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SYSTEM OF INFLUENCE FACTORSON OUTPUT COMPETITIVENESSIN TIRE
PRODUCTION

Chernysheva H., lecturer of management department, Ukrainian State Chemical Technology
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Chernysheva H. System of influence factors on output competitiveness in tire
production.

The paper considers problem of forming the system of influence factors on output
competitiveness of branch as a base for effective management mechanism of output
competitiveness. Three approaches to determine of factors maintenance and structure in
dependence on subject of economic system were distinguished. Necessity of forming the system of
influence factors on output competitiveness with branch specific taking into account was proved.
There is not the system of influence factors on output competitiveness in tire production. The united
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system of influence factors on output competitiveness which taking into account the important for
modern economic factors was formed. The idea to consider all influence factors on output
competitiveness according to the level of manageability by enterprise and to create on this base the
management influence on competitiveness was offered. Fully manageable, internal, factors, partly
manageable and fully unmanageable external factors were distinguished. The characteristics of this
factorsin tire production conditions were shown. System of factors must to consider concerning to
production and sale conditions and must be individual for tire groups. Advantagable influence of
external unmanageable factors was proved. Economic management mechanism of tire output
competitiveness must to include the management decisions for internal and external partly
manageable factors in conditions of advantagable influence unmanageable external factors.

Yepuumena O. M. Cucrema ¢QaxkTopiB BIVIMBY HAa KOHKYPEHTOCIHPOMOXKHICTH
NPOAYKUii IIMHHOTO BHUPOOHUIITBA.

B crarri posrisHyro npoOnemy ¢dopMmyBaHHS cucTeMu  (AaKTOpiB  BIUIMBY Ha
KOHKYPEHTOCIPOMOKHICTh HPOJYKIIl Tany3l SIK MIAIPYHTS A BHU3HA4YeHHS e(QEeKTUBHOIO
MEXaHI3MY YIPAaBIIIHHA KOHKYPEHTOCIIPOMOXXHICTIO MpoAyKIii. BuauieHo Tpu migxomu Ao
BH3HAUEHHS CKJIAQy Ta CTPYKTYpH (AKTOPIB 3alieKHO BiA CyO' €KTy E€KOHOMIYHOT CHCTEMH.
JloBenneHo HEOOXITHICTh (POPMYBaHHS CHUCTEMHU (PAKTOPIB BIUIMBY HAa KOHKYPEHTOCIPOMOKHICTh
MPOAYKIIII 3 ypaxyBaHHSAM Tary3eBoi cnenudiku. BuspieHo, 1mo 11 yMOB IIMHHOTO BUPOOHMIITBA
BIJICYTHS crucTeMa (DakTOpiB BILUIMBY Ha KOHKYPEHTOCIIPOMOXKHICTh NnpoayKuii. CpopMoBaHO €UHY
cucteMy (axkTopiB BIUIMBY Ha KOHKYPEHTOCIPOMOXKHICTh IPOAYKLIi, sIKa BPaxoBye (aKTopH,
BAXKJIMBI JJIi CYy4aCHUX YMOB PO3BUTKY EKOHOMIKH. 3alporOHOBaHO Yyci (hakTopu BIUIMBY Ha
KOHKYPEHTOCIIPOMOKHICTh MPOAYKIII PO3MJISIaTH BIANOBIAHO /O PIBHSA IX KEPOBAHOCTI 3 OOKY
MIANPUEMCTBA Ta (JOPMYBATH Ha 11l OCHOBI YIPABIIHCHKUM BIUIUB HA KOHKYPEHTOCIPOMOXKHICTb.
BunineHo noBHICTIO KepOBaHi, BHYTPIIIHI, (PaKTOPH, YACTKOBO KEPOBaHI Ta MOBHICTIO HEKEPOBaHI
30BHIIIHI ()aKTOpH Ta OXapaKTepU30BaHO iX 3MICT B yMOBaxX IIMHHOTO BUPOOHHIITBA.
3anponoHOBAaHO PO3TIAAATH cucTeMy (PakTOPiB BIAHOCHO YMOB BUPOOHHIITBA Ta YMOB CIOKUBAHHS
MPOAYKIii, a TAKOX 1HAWBIIYaJTI3yBaTH i1 3aJIEKHO Bi TPYyNU IUH. JJOBEIEHO MEPEBAKHHUI BILIUB
Ha KOHKYPEHTOCIIPOMOXHICTh MPOJAYKI[ll [IMHHOTO BUPOOHHUIITBA 30BHIIIHIX HEKEPOBAHUX
¢dakropiB. BuzHaueHo, 1m0 EKOHOMIYHHMH MEXaHI3M YIPaBIIHHSI KOHKYPEHTOCIPOMOXKHICTIO
MNPOJYKIil  [IMHHOTO  BUPOOHMIITBA  IMOBMHEH  MICTUTUM  YIOPaBIIHCbKI  pIIEHHS 3
KOHKYPEHTOCIIPOMOKHOCT1 IIJISIXOM BIUIMBY Ha BHYTPIIIHI Ta 30BHIIIHI YaCTKOBO KEpOBaHI
(dakTopu B yMOBax NEPEBAKHOTO BIUIMBY 30BHIMIHIX ()aKTOPiB, HEKEPOBAHUX 3 OOKY MIANPUEMCTBA.

