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Kamyshnykova E. Theinfluence of corporate social responsibility on businessresults.

Modern enterprises are faced with a complex of economic, social and environmental problems, the
solution of which is in the area of corporate social responsibility. The consequences of enterprise socially
responsible behavior do not contradict the criteria of economic feasibility and lead to improved activities of
economic entities. This paper proposes a methodical approach to the study of corporate social responsibility
impact on business results, which is based on the formation of the matrix influence on two characteristics
which are the duration and extent of impact on stakeholders.In terms of scale, the matrix assumes allocation
of internal and external impact of corporate social responsibility practice on business results, based on
similar characteristics of stakeholder groups, from the viewpoint of duration long-term and short-term impact
are allocated. It was established that in the short term enterprise social and environmental initiative leads to
the funds outflow caused by necessity of cost financing for the environment, improving product quality, the
development of local community. Positive effects in the short term are caused by the growth of labor
productivity, sales, energy efficiency and pollution-free production, product quality. The analysis showed
that activities in the area of corporate social responsibility bring the greatest benefits on business entities’
performance in the long term. Effective implementation of corporate social practices should lead to the
achievement of ultimate goals which are the establishment of long-term competitive advantage and
enterprise sustainable devel opment.

Kamumnukosa E.B. JlocigkeHHs1 BIVIMBY KOPIOPATHBHOI CONiaJILHOI BilMOBIAAILHOCTI Ha
pe3yJabTaTH po0oTH MiANPUEMCTBA.

Cy4acHi MiNPUEMCTBA CTHUKAIOTHCS 3 KOMILJICKCOM EKOHOMIYHHX, COIIAJIbHMX Ta E€KOJIOTTYHHUX
npoOiieM, BHpIIICHHS SKUX JIGKHTh Yy cdepl KOprmopaTWBHOI coIiaibHOI BiamoBimanbHOcTi. Hacmigku
COI[iaJILHO BiJINMOBIIabHOI MOBENIHKK MIAMPUEMCTB HE CylepeuaTh KPUTEPisiIM eKOHOMIYHOI MOUIIBHOCTI i
MPU3BOMATH JI0 MOKPAIICHHS TISUTbHOCT] Cy0'€KTIB TOCIOAapIOBaHHS. Y CTaTTI 3alpOIMOHOBAHO METOIUYHUM
MiJXIJ 10 BUBYCHHS BIUIMBY KOPIOPATHBHOI COI[iajbHOI BiAMOBIAAJBLHOCTI HAa PE3YIbTATH MiISIBHOCTI
MiAPUEMCTB, B OCHOBI SIKOT'O JIGKUTH (POPMYBaHHSI MAaTPHUIIi BIUTUBY I10 IBOX XapaKTEPUCTUKAX - TPUBAJIOCTI
1 Macmtaby BIJIMBY Ha CTeHKXoniepiB.3 morisay Macmra®y, Marpums mepeadadac BHIUICHHS
BHYTPILIHBOTO 1 30BHIIIHBOTO BIUIMBY MPAKTUK KOPIIOPATHBHOI COIIaAlIbHOI Bi/IIIOBIIaIbHOCTI HA PE3YyIbTATH
poOOTH TIANPHEMCTBA, BHUXOISYM 3 AHAIOTIYHOIO XapaKTEPUCTUKU TPYN CTEHKXONJEpiB, 3 MO3HIIIH
TPHUBAJIOCTI BUJUICHO JOBIOCTPOKOBE i KOPOTKOCTPOKOBE BILIHMB.BcTaHOBJIEHO, MO B KOPOTKOCTPOKOBIH
MEPCIIEKTUBI COIIaJbHI Ta EKOJOTIUHI IHIIATHBU MIANPHUEMCTB BEAYTh 1O BIATOKY I'POLIOBHX KOIITIB,
BUKIIMKAHOMY HEOOXiJIHICTIO (DiHAHCYBaHHS BUTPAT Ha €KOJIOTIIO, MiABHUIIEHHS SKOCTI MPOJYKIii, PO3BUTOK
MICIIEBOTO cIiBTOBapucTBa. [103UTHBHI €pEeKTH B KOPOTKOCTPOKOBOMY TEpiol BHKIMKaHI 3pOCTaHHSM
MPOAYKTUBHOCTI Tpalli, 00CATIB MPOAaXKiB, eHeproe()eKTUBHOCTI Ta EKOJOTIYHOCTI BUPOOHHMIITBA, SIKOCTI
nponykmii.B  pesynpraTi aHamizy BHSBICHO, IO 3aXOAM B Traixy3l KOPIOPATUBHOI COIiabHOT
BIJIMIOBI1aJIbHOCTI MPUHOCATh HANOLIBII BUTOMM B JISUIBHOCTI CYO'€KTIB TOCIIONAPIOBAHHS Yy CTpaTEriuHii
nepcriektuBi. EQekTrBHA peanizallisi KOPIOPAaTUBHUX COIIaIbHUX MPAKTUK IMOBUHHA BECTH JI0 JOCSITHEHHS
KIiHIIEBHX IIIJICH - BCTAHOBJICHHS JJOBIOCTPOKOBHX KOHKYPEHTHHUX IepeBar i 3a0e3reveHHs CTalIoro PO3BUTKY
MiAPHEMCTBA.

