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By interaction problem tradition and innovation in modern culture

The article revealed the nature and features of the interaction of tradition and innovation in modern culture, in
particular reveals the source mechanisms and direction of their development and interaction in contemporary culture.

The author has drawn attention to the fact that in Soviet times, the concept of "tradition" was regarded as a
category of the concept of continuity of culture, while innovations or innovation, considered mainly as a category of so-
cial, economic and legal sciences.

However, due to the socio-cultural transformations in recent years foreign concepts of post-industrial and infor-
mation society innovation linked to scientific and technical progress and revolution of knowledge, including information.
This, as the author suggests a lack of theoretical studies exploring the specific phenomena of tradition and innovation in
the socio-cultural aspects and the relationship of these phenomena in the projection on the cultural sphere. The need for
such developments related to the role of tradition and innovation in the life of modern societies.

Furthermore, the author notes that tradition and innovation are today crucial formative factors of transformation
and formation of a new social and cultural realities.

Thus, the article stressed that traditions provide sustainable reproduction of cultural experiences, while innova-
tion — a mechanism of formation of new cultural models of different levels, which set the stage for a number of social and
cultural change.

The results of studies of modern research on the sources and mechanisms of interaction and mutual influence
of tradition and innovation. In particular, noted that traditions can provide a sustainable playback cultural experience,
while maintaining and even transforming basic social values, degrade and lose their functional conditioning, in a state of
real estate, or develop in the opposite direction.

Instead of innovation as a way to effect change, transforming the established cultural experience, are responsi-
ble for adequate and timely processing (development ) challenges the world, expanding the boundaries of creativity and
culturality the transition (actualization movement), that is, balancing the relationship with the environment. This thesis
allows the author to argue that culture create innovation and transformation, and in the interests of specific traditions and
immutable values. Therefore, the greater the impact on the culture of innovation commit, the richer and more complex it
becomes.

The author has also drawn attention to the information and technogenic impact on the culture of innovation as-
sociated with virtualization and its fragmentation. In today's information society coexist like two cultures, metaphorically
labeled analog and digital.

Culture is increasingly decomposed into two parts — digitized throwing unprecedented in the history of mankind
challenge succumbing virtualization culture does not have time to adapt to innovative expansion transformation distorts
and blurs the established social and cultural ties, as well as traditional methods of preservation and transmission of cul-
tural experiences.

It also emphasized that the growth of innovative activity in the modern world not only ensures the ongoing de-
velopment of culture, but also leads to a "crisis of complexity". In the era of globalization, innovation transformed the tra-
dition unprecedentedly fast and so do not have time to acquire the qualities of tradition, which leads to the inevitable
conflict between tradition and innovation and erasing the differences between them with ever increasing force.

Keywords: tradition, innovation, culture, socio-culturalchange, transformation.

YOK 659.1:008 (477) MaTtBinuyyk BorgaHa CepriiBHa
30o6yBav

ICTOPIAA CTAHOBJIEHHA PEKINNAMMU:
OMNPALUIOBAHHA HAYKOBOI NNITEPATYPU

Y cmammi po3ansidaembcsi icHyro4uli QopobokK y 3apybixXHIil ma eimyu3HsHIl Hayui wo0o numaHHs
icmopuyHUX emariie cmaHoereHHs1 heHoMeHa "peknama”. 3eepmaembcs ygaza Ha couiaribHO-KynbmypHUl
KOHMeKcm i 8UOKPEeMITIIMbLCS (hakmopu 8rnnuey — KKk HeeamueHi, mak i no3umusHi. [Jocnidxyembcsi posib
peknamu 8 resHiti icmopuyHiti 00bi, no4uHarYu 3 Yacie AHMUYHOCMI, KOMU 3ap0o0Xyeanucsi nepuwli peknamHi
rosidomrieHHs, i 0o noyamky XXI cm. Bidmeoproembcsi cmaH i meHOeHUu,ii po38UmKy peknamu siKk (hpeHoOMeHa

KntoyoBi crnioBa: icmopisi peknamu, pekiama, 8eKmopu po38UMKY pPeKnamu, ICMOPUYHIi yMo-
8U,CMaHOBIIEHHST PeKiamu.

Y Hal Yac BenuKoro 3HaYyeHHsa HafaeTbecs NOHATTIO "peknama". CheuianicTv pisHUX ranysen Hama-
ratoTbCsl HagaTu i BNacHOro 3abapBneHHsl, BU3HAYNTU OCHOBHI XapaKTepUCTUKX, MEBHUM YMHOM OLLIHUTK Ti
BMMMB Ha crnoxueadiB. Ha Hawy aymky, WwWob ocarHyTv cneundiky AaHoro siBvLla, crnoyartky BapTo 3BEPHYTU-
Cs1 IO IOTO 3apOKEHHS, BUOKPEMMUTU eTanu cTaHOBNEHHS. MeTa gaHoi cTaTTi nonsarae y BU3HA4Y€HHi OCHOB-
HNX BEKTOPIB PO3BUTKY PEKITaMUn B KOHTEKCTi 3aaHNX iCTOPUYHNX YMOB.
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MuTaHHA icTOpii BUHUKHEHHS Ta CTAHOBIEHHSI PEKNamMu NOPYLUYETLCHA Yy NMpausix Takux 3apybikHUX
TeopeTukis, sk J1. bepHeTT, K. boBe, [Ix. l'ennan, A. Jlackep, [. Oringi.

OgHMMK 3 HaMBIOOMILUMX POCINCHKMX TEOPETUKIB, SKi 3aiManmncs NMUTaHHSIM BUOKPEMIIEHHS i BU-
BYEHHS iICTOPUYHMX nepiofiB po3BuTKy peknamu, € J1. Kophinoe, C. MNaHkpaTos, H. Ctapux, B. YueHora, O.
deodraHoB, J1. LLIKOMbHUK.

