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The prerequisites for revising the revaluation of non-
current assets of an enterprise and highlighting the metho-
dological aspects of applying individual national accounting
standards (regulations) are considered. The object of the
study is the assessment of the assets of the enterprise, which is
necessary for the reliable display of information about assets
in the financial statements, in the presence of security risks.
The application of a valuation requires professional judg-
ment to be made about the fair value of the subject matter.
At the same time, the concept of fair, market, net realizable
value must be divided taking into account the requirements
of national accounting standards (regulations) (NAS(R)).
In the case that national standards do not provide an answer
to certain questions of the methodology for establishing and
revising estimates, the norms of international financial re-
porting standards should be taken into account. Recognition
of accounting items at fair value today is widely used in in-
ternational practice, in contrast to the Ukrainian experience.
Valuation and accounting are interrelated concepts, since
financial statements must reflect complete, reliable and im-
partial information about the value of accounting objects.

Today, in Ukrainian accounting, the issue of carrying out
the recognition procedure at fair value remains important.
This is due to the lack of specific methodological support for
this procedure. An analysis of the existing requirements for
determining the fair value of certain types of assets makes it
possible to make decisions on the basic approach to valuation
of assets in the presence of security risks. It was determined
that the signs of depreciation of assets under martial law with
a high degree of probability is a decrease in the market value
of the asset during the reporting period significantly more
than expected. This group of signs also includes physical
damage to the asset; significant negative changes in the exter-
nal environment; significant changes in the way the asset is
used during the reporting period.

Keywords: fair value, net realizable value, depreciation of
assets, security risks, martial law.
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The object of research is the process of formation of ac-
counting paradigms in the digital economy and their compli-
ance with the information support of financial analysis for
management needs. The prospects of research are due to the
fact that one of the most problematic places is debugging the
relationship between accounting practice and science. The
regulation of this process is associated with the complexity
of identifying individual accounting objects that arise as
a support for the digitalization of services and the standard-
ization of this process. There is a transformation of the es-
tablished accounting paradigm into a multi-paradigm, since
traditional and regulatory requirements for data sources are
preserved and completely new ones, of a different economic
and social orientation, are emerging. To determine the needs
of information support for financial analysis, the institutio-
nal and legal field for the development of the digital economy
in Ukraine, the state of development of the information
society have been studied. The volumes of implementation
of digitalization of individual corporations are analyzed. The
analysis of the current state of theoretical developments in
accounting in conjunction with the development of digital
technologies in financial and economic processes is carried
out. It has been determined that the accounting paradigm
is the prevailing interpretation among researchers, practi-
tioners, in regulatory documents and accounting standards
of the position/state of the theory of accounting and its
economic doctrine, generalizing by the time. The main cha-
racteristics of the digital economy and spending on innova-
tion are identified as the leitmotif of the use of knowledge as
capital, which is associated with a qualitatively new type of
information and telecommunication technologies, inclusive
sustainable development, and extends to the methodology
of social sciences and management. In the course of the

study, multidisciplinary chain links were identified: digital
economy — accounting paradigms — methods of financial
analysis. A working hypothesis of the influence of these con-
nections on the accounting paradigms and the crystalliza-
tion of the latter in the multiparadigm has been developed.
The risk vectors associated with the advanced development
of the digital economy against the tools of its analysis are
identified: regulatory, socio-economic, technological and
managerial. Subsequently, the stages of financial analysis
procedures were adjusted by expanding accounting informa-
tion on the state of the market and corporate processes in the
context of new technologies for making strategic decisions.
By clarifying the methodology of financial analysis as a reac-
tion to the multidisciplinarity of the accounting paradigm,
an assessment is made of the use of innovative technologies
by corporations. It has been proved that the penetration
of transactions inherent in the digital economy into the
financial system entails its reaction and requires appro-
priate changes in the methods and methodology of financial
analysis. Since the basis of information support for financial
analysis is accounting, the development of its paradigm as
a multi-paradigm affects the quality of financial data pro-
duced for management.

Keywords: accounting multi-paradigm, information sup-
port, digital information technologies, accounting theory,
financial analysis, digital economy.
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This study aims to identify marketing solutions that con-
tribute to the improvement of brand image as a result of spon-
sorship participation in eSports. Since eSports is an activity
that attracts millions of viewers worldwide, its development
involves attracting sponsors and donors for its development.
That is why marketing is a special tool that can promote this
sport’s endemic and non-endemic goods and services. The
research aims to determine the special importance of eSports
for promoting and selling goods and services advertised on
virtual sports grounds. The object of the study is the influ-
ence of the brand’s sponsorship participation in eSports tour-
naments on its image.

A conceptual framework for the study was created and
then refined with empirical data. This quantitative study
analyzed 110 eSports fans who were selected using a non-
probability heterogeneous method. Empirical data were col-
lected through an online and closed-ended survey. Thus,
more accurate and updated empirical data were collec-
ted to increase the conceptual framework’s quality, reliabi-
lity, and detail. In particular, special attention was paid
to determining the subtleties that contribute to the im-
provement of the sponsors’ brand image by the above-men-
tioned elements.