KambimankoBa J.B. Hccaenosanue BJIMAHUA KOPIOpaTUBHOI COLUATIBLHOMI
OTBETCTBEHHOCTH HA Pe3yJIbTaThl padoThI NPeaNPUATHSA.

CoBpeMeHHBIE TPEANPHUATHS CTAIKHBAIOTCS C KOMIIJIEKCOM SKOHOMHUYECKHX, COIHANBHBIX H
JKOJIOTHYECKHX  MPOOJeM, pelleHHe KOTOPBIX JISKUT B  cdepe KOPIOpaTHBHOW  COIUAILHON
OTBETCTBEHHOCTHU. [loCiIencTBHSI COIMAIBHO OTBETCTBEHHOI'O IOBEACHMS NPEANPUATUN HE NPOTHBOPEYAT
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KPUTEPHUSAM DIKOHOMHYECKOM I1eJ1IeCO00Pa3HOCTH W NPUBOAAT K YIYYIICHHIO ACATEIBHOCTH CYOBbEKTOB
XO034MCTBOBaHMS. B craThbe mpensiokeH METOAUYECKHMUA TMOAXOA K HM3YUYEHHUIO BIHSHUS KOPIOPAaTUBHOM
COLIMAJIbHOM OTBETCTBEHHOCTH Ha pE3yJbTaThbl JIEATEIBHOCTH MPEANPUITHH, B OCHOBE KOTOPOIO JIEKHUT
(dhopMuUpOBaHUE MATPHUILI BIUSHUS 110 JBYM XapaKTePUCTUKAM — JUIMTEILHOCTH M Maciiutaba BO3ICHCTBHUS
Ha crelikxonaepoB. C TOYKM 3peHUs Maciutaba, MaTpHila IpeanojaraeT BhIACICHUE BHYTPEHHErO U
BHEIIIHET'O0 BO3JICHCTBUS MPAKTHK KOPIOPATHBHON COLMAJIbHONH OTBETCTBEHHOCTH Ha pE3yJbTaThl PabOThHI
NPEANPUATHS, UCXOJI U3 AHAIOTMYHOM XapaKTEPUCTUKKU TPYII CTEUKXOJEPOB, C MO3UIUNA ITUTEIbHOCTH
BBIJIEJIEHO JOJITOCPOYHOE M KPATKOCPOUHOE BIMSIHUE. Y CTAHOBJIEHO, YTO B KPATKOCPOYHOW MEPCIEKTUBE
COLIMAJIbHBIC U AKOJIOTMUYECKUE NHUIIUATUBBI IPEANPUATANA BEAYT K OTTOKY JIEHEKHBIX CPEICTB, BBI3BAHHOMY
HEOOXOAMMOCTBhIO (PMHAHCHPOBAHUS 3aTpaT Ha 3KOJIOIMI0, IOBBIIICHHE KayecTBa MPOIYKIIMH, Pa3BUTHE
MECTHOro cooOriectBa. [lonmoxurenbHbie 3(@(EKThl B KPaTKOCPOYHOM IEPHOAE BBI3BAHBI POCTOM
MPOU3BOAUTEIBHOCTH TPYyJa, 0OOBEMOB IPOAaXK, YHEProd(PPEKTUBHOCTH M KOJIOTMYHOCTH IPOM3BOJCTBA,
KauecTBa MPOAYKIHMH. B pe3ynbraTe aHajmM3a BBIABICHO, YTO MEPOIPHATHS B 00JacTH KOPIOPATHBHOMH
COI[MAJIbHON OTBETCTBEHHOCTH MPUHOCAT HAUOOJBIIKME BHITOBI B ACITEILHOCTH CYObEKTOB X03SHCTBOBAHUS
B CTpaTeruueckoi nepcrnektuse. D eKTUBHAS peanu3aliys KOPIOPATHBHBIX COI[HANBHBIX MMPAKTHK JOIDKHA
BECTH K JOCTH)KEHUIO KOHEUHBIX LIEJIEW - YCTAHOBJIEHUIO JOJTOBPEMEHHBIX KOHKYPEHTHBIX MPEUMYILECTB U
00CCIIeUEHHUIO YCTOWYMBOIO Pa3BUTHUS IPEATIPUATHS.

