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Going back to the figure of E. Korngold, we will make attempt classify his capabilities. To "general" we will take
high hard-workiness, emotionality; high intellectual activity and aspiring to cognition, excellent memory and enormous
size of knowledges; firmness of interests and their breadth; flexibility, criticism and productivity of thought; independence
in raising of tasks; sense of humour. Not staying too long thoroughly on consideration of factors of forming of capabilities,
we will mark only, that some of the denoted capabilities, have the inherited nature, however here it costs to mark that
without training and permanent work of individual on self-perfection any capabilities calm down. So, we see that the best
results in activity appear, when capabilities co-operate with each other, especially when "general" and "special"
capabilities are correlated. In the case of E. Korngold the question is about the "special" musical and mathematical
capabilities. We assume that exactly mathematical capabilities became the mortgage of development of the special,
individual feeling of rhythm which was a characteristic sign already in early works of E. Korngold. If to talk about the
"special" musical capabilities, we will bring words over L. Bochkarev, which notices: "appearing the "special", necessary
for a successful capture of musical activity <...>, in that time those capabilities are "general" in relation to all types of
activity, which require, except for musicalness, special composer's, performer’s (conductor, instrumental and other)
capabilities" [1, c. 164].

This thesis demonstrates a way to understanding of nature and specific of talent of E. Korngold, that consists in
comparative lightness of capture by different kinds of musical activity. Thus, on the example of austrian composer we
see, that direction of activity of the gifted personality in a few directions from early age and a presence of basic traits of
character, intellect and emotionality, are the mortgage of creative successes.

Key words: "general" and "special" capabilities, creative personality, nature of talent, E. Korngold.
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PEKITAMA 7K TPAHCKYNbTYPHUA ®EHOMEH:
YKPAIHCbKUX OOCBIA OMNMPALIIOBAHHSA NMPOBJIEMU

Y cmammi aHanisytombCs npaui cydacHUX 3apybixkKHUX ma 8im4YU3HAHUX Meopemukis, npucesiyeHi
npobnemi peknamu. Peknama po3anadaembCsi 5K mpaHCKyIbmypHUl ¢heHOMEH, po3Kpueatomscsi 0cobriu-
80cmi 8IMYU3HSIHOI pekriamu, 0800UMbLCS 8aX/IUBICMb 3HAYEHHS peKrnaMu 8 CydYacHil Kyrbmypi.

KrtoyoBi crnoBa: pekrnama, mpaHCKynbmypHuUl ¢beHOMEH, pekrnama 8 YKpaiHi.

Po3Butok KkpaiHn BM3Ha4vaeTbCsA 3a OaraTbMa O3HaKkamu, 30Kpema TepuTopianbHUM MOMOXEHHSM,
PO3MipOM HAKOMUYEHOro Kanitany, ane ogHe 3 NepLmx Miclb nocigae skicTb KOMyHiKauin. dopmu i BUamM ko-
MYHiKaLin € pi3HOMaHITHUMW: KOHEepeHLii, BUCTaBKK, Npe3eHTauil, iHTepB’to, NeperoBopu, Cynepeykn ta iH.,
cepepn skux, 6e3yMoBHO, 3HaXoauUTbCHA peknama. Mu cnpobyemMo TeopeTUYHO y3aranbHUTU ICHYI0YMIn JOCBIA
YKpaiHCbKMX HayKOBLIB Ta NPAKTUKIB LLOAO Npobnem BiTYU3HAHOT pekramu.

B3arani peknama sk Taka — ue GaraTtonnaHoBWUiA COLOKYNbTYPHUA (DEHOMEH, LLO BMMBAE Ha BCi
cbepu NACLKOT XUTTEAIANBHOCTI, @ TOMY MOr0 BUBYEHHSA J03BOMSE 3HAYHO PO3LLUMPUTU YSABNEHHS NPO Ti YK
iHWi O0COBnMBOCTI CycninbCTBa, B paMKax SKUX pekrama iCHye i yHKLIOHYE, afpke peknama BrnpoBaXye
CTEPEOTUNMN MUCIIEHHS | MOBEAIHKM, (POPMYy€E HOBI MaTtepianbHi NOTPpedu i LiHHICHI YCTaHOBKKN, CTBOPHOKOYM
NneBHY CUMBOMIYHY peanbHiCTb. Peknama — TpaHCKynbTypHUN DEHOMEH W Y TpaHCKynbTYpHOMY MpPOCTOpPI
YCNILWHO (PYHKLIOHYE.