Tak, cTaHOBMNEHHIO peknaMmu B AHTUYHOCTI NPUCBATUB CBOI AOCNIAXEHHSI POCincbkuin TeopeTuk C.
MaHkpaToB, cNUpalyYncb Ha apXxeonoriyHi 3Haxigku, KOTpi, HA AYMKY TeopeTuka, NigTBEPOKYIOTb iCHYBaHHS
peknamu B AaHui nepiod. Moro po6oTa "PeknamHa cnpaBa" HanoBHEHa 3ragkamu Npo BUCMOBW aHTUYHUX
dinocodis, WO JAE MOXIMBICTb 3'ACYBaATK COLianbHO-MOMITUYHI OCHOBM peKknamMu. IHLWMIN POCINCbKMUIA HayKo-
Beub — J1. WLUKonbHMK — po3rnsgae NoBCAKAEHHY CNOBECHY iHopmalito, KoTpa HagxoauTb i3 Bynuub. Lle
CBO€epifHa MoBa 00’AB Ta BMBICOK. TEOPETMK aHani3ye pOo3mnoBCIOMKEHI NIHMBICTUYHI NOMWIIKW, HAsABHI B Nep-
LWIMX pEeKNaMHUX NOBIAOMMEHSIX.

J1. KopHinoe y npaui "Big rmawartasa 4o HeoHy", Ha3Ba SIKOi roOBOpUTL cama 3a cebe (MaeTbes Ha yBa-
3i eBOMOLiA peknaMn Big CTapogaBHIX rrawartaiB i 40 HEOHOBOIO CBIT/IAa Cy4aCHUX MICT), 30CepemKyeTbCs
Ha YsIBIIEHHAX MUTLIB 400K BigpomkeHHs Ta 4yepes ix TBOPYICTb HaMaraeTbCsl MOKa3n NposiBM TOro4YacHoi
camopeKnamu.

CnisaBTopu B. YyeHoBa 1a H. Ctapux BuginsoTb cam peknamHuin obpas i npocnigkoBytoTb NOro BU-
A03MiHy npoTarom ctonite. B XX cT. B. YyeHoBa € ogHuM i3 HarBigoMiLMX AOCAIOHWKIB peknamun, aBTopoMm
HW3KWM Npaub 3 AaHOT TemaTukn. Takux, K "Ak Hapogunacsa peknama?” (1992 p.), "lcTopis peknamu: gUTUHC-
TBO i oTpouTBO" (1994 p.), ""®inocodcbkun KamiHIMK" peknamHoi TBopyocTi” (1996 p.).

O. ®eohaHOB € NpoBigHUM cneLianicToMm y ranysi Teopii Ta icTopil peknamu. Y cBOiX SOCHIOXEHHAX
BiH HamaraeTbCs BUOKPEMUTM cneundiyHi pucy POCINCLKOI peknamu, Socnigkye ocobnmMBOCTI pagsHCLKOT
peknamMu.

YKpalHCbKi HayKOBLLi TEX HE OMWHYNW MUTaHHA PO3BUTKY peknamu, i 3Ha4eHHS B Cy4YacHi KynbTypi
(O. OneHiHa, O. NpoueHKo).

OpHak, He3BaXkaluM He 3HauYHY KinbKiCTb Mpaub, NPUCBAYEHUX PI3HUM acrnektam (yHKLiOHyBaHHS
peknamu, Ha Hawy OyMKy, noTpebye cuctemaTuaadii iCHyluUnn TEOPETUYHNIA JOPODOOK LLIOAO NUTaHHS icTopii
CTaHOBJIEHHS peKnamMum.

OaHVM i3 nepLunx peknamHMx 3BepHEHb, LLO OiALWN0 A0 HALOoro vacy, sk 3ayBaxye C. [laHkpaTos, €
€rMneTcbkni nanipyc (B Haw 4ac BiH 36epiraeTbcs B "BputaHcbkoMy" My3el), B AKOMY NOBIZOMMSANOCS Npo
npogax paba. B TekcTi uboro nanipycy, sik Bigmiyae HaykoBelb, roBopuTbCs: "BiH npekpacHo vye i 6aunTb.
["apaHTylo NOro NOMIpHICTb B XKi, YECHICTb i NOKipHicTL" [5, 19].

O. PeohaHOB BBaXXa€e OOHUM i3 CTapoAaBHIX PeEKNaMHUX TEKCTIB Hanuc, BUPi3bONeHnn Ha KaMeHi,
KoTpun ByB 3HavaeHun B pyiHax Memdica: "A, PuHo 3 octpoBa KpuT, no Boni 6oriB Tiiymady cHoBuaiHHSA" [7,
50]. Bxe B LbOMy MOBiJOMIIEHHI MOXHa NObGa4yMTK camopeknamy neBHOi 0COBUCTOCTi, BUOKpeEMNEHHS cebe
cepeq iHWWX, HagaHHsA camoMy cobi npodeciniHol AisnbHOCTI. [1poTe, 3po3yMino, LWo roBopuTh Npo onepa-
TUBHICTb PEKNaMMu, sika BUKOHaHa Ha KaMeHi i MeTani, JOCUTb BaXKO. I e(DEKTUBHICTb € HKYOID Y MOPIBHSAHHI
3 HacTiHHoW peknamoto. Tak, C. lNMaHkpaToB y npaui "PeknamHa crnpasa” Haronowye, wo OinbLl po3noBCHo-
DokeHuMKn Oynu Tak 3BaHi Hagnueu — rpadoiti (Big itan. "graffiti" — mantoBaHHSA Ha Pi3HOMaHITHUX MOBEPXHSAX),
HakpecneHi papboto Ha cneuianbHO NobyaoBaHWX i NobineHnx ctiHax — "ambycax". B cTtapogasHin Mpeuil i
Pumi peknamHi oronoweHHsa nucany Ha Aepes’sHuX AoLWKax, rpaBipyBanu Ha Midi Yv KOCTi, @ MOTiM FOfIOCHO
3a4ynTyBann Ha NnoLi Ta B iHLWNX FPOMaACbKUX MiCLUAX.