Yepubimea E. M. Cucrema ¢akTopoB BJIHMSAHMA Ha KOHKYPEHTOCHOCOOHOCTH
NPOAYKIUM IIUHHOIO MPOU3BO/ICTBA.

B crarbe paccMmoTpena mpobGiieMa (GopMUPOBaHUS CHCTEMbI (DAaKTOPOB BIUSHUS Ha
KOHKYPEHTOCIIOCOOHOCTh MPOJIYKIMH OTpaciu KaKk OCHOBa Ui ompeneieHus 3¢¢(eKTHBHOrO
MEXaHHU3Ma YIPaBJIEHUS KOHKYPEHTOCHOCOOHOCTBIO NPOIYKLUMH. BbiaeneHsl Tpu mnoaxona K
OTPEJIENIEHUIO COCTaBa U CTPYKTYpbl (PaKTOPOB B 3aBUCHUMOCTU OT CYOBEKTa 3KOHOMHUYECKOU
cucrembl. JlokazaHa HEOOXOJMMOCTb (OPMHUPOBAHUS CUCTEMBI (DAKTOPOB BIMSHUSA Ha
KOHKYPEHTOCIIOCOOHOCTh MPOJYKIIMM C Y4YETOM OTpaciieBod crneunduku. BpisiBiaeHo, yto ans
YCIOBUM  IIMHHOTO  NIPOM3BOJACTBA  OTCYTCTBYeT  cHCTeMa  (akTOpOB  BIMSHUA  Ha
KOHKYPEHTOCHOCOOHOCTh mponykuuu. CdopmupoBaHa enuHas cuctema (akTOpOB BIUSHUS Ha
KOHKYPEHTOCIOCOOHOCTh MPOJYKIIMH, KOTOPasi YUYUTHIBAET (PAKTOPHI, BasKHbIE JJIi COBPEMEHHOTO
JTana pa3BUTHUS SKOHOMHUKH. [IpensioxkeHo Bce (akTopbl BIMSAHUS HAa KOHKYPEHTOCIIOCOOHOCTH
MPOJYKIIMU paccCMaTpuBaTh B 3aBUCUMOCTU OT YPOBHS YNPABIEHUS CO CTOPOHBI MPEANPHUSATHS U
¢bopMHpOBaTh Ha OSTOM OCHOBE YIPABIEHYECKOE BO3JIEHCTBUE HAa KOHKYPEHTOCIIOCOOHOCTb.
Bbienensl MOJIHOCTBIO  yHpaBiisieMble, BHYTPEHHHUE, (DAKTOpbl, YAaCTUYHO YIpaBIseMble U
MIOJIHOCTBIO HEYIpaBJIsieMble BHEUTHUE (DAKTOPBI M 0XapaKTEPU30BAHO UX COJECpPKAHUE B YCIOBUIX
LIIMHHOTO Mpou3BoAcTBa. IIpemioxkeno paccmarpuBaTh cucteMy (akTOPOB OTHOCUTEIBHO YCIOBUMA
MIPOM3BOJICTBA U YCJIOBUHM MNOTpeONeHUs] MNPOAYKLIUH, a TaKkKe HHIMBUIyaIU3upoBaTh €€ B
3aBUCUMOCTM  OT  rpynmbl  muH.  Jloka3aHO ~ NIPEeMMYILIECTBEHHOE  BIMSHHE  Ha
KOHKYPEHTOCIIOCOOHOCTh ~MPOAYKUMHU IIMHHOTO IPOM3BOJCTBA BHEIIHUX HEYNPABIISIEMbIX
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¢dakropoB. OnpenesneHo, YT0 HIKOHOMUYECKUN MEXaHM3M YIPaBJICHHUS KOHKYPEHTOCIHOCOOHOCTBIO
MNPpOAYKIIMKM IMHUHHOTO IMPOM3BOJACTBA JOOJDKCH BKIIIOYATh  YHOPABJICHYCCKHUC PCHICHUA 110
KOHKypeHTOCHOCO6HOCTI/I IIyTEM BJIMAHUA HAa BHYTPCHHUC W BHCIIHUC YaCTUYHO YIIPABIISACMBIC
(baKTOpBI B YCJIOBHUAX MNPCUMYIICCTBCHHOI'O0 BJIMAHHA BHCIIHHX, HCYIPABIACMBIX CO CTOPOHBI
peanpusTs, pakTopos.