Problem statement. The need to provide the enterprises competitiveness, lay the foundations of
sustainable development in the modern globalized highly competitive economic environment requires
companies management to pay comprehensive attention not only to economic, but also to environmental
and social aspects of their operations in accordance with the principles of corporate social responsibility
(CSR). Implementation of CSR principles by leading companies is not considered as exclusively charitable
activities, it is dictated by the logic of business. Currently the actual problem is to study the degree of the
initiative influence in thefield of CSR on business results.

Analysis of recent research and publications. Worksof many domestic and foreign scientists
including Y. Blagov, P. Drucker, K. Davis, A. Carroll, A. Prakash, M. Friedman. R. Freeman et al. are
devoted to the study of scientific, theoretical and practical aspects of problems of providing the relationship
between economic efficiency and corporate social responsibility. Many researchers are inclined to the view
according to which socially responsible corporate behavior does not harm their economic component, and
strategic management within the framework of CSR leads to an increase in the level of profits. However,
there is a need for in-depth study concerning the direction and extent of impact of socialy responsible
actions on the enterprises effectiveness.

The purpose of article isthe investigation of aspects of theinitiative impact in the area of corporate
social responsibility on business results.

Results of research. During the research of CSR an important task is to search for an answer to the
question whether there is a link between economic performance and socially responsible activities
implemented at the level of corporate entities. A number of researchers emphasize that in the implementation
of CSR practices a priority should be given to the main goal of the enterprise which is profit making. Their
arguments boil down to the fact that the actions in thefield of CSR are mainly related to the funds’ diversion
and therefore minimize profits. In contrast to this view, other scientists and experts insist that the
implementation of CSR activities has the potential to generate earnings growth and provides the leve of
profitability in the long term. This enables us to introduce the debate about the importance of CSR in the
corporate entity’s activities to economic sphere.

In this article the author provides an improved methodical approach to the study of the CSR impact
on business results which is based on the formation of the matrix of influence on the characteristics of the
duration and extent of impact on stakeholders (Fig. 1).

In CSR theory a key place is given to the concept of stakeholders (interested parties). Company’s
stakeholders are al individuals, groups or organizations who have a significant impact on the decisions made
by the company and / or are affected by these decisions [1].