o peui, rpadiTi MmoxHa nobaumTu i B XXI CT., o4HaK BOHW CTann HanpsiMoM BYNMYHOI TBOPYOCTI, iX
aBTOpU BBaXawTb cebe muTuaMK. 3a BU3HaAYeHHAM "TepMmiHonorii cydacHoro mucreuTsa”, cneuianbHoOro
CMNOBHMKA, B IKOMY HaBe[eHi NOLUNPEHi B XyOOXHi NpakTULi TEPMiHX, HEONOri3MY Ta >XaproHiamu, rpaditi —
ue "XaHp Cy4acHOi KynbTypu: TEKCTU i 300paXkeHHs, SKMMM NIOOU MOMOZOro BiKy 06MarnboByHOTb, BUKOPUC-
TOBYIOUM KONbOPOBI cnpel, pi3Hi nosepxHi" [2, 97]. Lle cBoepigHe BoneBUSIBIIEHHA Hapoay 4vepes aHimadil,
rinepbonisoBaHi NOPTPeTU BigOMMUX MOAEN, pi3Hi AeBi3n, racna, umtatu. 3o0paxeHHs rpaditi MoxHa noba-
YnTW Ha 3aHenbaHux ByguHKax, nig MocTaMm — SIK B LIEHTpPi MicTa, Tak i Ha okonuui. HarBigomiwow noBepx-
Helo anga rpaditi ctana bepniHcbka cTiHa.

B aHTMYHMX MiCTax NpOTArom BCbOro AHA Oynu YyTHi rONOCHI BUIYKU rnawaTaiB, KOTpi pobunm odi-
LiMHi oronoLleHHs Npo ypsagoBi Hakasu, Po3nopsaXeHHs | nocTaHoBU BNaau. HasiTb aHTu4HUiA dbinocod Ce-
Heka B NUCTI 4O ToBapuLLa CKapXMBCHA Ha ryYHUI BynuU4HUA ramip. J1. KopHinoB HaBoguTb LUTaTy pUuMCbKOro
dinocodpa: "3apas HaBKONO MeHe 3i BCiX CTOPIH ranac: agxe s XXuBy Haj camoto nasHero. [1o Toro x, € e
TOProBLji Pi3HOI PKeto, KOXHUI 3 SIKUX Ha CBi naj BUKpuKye Tosap" [4, 93].

3aranom, sk CTBEPAXYIOTb HayKOBL, IHCTUTYT rnawartais O0yB BaknmBum 3acoboM pO3nOBCHOMKEHHS
iHdopmaLii i peknamu B cTapofaBHix AepxaBax. Lis npodecisa npmusHavyanack Ang NOBCAKAEHHOro iHopMy-
BaHHS BEMUKOI KiNbKOCTi rpomagsaH. MNpuyomy iHdopmauia rnawwaTaiB Mana pisHOMaHITHUI XapakTep, noyu-
Hato4uM Big NONITUYHUX 3a3uBaHb, NOBIJOMMEHb NPO NPWUI3a IHO3eMLUIB, NoYaTKy TeaTpanbHUX Ta LIMPKOBMUX
BWCTAaB, i 0 BNacHe camMoi TopriBernbHOI peknamu. Ak ctBepaxye C. MNaHkpaToB, Npu po3Kornkax B aHTUYHMX
nepxaBax Oyno 3HangeHo BENUKY KinbKiCTb 3acobiB 3aKNMKaHHS KITIEHTIB i pO3XBaritoBaHHsSI CBOEI AisiNIbHOC-
Ti. Lle no3Bonuno BMOKpeMUTU o6pasn pisHMX npodbecin, Hanpuknag, Mikapi cTaBunmu Hag CBOIMWU LBEPMU
CKMSIHKM 3 KONMbOPOBOK pigMHON, B6ina Bxoay A0 wWkKonu 6yB 300paeHUN yveHb, Hag KpaMHULEK nekaps
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BWCIB CHiN NLEHNULi, MOMOYHMKa MOXHa Oyro BidLlykaTu 3a MantoHKOM Ko3u. Kpim BUBICOK Ha camux 3akna-
Jax, iCHyBanun TakoX poskuaaHi B pisHMX MicUaX Haganucu, Hanpuknag, Taki: "lMpoxoxuin, nponamn 3sigcy ao
ABaHagusToi Bexi. Tam Cipikyc TpuMae BUHHUI Nbox. 3asuphn Tyau. o 3yctpivi” [11, 5].

B AHTM4YHOCTI cTapogaBHi peMiCHMKM novanu CTaBuUTU Ha CBOIX Bupobax crieuianbHum dipMoBUia
3HaK (krenmo), nbaroum Npo CBOK penyTalito i peknamMmytoym BriacHy npoaykuito. OaHak Tinbku Ha no4yaTky
XX CT. BUHUKAIOTb Taki NOHATTS, AK "Toproa mapka", "norotun", "6peHa". Hanpuknag, gk 3ayBaxye K. bose,
npocnigkosytoun esonouito Hanotw "Coca-Cola", MoxHa nobaynTu OCHOBHI TeHAEHUIT pO3BUTKY peknamm
XIX-XX cT.

OTxe, aHTUYHa KynbTypa NOCTae NPEKpPacHNM BifoOpaKeHHAM 3apOoKEHHS PEKNaMHOI gisNIbHOCTI.
Ha Hawy aymky, BapTo NOroamMTUCs 3 POCINCbKMMN TeopeTukaMmn B TOMY, LLIO CMiflbHOK PUCOK TOro4acHoro
CTaHOBIEHHS peKrnamMu € TUMNOMoriYHa CXOXICTb Yy Pi3HUX HauioHanbHUX KynbTypax. B uen nepiog crtaHoBs-
NEHHA peknamu fie camoBMpaXKeHHs aBTopa B yMOBax pO3BUTKY i NOsIBU HOBMX 3ac06iB npaui.

