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The object of the research is the critical role of leadership styles
in the context of organizational change, with a particular focus
on the significance of inclusive leadership. This research aimed to
examine the critical role of leadership styles in the context of or-
ganizational change, with a particular focus on the significance of
inclusive leadership.

Organizational change is a multifaceted process involving vari-
ous stakeholders, from employees to leadership, and it carries
substantial implications for an organization’s overall success. The
leadership style adopted during these times of change can signifi-
cantly impact employee behaviors, either positively or negatively.
Through qualitative research, this study examines the perspectives
and experiences of ten managers within a financial firm in Johan-
nesburg (South Africa), shedding light on the pivotal importance
of leadership in change management. The findings resonate with
a unanimous sentiment among the participants, emphasizing the
need for unwavering inclusivity and garnering commitment from all
stakeholders. Inclusive leadership is portrayed as essential, whether
the change directly affects employees or not, highlighting the ne-
cessity of considering the broader organizational perspective. The
participants’ insights underscore the significance of servant leader-
ship, collaborative leadership, and open leadership approaches, em-
phasizing empathy, humility, and adaptability in the face of change.
Additionally, the study explores the intersection of leadership styles,
including digital leadership and authentic leadership, as they adapt
to the modern, dynamic business landscape. The findings affirm that
leadership styles play a fundamental role in motivating employees to
embrace change, commit to organizational goals, and navigate the
complexities of change management effectively. In the era of rapid
digital transformation, leadership styles evolve to encompass tech-
nological competence and a deep understanding of digital strategies.

This research offers valuable insights into the leadership styles
that are most effective during organizational change, providing
a foundation for organizations to develop leadership competencies
and strategies that drive successful change initiatives. It was recom-
mended that continuous learning and development in the digital
domain should be encouraged for leaders at all levels. Organizations
should continually stay abreast of evolving leadership trends and
adapt their leadership strategies accordingly.

Keywards: inclusive leadership, organizational change, leadership
styles, digital leadership, digital transformation, authentic leader-
ship, employee behavior.
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The object of the study is the process of relocation of Ukrainian
enterprises both within the country and abroad. The problem of the
study, first of all, is that the relocation of business for domestic business
entities was not very relevant recently, and the practical experience of
moving capacities is practically absent. An analysis of the difficulties
encountered by entrepreneurs when deciding to relocate the company
was carried out. In addition, the study examines the enterprise reloca-
tion program proposed by the government and its shortcomings that
make it difficult to use. It was determined that among the main prob-
lems of the state program of relocation are the insufficient information
base and awareness of the existing program, the lack of established com-
munication between the participants of the process. It was emphasized
that entrepreneurs need additional financing for the time of adaptation
and stabilization of their business in new regions, expansion of infra-
structure in the form of creation of business incubators, business hubs
and business accelerators. However, there are almost no innovative
relocation companies in the studied regions. It is necessary to stimulate
innovative activity with long-term sectoral development programs and
fiscal incentives, since the relocation of enterprises in modern condi-
tions is an effective tool for the restoration of entrepreneurial activity in
new regions of the country, which in turn ensures the relative stability
of the economy, provides jobs, guarantees the production of national
products and services, as well as the possibility of their implementation
on the international market. Potential solutions have been analyzed
and determined, which can contribute to revitalizing the relocation
of businesses and making the process more successful. However, this
requires state support and additional funding, which will help bring the
enterprise relocation program to a new level, which in turn will help
enterprises to continue their activities and have a positive impact on
the state’s economy. This study can become a reference point for Ukrai-
nian business in the near future. Also, the research can be useful for the
authorities, the public and the university environment.

Keywords: rclocation enterprises, Ukrainian enterprises, state
program of relocation, business recovery, investment, innovative
relocation companies, economic stability.
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2022 and 2023 are considered the most conflictual years of
the Cold War. The confrontation between Israel and Hamas, the
escalation of tensions between Serbia and Kosovo, Sudan, Yemen,
Karabagh are some of the hot spots that threaten the stability
of peace and the world-class economy. 183 armed conflicts were
counted for 2023, which is the highest figure for 30 years, and mili-
tary aggression on the territory of Ukraine has reached the most
destructive scale. Research work is an attempt to create a multipo-
lar world, thanks to scientific activity due to the consequences of
armed conflicts on the territory of Ukraine.

The most important condition for economic growth on the
platform of quality renewal of production is the reduction of
costs, the production of a quality product, service, and the in-
troduction of innovation. Thus, the object of the study is the
dependence of targeted financing of innovations as a direction
that will contribute to increasing the level of innovative develop-
ment of enterprises. It also considers the dependence of targeted
financing of innovations as a way to increase the level of inno-
vative development of enterprises under the known impact of
military operations on the territory of Ukraine. The problem of
the research is the state of innovative development of Ukraine,
the factors that caused it, the tools of influence and stimulation
from the state, such as tax incentives, attracting investors for
the development of small and medium-sized businesses through
the creation of favorable economic conditions, using the example
of the Diia City tax regime. It also the dependence of targeted
financing of innovations, as a direction to increase the level of
innovative development of enterprises under the known effects
of military actions on the territory of Ukraine. The obtained re-
sults are due to such factors as the impact of military aggression
on the territory of Ukraine, the pandemic and post-pandemic
period, which had negative consequences such as a decrease in
the planned volume of production due to the downtime of enter-
prises, a decrease in labor productivity, changes in the established
raw material supply system. The study of the special regime
of «Diia City» indicates a positive growing level of interest of
investors, in particular foreign ones, in attracting funds for the
development of various sectors of the economy, most of all in the
field of information services, which contributes to the processes
of digitization and integration of Industry 4.0. The results can be
used for the strategic planning of economic entities during the
war period and the post-war recovery of the economy of Ukraine,
where the attraction of innovations is one of the key elements
of economic prosperity, and tax incentives are a tool of the state
regulatory apparatus.

Keywords: innovation, innovative activity, mechanism for sti-
mulating the introduction of innovations, Diia City, stakeholder.
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The object of this research is the role of organizational tools in
enhancing the efficiency, productivity, and overall performance of
marketing teams.