The data showed that eSports sponsorship provides se-
veral main elements that enhance the sponsor’s brand image.
These elements include brand recognition, brand trust, build-
ing loyalty, referrals, willingness to try a new product, asso-
ciation with famous athletes. The field of eSports sponsorship
is largely ignored by academia. As such, this study is first step
in better understanding the benefits of eSports sponsorship
and lays the groundwork for future research. Knowing the
main brand image benefits of eSports sponsorship will help
build confidence for brands that are still reluctant to enter
this new market.

Research has shown that the use of marketing strategy
in eSports for brands of any scale corresponds to the stages
of marketing strategy in traditional sports, in particular
defining the target audience, and searching for channels
of communication with the target audience, collaborating
with celebrities, team sponsorship, holding an event with
a white label.

Keywords: eSports marketing, endemic goods, non-ende-
mic goods, followers, streaming, audience engagement.

TECHNOLOGY AUDIT AND PRODUCTION RESERVES — Ne 3/4(65), 2022

41—



(— ABSTRACTS AND REFERENCES: ECONOMICS AND MANAGEMENT OF ENTERPRISE

I55N 2664-9969

10.

11

12.

13.

14.

15.

16.

17.

References

. Tassi, P. (2012). 2012: The Year of eSports. Forbes. Available at:

https://www.forbes.com/sites/insertcoin/2012/12/20/2012-
the-year-of-esports/

. McKinsey Dictionary / the meaning of the term <eSports». Available

at: https://www.urbandictionary.com/define.php?term=esports
Last accessed: 30.03.2022

. Sponsorstvo v kibersporti: vidminnosti mizh soitooym ta ukrain-

skym rynkom (2021). Available at: https://games.24tv.ua/
sponsorstvo-kibersporti-vidminnosti-svitovogo-ukrayinskogo-
rinkiv_n1493560 Last accessed: 30.03.2022

. Hamari, J., Sjéblom, M. (2022). What is eSports and why do

people watch it? Internet Research, 27 (2), 211-232. doi: http://
doi.org/10.1108/intr-04-2016-0085

. MacArthur, J., Bowler, E., Cerezo, M., Gil, L., Hall, P, Hast-

ings, E. (2017). The new NHGRI-EBI Catalog of published
genome-wide association studies (GWAS Catalog). Nucleic Acids
Research, 45 (D1), 896-901. doi: http://doi.org/10.1093/nar/
gkw1133

. La Industria Del Videojuego En Espa a (2018). Anuario. Available

at: http://www.aevi.org.es/web/wp-content/uploads/2019,/05/
AEVI_ Anuario 2018.pdf

. Gough, C. (2012). Global eSports viewership by viewer type

2022. Statista. Available at: https://www.statista.com/statis-
tics/490480/global-esports-audience-size-viewer-type,/ Last ac-
cessed: 31.03.2022

. Bloom, D. (2020). Ninja Jumps From Twitch To Microsoft’s

Mixer In Exclusive Deal. Forbes. Available at: https://www.
forbes.com/sites/dbloom/2019,/08,/01 /twitchs-biggest-star-
ninja-joins-microsofts-mixer-in-exclusive-programming-deal /

. Banyai, F, Griffiths, M. D., Kiraly, O., Demetrovics, Z. (2019).

The psychology of esports: A systematic literature review.
Journal of gambling studies, 35.2, 351-365. doi: http://doi.org/
10.1007/s10899-018-9763-1

Nadeshot Joins MLG.to Streaming Platform, Apps for Android
and i0S Released (2014). Major League Gaming. Available at:
https://web.archive.org/web/20170713090243 /http://www.
majorleaguegaming.com/news/nadeshot-joins-mlg-tv-stream-
ing-platform-apps-for-android-and-ios-released/ Last accessed:
31.03.2022

Horova, K. O., Horovyi, D. A., Kiporenko, O. V. (2016). Pri-
marytrendsofe-sportevolution. Problemy i perspektyovy rozoytku
pidpryiemnytstoa, 1 (4 (2)), 51-55. Available at: http://nbuv.gov.
ua/UJRN/piprp_2016_4%282%29 12

E-sports just got closer to being part of the Olympics — Business
Insider. Business Insider (2017). Reuters. Available at: https://
www.businessinsider.com/e-sports-gets-closer-to-being-part-of-
the-olympics-games-2017-10 Last accessed: 31.03.2022

Global eSports market size 2025 (2021). Statista. Available at:
https://www.statista.com/statistics/1256162 /global-esports-
market-size/

Ninja makes Mixer debut after a ‘shock’ moves from Twitch (2019).
BBC News. 3 Aug. Available at: https://www.bbc.com/news/
newsbeat-49219061 Last accessed: 31.03.2022

Zoom in — Esports and Gaming (2021). Olympics World Library.
Available at: https://library.olympics.com/default/esports-and-
gaming.aspx?_lg=en-GB Last accessed: 31.03.2022

Kumas, T. (2014). Sizler de lisansh E-Sporcu olabilirsiniz. Oyun
Haberleri. Available at: https://www.merlininkazani.com /sizler-
de-lisansli-e-sporcu-olabilirsiniz-espor-70805 Last accessed:
31.03.2022

Kovalenko, S. V. (2016). Osnovni etapy informatyzatsii suspilst-
va ta osvity. Visnyk Chernihivskoho natsionalnoho pedahohichno-
ho universytetu. Seriia: Pedahohichni nauky, 135, 181-184. Avail-

able at: http://nbuv.gov.ua/UJRN/VchdpuP_ 2016 135 47 Last
accessed: 31.03.2022

18. Kennedy, V. (2022). Esports coming to 2022 Commonwealth
Games. Eurogamer. Available at: https://www.eurogamer.net/
articles/2022-02-09-esports-coming-to-the-2022-common-
wealth-games Last accessed: 31.03.2022