Y vacu CepegHbOBiYYS, 3 NOSABOO B €BPONi APYKyBanbHOIO BEpCTaTy, 3’ ABMBCSA HOBUW BUA PEKNaMu.
Mepwumm ii 3amoBHMKamm Bynn LepkBa i gepxaBa. Hanpuknag, nig 4ac cnyx6 moxHa 6yno nobaymtu npu-
KpalleHi opHaMeHTaMu nnakaTtu, Hanmcu Ha siknx obiuanu Bipytounm Bci 6nara. CepegHi Biku € nepiogom
penirinHoi peknamun. PenirinHa peknama mae Ha METi MOWMPEHHS iHdopMaLii NPo peniriiHe XXWUTTS, OKpeMi
noAii Ta ceATa peniriiiux rpomag. Lia peknama Takox Mae cneuudivHi 03Haku, WO BU3HAYaTbCA CaMoto
CyTTIO penirinHmnx BigHocwH. Il pernameHTyBaHHSIM MOBHICTIO 3alManucs NPeACTaBHUKA LIEPKBW, BOHM caMi
npumMManu pileHHs Wwoado 1i 3MicTy, Yacy i micust poamiweHHs. O6’eM Ta KinbKiCTb pekrnamu TakoX BU3Haya-
na uepkea. Lie 6yno HeobxigHo ons Toro, Wwob npoiHdopMyBaTh 3BUHANHKX XKUTENIB NPO peniriiHi 3axoau.

Ha gymky J1. KopHinoBa, noyaTtkom Lboro Bugy peknamu 6yno "HoTpaaMcbke NpoLLeHHS", HagpyKo-
BaHe XaHowm ato NMpe B 1489 p. 3rogom uuM BMHAXo4oM noyanu KOpUCTYBATUCS i 3BUYANHI XUTeni: nikapi,
TOproBui (kpamapi) i KomepcaHTK, MPOCaBMASAKYM CBOK NPOAYKLLIO.

3 HacTaHHAM enoxu BigpomxeHHs, konu we He Byno PisHWLI MK MancTpoM i XyOoXKHMKOM, Barato
MUTLIB Hanexanu nuwe Ao pemicHnunx uexis. J1. KopHinos, 3ragytoun BCECBITHbO BiJOMUX MUTUIB, nuLle
npo Te, wo H. [loHaTenno TBopuB cepen MancTpiB 3050TMx cnpas, C. Padaens po3pobnse BisepyHku robe-
neHis, . BepoHese npautoBaB Haj KpecneHHAMU Ons BULWIMBaHHSA. BiaTak, Ha BigMiHY Bi CydacHUX XyOoxX-
HUKIB, Y O00y BigpomkeHHs MuTUi cami BMKOHyBanm BCO poBOTYy — i3 BMacHe 3apopKeHHs igei 1a Ao
BTiNEHHS il B XXUTTS.

MouunHatoum 3 habpuyHoro noginy npadi, Bce GinbLle HOBMX TOBAapIB 3arnoBHIOBaNM puHOK. pono-
3u1Lis 3HaYHO nepesuwuna nonut. | TyT Bypxyasis noyana akTMBHO LIKaBUTUCS PeKNamoto.

OCHOBONONOXHUKOM [PYKOBAHOI peknaMmn K Takol BBaXaeTbCs bpaHuy3bkuid meauk TeodpacT.
Llogo HanucaHHsa 1oro npisBumLla y npausax cyvyacHWX OOCMIOHWKIB € neBHi po3bixHocTi. Tak, J1. KopHinos
BBaXkae, WO noro npissuwe oyno Pernogo, a C. MNaHkpaToB — PeHOCTHO. 3aranbHONPUAHATAM € BXMBATK
npissuLle PeHogo. OTxe, Mn Oyaemo 4OTpMMYyBaTUCH MEPLLOro BapiaHTy.

T. PeHopo (1586-1653) 3anoyaTtkyBaB 4OBIAKOBY CrnyX0y, Tak 3BaHe agpecHe Otopo, ske cTtano npo-
TOTUMOM PEKITAMHOIO areHTCTBa, B AKOMY BiH ©e3nocepeaHb0 3aiMaBCsa PO3MILLEHHSIM | PO3MOBCHOKEHHAM
peknamu. B upomy areHTCTBI hikcyBanuncsa ob’siBu Wo[0 NowyKy poboTu, Kyniemi Ta npogaxy ToBapis. BiH €
nepwuM nignpueMLem, siKuin novae BuAaBaTu raseTty, B KOTpi Oynu i peknamHi nosigomneHHsi. Bxe Ttogi
BMAaBeLb PO3yMiB HaO3BUYAMHY CUNY BMNIMBY PEKNaMM Ha OTOYYHUUX i KOPUCTYBABCHA LUM, B TOMY YUCHi
3aansa BnacHoro 3barayeHHs. LlikaBum € Te, WO 3apas B CBITi iCHye niTepaTtypHa npemis imeHi T. PeHogo.

Ak 3ayBaxye J1. KopHinoB, BUHATKOM cepef eBponencbkoro ceiTy 6yna HimewyduHa, peknama tam
BMHMWKIA Ni3Hile — i3 CTBOpPeHHsM "T1pycbKoro iHTenireHTHoro nuctka" B 1727 p. TyT peknama npusepHyna
0o cebe 3HayHy yBary, HaBKOJIO Hei PO3ropHYNNCS CNpaBXHi AOCNIOHULBKI pOoBOTH, pe3ynbTaToM sIKUX CTaB
Buxia HanpukiHui XIX cT. €e4UMHOro B CBITi XXypHany, NpUCBAYEHOro BriacHe peknami.

I3 BuHangeHHsM doTorpacpii B €Bponi y 1839 p. peknamHui TEKCT NovaB AOMOBHIOBATMCA OTOInMto-
cTpauigmn, KoTpi Hagasanu iHpopmauii GinbLLIOI ACKPaBOCTI i, Ak BBa)kanocb, npasauBocTi. PoTorpadis go-
3BoNnsAna nokasyBaTu NiOAeW, TOBapu Ta Micusd He ovMMa XyOOXHUKa, SK Le Oyno paHiwe, a Hacnpasgi.
Hanpuknag, B Anowii, sk Haronowye J1. KopHinoB, KONbOPOBi OrofnoLleHHs 3'ssBunuch Bnepue we B 1729 p.
Topni B Tokio nokasyBanu CroHa, i peknama Bigobpaxana noro 306paxeHHs1. [poTe perynsapHum BUMyCcK Ko-
nbopoBux adil novaecs nuwe 3 1846 p.