Despite the immense potential of organizational tools to revo-
lutionize marketing operations, many teams fail to take full ad-
vantage of their benefits. This is due to a combination of factors,
including lack of awareness, where a significant proportion of
marketing teams are unaware of the vast array of organizational
tools available and their potential to improve productivity. And
a lack of training, where even when teams are aware of these tools,
they often lack adequate training or guidance on how to integrate
and use them effectively. And cost concerns, where the perceived
high cost of organizational tools often deters teams from investing
in these technologies.

The research indicates that organizational tools provide sig-
nificant benefits to marketing teams, including improved efficiency
through task automation, streamlined workflows, and centralized in-
formation access, as well as enhanced productivity through improved
collaboration, data-driven decision-making, and project management
capabilities. Effective marketing efforts supported by organizational
tools can boost performance, resulting in improved customer engage-
ment, increased ROI, and overall business growth.

This paper aimed to provide marketing teams with a comprehen-
sive insight into the benefits and applications of organizational tools.
It is examined the wide range of organizational tools available and
provides guidance on selecting the most appropriate tools to meet
specific marketing needs. In addition, the paper addressed common
challenges that marketing teams face in adopting and maximizing the
effectiveness of organizational tools.

Keywaords: organizational tools, marketing teams, streamlining
operations, optimizing resource utilization, systematic approach, task
management.
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The object of the research is the role of creating customer sat-
isfaction in retaining them and establishing long-term relationships
with customers. Establishing market relations is accompanied by
many challenges. Among them is increasing the competitiveness of
companies to gain more success in the market. Without it, local busi-
ness development is impossible. In this case, companies are greatly
helped by realizing the role and importance of relationship marketing
and using its approaches in practical activities. This has become one
of the most relevant topics. Marketing is important for organizations
to continue operating in business. Earnings are necessary to ensure
the processes of production of goods. In the company, it is mainly
marketing that is of decisive importance in generating revenues.
It is important to know the key determinants that influence customer
acquisition and subsequent retention.

The work aimed to find out and determine the importance
and role of creating customer satisfaction in retaining them and
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establishing long-term relationships with customers. Various
indicators are used to determine this. There are different views
and opinions regarding the named issues. Secondary data from
the websites of various organizations and companies are used in
this study. Taking into account the results of this work, compa-
nies will be able to make a critical analysis of their work with
customers in the market, identify their weaknesses in this regard,
and then take real steps to improve the situation. The paper
discusses some approaches to the calculation of customer satisfac-
tion indices, some different views and approaches expressed in
this direction.

A clear picture of the current situation in Georgia in the men-
tioned direction is created based on various reliable information
sources. It is found that companies use only accumulation of points
systems. In this article, the author discusses the conceptual aspects of
relationship marketing, the opinions of various scientists and specia-
lists are analyzed in this direction.

The article presents a number of conclusions and recommenda-
tions of the author in the direction of increasing the effectiveness of
the use of relationship marketing.

Keywords: relationship marketing, customer satisfaction, loyalty
programs, customer satisfaction index.
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Technology-driven innovation has been generally believed to
play a key role in the building of a sustainable economy. The object
of the research is the audit of agricultural technology for businesses
in Nigeria. This research aimed to audit the existing technologies
for agricultural businesses in Nigeria, in a bid to determine the tech-
nological strengths, weaknesses, opportunities and needs that are
required to transform the sector to an enviable status.

The methodology involved the use of a well-structured question-
naire for data collection from 133 randomly selected agriculture-
based firms, spread across the country. The instrument inquired
about the technology use, needs, and prospective technological po-
tentials. Issues relating to effective utilization, technology diffusion,
and factors affecting the firms were also assessed.

The results of the technology audit of the Nigerian agriculture
sector revealed the prevalence of medium and low-classed technolo-
gies among the surveyed firms, while a majority desired the technolo-
gies in the medium-to-high category. Firms scarcely (4.4 %) deploy
high technologies, and effective diffusion of available technologies
is due largely to human/technical factors. A good percentage of
respondents affirmed competency and continuous training as criti-
cal factors for the effective utilization of technologies. Finances are
critical not only to acquire, but also to run, maintain, hire experts,
and perform other necessary activities that would enhance effective
use of technologies.

The present results revealed that most firms do not opt for high
technologies mainly because of a huge capital base, and unavailability
of basic infrastructures such as power, and space which many of the
surveyed firms considered unsurmountable. Thus, a lot is required
technology-wise for Nigeria to achieve sustainable and innovative
agricultural growth.

Keywords: technology audit, agriculture sector, economic de-
velopment, sustainable agriculture, innovative agricultural growth.
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The object of research is the state, segment analysis, dynamics,
competition and prospects of the global nanomedicine market. The
methods of searching and analyzing literary data, summarizing,
systematizing and visualizing data using diagrams are used.

In 2020, health care was identified as the most commercial sec-
tor of the modern nanotechnology market with a share of capital
investments of 19.5 %. The leadership of this field is due to the
increased use of nanotechnology in the development of nanodiag-
nostics, nanosurgical robots, applications for cell repair, nanobio-
sensors, visualization and targeted drug delivery.

According to the analysis of the nanomedicine market, the
structure of nanomaterials in 2022 was dominated by the segment
of nanoparticles with a share of capital investments of 74 %, by
the scope of application — the segment of drug delivery (25.1 %),
by the method of action — the segment of treatment (23.8 %),
by the scope of action — the segment of clinical oncology (32.4 %),
by geographical regions — the segment of the North America re-
gion (26.4 %).

The main factors of the dynamics of the global market of
nanomedicine are determined. This is an increase in the prevalence
of chronic diseases; modern achievements in the development of
nanomaterials and nanotechnologies; limited possibilities of the
nanomedicine market; significant costs for scientific research, deve-
lopment of drugs and devices. As well as concerns about the safety
of using nanomaterials and nanotechnologies; the potential toxicity
and long-term effects of nanoparticle exposure on human health are
under investigation.

Prospects for further scientific research in the field of nano-
medicine are determined. This is the deepening of collaboration
and cooperation of the world’s scientists and manufacturers
of medical nanoproducts; development of new technologies for
obtaining nanoparticles, especially composites of organic and in-
organic origin; creation of medicinal forms for external, internal
and inhalation use. As well as the search for new nanopreparations
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and studying the mechanisms of their therapeutic action; research
of toxicological, kinetic and dynamic effects of nanomaterials;
establishment of all aspects of the interaction of nanostructures
with the body and the environment. And a significant increase in
the volume of scientific research on nanomedicine and nanophys-
iotherapy; an increase in government funding for research and
development, which will open up attractive opportunities for the
expansion of the global nanomedicine market.

