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The object of research is medical waste management. Healthcare
activities protect health, cure patients and save lives. However, they
generate waste that is harmful to public health and the environment.
As a result, the management of this healthcare waste is becoming
increasingly important in the field of public health and the environ-
ment. One of the most problematic places is, poor management of
these issues that can put healthcare workers, medical waste workers,
patients and their families, and the entire population at risk. On the
other hand, poor treatment or inadequate disposal of this waste can
also cause risks. From now on, the rational elimination of this pollu-
tion is one of the essential conditions for respecting hygiene rules,
not only inside establishments, but also in the general environment.
In this unfavorable context, we are trying through this contribution
to achieve adequate management using reverse logistics practices
with the main objective of resolving healthcare waste management
problems while taking into account the reality of things in situ. For
this purpose, an approach guided by data, carried out directly in the
field, by direct contact with the different categories of health person-
nel interviewed, through findings, observations, audits, questionnaire
and knowledge of the causes was used. This approach is based on
the audit of compliance with the supply chain in the management of
hospital waste in the different departments of the Constantine Uni-
versity Hospital (Algeria). As a result of the research it is shown that
the situation is very poor given that the logistics chain is completely
faulty or no step is respected. Thus, the least respected stage is stor-
age, where no service exceeds 25 %, this is due to the fact that no
clinic has an intermediate waste storage area. And the most respected
is treatment stage that does not exceed 75 %. This allowed to detect
the inadequacies recorded at the level of the study establishment,
and even improvements are suggested for sustainable management
of healthcare waste at the level of Algerian health establishments.

Keywords: healthcare waste management, public health, priority
preventive actions, reverse logistics, risk management.
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The object of research is managerial economics, which is con-
sidered as a component of economic theory. The scientific problem
is that there are such concepts as management and managerial eco-
nomics, which are tangential and somewhat overlapping. Managerial
economics is included in the structure of the economic system as
a separate component. It is also proven that managerial economics is
a systemic entity and has the following levels: global, macro-, meso-,
micro- and nano-. The study defined these levels and outlined the
use of the global (international) and macro levels. Analysis of these
categories is necessary for understanding the governance and gover-
nance conditions of global and national economies. The essence of the
obtained results is that the existing system of managing international
relations is inflexible and difficult to solve the global problems of hu-
manity. And the management of national economies must correspond
to the strategic development plans of a particular nation. These
obtained results can be explained by the immobility of management
structures and the need to revise the global economic order. At the
state level, there should be levers for regulating economic relations.

It was noted in the work that society is a set of people united at
a certain stage of historical development by one or another economic
relations that determine all other social relations. The economic life
of society consists of various phenomena and processes, the essence of
which must be sought in social production. The concept of «manage-
rial economics» is often used to characterize the regulation of social
production. There are different approaches to defining the content
of managerial economics. First, managerial economy is considered
as regulation by a set of industries and types of material production.
Secondly, a system of regulation of productive forces and production
relations is usually associated with managerial economics. Thirdly,
managerial economics regulates the conditions for achieving equilib-
rium and cyclicality of social production.

Keywords: managerial economics, system of managerial econo-
mics, international relations, macro level of economic relations.
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The object of the research is the brands’ social responsibility. The
process of marketing research on the brands’ social responsibility is
considered. The phenomenon of brands’ social responsibility has been
studied and the need for a detailed study of its directions has been
proven. The influence of socially responsible actions of brands on in-
creasing their level of awareness and loyalty is substantiated. Trends
in the development of brands’ social responsibility at the current
stage have been determined. It has been established that the brands’
social responsibility is related to environmental initiatives, social
justice, ethical responsibility, sponsorship and charity, economic re-
sponsibility, and the implementation of innovations. The directions
of brands’ social responsibility are characterized on the example of
companies Johnson&Johnson, Google and Coca-Cola, which are pri-
marily related to environmental initiatives. The most popular areas
of brands’ social responsibility have been established by means of
a survey, which gives grounds for asserting the priority of environ-
mental initiatives, sponsorship and charity. Attention is focused on
the role of marketing research in the brands’ social responsibility. The
main types of marketing research design are characterized — explor-
atory, evaluative and reproducible. A structural model of marketing
research on the brands’ social responsibility is proposed. This model
takes into account all stages of the process of researching the brands’
social responsibility — from the conditions for the implementation
of social initiatives to the formation of the strategy of brands’ social
responsibility. The practical value of the proposed model of market-
ing research on the brands’ social responsibility will allow to study
social initiatives more deeply and in detail and choose the most prio-
rity ones. This, in turn, will create prerequisites for increasing brand
loyalty and forming an effective communication strategy.