Ha Hawy gymky, HeobxigHO akueHTyBaTu yBary Ha LikaBOMYy MOMEHTI — 3MiHi cMaKy 6e3nocepeaHix
cnoxusadiB peknamu. AKWo paHiwe ysary npuseptany 34ebinbLoro BenuyesHi po3mipy adill i WpnudTy, TO
3rogomM OCHOBHVMMUW BUMOraMu CTaB cCaM MarltoHOK, KM MOBUHEH 3PYYHO YMTaTUCS, | HACUYEHICTb hapbu.

BiaTtak, NnocTynoBo peknama CTae O4HUM i3 MEeTOAIB KOHKYPEHLil, oaHien i3 yHKUIA MapKeTUHry.
Cnig 3a3HaunTy, WO KpiM AOCATHEHHS CYTO €KOHOMIYHOI MeTU, BOHA BUKOPUCTOBYETHLCA | 4115 NONITUYHOrO Ta
ifeonoriyHoro BNAvBY Ha nogen. Peknama ctae NOTy>XHOK 30pOE B pykax NpYBINENoBaHMX Kracis cycri-
NbCTBAa, WO dopmMye NOTPedn i XNTTEBI CTaHOAPTU N0AEN.

Y XIX CT. peknamHo CnpaBol novanu 3anmMaTtmcs cnewianbHi dipmu i areHTCcTBa, SKi Manu poara-
nyxeHy mepexy Bigainis i npeactaBHukis. K. bose BBaxae, wo YonHi b. MNManmepa, koTpuin po3anovas CBil
bisHec y Pinagenbdii B 1841 p., € nepwmm peknamHum areHtom y CLUA. BiH 3akntouaB goroBopm 3 raserta-
MM Ha BENWKi 06’eMM pEKNaMHOro Micus 3a 3HKEHUMM Tapudamm i MOTiM NnepenpoayBaB Mo GinbLU BUCOKIN
uiHi. ToX peknamogasLi 3a3Bu4yar rotTyBanu OronoweHHst camocTiiHo. B 1890 p. 3anponoHyBana cBoi no-
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cnyru iHwa peknamHa dipma — "H.B. Anep i CuH", aka dyHKLiOHYBana 3a cy4acHMM 3paskom, 3abe3neyyroum
nnaHyBaHHs, opraHisadito i N(poBeAEeHHS KOMMNIEKCHUX peknamHUX KamnaHin.

KiHeub XIX cT. — enoxa, Konu peknama oTpuMMyBana Bce Oinblue npas. Ane npaBa MOPOMKYIOTL i
0060B’a3kn. Ak Hacnigok, y 1886 p. B HimeuyunHi 6yB NpUnHATMIA 3aKOH Mpo peknamy. 3 LpbOoro yacy TyT nodva-
N NpuTAaraT o KpMMiHanbHOI BignoBiganbHOCTI ocobuctocTen, siki Bunyckanu adilli Ta OrofioleHHst 3 iH-
dopmadieto, KoTpa He Bignosigana AincHocTi. Cxoxi 3akoHNM Bynu 3rogom NPURHATI Marke No BCin €Bponi.

LWraT MNeHcinbBaHiga, 3okpema M. IMiTcbypr, yBINLWOB y CBITOBY iCTOpItO SIK MiCLle NOSiIBU HOBOTO MOTY-
XHoro 3acoby macoBoi iHdopmauii — pagio (1920). HoBuHK, akTyanbHi nogii moxHa 6yno gisHatnca 6esno-
cepeaHbo 3 Micuda npurogn. MNoynHaoTe 3’ABASATUCS CNOPTUBHI, pO3BaXaribHi, My3U4Hi, NONITUYHI Nporpamu,
nepLUMM CMOHCOPOM SIKUX CTalTb pekrnamoaasLi. BuHukae cneundpivyHe aBulle pagiopeknamm — "peknamHe
MOBILOMITEHHS, WO NowwunpoeTbea 3acobamn pagio” [3, 141]. Po3pi3HAOTE pagiopeknamy, sika BTINOETHCA
yepes peknamHi NoBiAoOMNEeHHst abo nporpamu, Lo (iHAHCYHTLCA 3aMOBHUKOM. IT LiiHa 3aneXuTb Big penTu-
HriB camoro pafio Ta NnonynApHOCTi KOHKPETHOI Nepefadi cepen ayamTopii.

Micns Opyroi cBiTOBOI BilHK, 3 MOSBOK KOJIbOPOBOro TeniebavyeHHs BUSIBUBCSA 3HAYHUM PIiCT pekriam-
HOI LiANbHOCTI. B aMepunKaHCbKMX peKTaMHUX OrOSIOLLEHHAX TOro Yacy, SKi BUXOOUIM 3 NPUHLMMY: "KXUBU He
ripwe, Hix iHWi" [1, 23], 0cOBNMMBO BaXIMBOK CTa€ SKICTb BUPOOY, WO AaBano 3MOry BU3HAYUTW NPECTMX
CycninbCTBa, HaNpsiM1M MoaM Ta piBeHb KOMAOPTY.

3rigHo 3 gocnigpkeHHamu K. Boee, B 60-x pokax XX ctonitrts yBara cnoxuBada y CLUIA nepemily-
€TbCS Ha iMigX ToBapy. TyT BapTO 3rajaTtu CTBOPEHHsS 00pa3y MyXHbOro koBbow Ha uurapkax "Marlboro”,
He3Ba)kaloun Ha Te, WO paHiwe obropTka Mana poxesui konip. B 70-x pokax y CLUA oTpMMaB po3BUTOK HO-
BUI Niaxiga 4O peknamHoi cTpaTerii, 3a Koro 0AHaKOBOro 3HaYeHHSA HajaBanu BCiM peknamoasusam. Tak y
peKnamMHOMYy CepedoBULLI BUHWKAE KOHKYpPeHList i bopoTbba 3a nigepcTBo, NOPOLXKYOYM HOBUIA nepiod "no-
anuioHytodoi peknamu”. Ti ronosHuMK ineonoramm suctynunu Ox. TpayT i E. Paic, aki BBaxanu, Lo ysary
cnig npuainati Tomy, siKk BlacHa NpoAyKuis CniBBiAHOCUTBLCSA 3 BUPOBaMM KOHKYPEHTIB Yy CIPUAHATTI CMOXW-
Baya. Hanpuknag, ronoBHUIM NMO3YHr peknamu npoxonomxyoyoro Harnotw "7UP" — ue "He-Kona". MNpoTe ce-
pen rpomagsH 36inbliyBanack HegoBipa 00 OQIUIMHUX CTPYKTYP, SKi TiNbKM Hamaranucsi NpocyBaTh CBOK
nNpoayKLUito.