Enterprises should implement CSR initiatives to all stakeholders, both external and internal. Thus,
the internal stakeholder groups include owners and employees, and external - range of consumers, suppliers,
competitors, investors, local communities, etc. This classification of stakeholder groups allows to
differentiate the extent of CSR practices’ impact on business outcomes and identify various areas of their
impact.
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Duration of influence
+ Increasein the level of innovation; + Sustainable development of the enterprise;
+ Improvement of employer brand + Increasein the level of competitiveness;
c + Increasein company value,
o + Increasein the level of social investment;
o + Reduction in the cost of borrowed funds;
5 + Increasein profitability level
+ Productivity growth; + Increasein sales;
+ Improving the quality of products and | + Increasein stock prices,
services; + Reduction of environmental charges;
- Increase of expenses for training, education | + Improving the quality of products and
and payment of employees services;
+ Increase in energy efficiency and
environmentally friendly production;
+ Optimization of advertising costs;
= - Growth of expenses for initiatives in the
o fild of ecology, quality of products,
b= development of local community;
5 - Contributions to charity.
internal external

Extent of influence on stakeholders
Fig. 1 Matrix of influence of CSR practices on enterprise s results

Interms of duration, the long-term and short-term impact of CSR practices on business results can be
distinguished.

Account of these two characteristics (duration and extent of impact on stakeholders) allows to
distribute the results of CSR practices' influence on business results in four quadrants. "internal - short-
term”, "interior - long-term”, "external - long-term”, "external - short-term.” The "+ / -" indicate the direction
of the results obtained from the implementation of CSR initiatives in the corporate entity’s activities
(positive or negative).

The main results of socially responsible initiative influence of corporate entities on their activities
include the following.

Increased profitability

Thetheory of profit maximization assumes that companies will strive to implement a set of measures
in the framework of CSR, corresponding the requirements of profitability growth. From the point of view of
management approaches, classification of socially responsible practices can be based on two characteristics:

1. Compliance or the superiority by the profitability criterion, provided by the procedures of
evaluating the investment effectiveness.

2. Compliance with the requirements of the law or staying outside the norms of existing legislation
[2].

On the basis of these characteristics four types of CSR policy can be identified:

1. not required by law and corresponds to (or exceeds) the profit criteria.

2. not required by law and does not meet the profit criteria.

3. required by law and meets (or exceeds) the prafit criteria.

4. required by law, but does not meet the profit criteria. [2]

The third and fourth types of CSR policy implemented by enterprises, are predictable and expected,
since they act as a consequence of |egislation enforcement.

Policy of thefirst typeis not regulated in legidlation, but is fully integrated into the model of profit
maximization for compliance with the profitability criteria (e.g. policy to improve product quality, voluntary
reduction of environmental emissions). Enterprises are able to improve financial performance by the
monetization of bonuses from establishing a closer contact with consumers.

The second type of CSR policy is less probable. The possible motives for its adoption and
implementation can be;

- Strategic reasons related to potential long-term economic benefits;

- Non-commercial purposes other than obtaining a company’s income (eg, philanthropy);

- Pressure from external institutions.
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Series of studies empirically confirm that CSR activities have a positive impact on the financial
results of companies [3].

At the same time casual analysis shows that there is a reverse influence of level of company’s
financial performance on the degree of its social activity. An opposite character of a causal relationship is
explained by the fact that highly profitable companies have more resources for the implementation of CSR
initiatives concerning eco-security technologies, personne training programs, etc. However, the volume of
direction of own resources for socially responsible activities depends on the priorities of the enterprises
owners and management, which are established when developing CSR strategy, as there are always
alternative ways of using profits.

Growth in the company’s value and the level of social investment

The benefits from improving the company's image, which can be capitalized as an increase in the
cost of its brand are one of commercial reasons for the implementation of CSR initiatives. However during
the implementation of social initiatives it's hecessary to adhere to the company’s informational openness and
transparency, as evidenced by the publication of reportsin the field of CSR. Non financial reporting is an
essential factor in forming business reputation and it increases the value of the business. Thus, the study of
information transparency of PricewaterhouseCoopers shows that voluntary disclosure of information beyond
the legal requirements for reporting leads to an increase in the capitalization of 20-30% [4].