Keywords: marketing research, brand social responsibility, com-
munication strategy, company image, consumer behavior.
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The object of research is the process of using innovative
technologies in the system of strategic management of social
responsibility of enterprises. The main problem solved during
the research was the need for a more effective integration of the
principles of social responsibility in the business strategy, which
will help enterprises to adapt to the global challenges and demands
of modern society. The study of new technological approaches in
this area allowed to identify the most effective tools for increas-
ing transparency, responsibility and sustainable development of
companies. As a result of the conducted research, the content of
the concept «innovative technologies in the system of strategic
management of social responsibility of enterprises» was clarified,
which is proposed to be understood as a modern approach to the
integration of technological innovations into strategic manage-
ment, aimed at improving the social indicators of the enterprise.
These technologies are found to include a wide range of tools such
as Big Data, Artificial Intelligence (AI), Internet of Things (I0T),
Blockchain, and others that help businesses effectively implement
and monitor social programs and initiatives. It is substantiated
that the use of innovative digital technologies in the system of
strategic management of social responsibility of enterprises opens
wide opportunities and generates significant advantages. Namely,
increasing transparency and openness; optimization of resources
and costs; increasing internal efficiency; strengthening of reputa-
tion and brand; automation of enterprise processes; innovativeness
and competitive advantages; stimulating innovation. A model for
determining the relationship between the level of profitability of
enterprises by type: large, medium, and small enterprises and by
the number of employees and their labor costs is proposed, which
allows to establish the required number of employees for each type
of enterprise. This enables the enterprise to function effectively,
reducing labor costs, but not reducing the positive impact on
supporting the social sector of the population, creating jobs and
remaining a socially responsible enterprise. The possibility of using
the latest digital technologies in the social responsibility manage-
ment of enterprises is summarized.

Keywords: social responsibility, strategic management, innova-
tive technologies, information technologies, digitalization of strate-
gic management.
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The object of this research is the use of artificial intelligence (AT)
and machine learning (ML) in e-commerce marketing strategies.
Traditional e-commerce marketing approaches often lack a persona-
lized customer experience and find it difficult to adapt to changing
consumer behavior. The integration of artificial intelligence and ma-
chine learning offers a solution to these problems, enabling real-time
marketing initiatives and data analysis.

Studies have shown that the use of artificial intelligence and ma-
chine learning in e-commerce marketing has led to improved customer
relationship management, increased operational efficiency, and more
customer-centric advertising strategies. In addition, technologies such
as visual search, virtual personal shoppers, and real-time product tar-
geting have changed the e-commerce landscape by providing interac-
tive and personalized shopping experiences. Artificial intelligence and
machine learning algorithms analyze vast amounts of customer data to

identify patterns, preferences and trends, enabling e-commerce busi-
nesses to conduct targeted marketing campaigns and optimize product
offerings. Using advanced technologies, companies can streamline
operations, increase customer satisfaction and stay ahead of the com-
petition in the digital marketplace. This data suggests that integrating
artificial intelligence and machine learning into e-commerce marketing
strategies can benefit businesses by improving customer engagement,
increasing sales, and gaining a competitive advantage. However,
a successful implementation requires access to quality data, a robust
Al infrastructure, and ongoing monitoring and optimization to ensure
effectiveness and relevance in a dynamic marketplace.

Keywords: artificial intelligence, machine learning, e-commerce
marketing, personalized customer experience.
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The object of the research is the issues related to the creation of
science parks in Ukraine at a new level in the process of its post-war
reconstruction. In this paper, the main focus is on the analysis of the
very concept of «science park» and the experience of some interna-
tional ones, which are most suitable for the domestic plans for the
transformation of the Ukrainian economy and its social infrastruc-
ture. Also researched the initiative of the Kharkiv city government
to create the so-called «science quarter», which would absorb all the
best that exists in the world in the field of science parks, and would
have its own <highlight». As a result of this study, it was established
that the creation and functioning of science parks is an important
component of the modern world economy, which should be given
serious attention in the process of post-war transformation of the
Ukrainian economy. Moreover, the process of developing a strategy
for the construction of such science parks should be started now,
without waiting for the end of the war. A good example of this is the
start of work on the project to create a science park in Kharkiv called

«Science Quarter» as part of the development of a city recovery plan
with the help of specialists from various international organizations,
universities, banks and funds. The article analyses the activities of
some similar science parks in Poland, which can be used as a guide
in this process, and provides recommendations for the improvement
and enhancement of certain basic elements of the future Kharkiv sci-
ence park. As a result, it was concluded that thanks to the hard work
of the city authorities with the support of international institutions,
active work is being done to develop a city reconstruction strategy
at a fundamentally new level in Kharkiv, within which a significant
place is given to the implementation of the «Science Quarter» pro-
ject. The success of the latter will depend not only on the experienced
team of specialists implementing this project and the receipt of the
necessary funding, but also, first of all, on the success of our defenders
in repelling Russian aggression.