DOI: 10.15587/2706-5448.2022.260561

ANALYSIS OF METHODICAL APPROACHES TOD
EMPLOYER BRAND MANAGEMENT AND EVALUATION

pages 26-31

Maryna Dzhulai, Postgraduate Student, Department of Manage-
ment, Kyio National University of Trade and Economics, Kyiv,
Ukraine, e-mail: maryna.dzhulai@gmail.com, ORCID: https.//
orcid.org/0000-0001-7297-5892

The object of research is the models of management
and evaluation of the employer’s brand as components of
the effectiveness of the enterprise. One of the problematic
points is that there is no universal model for employer brand
management. Employer brand assessments are often subjec-
tive and untrue. The target audience of the employer brand
requires new approaches to management from the employer.
This is due to a change in the generation of candidates in the
labor market. One third of applicants are Generation Z (born
1995-2010). Companies are losing potential employees due
to value proposition mismatch, employer brand immaturity.

During the study, the following scientific methods were
used as a method of theoretical analysis in the study of
employer brand management models. As well as methods of
theoretical analysis, comparison and generalization for a gen-
eral analysis of the issue and the determination of generalized
characteristics of brand management and evaluation models.

In the proposed work, the issues of modern employer
brand management are considered. The best models have
been identified that consider an integrated approach and
form a separate ecosystem within the enterprise. Conclusions
are drawn about the need for further search for the most
appropriate assessment of the employer’s brand. The impor-
tance of a flexible approach to employer brand management
has been studied. It also summarizes the main methods for
assessing the employer brand, which will become the basis
for further analysis.

Thanks to the results of the study, company managers
will be able to choose a modern employer brand manage-
ment model, its components and main characteristics. The
employer’s value proposition needs to be reviewed through
the hiddenness of components that may be important to the
candidate. Also, the assessment of the employer brand will
be comprehensive: internal and external. The relationship
between employer brand maturity and company perfor-
mance is direct. The higher the level, the less losses the
company incurs in the selection, training and development
of employees.

Keywords: employment, employer brand, brand eva-
luation, brand management models, brand management
methods.
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One of the directions of development of the tourism in-
dustry is health tourism. Today, having natural opportunities
and high potential, it is possible to state the absence of highly
competitive positions in this sector of the national economy of
some developing countries. For example, in Ukraine, sanato-
rium-and-spa institutions are one of the priority areas for the
development of domestic and foreign tourism, one of the most
stable types of tourism markets. So, the object of the research
is the Clinical Sanatorium named after V. I. Pirohov «Kuial-
nyk» (Odesa region, Ukraine). The subject of the research

is ways to improve the Clinical Sanatorium named after
V. I. Pirohov «Kuialnyk».

The available and potential reserves of medical resources,
taking into account their qualitative and quantitative cha-
racteristics, can serve as the basis for the creation of such
tourism products that are now very popular in the world,
for example, the provision of spa services. The authors state
the absence of highly competitive positions in this sector.
In the current market conditions, the sanatorium business
in Ukraine is undergoing structural changes. The branding
scheme proposed by the authors of the Clinical Sanatorium
named after V. I. Pirohov «Kuialnyk» allows improving the
quality of spa services and marketing effectiveness. After all,
the modern basis of the activity of tourist organizations is
determined by the factor of informatization of society.

Since the vast majority of visitors to the resort are from
Belarus, Moldova, it is interesting that the resort also has its
share of international tourists from European countries (Ro-
mania, Bulgaria, Germany, etc.). Thanks to the successful
identification of the strengths and needs of consumers, it can
be assumed that the international tourist flow will increase,
because there are all the necessary conditions for this. The
new branding scheme developed by the authors will act as
a catalyst and stimulator for the growth of the number of visi-
tors to the Odesa region. The prospect of this study lies in the
search for new solutions for the promotion, reorganization
of SPA institutions in the market of health tourism services
in Ukraine. The synergy of the optimal use of natural health-
improving resources and the best management solutions for
the use of information support create a competitive tourism
product, which in turn will lead to an increase in interna-
tional tourists.

Keywords: SPA facilities, peloid therapy, sulphide-silt
mud, SPA services, health tourism.
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NEPETNAA OUIHKK AKTHBIB MIANPHEMCTBA 3A HAUIOHANBHHMHU CTAHIAPTAMHU OBNMIKY Y KOHTEKCTI BE3NEKOBUX
PU3MKIB cropinku 6-10

3aroka T. B.