Keywords: nanomedicine, world market, market status, segment

analysis, market dynamics, competition, market prospects.
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EPEKTHEHE NIAEPCTBO B L{HPPOBY EPY: NOCNIAMEHHA YNPABMIHHA 3SMIHAMH  (cTop. 6-14)

Misheck Musaigwa, Vevence Kalitanyi

OG’'e€KTOM JIOCTIKEHHST € KPUTHYHA POJIb CTUJIB JIilepeTBa B KOHTEKCTI opraHisaiiiiHux 3MiH, 3 0COOJMBUM aKIEHTOM Ha 3HAYCHHI
IHKJII03UBHOrO Jiiiepersa. Lle rocipkenHs Mano Ha MeTi BUBYMTH KPUTUYHY POJIb CTUJIB JIiIePCTBA B KOHTEKCT] OpraHialiiHuX 3MiH, IpU-
ALJISAI09M 0COOIMBY YBAry 3HAYEHHIO iHKJIIO3UBHOTO JIi/IEPCTBA.

Oprauizariiini 3Minu — 1e 6araTorpanHuil Mpoiec, y sKoMy 6epyTh ydacThb pisHi 3allikaBieHi CTOPOHHM, Bi/| IPalliBHUKIB 0 KEPIBHUIITBA,
i BIH Ma€ CyTTEBI HACJI/JIKN JIJIST 3aTaJIbHOTO ycItixy oprauizanii. CTuiib JiiepcTsa, MPURHATHI Y 11i Yack 3MiH, MOKE CYTTEBO BIUIMHYTH Ha
TOBE/IIHKY CITIBPOOITHHUKIB, SIK TIO3UTUBHO, TaK i HETATHBHO. 3aBISIKH SKICHOMY TOCTI/UKEHHIO IisT po60Ta PO3IIISIAE TIEPCIEKTUBH Ta [0-
CBIJI IecsiTH KepiBHUKIB (hiHancoBoi hipmu B IZoraHHec6yp3i (ITAP), nposmBaoun CBITJIO HA KJIIOYOBY BaKJIMBICTB JIilepPCTBA B YIIPABJIIHHI
3MiHamu. Pe3ysisraTi meperykyioThest 3 OAHOCTAHIMU HACTPOSIMU CEPel YYACHUKIB, THAKPECTIO0YN HeOOXiAHICTh HEeMIOXUTHOI 1HKITIO3UB-
HOCTI Ta 3a/ly4eHHs BiZIaHOCTi 3 GOKY BCiX 3alliKaBJeHNX CTOPiH. [HKIIO3UBHE JIAEPCTBO 300paKky€EThCA K BasKINBE, HE3ANEKHO BiJl TOTO, Y1
TOPKHYTHCS 3MIHN (e3M0CePeHbO TPANiBHUKIB Y Hi, TIKPECTIO0YN HeOOXI[HICT PO3IIISILY HMPIIO] opranisaiiiiHol nepcrexTnsm. JymMxn
YYACHUKIB M IKPECITIOI0TH BKIMBICTD IIXOAIB 10 CJIYKO0BOTO JIilepCeTBa, JlijiepeTBa y CIiBIpalli Ta BiIKPUTOTO JIifepCTBa, HATOJIONIYIOUH Ha
eMIaTii, CMUPEeHHI Ta 3/IaTHOCTI PUCTOCOBYBATUCS /10 3MiH. KpiM TOro, poboTa A0CIiIKy€ NepeTuH CTUIIIB JIAEPCTBa, BKIKYaoun udpose
JIEPCTBO Ta ABTEHTHYHE JIiIEPCTBO, OCKITBKH BOHU QAN TYIOThCS 10 CY9acHOTO AMHAMIYHOTO OisHec-manmmadty. Pesymsrarn miarBepaxy-
10Tb, 1O CTHJI JIiiepeTBa BiirpaioTh (pyHAaMeHTaNbHy POJib Y MOTUBAILI CHIBPOGITHUKIB cripuitMaTi 3MiHM, BiJlaBaTCs OpraHisariiiHimm
TIAM 1 e(heKTHBHO OPIEHTYBATHCS B CKIAAHOIIAX YIPABIiHHA 3MinamMu. B ermoxy mBuzakoi mudposoi Tpancdopmartii cTuti sigepcTsa po3su-
BaIOTHCST, OXOIIIOIOUHN TEXHOJONTYHY KOMIIETEHTHICTD i rInboKe po3yMitHst 1H(POBHUX CTpaTeriii.

Ile socatijizkeHHsT TPONIOHYE TIHHY 1H(MOPMAIIIIO PO CTUJI JIAEPCTBa, sIKi € HalleeKTUBHINIMMY T1ijl Yac opraHisaiiiinux 3miH, 3abesrie-
YYIOUM OCHOBY JIJIST OPTaHi3alliii 171 PO3BUTKY JIi/IePChKUX KOMIIETEHIIIl Ta CTPATeTill, SIKi CTUMYJIIOIOTh iHIIIaTUBH! yCHiNIHUX 3MiH. Pexomen-
JIOBAHO 320X0UyBaTU Ge3repepBHE HABYAHHS Ta PO3BUTOK y 1upoBiii cdepi Asst KepiBHUKIB yeix piBHiB. Opranizailii noBuHHi 0CTiiiHO 6y TH
B KypCi TeHZAEHTIIl JTiZIePCTBa, MO PO3BUBAIOTHCS, i BIIMOBIAHNM YTHOM a/IaliTyBaTH CBOI CTpaTerii JTigepcTna.

Kmovosi cnosa: iHKTI03WBHE JIiIePCTBO, OpraHizalliiini 3MiHu, CTUJI JIiiepcTBa, mdpose JigepcTBo, udposa TpanchopMaliis, aBTeHTHY-
He JIIEPCTBO, TIOBEAIHKA CIIBPOOITHUKIB.
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OPTAHI3ALIHO-NIPABOBA OLIHKA BIUTHBY PENOKALIT HA IHBECTHUIAHY TA EKOHOMIMHY NOMITHKY
NMIANPHEMCTB  (crop. 15-19)

lFopmuyenxo 10. I', K 0. A., Benmor E. C.