Ak Hacnigok, y cepenuHi 80-x pokiB cTana MnonyrspHOK peknama, HauineHa Ha Tak 3BaHe "A"-
nokoniHHA. BoHa akueHTyBana Ha iHAMBIQYanbHOCTI KOXHOI nogunHun. Bigomum € nosyHr komnanii "L'Oréal":
"Tomy, WO 4 ypboro BapTa". B uewn xe 4yac BMHUKNana iHwa npobnema, sika nonsrana B TEeCTyBaHHi KOCMETU-
YHMX 3acobiB Ha TBapuHax. binbLiCTb opraHisauii AMepukM Hamaranuca NigKkpecnuTn, WO BOHWN YCBIZOMUIN
CBOK rpOMadAHCbKY BigNoOBiganbHICTb, @ TOMY CNPSAMOBYIOTb CBOK AiNbHICTb Ha 3aXMCT HABKOSIULUHBOMO
cepenoBuLLa.

OTmxe, Ha KiHeub XX cT. 3 Bi3Hecy ApibHMX areHuin i okpemmnx ocobncTocTen peknama nepeTsopuna-
cs1 Ha rmobanbHy iHOYCTPIl, B 5K KOXHOFO OHS 3alHATI TMcAYi pobiTHMKIB. Peknama crana HeBig €eMHO
YaCTMHO CBITOBOI €KOHOMIKK, Oyay4M OOHMM 3 OCHOBHUX acrekTiB PO3BUTKY pUHKIB 30yTy. BogHouac pek-
namHa gisinbHICTb CTae HEBUYEPITHUM [[KEPENOM MOSIBU HOBUX TBOPUMX iO€N, HEBIA'EMHOK YAaCTUHOW Noa-
CbKOro »uTTs. binblwe TOro, peknamHy cnpasy BMOKPEMUIM Y HAYyKOBO-OCBITHIM nNpegMeT i BUKNagawTb Y
BULLMX HaBYarnbHUX 3aknagax. Hanpuknag, y CLUA kypcu 3 peknamHoi cnpasu BUKNagalTbes Y BinbLlu Hixk
COTHI BY3aXx, i AesKi 3 HUX MaloTb NPaBo NPMCBOKOBATU HAYKOBI CTYMEHI.

Y [aHin ctatTi Mu XOTinu NigKpecnuTy, Wo Po3BUTOK peknammn 6epe CBil NoYaToK 3 NepBiCHUX Yaci.,
Konu BigbyBcA noAin npadi i BUHMKNA HeobxigHicTb 0OMiHy npegmeTamu. [NoTpibHO Byno 3auikaBUTK IHLLOTO i
nokasaTu nepesarn oAHOro npeameTy Hapj iHWuMM. 3 po3BUTKOM MOACTBA, POPMM YCTPOK CYCMiNbCTBa i
opM BMaACHOCTI 3MiHIOKTbLCS SIK | caMa peknama, Tak i cnocobwm ii nposisy, Tunu, Buan ta surnsag. B deopa-
NBHOMY CYCMINbCTBI 3’ABMNAETLCA eKBiBareHT 0OMiHy ToBapiB — rpoLli, a cama TopriBfsi CTae NocepeaHMKOM
MiX npoaasueM i nokynuem, Ii Hacnigok — oTpuMaHHa NpuByTKy. [ani BUHUKHEHHS | PO3BUTOK PUHKOBUX Bif-
HocuH y cepeauHi XVIII cT., Benvka KinbkicTb ToBapiB BumMaranu 6inbLioi iHdopmadii npo ToBapw, ix Bnactu-
BOCTi, YAM CMPUYMHU CTPIMKMIA PO3BUTOK peknamu. CTae 3po3yminvM, WO YCHOI peknamu i Hes3HauyHux
OronoLleHb Ta BUBICOK CTae 3amano. [ing peknamyBaHHsi ToBapiB abo Mocnyr NoOYMHaTb PO3MNOBCHOOKYBaTH
OpyKkoBaHi adiwi Ta NUCTIBKM, 3aCTOCOBYBATW APYKOBaHi BUOaHHA — raseTtu, xypHanu. B XIX cT. BigkpuBa-
IOTbCA MEepLUi PeKNamMHi areHTCTBa, ki 3abe3nedyBanu peknamor KOHKPETHI koMnaHii abo BnaaHHs. 3 pos-
BUTKOM HayKu i TEXHIKM BMHMKaKOTb HOBI cnocobw nepepadi iHpopmauii, Taki, gk pagio, TenebayveHHs,
iHTepHeT. byab-ski 3acoby MacoBOi KOMYHiKaLil NOYMHAKOTL PO3MNOBCIOOXKYBATU peKramy.

B Haw yac Benuka KinbKiCTb KOMMNaHin NPOTArOM POKY BUTpayvaloTb BENUYE3Hi KOLITU Ha YTPUMaHHS
BMNacHOro camty, Moro npocyBaHHA. XTo 6 mir nepeabdaynTu, WO CbOrogHi CTBOPOBATMMYTb CoLianbHi Mepe-
Xi AN CNinkyBaHHS B SIKMX, SIK HA "spMapKy MapHOTpaTCTBa", rofoBHUM € nokasaTu — npopeknamyBaTu ce-
6e, po3noBiCTM BCiM, LLO TW CbOroAHiI 1B i B YOMY OAATHEHWNA.