VY po6oTi po3IrIafatoThest IepelyMOBH MEPETJISiLy TIEPEOIIHKI HeGOPOTHIX AKTUBIB TIINPUEMCTBA T BUILICHHSI METOIMYHKX AllEKTIiB 3aCTOCY-
BAHHsT OKPEMUX HAIOHAIBHUX CTAHAAPTIB (T10JI0KeHb) GyXraarepebkoro 061iky. O6’€KTOM A0CITIUKEHH S € OliHKA aKTUBIB MIINPUEMCTBA, KA He-
00XiHa 1St IOCTOBIPHOTO BioOpaskeHHs iHdopMallii 1po akTUBK Y (hiHAHCOBIN 3BITHOCTI, B yMOBaX HAsIBHOCTI O€3TIEKOBUX PUBKKIB. 3aCTOCYBAHHS
OIIIHKY BUMATa€ BUHECEHHsI IPOMECIITHOTO CY/KEHHSI PO CIPABE/IUBY BapTiCTh 00'€KTa OIiHKL [Tpy 1560MY TIOHSITTSI CIIPABELIMBOL, PUHKOBOT, YMCTOl
peasizaliiioi BapToCTi HEOOXIIHO POBALISATH 3 BpaXyBaHHsIM BUMOT HAIlIOHAIBHIX TTOJI0kKeHb (cTanaaptis) Gyxrairepebkoro o6miky (HII(C)BO).
Y Bunaziky, sSIKIO HalliOHAJIbHI CTAaHJAPTU He JAlOTh BiANOBI/L HA IIEBHI IMTAHHS 11[0/I0 METOANKN BCTAHOBJICHHS Ta HEePeryIsLy OLiHKY, CJIiJl Bpa-
XOBYBaTH HOPMH MIKHAPOAHUX CTaHAAPTIB (hiHAHCOBOI 3BiTHOCTI. BusHnanus 00’ekTiB 00Ky 3a CIPaBeJIMBOIO BAPTICTIO HA CHOTOJHI TUPOKO
3aCTOCOBYIOTH Y MIXKHAPOZHII MPaKTHIL, Ha BIAMIHY BiZ yKpaiHcbkoro gocsiay. Ouinka Ta GyxraarepchbKuii 001K € B3aeMOTIOB I3aHUMMU [TOHSITTS-
MM, OCKITbKHM y (DiHAHCOBIH 3BITHOCTI HEOOXIHO BiTOOpaXkaTH TIOBHY, IOCTOBIPHY Ta HEyNepe/uKeHy iH(GOPMAILIO O/I0 BapTOCTi 00'€KTIB 0OJIKY.

Ha cporozsi B yKpaiHCbKOMY OGJIIKY 3a/HINAETHCS BaKJIMBUM TINTAHHS TTPOBEIEHHsI POIElyPU BUSHAHHST 32 CIIPaBEUIBOIO Baprictio. 1le
TOB’I3aHO I 3 BIICYTHICTIO KOHKPETHOTO METOIMYHOTO 3a0€3IIeUeHH S IAHOT POLEyPH. AHATI3 HASTBHUX BUMOT /10 BUBHAYEHHS CIIPABEIINBOI Bap-
TOCTI OKPEMUX BUJIIB aKTUBIB J[a€ 3MOTY TIPUIMATH PillleHHsT 10710 Ga30BOTO IM/IXO/LY B OIIHIN aKTHBIB B yMOBaX HassBHOCTI GE3TIEKOBUX PUSHKIB.
Busnaueno, 110 o3HakaMi 3HEI[IHEHHs aKTUBIB B yMOBaX BOEHHOIO CTaHy 3 BUCOKHMM CTyIleHeM IMOBIPHOCTI € 3MEHIIICHHs PUHKOBOI BapTOCTi
AKTHBY IIPOTSATOM 3BITHOTO MEPio/ly HA CYTTEBO OLIBILY BEJTMUMHY, HIK 04iKyBasoch. Jlo 1€l Py 03HaK TAKOXK BiHOCHTBCS (i3UUHE MOIIKOo-
JUKEHHS aKTHBY; CYTTEBI HEraTUBHI 3MIHU B 30BHILIHBOMY CEPEIOBUIIL; CYTTEBI 3MiHN CIIOCOOY BUKOPUCTAHHS aKTUBY MIPOTSATOM 3BITHOTO TIEPiojLy.

Kmevosi cnosa: cripaBe/IBa BapTiCTh, YMCTa peasli3alliiina BapTicTh, SMEHIIIEHHS KOPUCHOCT] aKTHBIB, Ge311€KOBI PU3UKH, BifiCbKOBUI CTaH.

DOI: 10.15587/2706-5448.2022.261323
BIUTHB LIMPPOBI3ALIT EKOHOMIKH HA PO3BUTOK OB/IKOBOI MY/NILTHIIAPAJIMI'MH JUNA WINEH ©IHAHCOBOr0
AHAMI3Y cropinku 11-19

Kip'su C. M., Paguenxo 0. 1.

