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ECONOMICS AND MANAGEMENT OF ENTERPRISE

BUSINESS PROCESSES RECONSTRUCTION WITHIN THE
SUPPLY CHAIN IN THE CONTEXT OF OUTSOURCING

page 4-9

The article deals with the terms of making solution by a pro-
duction enterprise concerning the commitment of key operation
areas to outsourcing. It has been determined that this solution
is sound when, within the delivery chain, the enterprise —
outsourcer is its participant. Enterprise integration based on
partnership and joint strategy complied with the strategies of
chain supply participants will contribute to the establishment
of synergy effect, increase the competitiveness and new level of
satisfying the consumer demands.

It has also bun determined that the business processes recon-
struction within the delivery chain should be implemented in the
context of guasi-soureing of its key competences, which demands
product supply analysis, and shortage consequence assessment,
introducing actions regarding coordination of business strategy
with functional strategies and delivery chain strategy, developing
the algorithm of solution making for the application of outsour-
cing in the area of product manufacture, namely manufacturing
of the necessary components of the final product.

Keywords: business processes, delivery chain, key operations
areas.
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AN INVESTIGATION OF CUSTOMER SATISFACTION AND
LOYALTY IN PROJECTS OF MINI-HOTELS

page 9-23

The hospitality industry continues to evolve and improve in
terms of Ukrainian realities of political and economic instability;
managers of mini-hotels are experiencing difficulties with the
implementation of repeat sales, increasing the number of loyal
customers and the preservation of loyal customers, maintaining
a high level of consumer loyalty and customer satisfaction.

The article reveals the concept of satisfaction and loyalty of
mini-hotels customers. It is schematically represented the short-
cat and expanded chains of relations needs of consumers and
profits of mini-hotels. It is answered the questions about the re-
lationship between the loss of quality of hotel services, customer
perceived value, activation of the quality of hotel services and
customer satisfaction, as well as consumer loyalty in the hotel
industry. The approaches of recovery and improve the quality of
hotel services for customer satisfaction are described. Marketing
4P conception was expanded to formula 9P. It is formulated the
propositions of «customer satisfaction» and «The Golden Rules
of Success».

The obtained data indicate that activation of the quality of
hotel services has a positive impact on customer loyalty, while
the perceived value and customer satisfaction are two essential
variables indirectly related to the quality of hotel services and
customer loyalty. Article will be relevant for managers of mini-
hotels and help them in achieving and maintaining a high level
of quality of hotel services, holding regular customers to gain
a competitive advantage and increase the market share. The con-
clusions of the discussion of the investigation results can be used
by hoteliers to improve the management of customer satisfaction
and loyalty.

Keywords: customer satisfaction, customer loyalty, project
management, customer needs, profits of mini-hotels.

References

1. PineII, B.J., Peppers, D., Rogers, M. (March 1995). Do you
want to keep your customers forever? Harvard Management
Review. Available: https://hbr.org/1995/03/do-you-want-to-
keep-your-customers-forever

2. Jones, T. O., Sasser, W. E., Jr. (November 1995). Why satisfied
Customers Defect. Harvard Law Review. Available: https://
hbr.org/1995/11/why-satistied-customers-defect

3. Reichheld, E F (March 1996). Learning from Customer Defec-
tions. Harvard Law Review. Available: https://hbr.org/1996,/03/
learning-from-customer-defections

4. Udovletvorennost’. Available: http://www.psychologies.ru/glos-
sary/dict/19/

5. Glushakova, T. (2001). Udovletvorionnost’ upravliaet kachest-
vom. Al'manah <«Laboratoriia reklamy, marketinga i public re-
lations», Ne 6 (19). Available: http://www.advlab.ru/articles/
article157.htm

B. Chernova, E. (2002). 4R ili 4S? Pokupatel’ — glavnaia figu-
ra marketinga. Prodovol’stvennyi biznes, Ne 7. Available:
http://www.iteam.ru/publications/marketing/section 28/
article 2317/

7. Karpenko, E. V., Permichev, N. F; Nizhny Novgorod State Uni-
versity of Architecture and Civil Engineering. (2008). Povedenie
potrebitelei. N. Novgorod: NNGASU, 104.

8. Jems, U,; In: Petrovskaya, L. A. (1991). Psihologiia. M.: Peda-
gogika, 368.

__ 102

TEXHONMOTMYECKHI AYAMT H PESEPBBI MPOM3BOACTBA — Ne 1/5(21), 2015



I55N 2226-3780

ABSTRACTS AND REFERENCES D

s

10.

11.

12.

13.

14.

1.

16.

17.

18.

18.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

Semenov, M. Yu. (2000). Udovletvorenie i udovletvorennost’.
The Omsk scientific bulletin, V. 13, 154—156. Available: http://
selfmoney.narod.ru/sem_04.htm

l'in, E. P. (2000). Motivatsiia i motivy. SPh: Piter, 512.
Rubinshtein, S. L. (1989). Osnovy obshchei psihologii. T. 11. M.:
Pedagogika, 328.