Implementation of CSR activities affects the potential of entities social investment. In 2001, the
European stock exchange and the European Foundation for CSR discovered that one-third of fund managers
and financial analysts offer products of socially responsible investing (SRI). The growing interest in social
investment has led to a number of specialized stock indexes, which allow companies to rank the activity in
the field of CSR and sustainable development. These include: DSI 400 (Domini Social Index), an index
FTSE4Good, published by the London Stock Exchange, DJSI (Index Dow Jones Sustainability). It's also
been proved that a socially and environmentally responsible policy of enterprises provide greater access to
their activities financing and cost reduction of borrowed resources by reducing risks.

Growth in sales and consumer loyalty. The results of research show that consumers prefer to buy
products of socially responsible companies, including ones marked in the relevant ratings. The potential
benefits of forming the image of a socially responsible company include reducing marketing budget by
optimizing expenses for advertising. Also a number of companies are showing responsibility through internal
CSR practices, as wdl as in relation to their own suppliers of goods and services in order to eliminate the
possibility of negative impact of their corporate policy on their own business. It has a positive influence on
the formation of socially responsible supply chains.

Increase in energy efficiency and environmentally friendly production. The introduction of
environmental initiatives related to reducing emissions, utilization of waste, energy efficiency, leads to
increased energy efficiency and environmentally friendly production and products, which in turn are
manifested in reducing operating costs. Reducing the amount of emissions and concentrations of harmful
substances is accompanied by a decrease of environmental fees and fines.Information dissemination about
the enterprise environmental performance also allows consumers to identify environmentally friendly
companies and serves as an additional competitive advantage in market conditions.

Increase in the level of innovation. Socially responsible enterprises are seeking to improve the
intellectual potential of their employees by investing in their training and education. The increase in staff
development and interest in work directly affects the growth of enterprises innovative activity, increasing the
volume and quality of generated innovative ideas.

Improving the quality of products and services. Socially responsible activity assumes devel opment
and improvement of the enterprises’ products and services supported by a common understanding of the
goals and requests from stakeholders, which is reflected in the growth of products quality. Similar results can
be achieved by increasing the participation of employeesin socially responsible practices.

Productivity growth. Involving staff in socialy responsible activities leads to increased levels of
motivation of employees providing their contribution to the enterprise development by improving
productivity.

Growth of expenses for initiatives in the field of ecology, quality of products, development of local
community. The relevant funding is required for virtually all of the enterprises’ social initiatives. Increased
costs of environmental measures, improving product quality, local community development, personnel are
referred to the negative effects of CSR initiatives in the short term. At the same time withdrawal of business
social responsibility is transformed into financial |osses caused by mainly reputational costs. To optimize the
limited budget in accordance with a complex of goals set by the leadership prioritizing tasks are needed,
taking into account the timing of their implementation.
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Contributions to charity. Corporate philanthropy is based on altruistic manifestations forcing entities
to donate funds for various social projects voluntarily, not expecting to benefit from donations. However,
even acts of charitable activities undertaken from altruistic motives can simultaneously reduce taxes,
appealing to consumers and improving company's image.

Sustainable development of the enterprise. The formation of long-term competitive advantages [5]
and maintenance of the enterprise sustainable development should be the ultimate goal of implementing
CSR.

From the perspective of CSR the enterprise sustainable development is regarded as a condition
which both meets the demands of stakeholders and maximizes profit. [6]

Analysis of the results of CSR practices' influence conducted in accordance with the proposed
methodological approach, has shown that most of financial incentives of environmentally and socially
responsible policy of corporate entities can be fully implemented in the long term. A strategic approach to
the CSR management is required to maximize the financial benefits by identifying, planning and
implementation of CSR practices having the strongest impact on long-term growth of business value and
prospects to improve the enterprise competitiveness.

Conclusions: CSR initiatives bring the greatest benefits to economic entities’ activities in the long
run. In the short term, enterprises have higher costs in connection with the implementation of CSR activities
in the form of growth of operating and investment costs.

1. Refusal of astrategic approach to CSR management and focus on operational steps and actions
can have serious negative consequences as an increase of unsatisfied expectations and demands of internal
and external stakeholders.
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