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ANALYSIS OF THE PLACE
OF UKRAINE IN THE EUROPEAN
TOURIST SPALE

O6’exmom docnidncenns: € mypucmuuna indycmpis Yxpainu. Oonum 3 naubinour npodiemuux micup € giocym-
HICTD MYPUCTRUMHUX PECYPCIB CEIM0B8020 PIBHS A HEY3200XHCEHICIb MYPUCTIUYHOT NOJTMUKL, U0 00OMENHCYIOMb
memnu pocmy mypucmuunoi iHdycmpii.

Y x00i docnidxncenns suxopucmano KiacmepHutl ananiz ma Mooeso8ants memnie nPUPoCmy HauioHaivHozo
00x00y 610 mypucmuunoi disivrnocmi. Busnaueno micue Ykpainu ¢ mypucmuunomy npocmopi €eponu. AKyeHmosano
yeaey, wo Hauionaivie OizHec-cepedosuue He CRPUsE PO3GUMKY Cepu Mypusmy, HeeamusHULl 6NJAUE MAE PIBEHD
besnexu 6 kpaini, a chepa mypusmy ¢ Ykpaini ne poseisoacmvcs sk npiopumemua. Konxypenmuumu nepesazamu
Yipainu e oyinka modcvkux pecypcis, punky npayi ma oxopouu 300poe’s i zizienu. B yiromy nepedymosu ons
HALEHCHOZ0 POGUMKY MYPU3MY 6 docmamuiil mipi 6 Ykpaini He 6uUKopucmosyomycs.

Jlocrioxceno epexmusHicmv PYHKUIOHYBAHHS EBPONEIICHKOZ0 MYPUCTIUYHOZO NPOCMOPY, Y OMY YUCi i YKkpainu,
Ma 6UABLEHO 3HAUNT PEZIOHALLHI GIOMINHOCM 3G BEUMUNOI0 NPUPOCTIY HAULOHALLHOZ0 00X00Y 610 MYPUCTNUUHOL
distivrocmi. 3o0kpema, 3aznaueno, uyo ridepamu 3a ompumanum 0oxodom ¢ 2017 p. e maxi kpainu, six Kinp, Maroma,
Ipnandis, Jlokcembype, Ecmonis, Jlameisi ma Jlumea, sixi ompumanu ¢ 2017 p. npubausno no 250 man. don. CIITA
doxody 6i0 indycmpii mypusmy. Binvwicmv Kpain e6poneticokozo mypucmuunozo npocmopy (Beauxobpumanis,
Hidepnanou, @panuis, Icnanis, Imanis, Hivewuuna, Ascmpis, Ipeuis, lanis, Hopmyezanis, Qinasndis, Illseyis,
Benvzisi, boneapis, Illowvwa, Pymynis, Crosawuuna, Crogenis, Yeopuuna, Xopeamis, Qexis) 6 cepednvomy maiu
3POCMAnHs HAYIOHATLHOZ20 00X00Y 610 indycmpil mypusmy 6 posmipi 170 man. don. CIIIA. Busnaueno, wo Ypai-
Ha 3a pisHeM epeKmusHoCmi mypucmuyunoi imoycmpii 3aiMae OCManne Micue 6 €6PONeicbKOMY MYPUCTRUUHOMY
npocmopi (8 man. don. CIIIA spocmanns nayionaiviozo 00x0dy 6id iHdycmpii mypusmy).

3a605KU BUSHAUEHHIO KOHKYPEHMHUX Nepesaz ma HedOiKie poseumiy mypusmy ¢ Ykpaini sabesneuyemvcs
MONCAUBICMY 0OTPYHMYBAHNS 3A.CA0 MYPUCTUYHOT NOLIMUKU Y 8I0N0CIOHOCME 3 HAUIOHALLHUMU 0COOIUBOCTNAMU
possumiy mypucmuyunol indycmpii Yepainu.