BigTak, pobuTn BUCHOBKM LLOJO Cy4acHOi peknamm e 3apaHo, ane noTpibHo 3ayBaXuTu, WO BOHA
OPIEHTYETLCHA Ha iHTEPNPETAaTUBHUIA Ta KOMYHIKaTUBHUIA NpocTip. CbOrogHiLlHi peknamMHi NoBiJOMITEHHS 3Ha-
XOOATbCS Cepefdl BerIMYE3HOI KiNMbKOCTi iHWKNX BidyanbHUX MPOSBIB, TOMY MOTPEDOYTb 4Yorocb 6GinbLioro,
OinbLw ocmucrneHoro, Ginbl KpeaTMBHOro Ta Ginbl ekcnpecBHOro. BoHn MatoTb ogpasy X BpaxaTu, npuse-
pTaTty yBary NoTeHLUiNHOro crnoxmneada. [onoBHe, Wob Ui LWOKYHYi KapTUHKK, KOTPi BXXe nepenwnm Oyab-sKi
€CTeTWYHi Ta eTUYHI Mexi, He Npu3Benu Ao HenepenbdadvyBaHX HacnigKiB.
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Mameuuuyk b. C.

WcTopusa ctaHoBNeHus peknambl: o6paboTka Hay4yHOW nuTepaTypbl

B ctaTtbe paccmaTpuBaloTCs CyllecTBylLWME HapaboTkn B 3apybexHOW U 0Te4eCTBEHHOW Hayke KacaTerbHO
BOMPOCOB WCTOPUYECKUX IJTanoB CTaHOBMEHUs1 peHomeHa "peknama". Obpawaetrcs BHUMaHWE Ha couunarnbHo-
KyNbTYPHbIA KOHTEKCT U BbIAENATCS (PaKTOpbl BO3AENCTBUS — Kak HeraTMBHbIE, Tak M No3uMTUBHbIE. Miccneayerca ponb
peknamMbl B OnpeaeneHHon NCTOPUYECKOW 3MoXe, HaunHasa co BpeMeH AHTUYHOCTW, KOrda 3apoXganvcb nepsble pekna-
MHble coobLueHust, n oo Hadana XXI Beka. Bocnpor3Bogutcs coCcTosiHME M TEHAEHLUMU Pa3BUTUS peknambl Kak heHome-
Ha COBPEMEHHOM KyNnbTypbl, ONMPasiCb Ha NCTOPUYECKNE TPAAULNM €€ CTAHOBMNEHNS U Pa3BUTKS.

Knrouesbie cnosa: uctopus peknambl, peknama, BEKTopbl pa3BUTUSA peknambl, ICTOPUYECKME YCMOBUS, CTaHOB-
NeHne peknambl.

Matviichyk B.

The history of advertising formation: work on scientific literature

In the article we analyzed foreigner and native scientific heritage that considered problem of development
advertising in the specific historical periods. Stressed on social and cultural context and identified factors of influence,
both negative and positive. The role of advertising researched in a particular historical time, since the days of antiquity,
when first hatched commercials and the beginning of the XXI century. Playing status and trends of advertising as a
phenomenon of modern culture, based on the historical traditions of formation and development.

Nowadays we can see a great attention to term "advertising". Specialists of different spheres try to show their
own understanding and meaning of advertising, they try to identify main characteristics of this phenomenon, to give own
definition. We believe that in order to understand the specificity of this phenomenon, first of all it is necessary to refer to
its origin, to distinguish stages of development. The purpose of this article is to determine the main vectors of advertising
in the context of a given historical conditions.

Question of the history and formation of advertising rises in the work of international theorists such as L.
Burnett, K. Bove, G. Gallup, A. Lasker, and D. Ogilvie.

L. Kornilov, S. Pankratov, N. Staryh, V. Uchenova, A. Feofanov, and L. Shkolnik are the most famous Russian
theorists that investigated problem of advertising historical periods.

Thus, the emergence of advertising in ancient times, dedicated to studies of Russian theorist S. Pankratov. He based on
archaeological finds, which, according to theorist, confirming the existence of advertising in this period. His work "Advertising Business"
is filled with references to the sayings of ancient philosophers that make possible to see the social and political foundations of
advertising. Another Russian scientist L. Shkolnik examines everyday verbal information that comes from the streets; it is a kind of ads
and signs. Theorist examines the distribution of linguistic errors that were present from the first adverting messages.

L. Kornilov in his work "From crier to neon" a name that speaks for itself (the evolution of advertising from
ancient crier to modern neon lights), focusing on representations of the Renaissance artists, through their work trying to
show aspects of the self-promotion.

Collaborators V. Uchenova and N. Staryh distinguished promotional image and traces its modification for
centuries. In the XX century V. Uchenova is one of the most famous explorers of advertising. A. Feofanov also is a
leading specialist in the theory and history of advertising. In his research, he is trying to stress on the specific features of
the Russian advertising, explores the peculiarities of Soviet advertising.
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However, there are a lot of works dedicated to the various aspects of advertising, in our view, they are not full
enough, and they have to be more systematic.

At the end of the twentieth century from small business agencies and individuals advertising has become a
global industry where every day thousands of workers employed. Advertising has become an integral part of the global
economy, being one of the key aspects of markets. At the same time, advertising is an inexhaustible source of
emergence of new creative ideas. It is presented as an integral part of human life. Moreover, advertising highlighted in
research and education and subject taught in universities. For example, in the U.S. advertising business courses are
taught in more than a hundred high schools and some of them have the right to confer degrees.

In this article, we would like to emphasize that the development of advertising goes back to primitive times,
when there was a division of labor, and became necessary to exchange items. We had interest about advantages and
disadvantages of the object. With the development of mankind, forms the structure of society and ownership advertising
changed itself, its methods of display types. In feudal society, there is an equivalent exchange of goods — money, and
the trade is presented as an intermediary between the seller and buyer, the effect of which becomes profit. Then, in the
middle XVIII century became to develop market relations. A large number of products demanded more information about
the products, their properties cause rapid development of advertising. It is clear that word of oral advertising and minor
announcements and signage becomes insufficient, therefore, to advertise products or services are beginning to distribute
the printed posters and flyers to use print media — newspapers and magazines. In the XIX century started their work
advertising agencies that provided specific company or advertising publications.