Magun, C. B. (1978). O vzaimosviaziah mezhdu znachimost'iu
razlichnyh potrebnostei lichnosti i ih udovletvorennost’iu. Vop-
rosy psihologii, Ne 6, 86—93.

Zeithaml, V. A, Bitner, M. J. (1996). Services Marketing. N.Y.:
McGraw-Hill, 700.

Warhaftig, W. (1998). From policyholders to valued customers:
customer management strategies in life insurance. London: Swiss
Reinsurance Company, 144.

Dawes, J., Swailes, S. (1999, February). Retention sans frontieres:
issues for financial service retailers. International Journal of Bank
Marketing, Vol. 17, Ne 1,36-43. doi:10.1108,/02652329910254037
Lamben, J.-J. (1996). Strategicheskii marketing. Evropeiskaia per-
spektiva. Translated from the French. SPb.: Nauka, 589.
Rossiter, D. R., Persi, L.,; In: Volkovaya, L. A. (2000). Reklama
i prodvizhenie tovarov. Translation from English. SPb.: Piter, 656.
Bloemer, J., de Ruyter, K., Peeters, P. (1998, December). In-
vestigating drivers of bank loyalty: the complex relation-
ship between image, service quality and satisfaction. Inter-
national Journal of Bank Marketing, Vol. 16, Ne 7, 276-286.
doi:10.1108,/02652329810245984

Kotler, F. (1998). Marketing menedzhment. SPb.: Piter Kom, 896.
Blanchard, R. F, Galloway, R. L. (1994, October). Quality in
Retail Banking. International Journal of Service Industry Mana-
gement, Vol. 5, Ne 4, 5-23. doi:10.1108,/09564239410068670
Hallowell, R. (1996, October). The relationships of customer
satisfaction, customer loyalty, and profitability: an empirical
study. International Jowrnal of Service Industry Management,
Vol. 7, Ne 4, 27-42. doi:10.1108,/09564239610129931

Raj G. Javalgi, R., Moberg, C. R. (1997, June). Service loyalty:
implications for service providers. Journal of Services Marketing,
Vol. 11, Ne 3, 165—179. doi:10.1108 /08876049710168663
Fedorov, D. S. (2006). Al'ternativnyi podhod k izucheniiu vli-
ianiia potrebitel’skoi loial'nosti na rynochnuiu doliu produkta.
Marketing i marketingovye issledovaniia, Ne 1(61), 62—68.
McDougall, G. H. G., Levesque, T. (2000, September). Customer
satisfaction with services: putting perceived value into the
equation. Journal of Services Marketing, Vol. 14, Ne 5, 392-410.
doi:10.1108,/08876040010340937

Gembl, P, Stoun, M., Vudko, N. (2002). Marketing vzaimoot-
nosheniy s potrebiteliami. M..: Fair-press, 512.

Levesque, T., McDougall, G. H. G. (1996, December). De-
terminants of customer satisfaction in retail banking. In-
ternational Journal of Bank Marketing, Vol. 14, Ne 7, 12-20.
doi:10.1108,/02652329610151340

Edwards Deming, W. (1986). Out of the Crisis. Cambridge,
Mass.: Massachusetts Institute of Technology, Center for Ad-
vanced Engineering Study, 510.

In: Meidan, A., Lewis, B, Moutinho, L. (1997). Financial Ser-
vices Marketing. L., etc.: Dryden Press, 375. doi:10.1016,/b978-
0-7506-2247-9.50001-6

Kotler, E, Bouen, J., Meikenz, J.; Translation from English Noz-
drevaya, R.B. (1998). Marketing. Gostepriimstoo i turizm. M.:
YuNITI, 787.

Mittal, B., Lassar, W. M. (1998, June). Why do customers
switch? The dynamics of satisfaction versus loyalty. Journal
of Services Marketing, Vol. 12, Ne 3, 177-194. doi:10.1108/
08876049810219502

Pirtshalaishvili, K. (2005, November). Vospitanie vernosti
klient. Sales, Ne 11. Available: http://loyaltymarketing.ru/
articles/2006,/07 /23 /Boctiuranue-sepHoctu-kianenra--2. Last
accessed 23.07.2006.

Keith, R. J. (1960, January). The Marketing Revolution. Journal
of Marketing, Vol. 24, Ne 3, 35-38. d0i:10.2307 /1248704
Moutinho, L., Smith, A. (2000, June). Modelling bank customer
satisfaction through mediation of attitudes towards human and

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44,

45.

46.

47.

48.

49.

50.

51.

52.

53.

54.

55.

automated banking. International Jowrnal of Bank Marketing,
Vol. 18, No 3, 124—134. doi:10.1108,/02652320010339699

Svezhii vzgliad na kontseptsiiu marketinga. Available: http://
www.mbaplus.info/text/marketing

Newman, K., Cowling, A. (1996, November). Service quality
in retail banking: the experience of two British clearing banks.
International Journal of Bank Marketing, Vol. 14, Ne 6, 3—11.
doi:10.1108,/02652329610130127

Shimanov, D. (2007, September-October). Dovolen? Tonkosti
izmereniia udovletoorionnosti potrebitelei. Marketolog, 24—25.