Keywords: post-war reconstruction of the country, science parks,
«Science Quarter», Kharkiv science park.
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HA LIIAXY JI0 CTAJIOr0 MAHLIOTA MOCTAYAHHA: BHECOK Y NOBOMMEHHA 3 MKAPHAHMMH BIIXOAAMH B AMMHPCBHKIH
MIKAPHI (cTop. 6-14)

Rania Berrachedi, Rachid Chaih, Hafida Kahoul, Ion Verzea

OG6’€KTOM JI0CTIKEHHS € YTIPaBIiHHA MEIMYHUMU BiixoAaMu. Meuuna AisibHICTb 3aXUIIAE 3/[0POB s, KY€ NAIIEHTIB I PATYE KUTTSL.
OmHak mpu 1[bOMY YTBOPIOIOTHCS BiIXO/IM, SIKi € IIKiVTUBUMU [IJTsI 3/I0POB’sSl HACEJIEHHS Ta OBKIJIA. 1K HACTIIOK, YIPABIiHHS [UMU Me-
JIMYHUMK Biaxonamu HaOyBa€e Bce GilbIIoro 3HaYeHHs y cdepi OXOPOHU 3M0POB’Sl Ta HABKOJIMIIHBOTO cepenosuma. OqHuM 3 HailOiabim
MPOGIEMHIX MiCIlh € TIOTaHe YIPABIIHHST [IMMI TUTAHHSIMIE, sIKe MOKe TTOCTaBUTH TIiJl 3aTPO3Y MPAI[iBHUKIB OXOPOHH 30POB’S, TPAIiBHII-
KiB, gKi 3aliMaOTbCS MEAMYHUMM BiJ[X0/aMM, NAIEHTIB Ta IXHi ciM'l, a TaKOK BCe HaceJeHHs. 3 1HIIOro 601<y, HeHaJIe)KHe ITOBOJIKEHHS 3
M Bigxomamu abo iX HeHaJTeKHa yTHIIBAIisT TAKOK MOKYTh CIIPUYHHNTH PU3UKNI. BinTemnep parionanbie yCyHEHHS 1[bOTO 30Dy IHEHHS
€ OJIHIEI0 3 HAlIBAKJIMBILIUX YMOB JIOTPUMaHHS IIPABUJI Tiri€HU He JiMllle BCepe/inHi 3aKa/liB, a i y HABKOJUIITHbOMY Cepe/loBUIL. Y 1bOMY
HECHPUATINBOMY KOHTEKCTI MU HaMaraeMocs 3a JIOTIOMOTOIO I[bOTO JIOCTI/IKEHHS JIOCATTH aleKBATHOTO YIIPABJIHHS 3 BUKOPHCTAHHSIM
MPaKTUK 3BOPOTHOT JIOTICTUKH 3 TOJIOBHOIO METOIO — BUPINIUTH TIPOOJIEMHE YIIPABIIHHST MEIMIHIMI BiIXOMaMit, GEPYUH 10 YBATH PeabHI
cTaH peueil Ha micti. [[is 1boro GyJI0 BUKOPUCTAHO IMI/XIi/, SIKUii IPYHTYETHCS HA JAHUX, OTPUMAHUX (E3TOCEPEHBO HA MICISAX, HIJISIXOM
TIPSIMOTO KOHTAKTY 3 PI3HUMH KaTETOPiSMI OMUTAHOTO MEIMYHOTO TIePCOHATY, Ha OCHOBI BUCHOBKIB, CITOCTEPEKeHb, ay/INTiB, AHKeTYBaHH
Ta 3HaHH4 npuyuuH. el migxin rpyHTy€eTbhCd Ha ay/IUTI JOTPUMAHHA JIAHITIOTA TOCTaYaHH4 B YIIPABJIiHHI JIKaPHAHUMU Bi/IX0/[aMU B PI3HUX
BijytisienHax Yuisepeurercbkoi sikapui Kocrsuruna (Ayskup). B pesyssrari gocsipkerns 6yJ10 BUSIBIEHO, 10 CUTYAIlis € JysKe MOraHoo,
OCKIJIBKIL JIOTICTUYHIHN JIAHITIOT € TIOBHICTIO HECTIPABHUM ab0 JKOJIEH 3 €TalliB He BUKOHYEThCsI. Tak, HAllMEHIN AOTPHMAHIM eTaroM € 306e-
piraHHs, jie KO/IHa MOCTyTa He MepeBuInye 25 %, 1e MOB'I3aH0 3 TUM, 110 JKO/(HA KJIiHIKa He M€ IPOMIZKHOTO MaiilaHuuKa s 30epiraHHs
BiZixoz1iB. A HaIOIIbII JOTPUMAHIM € eTar TepepoOKH, sIKIi He Tepesuirye 75 %. e m03BOMIIIO HaM BUSIBUTH HEMOJIKY, 3abikcoBaHi Ha
PiBHI Z0CJIIZXKYBAHOTO 3aKJIaly, 1 HaBiTh 3allPONOHYBATH [TOKPAIL[EHH /UL CTAJIOTO YIIPaBJIIHHA MEeAMYHUMU BiZIXOAaMU Ha PiBHI ajKup-
CBKUX 32KJIAJ[iB OXOPOHH 3710POB 4.

Kmo4oBi cnoBa: 110BO/UKEHHS 3 MEIMYHUMI BiJIXOZaMH, TPOMAJICbKe 3/I0POB’sl, IPIOPUTETHI NPodilaKkTHYHI 3aX0/1, 3BOPOTHA JIOTICTHKA,
VIIPaBJIiHHS PU3UKAMU.