OO6’€KTOM JOCIIKEHHS € MPOIEC PeJOKAllil YKPAiHChKUX TANPUEMCTB SIK BCePeNnHi Kpainu, Tak i 3a il Mmexxamu. IIpobaema noci-
JKEHHsI, TIEPTIT 32 BCe, TOJISITAE B TOMY, 1110 TepeMilneHHst 6i3Hecy It YKPaiHChKUX cy6'€KTiB TOCTIOAAPIOBAHHS OCTAHHIM YacoM He 6yJo
Jly’Ke aKTyaJlbHUM, a HPAKTUYHUI JIOCBIJ| 1IepPeMillleHHS TI0TYKHOCTeH 1pakTu4HO BijcyTHiil. [IpoBejeHo aHasi3 TPyAHOLLB, 3 SIKUMU
CTUKAIOTHCS TT/MPUEMILI TIPH TPUNHHATTI PillleHHs 1po nepeMinierns mignpuemMcTsa. Kpim Toro, y Z0CTiKeHH] PO3TIALAETHCS 3aIIPOIIo-
HOBaHa yPSIJIOM MTPOrpaMa repeMileH s MiAMPUEMCTB Ta i HeIOTKH, SIKi YCKJIATHIOOTD 11 BHKOPUCTAaHHSI. BudHavyeno, 1o cepeji 0CHOBHUX
pobJieM JiepsKaBHOI IIPOrpaMu TiepeceieH s — HefocTaTHs indopmaliiiina 6a3a ta moiHGOpPMOBaHICTb PO ICHYI0UY TIPOrpamy, BiICyTHICTD
HaJIaroJIKEHOI KOMYHIKallii MisK yJacHUKaMu Tmpoiiecy. Bysio HarosomeHo, o mignpuemiti moTpebyioTh A0AaTKOBOTO (hiHaHCYBaHHS Ha
yac ajganTaiii ta crabinizamii cBoro 6i3Hecy B HOBUX DErioHax, PO3IIUPEHHs 1HGPACTPYKTYPU Y BUIJISAL CTBOPEHHs Gi3Hec-iHKy6aTo-
piB, GisHec-xabiB Ta GisHec-akceseparopis. IIpore, iHHOBAIIHHUX peTOKAIIHHIX KOMIAHIH B JOCHI/UKYBAHUX perioHax Maiike HeMae.
CrumysioBaTH iHHOBAIIHY AisSJIbHICTD HEOOXIHO JOBrOCTPOKOBUMMU TaJy3€BUMU MPOrPaMaMu PO3BUTKY Ta (DiCKaJbHUMU CTUMYJIAM,
OCKIJIBKY TIePEMIiIIeHHS MIIIPUEMCTB Y CyJYaCHUX YMOBAaX € e()eKTUBHUM IHCTPYMEHTOM BiZIHOBJICHHS HiATIPUEMHUIILKOI JiSJIBHOCTI B HO-
BUX perioHax Kpaiw, 10 B CBOIO Yepry 3abesreuye BiiHOCHY cTabiibHiCTh eKOHOMIKH, 3abe3edye pobodi Miciis, rapaHTye BUPOOHHUIITBO
HalliOHAJILHOI IPOJYKIIII Ta MOCJIYT, @ TAKOK MOXKJIMBICTD IX peasisaliii Ha Mi>kHapoJHOMY PUHKY. ByJ10 1poanasizoBaHo Ta BU3HAUCHO MOJK-
JIBI PillIeH s, IKi MOJKYTh CIIPUSTH TTOKBABJIEHHIO MepeMilieHHs GizHecy Ta 3po6uTH MpoIiec GiIbIn YCIinHuM. AJle ISt IIbOTO TTOTpiOHa
JiepsKaBHA MiJITPUMKA Ta JI0/1aTKoBe (hiHAHCYBAaHH, 1110 JI0IIOMOKe BUBECTH ITPOrPaMy PeJIOKalliil MiJIIPUEMCTB HAa HOBUII PiBEHb, 1110 B CBOIO
Yepry J0MOMOKe IiANPHEMCTBAM MTPOIOBKYBATH CBOIO /liSLIBHICTD Ta MO3UTUBHO BILUIIHE HA €KOHOMIKY fep:kasu. Lle mocaimkerns Moxe
CTaTH OPIEHTUPOM JIJIST YKPATHCHKOTO GizHecy HaitbmskymM qacoM. TaKoxK JOCIiKeHHS] MOKe Oy TH KOPUCHUM JIJIsT BJIA/H, TPOMAICHKOCTI
Ta yHiBEPCUTETCHKOTO CEePEIOBUIIA.

Kmouosi crosa: pestokailii mizNpUEMCTB, YKPAiHCHKI TTATPUEMCTBA, YPSAI0Ba PorpamMa MepeMillleH s, Bi/IHOBIeHHs Gi3Hecy, iHBeCTHILl,
IHHOBAIIHHI pestoKaliiini KoMIanii, cTabiIbHICT EKOHOMIKH.
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PO3TNAN OCOENHBOCTER MEXAHIZMY CTHMYMIOBAHHA THHOBALTIHOT BIANBHOCTI  (crop. 20-26)

I'puropsax 0. 0.