Li, G. Udovletvorennost’ potrebitelei i loial'nost’. Sait «Entsik-
lopediia marketingas. Available: http://www.iteam.ru/articles.
php?pid=2&tid=2&sid=22&id=224

Carlzon, J. (1987). Moments of Truth. Cambridge MA: Ballinger,
135.

Shoul, J. (2012). Pervoklassnyi serovis kak konkurentnoe preimu-
shchestoo. Translation from English. Ed. 4. M.: Al'pina Pab-
lisher, 340.

Cronbach, L. J. (1951, September). Coefficient alpha and the
internal structure of tests. Psychometrika, Vol. 16, No 3, 297-334.
doi:10.1007/bf02310555

Nunnally, J. C., Bernstein, I. H. (1994). Psychometric theory.
Ed. 3. NY: McGraw-Hill, Inc., 752.

Hair, J. E, Jr., Anderson, R. E., Tatham, R. L., Black, W. C. (1998).
Multivariate data analysis. Ed. 5. Boston, MA: Pearson Educa-
tion Inc., 768.

Parasuraman, A. (2005, February 1). E-S-QUAL: A Multiple-Item
Scale for Assessing Electronic Service Quality. Journal of Service
Research, Vol. 7, Ne 3,213-233. doi:10.1177/1094670504271156
Pearson, K. (1900, July). X. On the criterion that a given system
of deviations from the probable in the case of a correlated system
of variables is such that it can be reasonably supposed to have
arisen from random sampling. Philosophical Magazine Series 5,
Vol. 50, Ne 302, 157—175. doi:10.1080,/14786440009463897
Stepeni svobody (teoriia veroiatnostei). Available: https://
ru.wikipedia.org/wiki/Cremnenu_cBo6omsi_%28Teopiisi_Beposit-
Hocreit%29#.D0.A1.D1

Baumgartner, H., Homburg, C. (1996, April). Applications of
structural equation modeling in marketing and consumer re-
search: A review. International Journal of Research in Marketing,
Vol. 13, Ne 2, 139-161. doi:10.1016,/0167-8116(95)00038-0
Lialikov, Yu. S. (1973). Fiziko-himicheskie metody analiza. Ed. 5.
M.: Himiia, 536.

Hooper, D., Coughlan, J., Mullen, M. R. (2008). Structural
Equation Modelling: Guidelines for Determining Model Fit.
The Electronic Journal of Business Research Methods, Vol.6.
Ne 1, 53—60. Available: http://www.ejbrm.com/issue/download.
html?idArticle=183

Bentler, P. M., Bonett, D. G. (1980). Significance tests and good-
ness of fit in the analysis of covariance structures. Psychological
Bulletin, Vol. 88, Ne 3, 588-606. doi:10.1037,/0033-2909.88.3.588
Bentler, P. M. (1990). Comparative fit indexes in struc-
tural models. Psychological Bulletin, Vol. 107, Ne 2, 238-246.
doi:10.1037,/0033-2909.107.2.238

Tucker, L. R., Lewis, C. (1973, March). A reliability coefficient
for maximum likelihood factor analysis. Psychometrika, Vol. 38,
Ne 1, 1-10. doi:10.1007 /bf02291170

Hu, L., Bentler, P. M. (1999, January). Cutoff criteria for fit
indexes in covariance structure analysis: Conventional cri-
teria versus new alternatives. Structural Equation Modeling:
A Multidisciplinary Jouwrnal, Vol. 6, Ne 1, 1-55. doi:10.1080/
10705519909540118

Gatignon, H. (2009, October 15). Confirmatory Factor Ana-
lysis. Statistical Analysis of Management Data, 59-122.
doi:10.1007/978-1-4419-1270-1 4

Akbar, S., Mat Som, A. P., Wadood, F., Jamil Alzaidi-
yeen, N. (2010, May 18). Revitalization of Service Quality to
Gain Customer Satisfaction and Loyalty. International Journal
of Business and Management, Vol. 5, Ne 6, 113—122. d0i:10.5539/
ijbm.v5n6p113

Kerin, R. A., Hartley, S. W, Rudelius, W. (2001). Marketing: The
Core. Ed. 4. McGraw Hill Publishing, 552.

TECHNOLOGY AUDIT AND PRODUCTION RESERVES — Ne 1/5(21), 2015

103 —)



ABSTRACTS AND REFERENCES
—

I55N 2226-3780

56. Cronin, J. J., Jr.,, Taylor, S. A. (1994, January). SERVPERF ver-
sus SERVQUAL: Reconciling Performance-Based and Percep-
tions-Minus-Expectations Measurement of Service Quality. Jour-
nal of Marketing, Vol. 58, Ne 1,125-131. d0i:10.2307 /1252256

57. Dabholkar, P. A, Shepherd, C. D., Thorpe, D. 1. (2000, June).
A comprehensive framework for service quality: an investiga-
tion of critical conceptual and measurement issues through
a longitudinal study. Journal of Retailing, Vol. 76, Ne 2, 139—-173.
doi:10.1016,/s0022-4359(00)00029-4