DOL: 10.15587/2706-5448.2024.307356
PO3BMTOK YNPAB/MIHCEKOI EKOHOMIKM K CKNAZIOBOf EKOHOMIMHOI TEOPH  (crop. 15-20)

Ocranenxo T.T.

OO0’eKTOM JOCHIIKEHHST € YIPABJIiHChKa €KOHOMIKA, 110 PO3IVISIAEThCA K CKIAL0Ba eKOHOMIUHOI Teopii. HaykoBow mpobuaemormo € Te,
10 iCHYIOTb TaKi MOHATTS, SIK YIPABIiHHA Ta yIPaBJIiHCbKAa eKOHOMIKa, SKi € JOTHYHIMHI Ta JEMIO MepeTHHAIOThCSA. YITPaBIiHCbKA eKOHOMi-
Ka BKJIIOYAETHCS /IO CTPYKTYPU €KOHOMIYHOI CUCTEMHU K OKpeMa CKJIaZoBa. TakosK 3aCBiUEHO, 1110 YIIPABJIIHCbKA €KOHOMIKA € CUCTEMHUM
YTBOPEHHSIM Ta MA€ Taki piBHi: rI06aIbHKI, MAKPO-, Me30-, MiKPO- Ta HaHO-. Y AOCJIPKEHHI TPOBEICHO BU3HAYEHHSI 1[MX PIiBHIB Ta OyJ0
OKPECJIEHO BUKOPUCTAHHSA T100aIbHOTO (MIZKHAPOAHOTO) Ta MAKPOPiBHsI. AHa/I3 IIMX KaTeropiit HeoOXiAHUIT A1 PO3YMIHHS YIIPaBJIiHHSA Ta
YMOB KEPOBAHOCTI IJI00AJIBHOT Ta HAI[IOHAIBHOI eKOHOMIK. CyTHICTh OTPUMAHUX Pe3yJIBTaTiB MOJISATAE Y TOMY, [0 ICHYI0Ya CHCTEMa KepyBaH-
HS MIZKHAPOJAHMMH BiIHOCHHAMU € HETHYYKOIO Ta BA)KKOIO JIUIsI BUPIIIEHHS II00albHIX TPOGJIEM JIOACTBA. A YIPABIIHHS HAIIOHATbHUMU
€KOHOMIKaMU M€ BiAMOBIATH CTPaTEriuHuM MJIAHAM PO3BUTKY Ti€l un inmroi Haii. I1i oTpuMani pesysibrat MOKYTbh OYTU TIOSCHEH] HEMO-
OIJIBHICTIO YIIPABIIHCHKUX CTPYKTYP Ta MOTPeO00 Mepersisiy BCeCBITHROTO eKOHOMIYHOTO TTopsiiKy. Ha piBHi gepskaBu MaioTh OyTH BaKesi
JUISL PEryJIIOBAHHS €KOHOMIYHUX BiJIHOCHH.

B po6oTi 6yJ10 3ayBakeHO, IO CYCTIIBCTBO ABJASAE COGOK CYKYITHICTD JTI0/el, 06’ €THAHNX HA TIEBHOMY CTYTIEH] iCTOPUYHOTO POZBUTKY
OIHUMU YU iHIIUMA €eKOHOMIYHUMU BiTHOCUHAMM, 1[0 BU3HAYAIOTH BCi iHIII CYCHiAbHI BiiHOCHHN. EKOHOMIUHI JKUTTS CyCITIIBCTBA CKJITaza-
€TbCsl 3 PIBHOMAHITHUX SIBHIL| T [IPOIECIB, CYTHICTb SIKNX HEOOXIIHO LIYKATH y CYCIIIbHOMY BUPOOHUITBI. IIOHATTS «yIpaBIiHCbKA €KO-
HOMiKa» 4aCTO BUKOPHCTOBYETHCS /TSI XaPAKTEPUCTHKI PETYIIOBAHHS CYCHIJIBHOTO BUPOOHUIITBA. [CHYIOTD Pi3Hi MiAXOAN 0 BU3HAYEHHS
3MICTy YIpaBJliHCbKOI ekoHoMikHU. [To-1iepiie, ynpaBiiHChKka €KOHOMKA PO3IVISJIAETHCS K PEryJIIOBAHHS CYKYIHICTIO Tajy3eil Ta BUJaMKu
MarepiaspHoro BUpoOHuIITBa. [1o-1pyTe, 3 YIPaBIiHCHKOI0 €KOHOMIKOIO 3a3BHYall aCOIIOETHCS CHCTEMA PETYJIIOBAHHS MTPOLYKTHBHUMU
CiJIaMK Ta BUPOOHWYNMH BimHocuHamu. [lo-TpeTe, yrpaBiiHCbKa eKOHOMIKa PETyJIOE YMOBH [OCSTHEHHsT PIBHOBATH Ta IUKJIIYHOCTI CyC-
MiILHOTO BUPOOHUIITBA.