OG6’'€KTOM JOCIIIIKEHHS € TPOIIEC bopmyBaHHs MapagurM 6yxraJ1Tepc13K0ro 06J1i1<y B yMOBax 11(poBoi eKOHOMIKN Ta X BI/IIIOBIHICTH
crany iHdopmariiiHoro 3abesnedents (HpiHAHCOBOTO aHali3y Ha moTpebu yrpasiinns. [IepcrneKTHBHICTD A0CTIKEHHsT 3yMOBIEHA THM, IO
OJIHUM 3 HaiiGIIbIIT TPOOIEMHUX MICIlb € HAJArO/FKEHH s 3B'A3KiB 00JIKOBOI IPAKTHKK Ta HayKK. PeryiioBamis 1[bOTO TIPOLecy OB’ a3ame 3i
ckIaaHicTo inenTudikaiii okpemux 06’eKTiB 06JIKY, 1110 MOSBISIOTHCS SIK CYIIPOBI/ IIM(MPOBIZAILT TTOCIIYT Ta CTAaHAAPTH3AIT IAHOTO TIPOIIECY.
BinbyBaeTbes epeTBOPEHHs yeTaleHol apagurMu 00Ky y MyJIBTHIIAPAJAUTMY, OCKIIbKY 30epiraloThCst TpaaMIliiiHi Ta HOPMATUBHI BUMOTH
IO JIFKEpeJT IAHUX | BAHUKAIOTh 30BCIM HOBI, PI3HOT €KOHOMIKO-COMianbHOI cripsiMoBanocTi. /I BusHayenns norpeb indopmarniiinoro sabes-
TedeHHsT (hiHaHCOBOTO aHATI3Y AOCIIPKEHO IHCTUTYIIITHO-TIPAaBOBE TI0JIe PO3BUTKY IIM(POBOi eKOHOMIKH B YKpaiHi, CTaH PO3BUTKY iHbopma-
wiiiHoro cycriibersa. IIpoanasizoBano 06csATy BIPOBa/ZKEHHS AiKUTaMi3allii okpeMux Kopropaiiit. IIpoBeieHo aHamia cy4acHoro crany Teo-
PETHYHUX PO3POOOK OyXTraaTepehbKoro 00Ky Y B3AEMO3B'SI3KY 3 PO3BUTKOM I(POBHX TEXHOIOTIH ¥ (hiHAHCOBUX Ta €KOHOMIYHUX MPOIECAX.
BusHaueHo, 1o mapagurMa OyXraJaTtepchbKoro 00Ky — 1€ y3araibHIOIue Ha MOMEHT Yacy MepeBakaioue TIyMadeHHsI cepejl TOCIiTHUKIB,
MPAKTHKIB, Y HOPMATUBHUX JIOKYMEHTaX i 00JIIKOBUX CTaHIapTaX MO3MUILii/cTaHy Teopii GyXranaTepebkoro o6 IiKy Ta ii eKOHOMIYHOT TOKTPUHU.
Busnayeno ocHoOBHI XapaKTeprCTHKH MN(POBOI eKOHOMIKHM Ta BUATKIB Ha iHHOBAIii SIK JIEHTMOTHBY BUKOPUCTAHHS 3HAHD K KaIliTaTy, IO
1OB’s13aHa 3 SIKICHO HOBUM THUIIOM iH(OPMAIiITHO-TeJIeKOMYHIKaIliilHUX TEXHOJIOTIH, iIHK/II03UBHUM CTaJIMM PO3BUTKOM, Ta IIONIMPIOETHCS HA
METOJIOJIOTIIO CYCHITBbHIX HAYK 1 YIPaBIiHHA. Y X0/ AOCTIPKEHHS BUSABICHO MYJBTUANCIUIITIHAPHI 3B'I3KM JIaHIIoTa: () PoBa €KOHOMi-
Ka — HmapazinrmMu OyXrajaTepebKoro o6JiKky — MeToauka (inancosoro anamiizy. ChopmoBana poboya riroresa BIUIMBY IUX 3B’A3KIiB Ha 00JIIKOBI
TapajinTMu Ta KPUCTAI3allii OCTaHHIX y MyJIbTUIIApAUTMY. BUsHaueHo BEKTOPH PU3HKY, TTIOB'S13aHi 3 BUIIEPEIKAIBHIM PO3BUTKOM 1I(POBOT
€KOHOMIKH TTPOTH iHCTPYMEHTApilo ii anasri3y: HOpMaTHUBHI, COIIaTbHO-eKOHOMIUHi, TEXHOJIOTIYHI Ta ympaBaiHchki. Hamgasi ckopurosano eta-
v npotieayp (hiHAHCOBOTO aHaI3y IIAXOM PO3IIUPEHH 00IiKOBOT iH(OpMAILii 11010 CTaHy PUHKY Ta KOPIOPATUBHUX TIPOIECIB B yMOBaX
HOBUX TEXHOJIOTIH /7T TIPUIHATTS CTPATETIYHIX PillleHb. 3aBASKI YTOUHEHHIO METOAMKN (hiHAHCOBOTO aHATI3Y K PEaKIlil Ha MyJIBTH/INCIIH-
NI HAPHICTH 0OJIIKOBOT MapaurMi HaJla€ThCs OIIHKA 3aCTOCYBAHHIO IHHOBAIIHIX TEXHOJIOTTH Kopriopaitiamu. J[oBeeHo, o IPOHUKHEHHS
TpaHcakiliil, mpurtaMaHHuX 1NQpPoBiit ekoHoMili, y dinancoBy cucremy crnpuunHse ii peaxililo Ta BUMAarac BiJIIOBIIHUX 3MiH y MeTojax
i MeroauI phinancoBoro anamnizy. Ockinbku 6a3oio iHdopmaliiiHoro 3abesneders GiHAHCOBOTO aHANIZY € OyXTraaTepChbKuil 001K, PO3BUTOK
1I0TO Mapa/inrMu SIK MyJIBTHIIAPA/INTMU BILTHBAE HA SKICTh (DiHAHCOBUX JIAHUX, IIPOLYKOBAHUX JIJIsT YITPABJIIHHSL.