ACTIVITY RESEARCH OF INSTITUTIONAL INVESTORS IN
THE CONTEXT OF FINANCIAL MARKETING

page 23-29

The market situation in the financial market of Ukraine
and the euro-zone is investigated. The appearance and trans-
formation of financial globalization, financialization, institu-
tionalization of the financial market are analyzed. The true and
apologetics of consumer behavior of customers are determined.
The main prerequisites for the use of financial instruments are
identified in order to establish the marketing prospects for its
use in the activities of institutional investors — Collective In-
vestment Institutions (CII), insurance companies, private pen-
sion funds. The investigations show that these investors occupy
a rather narrow segment as investment transformers in gross
domestic product. The usefulness and importance of obtained
data consist in the fact that the philosophy of financial mar-
keting promotes the use of strategic marketing as a paradigm
(theoretical model) revitalization of institutional investors.
It is investigated the theoretical principles of formation and
development of the financial marketing activities of non-bank
institutional investors.

Keywords: financial market, recession, real sector, institu-
tional investors, financial globalization, effectiveness.
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MODEL OF RATIONAL PASSENGER TRAFFIC FORMATION
page 30-34

The article considers the original, author developed cal-
culation method of forming a rational passenger traffic, which
parameters are one of the most important conditions for stable
operation of the transport system of the cities, and as a result,
the fulfillment of its main goal — the carriage of passengers.
The article covers both: theoretical reasoning and practical
recommendations to provide the stable operation of the trans-
port undertaking due to the complex of measures to improve
the efficiency of its operation with the scientific and economic
point of view.

It requires development of a rational route network, which
provides a possibility of choice for passengers between several
route options with the minimum time difference from the shor-
test way between the origin and destination. And only after that
the passenger traffic of the route network is calculated by our
method. The offered method allows to calculate on probabilistic
basis the required number of routes to provide the full realization
of passenger flows transportation in the cities.

Keywords: transport system, urban passenger transport, mo-
deling, transport network, rational passenger traffic.
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THE CONCEPTUALIZATION OF CHANGE MANAGEMENT
MODELS AT THE ENTERPRISES IN MODERN CHANGING
ENVIRONMENT

page 34-40

Nowadays change management occupies an important place
in the management of the organization, and the very changes are
an integral part of successful business organizations. The deve-
lopment of enterprise as the acquisition of new quantitative and
qualitative properties is impossible without an implementation of
changes. Thus, the development of entrepreneurship is only pos-
sible on the basis of effective change management in the company,
owning significant theoretical principles of change management,
analysis of the main factors, methodological aspects and models
of change management in enterprises in a changing environment.

Analysis of patterns of change management allowed to make
the conclusion that nowadays there is no single universal model
of change management that would ideally correspond to the
current economic conditions, characteristics and organizational
culture and would certainly guarantee the success of changes. In
a result of critical analysis of change management models, based
on a particular approach, it should be noted that only the use of
an integrated approach to change management can ensure their
successful implementation. The proposed algorithm of change
management in enterprises allows to achieve positive results of
institutionalize changes. Criteria for selection has been set, on
which the right choice for a model change management should be
based. Revealed possible causes of failure successful change ma-
nagement, amongst it are the resistance to change from the side
of employees what will be concentrated and further research at.

The obtained results of the study, in particular, the method of
selection of the model of change management and application of

the proposed algorithm supplement and develop existing know-
ledge, contribute the performance, stability and sustainability of
the enterprise.

Keywords: change, change management, enterprise, efficien-
cy, model, approach, tool, resistance.
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RESEARCH OF INFLUENCE OF CREDIT PORTFOLIO QUALITY
ON EFFICIENCY OF CREDIT ACTIVITY OF BANK AS
CONSTITUENT OF CREDIT RISK MONITORING

page 41-45

The analysis of trends in bank lending showed the need to
improve credit risk management. In the article it is revealed that
central position in the credit risk management covers assessment
and monitoring of risks as part of credit policy of banks. The
process of credit monitoring of bank is constructed by author,
peculiarities of monitoring of credit risk of bank at different le-
vels are revealed. The interrelation between indicators of quality
of the credit portfolio and the efficiency of banking operations is
investigated. Tt is investigated regression multifactor model of
dependence of particular quality indicators of the credit portfo-
lio and profitability of lending operations. It is revealed that the
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greatest influence on a productive indicator is the ratio of bank’s
own funds and the credit portfolio, the loss ratio of the credit
portfolio, the ratio of protection from credit losses. The use of
this model in functioning practice of banking institutions will al-
low to establish the degree of influence of individual parameters
on the efficiency of the credit portfolio of credit operations of
the bank, to diagnose a «border» riskiness of the bank, to predict
changes in the quality of the credit portfolio.

Keywords: crediting, credit portfolio quality, credit monitor-
ing, efficiency of credit operations of bank.
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PROBLEM ASPECTS OF ACCOUNTING POLICIES FORMING OF
PUBLIC SECTOR ENTITIES

page 46-50

This article discusses the problem of forming effective ac-
counting policies of public sector entities, which in the present
conditions of high financial instability and the lack of real
economic development of the national economy has particular
relevance and requires the development of scientific and applied
approaches.