Kmouosi cmoa: mypucmuuna indycmpis Ypainu, €8poneiicokuil mypucmuunuil npocmip, egexmusnicmo
Pynkyionysanns €6pPONeicbk020 MypPUCmuuHoz0 NPOCmMopy.

Sclyarenko Ya.

1. Introduction

In the process of tourism development, turning it into
a massive socially significant phenomenon, the issue of
effective planning and regulation of tourism activities is
of particular importance. More and more countries realize
the importance of pursuing a tourism policy, which is an
integral part of the country’s external and internal poli-
cies and a complex system of methods and measures of
state influence on the development of the tourism sector.

Tourism policy is based on administrative-legal, financial-
economic and socio-psychological methods of influence
and is implemented through the relevant state and non-
state institutions.

However, in modern socio-economic systems, the tourism
policy of the state is directed not only at the develop-
ment of the tourist market. It contributes to the creation
of conditions for the development of human capital, the
provision of employment, the growth of its income, the for-
mation of national and regional competitiveness. Therefore,
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it is relevant to study the place of the country in the
tourist space, identifying the strengths and weaknesses
of its development for the further development of the
foundations of tourism policy.

2. The ohject of research
and its technological audit

The object of research is the tourism industry of Ukraine.
Ukraine has a significant lag in the development of the
tourism industry from Europe. One of the most problematic
places is the lack of world-class tourism resources and the
inconsistency of tourism policy, limiting the growth rate
of the tourism industry. The planned research will allow
to assess the competitiveness of Ukraine in the tourism
industry for the further development of the foundations
of the tourism policy of its integration into the European
tourist space.

3. The aim and ohjectives of research

The aim of research is assessing the future development
of the tourism industry of Ukraine in modern conditions
of development.

1. To determine the place of Ukraine in the tourist
space of Europe.

2. To investigate the effectiveness of the functioning
of the European tourist space in terms of the increase in
national income from the tourism industry.

4. Research of existing solutions
of the prohlem

A sufficient amount of research is devoted to the deve-
lopment of the national tourism industry and the European
tourist space. Thus, the work [1, 2] is a deep theoretical
study of the formation of the foundations of the tourism
policy of individual countries of the world, including
Ukraine, but they lack studies of the formation of the
tourism policy of integration groups such as the EU. An
interesting analysis is in the work [3] of the risks of tourist
activity of Ukraine in the conditions of modern instability
of its economic development. But this work does not as-
sess the current state of the tourism industry in Ukraine.
In [4], devoted to the analysis of the attractiveness of
investing in the tourism industry across the world, only
one of the foundations of the tourism policy — investing —
is considered, while other aspects are ignored by the au-
thor. The study [5], devoted to the tools of tourism policy,
provides the basis for the formation of the tourism policy
of a united Europe, but the research is interesting only
from a historical point of view, since many aspects of the
tourism policy of EU countries have changed. The study of
the characteristics of the implementation of tourism policy
in individual countries of Europe [6, 7] is interesting, but
does not take into account the national characteristics
of all EU countries and does not take into account the
modern realities of the development of EU countries. Also
of interest are studies of the formation of the foundations
of tourism policy in the context of sustainable develop-
ment on the example of the most developed in the tourism
aspect of the EU countries (Spain and Greece) [8, 9].
However, these studies do not take into account the ex-
perience of countries with an underdeveloped tourism in-

dustry, such as Ukraine, which limits the application of its
results. The works [10, 11] analyze the modern features
of the formation of tourism policy in the EU, however,
the authors of these works more rely on the legal features
of the implementation of tourism policy and do not take
into account economic aspects.

Based on the literary analysis, it is concluded that
previous studies on the subject chosen by the author are
based either on a theoretical analysis or on an analysis
of the tourism industry and policies of individual EU
countries. Also, the coverage of the complex analysis of
the tourism industry of Ukraine in the context of its
European integration aspirations, including in the field
of tourism, is insufficient.