KmovoBi cnoBa: yripassiicbka €KOHOMIKa, CHCTEMA YIIPaBIiHCHKOI eKOHOMIKH, Mi>KHAPO/IHI BiTHOCUHHU, MAaKPOPIiBEHb €KOHOMIYHUX BiTHOCHH.
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MOJIENIOBAHHA AM3AHHY MAPKETHHTOBHX JOCTIIMEHL COLIANBHOT BIATOBIAANLHOCTI BPEHAIB  (crop. 21-24)

Bacwmnuuua JI. M, firenscexa K. 10.

OG6’eKTOM JIOCIIKEHHSI € COTliaibHa BiAMOBiAaMbHICTD OPEeH/iB. PO3IJISIHYTO Mpollec MapKeTHHTOBUX JOCTI/IZKEHb COIiaJbHOI BiMOBI-
nanbHocTi GpeniB. Jlocaimkeno dheHomMen comiagbHol BiANOBigaMbHOCTI OPeH/AIB 1 10BeAeHO HEOOXIIHICTD AETAIbLHOTO AOCIIKEHH s 1i Ha-
npsimiB. OOrPYHTOBAHO BILIMB COI[ATbHO Bi/INIOBIAATbHIX /it GPEH/IIB Ha MiABUIIIEHHS X PIBHSA 00I3HAHOCTI 1 JTOsIBHOCTI. BusHaueHo TeHaeH-
il PO3BUTKY COIIaIbHOI BIAMOBIIaIbHOCTI OPEH/IIB Ha CydacHOMY eTalli. BeTaHoBieno, o coliaibHa BiZMoBijaabHicTh OpeH/IiB OB’ I3aHa
3 €KOJIOTIYHKMM iHilliaTMBaMU, COIIaJbHOI CIPABEIMBICTIO, €TMYHO BiANOBIAAIBHICTIO, CIIOHCOPCTBOM Ta GJATrOAINHICTIO, EKOHOMIYHOKO
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BIZMOBIAA/IBHICTIO, BIPOBa/LKEHHAM iHHOBaIii. OXapaKTepu30oBaHO HAIPAMHU COILIANbHOI BIANOBIAAIBHOCTI GPEHIB HA MPUK/IaAl KOMIIAHINH
Johnson&Johnson, Google ta Coca-Cola, siki, nacammepes, ToB’si3ari 3 eKOJOMYHUMH iHiIiaTiBaMu. Bertanosieno HaiibiIbin momyaspai
HANpPsMU COIaIbHOT BiAMOBIAANLHOCTI OPEH/IB MIJIAXOM OMUTYBAHHS, IO JA€ MiJCTaBU CTBEPKYBATH MPO MPIOPUTETHICTD €KOJOTIYHUX
ininiaTus, croHcopersa Ta GraroAiifiHOCTi. AKICHTOBAHO yBary Ha poJii MAPKETHHTOBUX JOCJIKEHb COIAIBHOI BiAMOBIZAILHOCT GPeH/iB.
OxapakTepru30BaHO OCHOBHI TUIN JM3AIHY MAapPKETHMHTOBUX JOCJi/KEHb — ITOIIYKOBi, OMIHIOBATBbHI Ta Bi[ITBOPIOBAIbHI. 3alPONOHOBAHO
CTPYKTYPHY MOJ€JIb MAPKETHHTOBHUX JOCII/UKEHb COIaTbHOT BiMOBianbHOCTI OpeHiB. laHa MOJIETb BPAaXOBY€E BCI eTanu mporecy A0CIi-
JUKEHHSI COIa/bHOI BIAMOBIQIbHOCTI OPEHIB — BiJl YMOB JJIsl BIPOBA/PKEHHS COMIaJbHUX THIIaTB 10 (hOPMYBaHHS CTpaTeril comiaabHol
BianosigaabHocTi 6Gpenis. [TpakTuyHe 3HAUEHHA 3aIIPOTIOHOBAHOI MO/l MAPKETUHIOBUX JOCII/IZKEHb COIiaIbHOT BiITOBIAATLHOCTI OPEH/IiB
JI03BOJIUTD GisIbII IIMOOKO Ta IETaTi30BaHO BUBYATH COIiaIbHI iHiiaTnBu Ta 06upary 6ibur npiopureri. Ile, B CBOIO Yepry, CTBOPHUTD Mepe-
JLYMOBH JIIS1 THABUIIEHHS JIOSIBHOCTI 10 Openis i hopmyBanis eeKTHBHOI KOMYHIKaIliiHOT cTpaTerii.

Kmovoei cnosa: MapKETHHTOBI JOC/IIIPKEHHS, COIIa/IbHA BIMOBIATBHICTS OPEH LY, KOMYyHIKAIliliHa CTpaTeTist, IMiZK KOMITaHii, MoBeIiHKa
CIHOKUBAYIB.
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BH3HAYEHHA BIUIHBY IHHOBALIIfHMX TEXHONOITH B CHCTEMI CTPATEITYHOr0 YNPAB/IHHA COLIANLHOH
BIANOBIAANBHICTHO MIANMPHEMCTB  (crop. 25-32)

Mo6epeakna 3. M., Tpyxax 0. JI, Bineyw A. I, Kuazes A. II.