Formulation of problem. System of influence factors on output competitiveness of branch
forming allows to determine the effective applied management mechanisms of output
competitiveness level and components. It also allows to solve the practical tasks on enterprise,
branch and state levels for increasing of output competitiveness.

Analysis of last researches and publications. There are many scientists carried out
investigations the determining factors on various levels of economical objects and systems
competitiveness in connect with studying, evaluation and managing the competitiveness. The works
of such scientists as G.M. Zaharchin, V.O. Koshelenko, O.V. Krivenko, O.V. Kuzmenko,
V.S. Marcin, O.V. Miroshnichenko, V.M. Orlova, |.M. Pavlenko, V.A. Pavlova, O.A. Parshina,
G.A. Ryzhkova, P.V. Sidun, O.A. Shamoyda, O.V. Y urinec and other are noteworthy.

Three approaches to determine of factors maintenance and structure in dependence on
subject of economic system were distinguished:

- factors are reduplicated for each subject with a certain degree of influence but each level of
competitiveness has a dominant factor [1, P. 137];

- competitiveness keeping factors on any level are united beginning of lower levels. Product
competitiveness is a factor of enterprise competitiveness which is a factor of branch, region and
state competitiveness [2, P. 97, 102];

- product and enterprise competitiveness are determined by different factors but they
includes the factorsthat have influence on both [3, P. 182].

First approach and forming the system of influence factors on output competitiveness of
branch are necessary in conditions of output competitiveness determine influence for
competitiveness of higher level economic system. They are also necessary in absence of united
approach to determine of factors maintenance and structure.

Unsolving part of problem. The Ukrainian rubber tires market is almost unexplored.
Investigations the trends and prospects of development the rubber tires market [4], characteristics
the crisis situation and it's measures to overcome at JSC “Dniproshina’ [5], analysis the Russian
tires market with influence factors on tire manufacturers and consumers pointing out [6, P. 32] are
noteworthy. There is not the united system of influence factors on output competitiveness in tire
production. This is areason that the domestic tire manufacturers don’'t have the effective methods of
output competitiveness management.

The problems which were pointed out in scientific and practice base in competitiveness
management determined the object of paper — to form the system of influence factors on output
competitiveness in tire production for further basing of economic management mechanism of
competitiveness.

Results. The examined approaches to definition and classification output competitiveness
factors helps to systemize existing types of factors in united classification which will take in to
account important for modern economic factors (innovative [7, P. 92], environmental [8, P. 149]).
It’s necessary to distinguish factors by source of origin, sphere of origin, subject of influence, term
of influence, direction of influence, level of manageability by enterprise, level of influence,
geographic direction of the market, aim of competitiveness evaluation.

Author offers to consider all influence factors on industrial output competitiveness
according to the level of manageability by enterprise and to create on this base the management
influence on competitiveness (picture 1). Fully manageable, internal, factors are divided on two
levels: output level and enterprise level. In tire production the factors of competitiveness on output
level are: system forming of marketing mix, high quality of product promotion, non-price
competitive advantages (official guarantees, firm's technical service, possibility of keeping the
winter tires in summer) [4, P. 113], product price [5, P. 32], components of non-price competition
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Picture 1. System of influence factors on output competitiveness in tire production (authoring)

(after-sales service, technical consulting of consumers etc.) in equal price and quality, correlation
price-quality [9, P. 23]. On enterprise level there are high energy using of old equipment, high level
the depreciation of fixed production assets (60-70%) [5, C. 33]. Factors on enterprise level are
compounded and various in time.