2022 i 2023 poxu BBaskaloTh HallKOHGIIIKTHINIME 3 pokiB Xosoanoi Bittam. [Ipotucrosums [3paimo Ta XAMACy, BUTOK Hanpy»KeHOCTi
Mmixk Cepbieio Ta Kocosum, Cyaan, Emen, Kapabar — 1ie geski rapsadi TOUKH, SKi HOCATH 3arpo3y cTabiIbHOCTI MUPY, EKOHOMIKH CBITOBO-
ro piBua. Hapaxosano 183 36poiinnx kondJiktn 3a 2023 pik, mo € HailBummm nokasnukom 3a 30 pokis, a BilichkoBa arpecist Ha TepuTopii
Vipaiuu 3100y1a Haitbiabx pyiHiBHUX MaciTabis. locaigauipka poboTa € cripo6oio cTBOPUTH 6araToMONSPHUI CBIT, 3aBASAKKM HAYKOBII
JIsIBHOCT] Yepe3 HAC/Ii/IKM 30pOHHIX KOH(MJIIKTIB Ha TepuTopil YKpaiHu.
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HailBaxImMBIiIIon yMOBOW €KOHOMIYHOTO 3POCTaHHS Ha IIATGOPMi AKICHOTO OHOBJICHHSI BUPOOHUIITBA € 3HIKEHHS BUTPAT, BUTOTOBJICH-
HST SIKICHOTO MIPOZLYKTY, TIOCJIYTH 3 BIPOBAKEHHs iHHOBAIT. OTIKe, 00’ €KTOM TOCTIKEHHS € 3aJIeKHICTD 11IIb0BOTO (hiHAHCYBaHHS IHHOBATIIH
SK HAIPAMKY, 1[0 CIPUATHME MBUIIEHHIO PiBHS IHHOBAIIHHOTO PO3BUTKY IiANPUEMCTB. IIpo6aeMoIo 0CTIiIFKEeH s € CTaH IHHOBAIiiHOTO
PO3BUTKY YKpaiHu, YMHHUKH, [0 HOTO CIPUYMHIIIN, IHCTPYMEHTH BILUIMBY Ta CTHUMYJIIOBAHHS 31 CTOPOHU JIEPKaBHU, Taki SIK MOJATKOBE CTH-
MYJTIOBaHHsI, 3aTy9€HHsI IHBECTOPIB /UUIsi PO3BUTKY MAJIOTO Ta CEPEHBOTO Gi3HeCy depe3 CTBOPEHHS CIPUSTINBUX YMOB EKOHOMIYHOTO Cepe-
JIOBUIIA Ha MTpUKJIa/i mogarkoBoro pexnmy «/list Citi». A Takox 3ajesKHiCTb 1i1b0BOTO (hiHAHCYBaHHS IHHOBAILIH, SIK HAIIPSIMY TTi/IBUIIEHHS
PiBHSI iHHOBAIIITHOTO PO3BUTKY TiIITPUEMCTB 32 Bi/[OMUX BIINBIB BilICBKOBUX /il HA TepuTopil Ykpainm. OTpuMani pe3yJibTaTi 3yMOBJIEHI
TaKMMU YMHHUKAMU, K BILIUB BiiicbkoBoi arpecii Ha TepuTopil YKpainu, NaHAeMiuHOrO Ta IOCT aH/eMIYHOro 11epiofy, IK1il MaB HeraTUBHI
HACJIIKY TaKi, K 3HIKEHHS 3aTJIaHOBAHOTO 00CATY BUPOGHUIITEA Y 3B’SI3KY 3 IPOCTOEM POGOTH T ATIPUEMCTB, 3MEHIIEHHST TTPOLYKTHBHOCTI
npaiti, 3MiHU B HaJIaro/pKeHiii cucremi rmoctadannst cupoBun. Jlocimskentst ocobamuBoro pesxkumy «/list CiTi» CBIYUTD PO TO3UTUBHO 3PO-
CTAIOYMI PiBEHD 3aI[IKABJICHOCT] IHBECTOPIB, 30KPEMa i 3aKOPAOHHNUX, [I0 3aTyYEeHHsI KOIITIB Y PO3BUTOK PI3HUX Taxy3eil eKOHOMiKM, Hall0i1b-
re cepu indopManiiftHux MocJIyT, 1o CrpwHsie mpoiecam nudposisaiii, interpartii Ingycrpii 4.0. PesybsraTn MoKy Th OyTH BUKOPUCTAHI /ISt
CTpaTerivHoro MjaHyBaHH: cy6’€1<TiB rOCIIO/IapPIOBAHHS JIiSJIBHOCTI Y BOEHHUII 1Iepio/] Ta IIOBOEHHOTO BI/HOBJICHHSI €KOHOMIKU YKpaiHu, /e
3aJIydeHHs iIHHOBAIN € OJHIM 3 KJIIOYOBUX €JIeMEHTIB eKOHOMIYHOTO PO3KBITY, a MOAATKOBE CTUMYJ/IIOBAHHS — iHCTPYMEHTOM Jep>KaBHOTO
PEryJIATOPHOTrO arapary.

Kmouosi cnoea: inHoBailil, iHHOBAIIITHA ISTBHICTD, MEXAHI3M CTUMYJIIOBAHHS BITPOBa/UKeHHs inHoBaitii, /list Citi, creiikxomep.
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ONTHMI3ALIA MAPKETHHT0BOT AIANLHOCTI: OCHOBHI IHCTPYMEHTH YCHNIXY OPTAHI3AUI  (crop. 27-32)

Muninceka 0. I, Ceigepcrka H. E.

OG6’eKTOM JAHOTO JIOCIDKEHHSA € POJIb OpraHisalliiiHuX IHCTPYMEHTIB y MiABUIIEHHI e(heKTUBHOCTI, TPOLYKTUBHOCTI Ta 3arajibHOI edek-
TUBHOCTI POOOTH MapPKETHHTOBMX KOMaH/I.

HesBakaioun Ha BeJMYe3HUI MOTEHIa) OpraHi3aliiiHuX IHCTPYMEHTIB /I PEBOJIONIT B MapKETHHTOBUX Olepaiisx, 6araTboM Ko-
MaH/IaM He BJIA€TbCS MOBHICTIO CKOpUCTAaTUCS IXHIMU nepeBaramil. Ile 1mos’s3aHo 3 noeaHaHHAM (aKTOPiB, Y TOMY YMCJ HEJOCTATHHOIO
06i3HAHICTIO, KOJIM 3HAYHA YACTHHA MAPKETHHTOBUX KOMAH/I HE 3HAE 11PO IIMPOKUI CIIEKTP AOCTYIHUX OpraHisalliiHuX iHCTPYMEHTIB Ta
iX moTeHIias AJis MiABUIEHHS TTPOAYKTUBHOCTI. Ta uepes BiICyTHICTh HABYAHHS, KOJIU HABITH KOJIM KOMAH/U 3HAIOTH MPO IIi iIHCTPYMEH-
TH, iIM 9aCTO He BUCTAYAE HAJIEKHOTO HABYAHHS YM BKA3iBOK IOJO TOTO, SIK iX iHTErpyBaTH Ta €(HEKTHBHO BUKOPUCTOBYBATH. A TaKOXK
yepes mpobseMu 3 BUTpaTaMu, KOJU ySIBHA BUCOKA BapTiCTh OpraHisalliifHuX iHCTPYMEHTIB 4acTo CTPUMYE KOMAHIM Bi/Jl iHBECTYBaHHS
B 1[I TEXHOJIOTII.