OG6’ekTOM JOCHIKEeH s 00paHo TIPoIleC BUKOPUCTAHHS 1HHOBAIHUX TEXHOJIOTIH B CHCTeMi CTpaTerivyHoro ynpaBJiHHS COI{aab-
HOIO BiMOBiabHicTIO migmpuemcts. OcHoBHA pobJeMa, 10 BUPINIyBagacs B IPOIEC] TOCIIPKEHHs, moJsirana B HeoOXigHocTi Ol
edeKTUBHOI iHTerparii IPUHIUINB COIiadbHOI BiANOBiAanbHOCTI y OisHec-cTparerii, MO AOMOMOKE IiANPUEMCTBAM aJaNTyBaTUCS /0
100 IbHUX BUKJIMKIB Ta BUMOT CYy4aCHOTO CYCIIJIbCTBA. BUBUEHHS HOBUX TEXHOJOTIYHUMX MiAXOAIB B Wil cdepi M03BONUIO BUABUTH
HaitepeKTUBHIII iHCTPYMEHTH IS T ABUIIEHHS TPO30POCTI, BiIMOBIAILHOCTI Ta CTAJIOTO PO3BUTKY KOMMaHill. B peayibraTi mpoBesemno-
TO JIOCJIZI>KEHHST YTOUHEHO 3MICT MOHATTS «IHHOBALINHI TeXHOIOr] B cucTeMi CTpaTerivHoro yIpas/iHHs COLialIbHOIO BiIIOBiaIbHICTIO
TATIPHEMCTB», IKe TIPOMOHYETHCS PO3YMITH, SIK CyHaCHWH Mi/IXiJL 10 iHTerpariii TeXHOJIOTIYHNX iIHHOBAIlill y cTpaTeTiyHe yIpaBIiHHs, CTIps-
MOBaHUIi Ha TIOKPAIIEHHS COMIAIbHUX MOKA3HUKIB MIIPUEMCTBA. BCTaHOBJIEHO, IO I TEXHOJIOTIT BKIIOYAOTH B cebe MUPOKUil CIEKTD
incTpymenTiB, Takux sik Big Data, mrryanmii intesexr (Al), Iureprer peueit (IoT), 6iokdeiin ta inmm, SKi Z0MOMAraoTh MAIPHEMCTBAM
e(eKTUBHO BIPOBAKYBATH Ta MOHITOPUTH COIia/ibHi IporpaMu Ta ixiniatusu. OOGrpyHTOBAHO, 0 BUKOPUCTAHHS IHHOBAIIHHUX TH]-
POBUX TEXHOJIOTIH y cucTeMi CcTpaTeridvHOro yIpaBJiHHS COLiaJbHOIO BiANIOBIA/IbHICTIO MIIIPUEMCTB BiIKPUBAE MIMPOKI MOXKIMBOCTI Ta
TeHepye 3HAYHi repeBaru. A came, MiIBUIIEHHS TPO30POCTi Ta BiIKPUTOCTI; ONTUMIi3allisl pecypciB Ta BUTPAT; MiABUIIEHHS BHYTPINTHBOI
e(eKTUBHOCTI; 3MIIIHEHHs peryTailii Ta OpeHy; aBToMaTH3allisg MPOIEeCiB MiIPUEMCTBA; IHHOBAIIHHICTD Ta KOHKYPEHTHI epeBaru; CTh-
MyJTIOBaHHST IHHOBAI[ i1, 3aIIPOIIOHOBAHO MOJIE/Ib BH3HAUYEHHS B3AEMO3B SI3KY MK PiBHEM PeHTabeIbHOCTI Mi/IITPUEMCTB 32 BUAAMI: BEJIHKI,
cepe/Hi, MaJii M AIPUEMCTBA Ta 3a KIJIBbKICTIO HalMaHUX MPaIlliBHUKIB, BATPaTaMi Ha IX OIJIATY TIpalli, 0 J03BOJISIE BCTAHOBUTH HEOOXIIHY
KIJIbKICTD NMpaliBHUKIB 1T KOKHOTO Buy mignpumcrsa. lle rae amory edekTuBHO (DyHKIIOHYBATH MiANPUMCTBY, CKOPOUYYIOUN BUTPATH
Ha OTIJIATY TPaIli, ajle He 3MEHNIYIOYH TO3UTHBHOTO BIUTHBY Ha MATPUMKY COIIATBHOTO CEKTOPY HACETEHHs, CTBOPIOYH po6Oodi MicIsT Ta
3aJIMIIAIYKUCH COIIAJIbHO Bi/IIIOBIIAJIbBHUM HIJIITPUEMCTBOM. ¥Y3arajbHEHO MOKJIUBOCTI BUKOPUCTAHHS B YIIPABJIiHHI COIiaJIbHOIO Bi/lIIOBI-
JATBHICTIO MiATIPUEMCTB HOBITHIX IM(MPOBUX TEXHOJIOTIH.