5. Methods of research

In addition to a significant number of general scientific
methods (analysis, systematization, grouping), methods of
economic and mathematical analysis are used, namely:

— cluster analysis, with the help of which the EU coun-

tries and Ukraine are segmented into ordinary groups

(clusters) by the level of competitiveness of the tou-

rism industry;

— modeling the growth rate of the final product ac-

cording to the formula [3]:

Pyz At+aiPrtapPy,

where P, — the growth rate of the final product (national
income), in millions USD; A — the rate of dynamics of tou-
rist visits to the country, in %; a; — the parameter of the
labour intensity degree in terms of the indicator of the total
contribution to employment; P; — labor productivity growth
through an indicator of the dynamics of the direct contribu-
tion to employment in % of GDP; a; — the parameter of the
degree of capital intensity through the indicator of public
spending on tourism, in billions USD; P, — growth of capital
productivity for the indicator of total investment in tourism,
in % of GDP.

6. Research results

European tourist space has a high level of development
through the leading role of Southern and Western Europe.
However, a significant positive dynamics of growth in
the number of arrivals of international tourists and other
indicators of the functioning of the tourism industry is
demonstrated by the countries of Central and Eastern
Europe, due to the democratization of public life and the
«discovery» of these countries of the world. Significant
prospects for the development of tourism in the European
tourist space are associated with the wider attraction of
recreational resources of Eastern European countries, in-
cluding Ukraine, and their integration into a single tourist
environment.

The study of the main indicators of tourism activities
in Ukraine in the integration conditions of its development
is important in the context of determining the place of
Ukraine in the European tourist space.

According to the results of cluster analysis, which was
conducted by 90 components of the index of competitive-
ness of countries in the field of travel and tourism, it was
determined that Ukraine ranks in cluster 7. This cluster
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unites such countries as Belgium, Bulgaria, Poland, Roma-
nia, Slovakia, Slovenia, Hungary, Croatia, Czech Republic
and Ukraine (Table 1).

Tahle 1
The cluster composition, selected by the Ward method
No. of cluster Nu.mher of abjects Cluster composition
in the cluster
Cluster 1 3 Great Britain, the Netherlands, France
Cluster 2 3 Spain, Italy, Germany
Cluster 3 2 Ireland, Luxembourg
Cluster 4 g é\:j::s,, gl;f:;:;] Denmark, Portugal,
Cluster 5 2 Cyprus, Malta
Cluster B 3 Latvia, Lithuania
Belgium, Bulgaria, Poland, Romania,
Cluster 7 10 Slovakia, Slovenia, Hungary, Croatia,
Czech Republic, Ukraine
Ukraine on the Competitive- 30

ness Index in the field of travel and
tourism in 2017 received a score
of 3.5 points out of seven possible
and ranked 88th.

The contribution of the tou-
rism industry of Ukraine by experts

DN
S W

—_
(=]

6.43

Million people
O

As for the functioning of the European tourist space,
Ukraine in 2016 was visited by 13.3 million tourists [13].
However, the dynamics of changes in this indicator is
unpredictable, which makes it impossible to make any
predictions (Fig. 1).

By the number of tourists, Ukraine is in the same
group with such countries as Croatia, Poland and the
Netherlands.

Dynamics of expenditures of tourists for the period
from 2000 to 2017 is also non-linear and makes it impos-
sible to make objective predictions (Fig. 2).

However, in total expenditure — 1.62 billion USD in
2017 Ukraine is in the same group with countries such
as Lithuania, Latvia, Luxembourg and Malta, which are
as large as some regions of Ukraine. This indicates the
priority of the tourism industry in Ukraine.

The average amount of tourist expenditures in Ukraine
changes annually and as of 2016 is about 100 USD. In
comparison with the EU countries, this is the lowest in-
dicator (Fig. 3, 4).