JlocripKeH s BKa3ye Ha Te, 110 OpraHisaliiiii incTpyMenTy 3a0e31evyioTh 3HauHi TlepeBaru JIJisi MapKeTHHTOBUX KOMaH/[, BKJIIOYAI0YN
nigBuienHs eeKTUBHOCTI 3aBAAKH aBTOMATH3allil 3aBJaib, ONTUMI3alliio pobOYNX TIPOIeCiB 1 enTpanizoBanuii goctyn Ao indopmartii,
a TaKoXK IiJIBUIIEHHS MTPOAYKTUBHOCTI 3aBSKH MOKPAIIEHIH CHiBIpalli, yXBaJeHHIO PillleHb Ha OCHOBI /IAaHUX 1 MOJKJIMBOCTSIM YIPABJIiHHS
npoektamMu. EdeKkTuBHI MapKeTUHTOBI 3aXO/M, IMiJAKPIMJIEHI OpraHisalliiHuMy iHCTPYMEHTAMU, MOXKYTD IBUIIATH TPOAYKTUBHICTD, IO
MPU3BE/IE 10 KPALIOro 3ayYCHHS KJIIE€HTIB, MiBUIIEHHS PEHTa0eIbHOCTI IHBECTHILIIi Ta 3araIbHOTO 3POCTaHHST Oi3HECY.

I1st po6oTa MasTa Ha MeTi HaJIaTH KOMaH/IaM MAapKEeTHHTY MOBHE YSIBJIEHHS TIPO TIEPEBArh Ta 3aCTOCYBAHHS OPraHi3alliifHiX iHCTPYMEHTIB.
V Hiii po3rIAHYTO MIMPOKUI CIIEKTP AOCTYIIHUX OpraHisaiiHuxX iIHCTPYMEHTIB i HaZ@HO PeKOMEeH ALl 11010 BUOOPY HaiOLIbII BiIIOBIAHIX
THCTPYMEHTIB 1751 3310BOJIEHHST KOHKPETHUX MapKeTHHTOBUX MoTpe6. KpiM Toro, y poboTi posriisaamucs 3araibhi mpobJaeMu, 3 SIKUMU CTH-
KaIOThCSI MAPKETUHTOBI KOMAH/I! TTi/T YaC BIPOBAJIKEHHS Ta MAKCUMi3allii eheKTUBHOCTI OpTaHi3aIliiiHiX iHCTPYMEHTIB.

Kmouosi cnoBa: opranisarfiiini iHCTpyMeHTH, MapKeTHHIOBI KOMAaH/H, ONTHMI3allisl olepaliil, ONTHUMi3allisl BUKOPUCTAHHS PeCypciB,
CHUCTeMHU T/IXiI, YIPaBIiHHS 3aBIAHHIMIA.
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BHBYEHHA BAMJTHBOCTI NOBYA0BH MILHKX BIAHOCHMH 13 KNIEHTAMM  (crop. 33-37)

OO6’eKTOM OCII/IKEHHST € POJib CTBOPECHHS 3a/I0BOJICHOCTI CIIOJKMBAYIB y X YTPUMAaHHI Ta BCTAHOBJICHHI JOBFOCTPOKOBUX BIIHOCUH 13
kuierramir. CTaHOBJIEHHS] PUHKOBUX BiTHOCHH CYTTPOBO/UKYEThCS OaraTbMa BukInKami. Cepes HUX MiIBUIEHHST KOHKYPEHTOCIIPOMOKHOCTI
KOMIaHiii /11 JocsrHeHHs GLIbIIOTo yeIixXy Ha pUHKY. Bes 1boro HeMOKIUBUI PO3BUTOK MicI[eBOro GizHecy. Y 1[bOMY BUNAAKY KOMITAHIsIM
JIy’Ke OIIOMAra€ yCBiIOMJICHHS POJIi Ta 3HAYeHHsI MAPKETUHTY Bi[HOCHH 1 BUKOPUCTAHHS HOTO Ti/IXO/IB Y TPaKTUUHii mispHOCTI. Ile cTamo
OJIHIEI0 3 HallaKTyaJbHIIIMX TeM. MapKeTHHT BaKJIMBUI 151 TOro, 06 opraHisaitii NpogoBKyBaiu MpaiioBaTy B OizHeci. 3apobiTok Heob-
XigHuil 1715t 3a6€31eueH st IPoIeciB BUPOOHUIITBA TOBAPIB. Y KOMIIaHii B OCHOBHOMY MApPKETUHT MA€ BUPIINAIbHE 3HAYCHHS JIJIsl OTPUMAHHS
mprOYTKY. BaskiTBO 3HATH KJIIOYOBI IeTEPMIHAHTH, SIKi BIUTHBAIOTH HA 3JIYYEHHST T MOIATbIIE YTPIMAHHS KIIE€HTIB.

Po6ora narnpasiena Ha 3'CyBaHHs Ta BU3HAYCHHS BayKJMBOCTI Ta POJIi CTBOPEHHS 3a/0BOJICHOCTI CIIOKUBAYIB Y IX yTPUMAHHI Ta BCTa-
HOBJIEHHI JJOBTOCTPOKOBUX BIZIHOCHH i3 KiieHTaMu. /[ BU3HAUEHHS IIbOTO BUKOPHUCTOBYIOThCS PisHi mokasuuku. 1llogo nazBannux nurtans
iCHYIOTD pi3Hi TMOTJIAAM Ta AYMKU. B nociimpkenni BUKoOpUCTaHi BTOPUHHI JIaHi 3 caliTiB Pi3HMX opramizailiii ta kommnaniil. BpaxoByioun
pesysbraTi i€l poOOTH, KOMITaHii 3MOXKYTh KPUTUYHO MTPOAHATI3YBATH CBOK POOOTY 3 KJIIEHTAMU HA PUHKY, BUSBUTH CBOI CJIa0Ki CTOPOHU
B IIbOMY BiIHOIIEHHI, a TIOTIM BKUTH PeabHIX KPOKIB /JIst MOKPAIEHHs cuTyaitil. Y po6oTi po3rIstHyTo AesiKi MiAX0/M 10 PO3PaxyHKY iHAeK-
CiB 3a/I0BOJICHOCTI CIIOKUBAYIB, JedKi Pi3Hi MOIVIAAN Ta MiZAXOAU, BUCIOBJIEH] B I[bOMY HAIIPSIMKY.