The purpose of the article is to identify problematic aspects
of formation and use of administrative documents on the ac-
counting policies of public sector entity.

It is developed a content structure of accounting policies of
budgetary institutions, which should include a corporate compo-
nent, property rights and financing, organizational, technological
and methodological component. It is analyzed the order of accoun-
ting policies formation and identified problematic aspects of the
formation of an effective accounting policies of public sector entity.

In current practice there is an adaptation to the conditions
of work with national accounting standards of public sector enti-
ties. At the same time there are many organizational problems.
Under these circumstances the difficulty of developing an ac-
counting policies is that accounting professionals must not only
understand the theory, which is based on accounting principles
for accounting, but also know to what extent these principles in
substance and form must be observed in practice; permissible
level of degrees of freedom of application of these principles.

An institution will be able to properly and effectively imple-
ment accounting and accurately prepare their financial state-
ments taking into account these recommendations.

Keywords: accounting policies, public sector entity, account-
ing policies principles, accounting organization.
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ORGANIZATIONAL APPROACHES TO COST MANAGEMENT OF
FERROALLOY ENTERPRISES

page 51-54

The article deals with the actual problem of improving the
cost management of domestic ferroalloy enterprises. An im-
portant element of this research is the analysis of the existing
model of cost management at ferroalloy enterprises whose main
disadvantage is the lack of clearly defined place and responsibi-
lity centre for search the alternative raw materials, especially
taking into account the specificity of the industry and the large
number of their own waste that can be considered separately as
a potential raw material. It is indicated that to determine the
effectiveness of cost management of ferroalloy enterprises, ways
and methods of increasing this efficiency, it is required to build
such a model of cost management, which would allow one to
identify the existing level of management efficiency, single out
the problem issues of existing management model, include the
ways to increase the efficiency of management and would be
aimed at improving the efficiency of using all kinds of resources.
Consideration of resource saving, particularly resource saving

__ 106

TEXHONMOTMYECKHI AYAMT H PESEPBBI MPOM3BOACTBA — Ne 1/5(21), 2015



I55N 2226-3780

ABSTRACTS AND REFERENCES D

measures, capable to reduce the costs of ferroalloy enterprises,
must serve as an important link of general cost management
model. We have suggested the improved model of cost manage-
ment of ferroalloy enterprises, considering that cost management
must be carried at the strategic, tactical and operational levels,
and cost management functions must be complex and should be
implemented within the specified model in certain sequence. In
the model proposed by the author the need to introduce more
effective measures possible to use the waste of ferroalloy produc-
tion is taken into account. It has been found out that the model
of cost management of ferroalloy enterprises should be aimed
not only at manufacturing products in due time and within the
prescribed volumes, taking into account the rationing of basic
raw materials, but also at the largest possible reduction in costs
due to cheaper, alternative raw materials for production of fer-
roalloys, as their own production waste should be regarded as
potential raw materials.

Keywords: management, case frame, ferro-alloy production,
potential raw material, even managements, management func-
tions, charges.
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CHARACTERISTICS OF BRAND VALUE AND ITS APPLICATION
BY TOURISM ENTERPRISES

page 55-60

Brand using of a tour operator and travel agent has been
analyzed. Method of calculating the discount rate coefficient

through BrandBeta has been researched, taking into account
the dynamics of the brand development. The features using four
brands of tour operators in fifty two travel agents’ brands from
seven Ukrainian regions has been researched, indicating that the
most expensive brand is Tez Tour.

It has been determined, that the presence of the brand gives
tourism enterprises certain benefits: it allows to earn additional
revenue; protects manufacturer of tourism cervices while coop-
erating with partners; facilitates consumer choice among tourism
products; identifies the tourism enterprise and its services among
tourism products of competitors; facilitates entrance to the re-
lated markets with new products; gives an opportunity to invest
in the future. It has been investigated, that to increase sales of
travel packages and increase their own profits, travel agents need
to make their own individual image among consumers in the
competitive environment of numerous travel agencies.

Keywords: brand, branding, brand value, tourist agencies,
tour operators, travel agents, tourist product.
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SYSTEMATICAL IDENTIFICATION OF INNOVATIONS IN
CONTEMPORARY FORMAT OF THEIR CLASSIFICATION

page 60-64

The paper studies the pressing issue of identification and
classification of innovations which is, on the one hand deter-
mined by high dynamics in scientific and technical progress,
and on the other hand by the qualitative changes in the terms of
economic development of the countries and regions of the world
under the influence of globalization. The evolution of modern
theories of innovations has been reviewed in the context of
post-globalization trends; the criteria of their classification have
been determined with the isolation of the level of protection of
intellectual property rights and the specification of types using
traditional criteria. The classification positioning of innovations
in terms of their source and method of emergence, areas of activ-
ity and efficiency has been improved. Taking into consideration
the key role of the institute of the intellectual rights in national,
international and global innovative systems, the elements of clas-
sification of innovations with the special attention to the ques-
tion of protection of rights and copyright have been determined.
Particular attention has been paid to economic innovations with
the isolation of management ones (commodity, processing, ser-
vice), as well as organizational (scientific and methodological,
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consulting, auditing, juridical) innovations among them. The
conclusion about the necessity of permanent update of the clas-
sification of the innovations as a theoretical basis for the justifi-
cation of the corporate and national strategies of the innovative
development has been made.