With the development of science and technology appeared a new ways of conveying information, such as radio,
television, the Internet. Any mass media begin to distribute advertising. Thus, to draw conclusions about modern
advertising too early, but it should be noted that it is guided by interpretive and communicative space. Today's
commercials are among a number of other visual displays, but need something bigger, more meaningful, more creative
and more expressive. They should immediately impress, thereby paying attention of potential consumers.

Keywords: history of advertising, advertising, vectors of advertising, historical conditions, development of
advertising
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OCOBJINBOCTI NPOBEAEHHS LEPEMOHIANY KOPOHALLII Y PEYI MOCMOJUTIN
AK CKINAAOBA KYJNIbTYPU ENOXU BAPOKO

Cmammio npucesiyeHo crieyuiui npoeedeHHs1 yepeMoHiasie kopoHauil y Peui lNocrnonumit (dpyaa
rnonosuHa XVI — nepwa nonosuHa XVII cmonimms), wo eid03epkanoe mpaduyii 3axiOHoegponelicbKko2o
puuapcmea y cumbiosi 3 susieamu c8imcbKo20 emukemy ernoxu bapoko. Po3ensidaembcsa nesHa meamparii-
3aujis dilicmea, crio4amky HerucaHul, a nomim "nucanuli” npomokosn 08ox obpsidie — 1574 p. kopons eHpi-
Xa, 3arnpouweHoe20 Ha yaptogaHHs1 3 @paHujii (Mpompumaescsi Ha mpoHi mMpoxu binbwe PokKy), a 32000M, ricrns
cmepmi tio2o HacmyrnHuka CmegaHa bamopisi 1587 p., kopons CuzaismyHda Il Aezycma.

KntoyoBi crnosa: ceimcebka Kynbmypa, enoxa bapoko, Piy lNocronuma, uepemodiar, npomokors,
emukem, KOpoHauis.

OcTaHHiM Yacom 3pocTae iHTepec A0 AyXOBHMX NOTped ntogden, LWo NpoXmBanm Ha TepUTopIi HaLwmx
€THIYHUX 3eMerb Y MUHYNUX cTonitTTax. OgHMM i3 BaXXNMBKUX acnekTiB pO3BMTKY cycninbcTBa obu Pedi MNo-
crnonuToi Bynu UuepemMoHianu — po3nopsakvi, BCTAHOBIEHI ANst NPOBEAEHHS LlepeMOoHin Ta obpsais. TepmiH
LepemMoHian (nat. caerimonialis — 0OpsgoBUiA, KyNbTOBUI, Bid NlaT. caerimonia — CBATICTb, LWaHyBaHHS, 6na-
rOroBiHHS, KyrnbToBU 06psa) [6] BUHMK y PO3YMiHHI MPUIAHATOT NOCMIQOBHOCTI A Nig Yac ypouncToi Bignpa-
BW. TakoX LiepeMOHian CTOCYETbCA MOPSIAKY MPOBEAEHHS] LIEPKOBHMUX Ta CBITCbKUX LiepeMOHiN. 3okpema, y
KaTonuubKin LIEepKBi, Ae 3aBoaunu cnelianbHi KHUMK, ki MiCTUNM AeTanbHi BKa3iBKW 3 LiIepeMOHiany enmckon-
CbKMX 6OrocnyxiHb, WO 34INCHIOIOTLCA enMcKonoM abo noro cTocytoThbes. LiepeMonisi — Lie 0bpsa, ypouncta
npouenypa puTyanbHOro 3Ha4eHHs, sika BigbyBaeTbcsa 3 0co06nmMBOi Haroam [7].

Ha cborogHi HambinbLWw YacTMMu NpMBOAAMM NPOBEAEHHS CBITCHKUX LIEPEMOHIN € POOVHN, 3apYyYMHW,
BECINNS; 3aBepLUeHHS OCBITW, JOCATHEHHSI MOBHOMITTS, NOCBSAYEHHS (Y AYXOBHUIW CaH TOLLO), iHaBrypadii, npucsarun
(cToCytoTbCH MpU3HAYeHHS Ha BigMoBiAanbHy nocajy, iCHYTb Y BINCbKOBKX, MEeAMKIB, OEpXKCryXO0BLIB TOLLO).
[o uepeMoHii TakoX BIAHOCATb YPOUUCTI MIANNCAHHA NoYaTKy 1 3aBepLUEHHS BaXINMBUX MKHAPOOHMX MPOEKTIB,
HaropoMKEHHS AePXXaBHNMM Ta iHLWMMW NPEMISIMU, BLUAHYBaHHS y 3B’S3Ky 3 3aBEpLUEHHSIM Kap'€PHOrO LUSIXY
abo OOCArHEHHS MEBHMX BEPLUMH Y KymnbTypi, Hayui, MucTeuTsi. OkpeMo BUAINsTb LIEPKOBHI LiepeMoHii (obpi-
3aHHs1, XPELLEHHS!, MPMYACTS, XXePTBOMPUHECEHHS, BiHYaHHS, BiACMiByBaHHSI, MOXOBaHHSA TOLLO).

LlepeMoHii MOXyTb MaTu TeaTpani3oBaHi abo HapaTuBHI YOpMU: Y BUIMAAI BUCTaB, XO4M, NOKNaaaH-
HSA PYK, BPy4YeHHs cumBornie [5]. Ix pesynbtatom (Hacnigkom) 3assuyail € NPUAHATTS NPUCATK, KNSATBMW, Ha-
OyTTa iHCMrHIn Bnagm abo [ocArHeHb (Hanpuknag, CNOpPTMBHMX), OFOMOWEHHS NPO  34IMCHEHHS
JanekornsgHux Hamipis abo NovyaTok BaXKnMBOI NOAil.
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