy in English for professional purposes in the process of
reproducing the professional context in the academic
environment;

—reliance on communicative strategies and
speech clichés in accordance with the situations of pro-
fessionally oriented oral communication of hotel and
restaurant specialists;

— parallel activation of visual and auditory chan-
nels of information perception.

The communicative status of communicators has
a direct impact on the effectiveness of a communicative
act in relation to the motive and communicative purpose
of communicators, the course of the communicative act,
the type of communicative interaction (constructive of
which is cooperative), the choice of language means, the
choice of speech means (communication strategies,
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speech clichés). The type of communicative status,
namely rigid or variable, depends on the roles of com-
municators and their motivation for cooperation.

In the context of our study, special attention
should be paid to initiative roles, which are divided into
short-term and long-term. Initiative long-term role is
called image, which with the use of communicative strat-
egies of self-presentation is used to realize a certain
communicative intention and achieve a certain commu-
nicative goal [32].

Adherence to the principle of immersion allows
you to simultaneously implement the processes of for-
mation of English lexical competence in speaking during
the study of the discipline "Foreign language for profes-
sional purposes (English))" and the formation of profes-
sional competencies during the study of the subject content
of hotel and restaurant business (taking into account the
results of research by S. Barsuk [33]). Implementation of
the principle of immersion in the study of future specialists
in hotel and restaurant business as disciplines “Foreign
language (English)", "Foreign language (for professional
purposes (English))" and professionally oriented disci-
plines in English will significantly increase the efficiency
of the process of formation of English lexical competence
in professionally oriented speaking in students.

The principle of taking into account the target
level of English language proficiency in the professional
direction in the process of reproducing the professional
context in the academic environment emphasizes the
conformity of the content of the formation of competence
in future specialists in hotel and restaurant business, the
level of complexity of educational material and the level
of complexity of exercises and tasks to the level students’
mastery in English and correspondingly to the level of
formation of English lexical competence in speaking (in
the context of our study we use the European recommen-
dations for language education [34]).

The principle of reliance on communication strat-
egies and speech clichés in accordance with the situa-
tions of professionally oriented oral communication of
hotel and restaurant professionals involves the use of an
arsenal, carefully selected and proposed by the teacher on
the basis of authentic video clips, as well as selected by
students in independent work, as speech supports, in the
process of speaking.

The analysis of the methodology of formation of
professionally oriented English lexical competence in
speaking in future hotel and restaurant specialists is in-
sufficient. This may be the subject of further research. A
promising area of further research is the study of the
formation of professionally oriented foreign language
lexical competence in reading, listening and writing in
future specialists in hotel and restaurant business.

6. Conclusions

The analysis of the basic approaches has been car-
ried out and the principles, on which the process of for-
mation of English lexical competence in professionally
oriented speaking at future experts of hotel and restaurant
business is based, have been defined:

1. The following prerequisites for the use of the
vocabulary, including terminological, as taking into ac-
count: stylistic features of the professional vocabulary,
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semantic features of the professional vocabulary, struc-
tural features of the vocabulary of the hotel and restau-
rant sphere, morphological and syntactic features of the
vocabulary of the hotel and restaurant sphere, features of
using templates, stereotypical lexical units, abbreviations
and neologisms, features of development of linguistic
and situational guess, the role of the native language in
the teaching of the professional vocabulary have been
determined.

2. The efficiency of the formation of professionally
oriented English-language lexical competence in speaking
in future specialists of hotel and restaurant business on the
basis of communicative, interactive, student-centered, so-
ciolinguistic approaches has been proved. Communicative
competence, including professionally oriented English
lexical competence in speaking, which is its component,
plays the role of leading key competences in the structure
of foreign language professional competence of future
hotel and restaurant professionals. The use of interactive
teaching methods ensures effective interaction of students
in the process of forming their lexical competence in

speaking. Blended learning plays an important role in the
context of the interactive approach. In formulating learn-
ing outcomes based on the student-centered approach, the
focus is on students' skills and competencies, rather than
on the amount of learning material that students should
master or its content. On the basis of the sociolinguistic
approach, the creation of educational situations for the
purpose of reproduction of scenarios of professionally
oriented communication in typical situations of oral Eng-
lish-speaking professionally oriented communication of
experts of hotel and restaurant business has been provided.

3. The principles of formation of professionally
oriented communication of hotel and restaurant special-
ists have been substantiated. Predicting the components
of situational position, which form the basis of typical
communicative situations, predictive maps of situational
positions have been made, which serve to create a list of
typical communicative situations that will be practiced in
the academic environment during the formation of Eng-
lish lexical competence in professionally oriented speak-
ing of future hotel and restaurant specialists.
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