Keywords: classification of innovations, economic innova-
tions, management innovations, organizational innovations, ef-
ficiency of innovations.

References

1. Chapain, C., Cooke, P, De Propris, L., MacNeill, S., Mateos-
Garcia, J. (2010, November). Creative clusters and innovation:
Putting creativity on the map. NESTA, 56.

2. Lousier, D. (2010, May 22). Sustainable economy v. knowledge-
based economy: an answer? Institute of Social Ecology. Available:
http://www.bcise.com/Papers/Sustainable economy V-2.pdf.
Last accessed 20.12.2014.

3. Seki, I. (2008). The Importance of ICT for the Knowledge Eco-
nomy: A Total Factor Productivity Analysis for Selected OECD
Countries. International Conference on Emerging Economic Issues
in a Globalizing World. Tzmir, 72-90. Available: http://eco.ieu.
edu.tr/wp-content/proceedings /2008 /0804.pdf

4. Verenikin, A. O., Kachalov, G. V. (2014). Mehanizm kapitalizat-
sii chelovecheskih aktivov kompanii. Vestnik Moskovskogo uni-
versiteta. Seriia 6. Ekonomika, Ne 4, 82—104.

5. Tsapenko, I. P. (2014). Chelovecheskie resursy v sfere nauki
i tehnologii: sostoianie i effektivnost’ ispol’zovaniia. Mirovaia
ekonomika i mezhdunarodnye otnosheniia, Ne 5, 3—15.

B. Pavlenko, I. A. (2007). Innovatsiine pidpryiemnytstoo u transfor-
matsiinii ekonomitsi Ukrainy. K.: KNEU, 248.

7. Antoniuk, L. L., Poruchnyk, A. M., Savchuk, V.S. (2003). In-
novatsii: teoriia, mekhanizm rozrobky ta komertsializatsii. K.:
KNEU, 394.

8. Yakovets, Yu. V.; Mezhdunarodnyi institut P. Sorokina —
N. Kondrat’eva. (2004). Epohal’nye innovatsii HHI veka. M.:
7ZAO «Izdatel'stvo «Ekonomikas, 444.

9. Lukianenko, D. H., Lukianenko, O. D., Doroshenko, O. S. (2013).
Implementatsiia paradyhmy ekonomiky znan u stratehii nat-
sionalnoho ekonomichnoho rozvytku. Mizhnarodna ekonomichna
polityka, Ne 19, 5-26.

10. Mazaraki, A. A., Melnyk, T. M., Yukhymenko, V. V., Kostiuchen-
ko, V. M., Kudyrko, L. P. et al.; In: Mazaraki, A. A. (2012). Inno-
vatsiinyi potentsial Ukrainy. K.: NTEU, 592.

11. Khodakivskyi, Ye. I., Yakobchuk, V. P, Lytvynchuk, I. L. (2014).
Intelektualna vlasnist: ekonomiko-pravovi aspekty. K.: «Tsentr
uchbovoi literatury», 276.

12. Bazylevych, V. D., Ilin, V. V. (2008). Intelektualna vlasnist: kreaty-
ny metafizychnoho poshuku. K.: Znannia, 687.

13. Shumpeter, I; In: Avtonomov, V. S. (1995). Kapitalizm, Sotsia-
lizm i Demokratiia. Translation from English. M.: Ekonomika, 540.

ORGANIZATIONAL AND ECONOMIC SUPPORT ECONOMICG
BUSINESS SECURITY IN AGRICULTURE

page 64-67

The article analyzes and identifies the key organizational and
economic problems of ensureng economic security business.

Despite the depth of the current economic developments on
theoretical and methodological provisions are quite vulnerable
legal framework governing the organizational and economic
support economic security of entrepreneurship in agriculture.
Economic security business should be viewed as a set of prin-
ciples, methods and ways in which ensured economic develop-
ment, competitiveness and sustainability of the enterprise, the
protection of its resources, the ability to adequately and without
substantial losses to respond to changing internal and external
environment.

Based on the analysis highlights the main problems of orga-
nizational and economic support economic security of entrepre-
neurship in agriculture:

— lack of integrated strategic development programs corre-
sponding to their level of funding and lack of innovative database
development;

— limited access to credit and lack of civilized legal frame-
work in lending;

— the lack of state orders for products and services for small
business;

— high level of red tape and bureaucratic system and total
control of the tax and other regulatory authorities.