Kmeouosi crosa: 00J1ikoBa MyJIbTinapagnrMa, iHdopmariiiine 3abesnedenns, udposi iHGopMaItiiiii TeXHOIIOTi, Teopist 6YXraJTepechbKOro
06uriky, (hinaHcoBuUil aHaIi3, UMPOBA EKOHOMIKA.
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MAPKETHHI'OBI PIUEHHA JUTA NPOCYBAHHA EPEHAMHI'Y B KIBEPCNOPTI cropinxu 20-25

Kamuneus K. C., Kpukascexuit B. E.

Jlare [OCTi/UKEHHST HAMpaByieHe Ha BU3HAYEHHsT MAPKETHHTOBHX PIillleHb, SIKi CIPUSIOTh MOKPAIIEHHIO iMi/UKY OpeHIy BHACIZIOK CIIOH-
copebKol yuacti B Kibeperopti. Ockinbku Kibepernopt — Ie AisbHICTh, sika npuBab/ioe MiJIbHOHU IIsSAaqiB y BChOMY CBIiTi, HOrO PO3BUTOK
repedavac 3aydet st CIIOHCOPIB i IOHOPIB /UIst HOTo po3BUTKY. CaMe TOMY MapKETHHT € CIelia/IbHiM IHCTPYMEHTOM, SIKHI MOKe [TPOCyBaTh
eHJIeMiuHi Ta HeeHeMiuHi TOBapy Ta MOCJAYTH B IIbOMY BHJII criopty. JloCIiIKEHHs Mae Ha MeTi BU3HAYMTH 0COOIMBY BayKJIMBICTh KiGepCropTy
JUISE TIPOCYBAHHST Ta MIPOJIAKY TOBAPIB 1 MOCJIYT, M0 PEKJIAMYIOTHCST HA BIPTyaJIbHUX CIIOPTUBHUX Maiianurkax. O6’€KTOM IOCIIZKEHHSI € BIUIMB
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CIIOHCOPCHKOI yuacTi OpeH/y B KibepermopTUBHIX TYpHIpax Ha ioro imipk. KoHlenTyanpHa 0cHOBA I0CTIKeHHs OyJ1a CTBOPEHA, & IOTIM BIOCKO-
HasieHa eMitipuarumu ganumiu. Lle kinbkicre pocmikents npoanasiizysano 110 ybosriBaabHukiB Kibepernopry, siki 6y BigiOpari 3a 10TIOMOTOI0
HEIMOBIPHICHOTO TeTeporeHHOro Metoy. Emmipuyni gani Gy 3ibpani 3a 10MOMOTOI0 OHJIARHOBOIO Ta 3aKPUTOTO OMUTYBAHHsL. TAKKM YHHOM,
6yJ10 3i16paHo GIJIBIN TOYHI Ta OHOBJICH] eMITIPUYHI JaH] IS THABUIECHHS SIKOCTI, Ha[iiiHOCTI Ta eTasi3aliil KOHIENTYaabHOT OCHOBH. 30KpeMa,
0co6JMBY yBary Gysio NpHjIiieHO BUSHAYEHHIO TOHKOIIIIB, SIKi CIIPUSTIOTH MOKPAIIEHHIO IMIIKY OPEHJIY CTIOHCOPIB BUIE3ra[aHUMI €JIEMEHTAMI.

JlaHi 1oKasasm, 1Mo COHCOPCTBO KiGepernopty 3abesredye ciM OCHOBHHX €JIEMEHTIB, sIKi MOKPAILYIOTh iMiZuk OpeHmy crioncopis. Lli enemenTr
BKJIIOYAIOTH BITI3HABAHICTH OPEHLY, I0BIPY 10 OpeH Ly, (hopMyBaHHS JOSILHOCTI, peKOMEH/IaILii, GaskaHHst ClipoOyBaTH HOBHI MIPOYKT 1 CIIIKYBAHHS
3 BigomMumu criopremeHamu. Cepa crioHcopeTBa Kibepernopry B OCHOBHOMY ITHOPYETHCST aKaIeMiUHIMU KOJIaMu. TAKUM YHHOM, 1€ JI0CTIPKEHHS
€ TIEPHINM KPOKOM Y KPAIOMy PO3YMiHHI TIlepeBar CIIoHCOPCTBA KiGEPCIopTy Ta CTBOPIOE OCHOBY JIJIst MAiiOyTHIX JOCIIiKeHb, 3HAHHST OCHOBHUX
riepeBsar CrioHCOPCTBa KibepCIopTy, OB’ A3aHKX i3 iMiKeM OpeH Ly, CIIPUATHME J0BIpi OPEH/IiB, SKi Bee 1ie HeoXoue BUXOATH Ha 1ell HOBUIA PUHOK.

JTocmipKeH ST TTIOKa3auIH, 110 BUKOPUCTAHHS MapPKETUHTOBOI cTpaterii B Kibepcopti ayst Gpenais Gynb-saxoro macmraly BiAnosizae eta-
TaM MapKeTUHTOBOI CTpaTerii B TPAAUIIITHOMY CIOPTi, 30KpeMa BU3HAYEHH I[iThOBOI ayIUTOPIii Ta MOMIYK KaHajiB KOMYHIKallii 3 1[iThOBOIO
ayAuTOpi€lo, CHiBIPAL 31 3HAMEHUTOCTAMHY, CIIOHCOPCTBO KOMAH/U, IIPOBE/ICHHS 3aX0/1y 3 6171010 MIiTKOIO.