External factors are partly manageable and fully unmanageable by enterprise. In tire
production there are such partly manageable factors as. average month wage of consumers
[4, P. 113], price and experience influence on the tires choice, uncoordinated customers’ demands
in technical, environmental, economic and service spheres [5, P. 32]; strong competition from
Russian, Byelorussian manufacturers, appearance new foreign manufacturers from South-East Asia,
increasing the part of TNC official representations in Ukraine [4, P. 113]; attachment to Russian
sources of raw material, absence the hole cycle of tire production in Ukraine, strong terms of raw
materials delivering, high percents for domestic tire manufacturers comparatively with European
[5, P. 32].

Non-manageable by enterprise external factors in tire production are: decreasing of domestic
tire production [10, P. 285], automotive mode (seasonal changing of summer tires, growth of
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second-hand tires import) [5, P. 34], import-consumption character of tire market in hole and in
groups [11]; quantity growth of commercial and private transport [4, P. 32] and structura changes
in automotive transport demand [5, P. 32]; volume of GIP, rubber tires goods turnover [4, P. 113],
energy sources value growth and higher energy value comparatively with Russian and Byelorussian
tires manufacturers, import quotes absence for track and agricultural tires, absence the protection
measures [5, P. 33-34]; searches for new methods of keeping the tires safety, reliable and long-
lasting (protector picture, structure of rubber mix, parameters of construction, thorn-making
technologies), accidence between tires and conditions of roads and weather [12]; minimizing the
tires depreciation, prevention the appearance of dangerous rubber dust on the roads, using the
natural materials in tire production, reduction resistance for driving [12], environmental safety of
tires production and utilization [13, P. 71]; development of local compounding and tires
productions, utilization programs in Russia, Russia' s joining the WTO [14].

There is a dominant influence of external factors and higher attention of scientists for their
investigation. Also factors have a different influence degree and character in output production and
consumption spheres. In particular research the new methods of keeping tires’ quality will has
influence on raw materials delivering, state and characteristics of equipment. Financial sources
value will has influence in first on product manufacturing conditions. National income volume,
transportation volume, standard of agriculture will have influence on product consumption
conditions.

Each kind of tire markets for nomination has own capacity, consumers behavior,
requirements changes and characteristics etc. It's the reason of individual approach to their
investigation. That’s the output competitiveness influence factors on each market can be divided on
general for market and specific for each tire group.

Effective the tire production competitiveness economic management mechanism forming
must be based on management decisions with influence on internal and partly manageable external
output competitiveness factors in conditions the advantagable influence of external unmanageable
by enterprise factors. It must takes into account the factors influence on output production and
consumption and individual influence for each tire group.

Conclusions:

1. Influence factors on output competitiveness classification must be united by signs system
and includes important for modern economic innovative and environmental factors.

2. Effective output competitiveness economic management mechanism forming is possible
with helps of grouping the factors according to the level of manageability by enterprise.

3. In tire market it's necessary to consider the factors influence in respect of output
production and consumption conditions and specially for each tire group.

4. Effective the tire production competitiveness economic management mechanism must
includes management influence on internal and partly manageable external output competitiveness
factors in advantagable influence of external unmanageable by enterprise factors and be individual
for each tire group.
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Kuro4oBi cj10Ba: KOHKYpPEHTOCIPOMOJKHICTh MPOAYKIIi, IIHMHHE BUPOOHUUTBO, (HaKTOPU BIUIUBY
Ha KOHKYPEHTOCIIPOMOXHICTh MpPOIYKI[li, KepoBaHICTh (akTopiB 3 OOKy MIiANPUEMCTBA,
€KOHOMIYHHUI MeXaHI3M YIPaBJIIHHSI KOHKYPEHTOCIIPOMOKHICTIO MPOIYKLII.

KiroueBble cjI0Ba: KOHKYPEHTOCIOCOOHOCTb MNPOJYKLHH, LIMHHOE IPOU3BOJCTBO, (PAKTOPHI
BIUSHUSA HA KOHKYPEHTOCHOCOOHOCTh HPOAYKLHH, YIPABIIEMOCTh (PAKTOPOB CO CTOPOHBI
MPEANPUATHS, SKOHOMUUECKUN MEXaHU3M YIIPABIIEHUS KOHKYPEHTOCIOCOOHOCTHIO IPOAYKLIUU.
Keywords. output competitiveness, tire production, factors of influence on output competitiveness,
manageability of factors by enterprise, economic management mechanism of output
competitiveness.
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