23013 24.671

21.203  21.415

712 12428 13333

is estimated at 1.3 million USD, 5

in the Ukrainian tourism sector, 0

employs 214.4 thousand people, 2000 2005 2010 2011 2012 2013 2014 2015 2016
or 1.2 % of the total number of

employees. Fig. 1. Dynamics of the number of tourist visits to Ukraine [13]

The business environment is
not conducive to the develop- 7.00
ment of tourism, as evidenced by
124 places in this component. 6.00

The level of security in the 5.00
country has a negative effect — (2 4.00
127th place [12]. The tourism sec- g
tor in Ukraine is also not consi- & 3.00
dered as a priority, in particular, % 5o
according to the indicator «priority
of the development of the tourism 1.00
sector for the government of the 0.00
country», the experts assigned us 2000 2005 2010 2011 2012 2013 2014 2015 2016 2017
122 places. ) ) ) o )

The competitive advantages in Fig. 2. Dynamics of expenditures of tourists in Ukraine [13]
this ranking are the assessment
of human resources and the labor 300.00
market (41 level) and health and 04171 249.20
hygiene — 8th place. So, the pre- 250.00 230.88
requisites for the proper develop-
ment of tourism are not sufficiently 200.00
used in Ukraine.

As for determining the factors 5 150.00 1183 108.89
influencing the development of the 10000 843 '
European tourist space in terms )
of its segmentation, it is possible
to conclude that for Ukraine the 50.00
most influential factors are: the 0.00

resource component, the develop-

X 2000 2005 2010 2011 2012 2013 2014 2015 2016
ment of infrastructure and a fa-
vorable environment. Fig. 3. Dynamics of average expenditures of tourists in Ukraine [13]
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Fig. 4. Distribution of the average expenditures of tourists in the EU countries and Ukraine [13]

In terms of the share of tourism in Ukraine’s GDP,
it is in the same group with such countries as Lithuania,
Romania, Slovakia, the Netherlands, Poland, Luxembourg,
Ireland, Belgium. In 2017, this share was at the level of
5.73 %, and in general since 2000 is gradually decrea-
sing (Fig. 5).

The calculation of the increase in national income
in 2017 From the travel and tourism industry (Table 2)
indicates that Ukraine, having significant factors in the
development of the tourism sector, does not use its ca-
pabilities.

So, the increase in national income in 2017 From
tourism is equal to only million USD - the smallest in-
dicator among the countries studied (EU and Ukraine).
The smallest increase in national income in the EU was
55.95 million USD (Poland), Fig. 6.

As can be seen from the data in Fig. 6, in 2017.
Malta and Luxembourg received more national income
from tourism. Finland, Slovenia, Portugal, Latvia, Cyp-

10.00
9.00
8.00
7.00
6.00
5.00
4.00
3.00
2.00
1,00
0.00

8.68

%

2000 2005 2010 2011

rus, Spain, Ireland, Estonia and Great Britain received
a significant increase in the national income from the
tourism industry. The lowest income from tourism was
received in 2017. Poland and Greece are among the EU
countries.

In total, in 2017, the tourism industry in the EU
countries increased its budget revenues by almost 6 bil-
lion USD (5919.10 million USD).

The study of the increase in national income from
the tourism industry on average for each of the clusters
confirms the existence of territorial differences between
the countries of the tourist area (Fig. 7).

Fig. 7 shows that the leader in income received in
2017 are the countries of the fifth cluster (Cyprus, Malta).
Countries of the 3 and 6 clusters received in 2017 ap-
proximately 250 million USD income from the tourism
industry. Most countries (clusters 1, 2, 4 and 7) on aver-
age had a national income growth of 170 million USD
from the tourism industry.