Keywords: cortiasibia BiZIOBiIa/IbHICTD, CTPAaTErivHe YIPABJIiHHS, IHHOBAIITHI TeXHOIOTI1, iHdopMmartiiini Texnosiorii, nudpoisaitis crpa-
TeTiYHOTO YHpPaBIiHHA.
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BHKOPHCTAHHA WITYYHOIO INTENEKTY TA MALUHHHOI0 HABYAHHA B MAPKETHHT'Y ENEKTPOHHOI KOMEPUIl  (crop. 33-38)

Myx A. B., Aunxuii 0. B.

OG6’€KTOM 1IOTO AOCTIKEHHS € BUKopucTanus mryunoro inrenexry (I11T) Ta mamuunoro napyansst (MH) y MapKeTHHIOBUX CTpaTerisix
eJIeKTPOHHOI KoMepitii. TpagniiiHiuM MapKeTHHTOBUM TIiX0/aM y cepi eJIeKTPOHHOI KOMEPILi yacTo Gpakye MepcoHaIi30BaHOTO KIIEHT-
CBKOTO JIOCBiMY, i IM BKKO aalITyBATHCS /IO MiHJIWBOI TIOBEIHKH CIOKIBAYiB. [HTErpaIlist MTYyIHOTro iHTENEKTY Ta MAITHHHOTO HaBYAHHS
MIPOIIOHYE BUPIIIEHHS IUX TIPOOJIEM, YMOKJIMBIIIOIUN MAPKETUHTOBI IHII[IATUBY B PEKUMI PEATbHOTO Yacy Ta aHaJl3 JaHUX.

Jlocmipkenns mokasasy, Mo BUKOPUCTaHHA MITYYHOTO iHTEeJIeKTY Ta MAIIMHHOTO HABYAHH: B MAPKETHHTY eJIeKTPOHHOI KOMepILil IPH3BeJsIo
JIO TIOJIIIIICHHS YIIPABIIHHSA B3AEMOBIIHOCHMHAMY 3 KJII€HTaMHU, TiABUIICHHS ONepaliiioi e)eKTUBHOCTI Ta GLIbIN KIIEHTOOPIEHTOBAHUX Pe-
KJIAMHUX cTpareriit. Kpim Toro, Taki TexHosorii, K BiyaabHUIl MONIyK, BIPTyalIbHi HepcoHaNbHi TTOKYIII Ta TapreTyBaHHsA TOBapiB y PeaybHO-
My yaci, 3MiHUIH JaHamadT eJTeKTPOHHOT KOMEePILii, 3a0e3Men BT IHTepaKTUBHUIN Ta IepcOHaTiB0BaHIN TOCBI/I OKYIIOK. AJITOPUTMU IITYY-
HOTO IHTEJIEKTY Ta MAIIMHHOTO HABYAHHS aHAII3YIOTh BEJIMYE3HI 0OCATM JAHUX MPO KJIEHTIB /Ul BUSABJIECHHS 3aKOHOMIPHOCTEH, yrnoaobaHb
i TEH/IEHTIi 1, TIO I03BOJISIE TiIIPUEMCTBAM €JIEKTPOHHOI KOMEPITil TPOBOINTH ITi/IeCTIPSIMOBAHi MAPKETHHTOBI KAMITAHii Ta ONITUMI3yBaTH TOBAp-
Hi npono3utiii. BukopucroByioun nepe/ioBi TeXHOJIOT], KOMIIaHii MOXYTb OITUMI3yBaTU Ollepallii, IIiIBULIUTH PiBEeHb 33J0BOJICHOCT] KJIIEHTIB
1 BUTIepeInTH KOHKYPEHTiB Ha nndposomy punky. Lli mani cBiggaTs mpo Te, M0 iHTETPAIiS IITYYHOTO iHTEIEKTY Ta MAITIMTHHOTO HABYAHHS B Map-
KETHHTOBI cTparerii eJIeKTPOHHOT KOMepIIii MOsKe TIPUHECTH KOPHUCTD Oi3HECY, TTOKPAIIUBIIN 3aydeH st KJII€HTIB, 301bIINBIIN TIPOAXKi Ta OT-
PHUMaBIIN KOHKYpeHTHY nepeBary. OHaK [yist yCIiIHOTO BIIPOBA/UKEHHS MOTPIOEH OCTYII 10 SAKICHUX JAHUX, HajliiiHa iHdpacTpyKTypa mTyd-
HOTO HTEJIEKTY, a TAKOK MOCTIMHIA MOHITOPHHT Ta ONTHUMI3allist /st 3abe3nederts eeKTHBHOCTI Ta aKTYaJbHOCTI Ha AMHAMIYHOMY PHHKY.

Kmouosi cnoBa: 1TyYHMIT iIHTE/IEKT, MAIIMHHEE HABYAHHS, MAPDKETUHT eJICKTPOHHOI KOMeP1iii, IepCcoHaTi30BaHN KJIIEHTCHKUIT TOCBiJL.