Keywords: economic security, business, economic security
components, organizational mechanism, competitiveness.
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COST MANAGEMENT SYSTEM FORMING OF RESTAURANT
COMPANIES

page 68-72

The demand for a gradual transition to cost management
through a systematic approach to their formation is occurred
in conditions that define by domestic economic environment.
Feature of systematic approach associated with the consideration
of company as a system whose activity continuously variable
depends on several conditions. Therefore, we propose a cost ma-
nagement system forming of restaurant companies by construc-
ting of its recommended structure. It is recommended choose
such elements of cost management system for restaurant compa-
nies: the stages that will determine the timeliness of application
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of the strategy implementation; business processes that consume
resources on certain grounds; concepts that reveal the system
functioning; functions, methods and tools that achieve the goals
and structure that implements all of the system.

Therefore, we have proposed a structural aspect of func-
tioning of integrated cost management system by providing
the following elements: cost management methods, policies and
procedures for cost management, organizational structure of the
company and it is revealed their relationships to ensure integra-
tion with the overall management system.

Keywords: economic mechanism, cost, system approach, ele-
ments of management system, restaurant industry.
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DEVELOPMENT OF BLOCK-HIERARCHICAL APPROACH TO THE
IMPLEMENTATION OF TECHNICAL RE-EQUIPPING PROCESS
OF ENTERPRISES

page 72-78

The existing approaches to implementation of technical re-
equipping process are considered in the article. It is proposed
the block-hierarchical approach to implementation of technical
re-equipping process of industrial enterprises. According to
the proposed approach the process of technical re-equipping
includes: hierarchical representation of organizational planning
process, technical re-equipment of industrial enterprises, intro-
duction of a consolidated statement of activities modernization
of the enterprise, information flows in the implementation pro-
cess of technical re-equipping of industrial enterprises, scheme
of implementation process of technical re-equipping activities,
flowchart of the stages of analytical providing of this process and

model of monitoring the expenditure on technical re-equipment.
This approach involves the implementation of a series of logical
step of technical, information and analytical and financial com-
ponents, which are structured in accordance with their substance
and essence.

Keywords: technical re-equipping, organizational planning
of technical re-equipping process, block-hierarchical approach.
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PECULIARITIES OF FORMATION OF ASSEMBLY SUPPLY IN
THE SUPPLY CHAIN

page 78-84

The tendencies of logistics services market in Poland are
investigated. It allows to reveal a positive influence of globaliza-
tion and the entry of Poland into the EU on the development of
road transport sector. It is identified that the trend accelerating
industrial development in the country directly influence the
development of the transport sector cooperation with industry
manufacturers, creating new supply chains in which the carrier
takes a leadership role, which associated compensation of rising
transport costs by clients, thus transforming correlation trade off
in correlation trade up.

It is generalized an experience of assembly supply formation
by large logistics operators in the use of industrial manufacturers
models just in time, aimed at reducing the cost of warehousing
and transportation in the area of supply of raw materials, com-
ponents, finished product and marketing products to the final
consumer.
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It is identified an expediency of carrier usage in the supply
chain to coordinate the formation of teams and supplies to en-
sure their timeliness, reliability and confidentiality of customer
information.

It is identified that the study of life cycle of logistics ser-
vices in Poland can be useful for Ukraine in period of out of the
downturn in the economy that needs radical change, economic
recovery processes in industry, implementation of integrated IT
systems, use of tools to reduce costs.

Keywords: crisis, just in time, road transportation, assembly
supply, supply chain, transportation coordination, logistics com-
panies.

References

1. Pooling, czyli lepszy sposéb transportu. (01.04.2013). Available:
http://forsal.pl/artykuly/693518,pooling_czyli lepszy spo-
sob_transportu.html

2. Lubanska Magdalena. Lgczenie dostaw. (15.10.2010). Available:
http://www.log24.pl/artykuly/laczenie-dostaw,589

3. Statystychna informatsiia. Derzhavnyi komitet statystyky Uk-
rainy. Available: http://www.ukrstat.gov.ua

4. Statistical yearbook of the Republic of Poland 2013. Available:
http://stat.gov.pl/cps/rde/xber/gus/RS rocznik statystyc-
zny_rp_2013.pdf

5. Szymonik, A. (2010). Logistyka i zarzqdzanie taricuchem dostaw.
Cza$¢ 2. Warszawa: Difin, 206.

B. Krykavskyy, Ye. V. (2005). Lohistychne upravlinnya. Lviv: Vydav-
nytstvo Natsionalnoho universytetu «Lvivska politekhnika», 684.

7. Logistyka i dystrybucja towaréw. Available: http://www.civitas.
eu/ sites/default/files/civitas ii_policy advice notes 05 lo-
gistics pl.pdf

8. Jeszka, A. M. (2013). Sektor ustug logistycznych. Wydawnictwo:
Difin, 144.

9. Rucinska, D. (2012). Polski rynek ustug transportowych. Warsza-
wa, 336.

10. Rydzkowski, W. (2011). Ustugi logistyczne: teoria i praktyka. In-
stytut Logistyki i Magazynowania, 296.

IMPROVING DEVELOPMENT OF COMPETITIVE ECONOMY ON
INNOVATION AND INVESTMENT BASIS

page 85-89

The influence of innovation and investment factor for im-
proving the competitiveness of the state’s economy is investi-
gated. The essence and features of the innovation and invest-
ment development are considered. There are determined the
conditions by which the level of competitiveness of the national
economy will grow. The impact factors on the investment climate
of the country are determined. The ways to overcome them are
proposed. The influence of individual factors on the viability of
innovation project is investigated.