Kmouosi cnosa: KiGePCIIOPTUBHUN MAPKETHHT, €HIAECMIYHI TOBApH, HECHAEMIYHI TOBAPH, T AMUCHUKH, CTPIMIHT, 3aJTyYeHHsT ayUTOpii.
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AHAM3 MAXOAIB A0 YNPAB/MIHHA TA OLIHKH BEPEHAY POEOTOAABUA cropinku 26-31

Ixynai M. B.

OO6’€KTOM [OCIIIZKEHHST BUCTYIAIOTh MOJIEJI YIIPABJIIHHS Ta OI[IHKYM GpeHAy POOOTONABIS SIK CKAAIOBUX e(DEeKTUBHOCTI TiIPUEMCTBA.
OnHi€ro 3 MPOOIEMHNX TOYOK BUCTYTIAE Te, MO HE iICHYE yHIBepCasbHOI MO yrpaBiHHs GpenaoM pobotoxasis. Omuinka Gpermy po6oTo-
J@BIISE YacTo € cy0 €KTUBHOIO Ta He BiAnosinae aiiicrocti. [lioBa ayauropis 6pensy poGoTOAABI BUMATAE Bijl pOOGOTOAABI HOBUX TTiAXO/IB
B yrpasJiini. [le 3yMOBJIeHO 3MiHOIO TOKOJIIHHS KaH/[M/IaTiB Ha PUHKY Tpatti. TpeTHHy B/l TyKaviB CTaHOBUTD TOKOJIHHS Z (HapoukeHi 1995—
2010 pokn). Kommanii BrpayaiorTh MOTEHIHIHIX TPAI[iBHUKIB Yepe3 HEBIAMOBIIHICTH IIHHICHOT MTPOIO3KILiT, He3piIicTh OpeH/Ly poOOTORABIIS.

B xozi pocuifzkeHHs: BUKOPUCTOBYBAJIUCS HACTYIIHI HAYKOBI METOAN, SIK TO MeTOJ] TEOPETUYHOr0 aHali3y IIPU BUBUEHHI MoJieJieil yIpaB-
JIHHA GPEHIOM POOOTOMABIIA. A TAKOK METOIM TEOPETUYHOTO aHai3y, CIIIBCTABJIEHHS Ta y3araJbHEHHs T 3aralbHOTO aHaTi3y TTMTaHHS Ta
JUISI BU3HAYEHHST y3araJibHEHUX XapPaKTEPUCTUK MOJIE/IEN YIIPaBJIiHHSI Ta OIHKY OPEHILY.

V 3anpornoHoBaHiil po6GOTI POSIJIAHYTO MUTAHHS YIIPABIIHHS CydacHUM GPEHAOM poOOTOAaBIs. BusasiaeHo Haiikpail Mozes, ki pos-
TISIAIOTH KOMILIEKCHUIT TH/IXiZ Ta yTBOPIOIOTH OKPEMY eKOCHCTeMY BeepeauHi mianpuemcTBa. OTpUMaHO BUCHOBKH I1OA0 HEOOXiAHOCTI
IIO/IAJIBIIOTO MOILYKY HaNOGI/IbII JIOIIIBHOI OIIHKY 6peny poborozasiist. JLoc/Ii/PKeHO BKIUBICTD THYYKOTO MIXO/LY 10 YITPABJIiHHST Opengom
pobotoxasiist. Takok y3araTbHEHO OCHOBHI METO/IH OIHKY OpeHIy POGOTOMABIIS, SIKi CTAHyTh GA3MCOM IS TOAJIBINIOTO AHAIII3Y.

3aBISKI OTPUMAHUM PE3YJIBTaTaM JTOCJI/PKEHHST MEHe/KePU KOMIIaHiil 3MOKyTh 06paTu Cyd4acHy MOJIENb YIIPABIiHHS GPEHAOM PO6O-
ToAABIL, il CKIAI0BI Ta OCHOBHI XapakTepucTuky. [[iHHICHA POTIO3uUTIisi poOOTOAABIA MOTPEOYE MEPETIISALY YePes PUXOBAHICTh CKIATO0BUX,
SIKI MOZKYTDH Oy TH BasKJIUBUMMU JIs Kanauaata. Takosk orinka Gper/y poboTofaBiis BigOyBaTUMETHCs KOMILIEKCHO: BHYTPIIIHIN Ta 30BHIIIHIM.
3B’A30K MK piBHEM 3pinocti 6peHay poGoToaaBIs Ta eHeKTUBHICTIO AiSIbHOCTI KOMIIaHi€ € npsaMuM. TiM BUIIUiT PiIBEHb, TUM MEHIIE BTPAT
Hece KOMIIAHis /1 yac migbopy, HaBYaHHsI Ta PO3BUTKY MPalliBHUKIB.