TECHNOLOGY AUDIT AND PRODUCTION RESERVES — Ne 3/4(77), 2024 55 —)



— AHOTALI ISSN 2664-9969

DEVELOPMENT OF PRODUCTIVE FORCES AND REGIONAL ECONOMY

DOI: 10.15587/2706-5448.2024.307743
HAYKOBI NIAPKM: AHAJI3 MINHAPOHOI'O KOCBIAY TA NEPCNEKTHB PO3BUTKY B YKPATHI  (crop. 39-46)

Ipoxoposa B. B, Yc K. B, KOxuoz B. M., Pyaacs C. B, CnacTeauukosa B. 1.

OO6’eKTOM IOCIIIKEHHS € TIMTAHHS, SKi [IOB’sI3aHi 31 CTBOPEHHsIM B YKpaiHi Ha HOBOMY PiBHI HAYKOBKX IapKiB B MPOLEC 1 MOBOEHHOT
BinOynoBu. B maniii po6oTi 0OCHOBHY yBary aklleHTOBAHO HA aHAJII3] CAMOTO MOHATTSI «HAYKOBHH IAPK» Ta I0CBILY AiSIBHOCTI AESTKNX MisKHA-
POHUX 3 HUX, SIKi MAKCUMAJILHO THIXO/STD 10 BITYN3HIHIX IJIaHiB TpaHchopMaliii yKpaiHchKoi eKOHOMIKHY i 1i corianbHoi iHppacTpyKTypH.
TakosK TOCTIKEHO IHIIaTUBY XapKiBChKOI MiChKOT BJIA/IM IO/I0 CTBOPEHHS <HAYKOBOTO KBAPTALy», SKUi O1 BOMpaB B cebe Bce HallKpare,
110 iCHY€ B CBIiTi B chepi HAyKOBUX MapKiB, i MaB OU CBOIO «POJBMHKY». B pesysbrari 1boro KociiikeHns KOHCTaTOBAHO, 110 CTBOPEHHS Ta
(byHKIIIOHYBaHHS HAYKOBHX MAPKIB € BAsKJIMBOIO CKJIAI0BOIO CYYACHOI CBITOBOI EKOHOMIKH, Ha 110 HEOOXIIHO 3BEPHYTHU CEPII03HY yBary B IPo-
1eci moBoeHHoi Tpancdopmartii ykpaincbkoi ekonomiku. I iporiec po3poOKu crpaTerii moOy10BH TaKWX HAYKOBUX MAPKiB MTOTPIGHO MOYMHATH
BIKe 3apa3, He YeKaloul 3aBeplieHHst BilfHU. [apHUM TIPUKIALOM I[OTO € MOYAaTOK POOOTH HAJ[ IIPOEKTOM CTBOPEHHsI y XapKOBi HAYKOBOTO
napky mia Haszsowo «HaykoBuii KBapTaa» B paMKax po3poOKH 3a I0TIOMOTOIO CTIEIHiaiCTiB PIsHUX MIKHAPOAHUX OpraHisallili, yHiBepCHUTETIB,
Gankis Ta (hOH/IB TIaHy BiAHOBJAEHHS MicTa. B po6oTi poBeeHo aHaxi3 AAabHOCTI JeaKuX MoAIGHIX HAYKOBUX TapkiB y IToubii, Ha SKi
MOJKHA OPIEHTYBATUCS B IIbOMY TIPOIIEC, Ta HalaHi PEKOMEH/IAILT 11010 TIOJINIIEHHS Ta BAOCKOHAICHHST TIEBHIX 0a30BUX €JIEMEHTIB MallbyT-
HBOTO XapKiBCbKOrO HAYKOBOTO TapKy. Y MiICYMKY 3p006JIeH0 BUCHOBOK MPO Te, MO B XapKOBi 3aBISKN HATIOJETIMBIN Tpali MicbKOi BJIajn
3a MATPUMKH MIKHAPOAHUX IHCTUTYII IPOBOANTLCS aKTUBHA POOOTA 3 PO3POOKH cTpaTerii Bi0yA0B1 MicTa Ha IPUHIUIIOBO HOBOMY PiBHI,
B paMKax sIKOl 3HaUHe MicIie BiIBOIUTBCs peasisaliii mpoexty «HaykoBoro kBaprasmys. YCHiliHICTh OCTAaHHBOTO Oy/Ie 3a1eKaTh He TIIBKH Bijl
JOCBiuenoi koMaru haxiBI[iB — pPeasizaTopiB IOTO MIPOEKTY Ta HAAXOMKEHHsT HeoOXiAHOTO (hiHaHCyBaH s, a if, B IEpILy Yepry, BiJ yCIIiXiB
HAIMX 3aXUCHUKIB y BITOUTTI pociiichkoi arpecii.

Kmouosi cnosa: nopoenHa Bi0y10Ba Kpainu, HayKoBi mapku, « HaykoBuii KBapTas», XapKiBChbKIil HAYKOBUI MapK.
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