Crmparounch Ha pi3Hi OCTOBIPHI /zKepesa iHdopMaliii, CTBOPEeHO UiTKy KapTUHY ITOTOYHOI cuTyarii B [py3ii Ha 3a3HaueHOMY HATIPSMKY.
BusiBiieHO, 1110 KOMIIaHil BUKOPUCTOBYIOTD JIMIIE CUCTEMY HAKONUYeHHs 6asiB. Y HaHiil pobOTi aBTOP PO3IIIsAE KOHIENTYaIbHI acleKTH
MapKeTHHTY BiIHOCHH, aHAJII3Y€ [YMKH PI3HNX BYCHUX 1 CIIEIaTICTIB y IIbOMY HAIIPSIMKY.

VY po6orti HaBeIeHOo Psijt BUCHOBKIB i peKoMeH/alliii aBTopa B HAIPAMKY THABUIIEHHS e(heKTUBHOCTI BUKOPUCTAHHSI MAPKETUHTY BiIHOCHH.

Kmouosi cnoBa: MapKeTHHIOBI BITHOCUHHY, 33/[0BOJICHICTD KJIIE€HTIB, IPOrPaMU JIOSJIHOCTI, IHCKC 3a/{0BOJIEHOCT] KJII€HTIB.

TECHNOLOGY AUDIT AND PRODUCTION RESERVES — Ne 1/4(75), 2024 71 —)



— AHOTALI ISSN 2664-9969

DEVELOPMENT OF PRODUCTIVE FORCES AND REGIONAL ECONOMY

DOI: 10.15587/2706-5448.2024.299274
TEXHOMNOITYHUA AYAUT CUTLCLKOTOCMIOAAPCLKOr0 CEKTOPA HITEPI: HA LUTAXY A0 MPOJOBONLY0] BE3NMEKK  (crop. 38-47)

Rachael Aderonke Ayo-Lawal

BBaskaeTbest, 1110 TEXHOJIOTIYHI IHHOBAILii BiZirPaloTh KJIIOYOBY PoJib y po30ya0Bi cranol ekornoMiku. O6’€KTOM JOCHIKEHHS € arpapHi
nignpuemcrsa Hirepii. Ile gocmipkenHs Maso Ha MeTi IepeBipUTH iCHYIOU TeXHOJIOTII IS Cl/IbCbKOIOCIIOIaPCLKOrO 6i3ﬁecy B Hirepii, mo6
BU3HAYMTH TEXHOJIOTIUHI MepeBart, cJabKi CTOPOHU, MOKJIMBOCTI Ta MOTpeOH, HeOOXIAHI /Il MEPETBOPEHHST CEKTOPA Ha 3aBUHMUIT CTATYC.

Meroosioris iepebadajia BAKOPUCTAHHS 100pe CTPYKTYPOBaHOI aHKeTH it 360py AanuX Big 133 BUakoBo BUOPAHUX CIIIbCHKOTOCIIO-
JapChKIX KOMITaHii, PO3KHM/IaHUX O BCiil Kpaiti. [HCTPYMEHT 3aruTyBaB Mpo BUKOPUCTAHHS TEXHOJIOTIT, OTPeOU Ta MepPCHeKTUBHUIT TEXHO-
Jorivauii morerian. Takox 6yJI0 OIiHEHO MTUTAHHS, TIOB'A3aHi 3 e(DeKTUBHUM BUKOPUCTAHHSAM, TOMIMPEHHSIM TEXHOJIOTIH Ta (haKTopaMH, 1o
BIJIMBAIOTH HA (ipMu.

Pegynprati TeXHOJIOTIYHOTO ayANTY CiTbChKOTOCIIONAPCHKOTO cekTopa Hirepii mokazasy, mo cepes onmutannx (ipM mepeBakaioTh TEXHO-
JIOTIT cepeinbOTo Ta HU3HKOTO KJIacy, TOJ K OLIbImicTh 6akae BUKOPUCTOBYBATH TEXHOJIOTIT cepeinboi Ta BMCOKoI Kateropii. Kommanii maiizke
He BIPOBA/KYIOTh BUCOKI TeXHOJIOTIT (4,4 %), a eeKTHBHE PO3MOBCIO/ZKEHHS IOCTYITHUX TEXHOJIOTI 3yMOBJIEHE TIEPEBAKHO JIIOJICHKITMNI,/
TeXHIYHUMU (pakTOpaMu. SHAYHUIA BiICOTOK PECTIOH/IEHTIB CTBEP/XKYIOTH, [0 KOMIIETEHTHICTH 1 TIOCTiiTHe HABYAHHS € KPUTHIHUME (HaKTO-
pamu st epEeKTUBHOTO BUKOPUCTAHHS TexHOuoriii. DiHaHcH MaloTh BUpilIasbHe 3HAUCHHST HE JIUTIIE Ui NPUAGAHHS, ajie I Ui KepyBaHHs,
MITPUMKH, HAFIMY €KCIIEePTiB Ta BUKOHAHHS THITMX HEOOXIZHUX 3aX0/iB, SIKi CIIPUSITUMYTh €(DeKTHBHOMY BUKOPHCTAHHIO TEXHOJIOTTH.

TToTouni pesyibraT IoKasasI, o OLIbIICTD KOMITAHIH He 06MpaioTh BUCOKI TEXHOJIOTIT FOJOBHIUM YHHOM Yepes3 BeJIMUe3Hy KalliTalbHy Oa-
3y Ta BIICYTHICTB 6a30B0i iH(PACTPYKTYPH, TAKOI SIK €JTEKTPOEHEPTist Ta MPOCTIp, SIKi 6arato 3 onutanux (GipM BBaKaam HemepeOopHUMU. Takum
YUHOM, IS IOCATHEHHsT CTaJIOTO Ta iHHOBAIIHHOro 3pocTaHHsl CIbChbKOro rocnogapersa Hirepii morpi6ro Garato 3 TeXHOJIONYHOI TOYKK 30DY.