Practice of economic feasibility of management solutions
require new approaches for analyzing and forecasting processes
in order to assess the quality of management of competitiveness
on the basis of the rating analysis of innovation and investment
processes, and determine the relevance of the study, the results
of which can be the basis for developing an effective innovation
and investment policies.

As a result of our investigation, it is concluded that the ori-
entation of Ukrainian economy on the export of raw materials
leads to significant reduction in competitiveness and innova-
tion, and foreign exchange and operational risks, freedom of
movement of capital and profits, availability of production of
market infrastructure are the main factors influencing the com-
petitiveness of the economy through innovation and investment
development.

On the basis of our proposed methodology for assessing
the factors influencing the competitiveness through innovation
and investment, it is possible to effectively prevent the existing
risks and threats to the underinvestment of existing competitive
advantages.

Keywords: cconomy, innovation, investment, competitive-
ness, national economy.
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DEVELOPMENT OF PRODUCTIVE FORCES
AND REGIONAL ECONOMY

BACKGROUNDS OF SUSTAINABLE DEVELOPMENT
FORMATION OF CIVIL SOCIETY

page 90-93
The backgrounds of sustainable development formation

of civil society are considered in this article. Tt is updated
a list of regulatory documents according to which is necessary

to focus in solving the problems of sustainable development
of civil society in Ukraine. The aim of the study is to analyze
the current conditions of the sustainable development forma-
tion of civil society and determine its paths of development.
Using a combination of methods of scientific knowledge has
allowed to analyze the current trends and the state of non-
governmental organizations in Ukraine. Analysis of the state of
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non-governmental organizations showed that there is a stable
dynamics of their development, but this is a formality. Most of
the population is insufficiently informed about their activities.
The challenges are identified and priorities of social policy
with the promotion of civil society institutions, preservation
and coordination of interests and rights of citizens are speci-
fied. The proposed guidelines can be used to understand the
processes of formation, development and functioning of civil
society institutions.

Keywords: sustainable development, civil society, non-gov-
ernmental organizations, civil society institutions.
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MARKETING RESEARCH OF DEVELOPMENT OF FOOD RETAIL
NETWORKS IN UKRAINE

page 94-98

This paper discusses the development of the retail net-
work of retail sector in Ukraine. The main aim of the study
is conducting the market research of retail chains in Ukraine
by the example of retailers operating in the market in order
to further define the background and dynamics of the retail

market of Ukraine, as well as study the role of retailers in en-
suring the increase of retail sector. The basis of the study was
dialectical and systematic approaches; methods of forecasting
and modeling to determine the main components which may
have a significant impact on the level of intensity of competi-
tion among national food chains. The results of conducted
research lead to the conclusion that the most important role
in the growth of retail sector in Ukraine provide retailers. It
is marked that the main components that affect the level of
intensity of competition are: threat of new store formats, bar-
gaining power of suppliers, threat of entry of new competitors
and the market power of buyers. The obtained results can be
used by marketing managers involved in research in the field
of consumer markets, as well as in decision-making in the ma-
nagement of marketing retailers. These experiments allow to
generalize the experience of the EU countries grocery chains
for control the retail market, as well as specificate the factors
of influencing on buyers and tools to attract customers to the
shopping center.
Keywords: trade, retail sector, retail chains, consumers.
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MATHEMATICAL METHODS, MODELS AND
INFORMATION TECHNOLOGIES IN ECONOMICS

POSSIBILITIES OF INTRODUCTION OF ELECTRONIC TRADE
UNDER CONDITIONS OF MEAT PROCESSING ENTERPRISES

page 99-101

The article examined with aspects of practical application
of wide variety of forms, methods and means of e-commerce in
a particular company.

The aim of the study was to evaluate the current state of
e-commerce in Ukraine. Ways to implement e-commerce on the
investigated meat processing Kharkov Ltd. «PIK and K».

As the results of the researches it is found that Web-site of the
company «PIK and K» is not only a way to send messages to po-
tential customers, but also complement the advertising campaign,
which provides the opportunity for feedback and interactive work
with the company. It was found that the Internet-shop (e-mail,
virtual, e-shop) is one of the most popular e-commerce business
models in the field of B2C, designed to promote consumer prod-
ucts on the market, increase sales, attract new customers. Require-
ments for online store are analyzed and aspects of its development
and implementation in a meat processing plant are identified.

Thus, the use of modern innovative means of electronic com-
merce by enterprises will strengthen the market position and in-
crease profits. The presented results of the research are promising
in terms of increasing knowledge on the practical implementation
of innovative methods of trade in the food industry in Ukraine.

Keywords: e-commerce, Internet commerce, Internet, meat
processing enterprise, Internet-shop, automated control system.
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