Kmovosi cnoBa: npaieBaITyBaHHst, GPeHl POOOTOAABII, OI[IHKA GPEH/LY, MOIeJIl YIIPABIiHHS GPEHIOM, METOM YIIPABJIiHHA OPEHIIOM.
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CYYACHI AETEPMIHAHTH NOTPEE CNOMMBAMIB I AHAJII3 PHHKY NENOIAOTEPANMII Y SPA-3AKNAIAX cropinku 32-38

Capxicau I 0., Jliranenxo M. I, Kam6iz Llleiiga Fon6ap

OjiHUM i3 HANPSIMKIB PO3BUTKY TYPUCTHYHOI iHAYCTPIl € JIiKYBaabHO-03/10pOBuUmii Typusm. Ha cboropHiniHiil geHb, MaroYn mpupo/Hi
MOJKJIUBOCTI Ta BUCOKWII MOTEHITias, MOKHA KOHCTATYBATH BiJICYTHICTh BUCOKOKOHKYPEHTHHMX TO3WINN y I[HOMY CEKTOpi HallioHAJIbHOI
€KOHOMIKU /ICKOTPUX KpaiH, 110 po3BuBaloTbes. Hanpukiiazn, B Ykpaini caHaTOPHO-KYPOPTHI 3aKJIail € OTHUM 3 IIPIOPUTETHUX HAIPAMKIB
PO3BUTKY BHYTPIITHBOTO Ta IHO3eMHOTO TYPU3MY, OJIHUM 3 HAHOUIBII CTATINX BUIOBUX TYPUCTHYHUX PUHKIB. OTsKe, 00'€KTOM JOCIIKEeHHS
obpano KiaiHiunuii canaropiii im. ITuporosa «Kysubhuk» (Ozecbka obmacth, Ykpaina). IIpeaiMeTom HOCTizKeH s € 3ac001 yI0CKOHATIEHHS
KJiHiuHOTO canatopiio im. ITnporosa «Kysanbnuk».

Hagsui Ta moTeHIiiini 3amacu JikyBaJbHUX PECYpCiB, 3 OMJISLY Ha IX sIKiCHI Ta KiJIbKICHI XapaKTepUCTUKH, MOKYTh OYTH OCHOBOIO CTBO-
PEHHS TAaKUX TYPUCTUYHUX ITPOLYKTIB, 110 3apa3 KOPHCTYIOTHCS BEJIMKOIO MOIYJISPHICTIO Y CBiTi, Hanpukia, Haganus nocayr CITA-saknazmis.
ABTOpaMH KOHCTaTOBAHO BiJICYTHICTh BICOKOKOHKYPEHTHHX MO3WILIH y I[bOMY CEKTOPi. B pHHKOBIX yMOBax ChOTO/IEHHS CaHATOPHO-KYPOPT-
Ha crpaBa B YKpaiHi 3a3HAa€ CTPYKTYPHUX 3MiH. 3alpOIIOHOBAHA aBTOpAMU cxeMa OpeHjyBaHHs caHatopito im. [Tuporosa «KysuibHuk» nae
MOKJMBICTh TTOKpamuTH AKicth CITA-mocayr Ta edexTuBHiCTE MapKeTHHTY. AZKe CydacHy OCHOBY JiSZIBHOCTI TYPHCTHYHHMX OpraHisaiiit
BU3Havae came akTop indopmarusailii cycnisbersa. OCKiIbKU nepeBaskia GiblicTh Bi/BiAyBaviB caHATOPHO-KYPOPTHOTO 3aKjaLy 3 Bijo-
pycii, MoJi1oBH, 1iKaBUM € Te, 1[0 KYPOPT TAKOXK MA€ CBOIO YaCTKY MisKHAPOAHUX TypHCTiB 3 kKpain €Bporu (PymyHis, Bosrapis, Himeuunna
Ta iH.). 3aBASKN BAAJIOMY BUSBJIECHHIO CUJILHUX CTOPIH Ta MOTped CloKuBadiB MOYKHA TIPUITYCTUTH, 110 MIKHAPOAHUN TYPUCTHYHUIT TTOTIK
6yue HaPOILYyBAaTUCD, aJIKe /IS 1IbOTO € BCi HeobOXiHi ymosu. Hosa, po3pobiieHa aBTOpaMK, CXemMa 6peﬁuysaﬁﬁﬂ BHCTYIIaTUMe KaTa/li3aTOPOM i
CTUMYJISITOPOM 3POCTaHHS YMCJIEHHOCTI BiiBiayBaviB 10 Oxenmmam. [lepcrekTBHICTD 1aHOTO AOCIIZKEHHS MOJISATAE B MOITYKY HOBUX PillleHb
mozio mpocyBanns, peopranizaiii CITA-3axiagiB Ha pUHKY MOCJYT JiKYBaJIbHO-03[0POBYOr0 TypusMy YKpaiuu. CHHEpTisi ONTUMATIBHOTO
BUKOPUCTAHHS IPUPOHUX JIIKYBaJIbHO-03/[0POBYNX PECYPCIB Ta KPAIINX yIPABIIHCHKUX PillleHb 3aCTOCYBaHHs iH(MOPMAIiTHOI MiATPUMKI
CTBOPIOIOTH KOHKYPEHTHO-CIIPOMOKHUI TYPHCTHYHUIT TIPOIYKT, IO B CBOIO YEPTY MPUBEIE 0 IS 301IbIEHHST MisKHAPOIHUX TYPHCTIB.

Kmiouosi cnoea: CIIA-3axsian, nesnoinoreparis, cy/bdinHo-inosi rpssi, CIIA-nocayru, JgiKyBaJIbHO-03/[0POBYMIT TYPU3M.

__ 46 TECHNOLOGY AUDIT AND PRODUCTION RESERVES — Ne 3/4(65), 2022