541 573
P}
2012 2013 2014 2015 2016 2017

Fig. 5. Dynamics of the share of tourism in GDP [13]

Tahble 2
Determination of the growth rate of national income from the tourism and travel industry in Ukraine
Country Number of tourists y a; P ay P, P,
Ukraine 13333000 7.28 855.8 5.1 10000000 1.9 8.705363

;38

TECHNOLOGY AUDIT AND PRODUCTION RESERVES — Ne 6/5(44), 2018



I55N 2226-3780

MACROECONOMICS:
PROBLEMS OF MACROECONOMICS AND S0CI0-ECONOMIC DEVELOPMENT

Sweden
Czech
Croatia
France
Finland
Hungary
Slovenia
Slovakia
Romania
Portugal
Poland
Germany
The Netherlands
Malta
Luxembourg
Lithuania
Latvia
Cyprus

Italy

Spain
Ireland
Estonia
Denmark
Greece
Great Britain
Bulgaria
Belgium
Austria

e 99 .26

— 84.30

— 37.81

Ee——— [ 89.97
e )78 .87
e | 77.32
e 3()2.25
— ) ]5.]2
— 88.79
e ) 8537
m—— 55.95

e |99 39
—— | 15.40
e 579 95

eesss—— 5023
s 339 06
s 306,39
— (07.10

Eeesssss——— ) |4 .95
ee— )03 82
Eeesss—— ) 4() 44
e 101.74

m—— (9.20

s )65 35
] 05.92

e 43,26

7811

0.00 100.00  200.00  300.00 400.00 500.00 600.00 700.00

Fig. 6. Begional differences in the rate of growth of national income from the tourism and travel industry in the EU, million USD

600.00

500.00 488.17

400.00

300.00 282.24

Million USD

Fig. 7. The average volume of increase in national income from the tourism

industry by clusters, 2017

7. SWOT analysis of research resulis

Strengths. This research makes it possible to assess the
place of Ukraine in the European tourist space, identify
its weaknesses, estimate the growth points, namely: in-
teresting tourist destinations, a large labor market, the
presence of professionally trained labor force. This will
gradually begin to reform the tourism industry of Ukraine.

Weaknesses. The analysis of the efficiency
of the tourism industry in Ukraine and the
EU is carried out according to 2017 data
and does not provide opportunities to as-
sess the dynamic changes in the tourism
industry of Ukraine and the EU.

Opportunities. The research methodology
of the tourism industry of Ukraine can be
applied in similar studies of any country in

243.54 the world. And the experience of forming

20000 19924 4734 168.76
100.00 I I I
0.00

Cluster 1 Cluster 2 Cluster 3 Cluster 4 Cluster 5 Cluster 6 Cluster 7

the EU tourism policy can be useful in
analyzing the tourism policy of other re-

147.05  gional groupings of the world, for example,
NAFTA (North American Free Trade Area).
The development of geographic regions are
analyzed in this research.

Threats. Analysis of the modern tourism
policy of Ukraine in the context of the
peculiarities of the formation of the tou-
rism policy of the European Union remains
outside the study.

1. The place of Ukraine in the tourist space of Europe
is identified. It is emphasized that the national business
environment does not contribute to the development of
the tourism sector, the level of security in the country
has a negative impact. The tourism industry in Ukraine is
not considered as a priority. The competitive advantages
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of Ukraine are the assessment of human resources and the
labor market and the protection of health and hygiene.
So, the prerequisites for the proper development of tou-
rism are not sufficiently used in Ukraine.

2. The effectiveness of the functioning of the European
tourist space is investigated and significant regional diffe-
rences in the volume of increase in national income from
the tourism industry are revealed. It is concluded that the
leaders in income received in 2017 are countries such as
Cyprus, Malta, Ireland, Luxembourg, Latvia and Lithuania,
which received in 2017 approximately 250 million USD
income from the tourism industry. Most countries of the
European tourist area (Great Britain, the Netherlands,
France, Spain, Italy, Germany, Austria, Greece, Denmark,
Portugal, Finland, Sweden, Belgium, Bulgaria, Poland,
Romania, Slovakia, Slovenia, Hungary, Croatia, Czech
Republic) average had a national income growth from
the tourism industry of 170 million USD.
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