Kmouosi cnoBa: TeXHOJIOTIUHUI ayIUT, arpapHUil CEKTOP, eKOHOMIYHUIT PO3BUTOK, CTaJIe CIIbChbKe TOCHOJApCTBO, IHHOBAllIHE ClIBCHKO-
TOCIIOZIAPCHKE 3POCTAHHS.
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OLIHKA CBITOBOr0 PHHKY HAHOMERWLMHU: CTAH, CETMEHTHMH AHAM3, AMHAMIKA, KOHKYPEHIIA
TA NMEPCNEKTHBH (crop. 48-59)

Mamuwes B. B, T'a6 A. I, Kosanenxo B. B., lTpmueasxo 0. C., Waxuin [I. B.

OG6’€KTOM JIOCTIIZKEHHSI € CTaH, CETMEHTHIN aHaIi3, IMHaMiKa, KOHKYPEHIIis Ta EePCIIeKTUBU CBITOBOrO PUHKY HAHOMEANIIMHI. Bukopu-
CTAHO METO/IM MOIIYKY Ta aHaJi3y JliTepaTypHUX JaHUX, y3araJlbHeHHs, CucTeMaTh3allii Ta Bidyasisallii JaHuX 3a 0II0MOTOI0 Jliarpam.

Y 2020 potti 0XOpOHY 3710pOB’Sl BUSHAYEHO HAMKOMEPIIIHIIINM CEKTOPOM CyYaCHOTO PUHKY HAHOTEXHOJIOTIH 3 YaCTKOIO KalliTaJIOBKJIA-
nenb 19,5 %. JligepcTBo THi€l ramysi MosICHIOETHCS 3POCIUM 3aCTOCYBAHHSAM HAHOTEXHOJIOTIN Y Po3po0ili HAHOMIATHOCTHKI, HAHOXIPYPriuHUX
POOOTIB, 3aCTOCYHKIB JIJIsT Bi/[HOBJICHHSI KJIITHH, HaHOGIOCEHCOPIB, BigyaJiisaliil Ta 1iJIbOBOI OCTaBKU JIKiB.

BinosinHo 110 aHamisy puHKY HAaHOMEAMIMHK 3a Oy0B0I0 HaHoMaTepiaxis y 2022 porli [oMiHyBaB CerMEHT HAHOYACTHHOK 3 YaCTKOIO
KalliTaJoBKJIaAeHb 74 %, 3a cheporo 3aCTOCYBaHHSI — CErMEHT a0cTaBku JikiB (25,1 %), 3a crocobom aii — cerment Jikysauus (23,8 %),
3a cheporo ziil — cermenT KiHivHOI onkoorii (32,4 %), 3a reorpadiuanmu perionamu — cerment periony IliBniuna Amepuka (26,4 %).

Busnavyeno rosioBHI YNHHUKY JUHAMIKY CBITOBOTO PUHKY HAaHOMeIUITMHI. []e 3pocTaHHs mommpeHocTi XpOHIYHUX 3aXBOPIOBAHD; CyYacHi
JIOCSITHEHHsI B PO3BUTKY HAHOMATEPIa/liB i HAHOTEXHOJIOTIiT; 0OMeKeHI MOKJIMBOCTI PUHKY HAHOMEIUIMHY; 3HAYHI BUTPATU Ha TIPOBEICHHS
HAYKOBUX [IOCTI/KEHb, PO3POOKY TIPETApaTiB Ta MPUITALiB. A TAKOXK 3aHETOKOEHHS O€3MEeK0I0 BUKOPUCTAHHS HAHOMATEPIAiB i HAHOTEXHO-
JIOTiH; NOTEHIii1HA TOKCUYHICTD 1 Biji/IajleHi HACJIiJIKK BIIMBY HAHOYACTHMHOK HA 3710POB’sl JIIOJMHU, 1110 11epe6y3a10Tb Ha CTajil BUBUEHHS.

Busmauero mepenexTuBy MOAAIBIINX HAYKOBUX JA0CI/UKEHD Y Tanysi HaHoMeuIiHu. 1le morsmbierts criBmparti ta Koorepariii BYUeHIX
CBITY Ta BUPOOHVKIB MEJIMYHOI HAHOIIPOLYKILl; PO3POOKA HOBUX TEXHOJIOTIH OJIEP:KAHHS HAHOYACTUHOK, 0COOIMBO KOMIIO3UTIB OPraHiyHOTrO
Ta HEOPTaHIYHOTO TTOXO/UKEHHSI; CTBOPEHHS JIIKAPChKNX (hOPM [Tt 30BHINIIHBOTO, BHYTPINIHBOTO Ta IHTAJSIIITHOTO 3aCTOCYBaHHS. A TaKOX
TIOTTYK HOBUX HAHOTIPeTapaTiB Ta BUBYEHHS MEXaHi3MiB iX JiKyBaJbHOI [ii; HOCTIPKEHHST TOKCUTOJIOTIUHOI, KIHETUIHOI Ta ANHAMIYHOI /ii
HAHOMAaTepialiB; BCTAHOBJICHHS BCIX aCIIEKTIB B3a€MO/Iii HAHOCTPYKTYP 3 OPraHi3MOM Ta HABKOJIMIIHIM cepenoBuiieM. Ta cyTTese 361IbIIeHHS
00Ty HAYKOBUX JIOCHI/IKEHb 3 HAHOMEMIIMHN Ta Hanohiziorepartii; 36iIbIIeHHs AepKaBHOr0 (hiHAHCYBaHHS JOCIKEHb i PO3POOOK, 110
Bifkpue puBabIIMBI MOKIIMBOCTI U1 PO3IIMPEHHS ITI06ATBHOTO PUHKY HAHOMEIUTINHU.

Kmouosi cnoBa: HaHOMeNIINHA, CBITOBUI PUHOK, CTaH PUHKY, CECTMEHTHUIN aHaTi3, [UHAMIKA PUHKY, KOHKYPEHIis, HepCIIeKTUBY PUHKY.
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