TepmiH "TpaHcKynbTypHUI" (Big aHrn. transcultural art — HagKynbTypHE MUCTELITBO) BrepLUE BUKOPU-
CTOBYETbCS B @HIMOMOBHIN niTepaTtypi kybuHcbkum aHTponorniorom ®. OpTicom y 1947 p., wob onucatu de-
HOMEH 3MNUTTA MUCTELTB Pi3HMX KpaiH. TpaHCKyNbTYpPHICTb MOKa3ye He nepexig OAHIEl KynbTypy B iHWY abo
nignopsakyBaHHs crnablimx CUmbHIlWLMM (Hanpuknag, icCnaHCcbka KONOHi3auid KopiHHMX Hapogis Kybwu), a B
nepLuy Yepry — Ha YHIKanbHOCTI | aBTEHTUYHOCTI KOXHOI 3 KynbTyp. MaeTbca npo 36arayeHHs CBiTOBOI Kynb-
TYpY HOBMMU OOCATHEHHSIMU Ta TexHornorisMu. Ha 3aranbHOMY piBHi 3BepTaeTbCH yBara Ha MiXKpacosi LUnMto-
Ou, HauioHanbHI Ta eTHiYHI opraHisadii B iHWKX kpaiHax [2, 306].

Be3yMOBHO, OOHUM i3 HAMBNIIMBOBILLMX TPAHCKYNbTYPHUX NPOSIBIB € pekrnama, agxe came B peknami
MOXHa nobauntu BiAOUTTA "iHTEerpanbHOiI CBIQOMOCTI", LiNICHICTb CKNaaoBux (HayKOBUX, XyOOXHIX, MOMiTUY-
HWX Ta iH.), SKi CMBICHYIOTb pa3oM, MiXX HUMU BUHUKaE gianor. Peknama BMKOpUCTOBYE Byab-ski 06pa3oTBop-
4yi 3acobu Ta XygoXHi MPUNOMM, AKi CTalOTb 3pO3yMINMMM OIS BCbOro N0ACTBA.

Ak aBuLLe KynbTypu peknamMa ctana npeamMeToM HayKoBOro AOCHiMKeHHS nuwe y XX cT. Ak cdepa, Koo
LiiKaBUINCA NEPEBAKHO CYCMiNIbHO-EKOHOMIYHI HayKK, BOHA TITyMaynracs siK HaMBaXJMBILLUIA €NTEMEHT BUPOOHNLIT-
Ba i CNOXMBaHHS. ICHYHOYI HAyKOBI AOCHIKEHHS pekriamMmn CrpAMOBaHi HacaMnepe Ha PO3KPUTTS MexaHi3MiB BNnn-
BY peknamHuX MoBiOMIEHb Ha agpecarta 3adns MaHinynoBaHHS CyCninbHOK Aymkowo: J1. bepHeTT (Yvkasbka
wkona), [bx. Mennan (cuctema gocnigkeHs cycninbHol aymkm), A. Jlackep (nonitnyHa pexknama), [. Oringi (MOHATTS
"oringiam"), O. ®eodpaHoB (pociricbka Likona). JocnigHMKM peknamHoi CripaBu Hamaranucsi Po3kpUTM OCOBNMBOCTI
PVHKOBMX LIiNer MapKkeTuHry, Lo Byrno wupoko npeacrasneHo B npausx K. Boee i Y. ApeHc, ®. Kotnepa, a 3rogoMm i
y Npausix poCinCbKUX Ta ykpaiHCbkmx TeopeTukis J1. Bacunbesol, ®. MNaHkpaToBa, B. Y4OHOBOI.
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Pi3Hi acnekTn peknamu siKk CKrnagHOro rymaHitapHoro dfoeHomMeHa Cy4acHOCTi JOCTaTHBO LUMPOKO BU-
BYaAKOTbCA OCTaHHIMM poKamMu. YOMy 4uchi 3aBAskM nyOnikauisiMm yKpaiHCbKMX aBTOPIB aKTUBHO BUCBITIEHO
dinococbKi, ecTeTUKO-MUCTELTBO3HABYI Ta KynbTYPOSOriYyHi acnektn peknamun. B o3HayeHOMY KOHTEKCTI
Brokpemummo npaui O. OneriHoi, O. MNMpoueHko (YkpaiHa), P. CaneHbko (MonbLwa).

Mwn 3ocepenMmo yBary Ha OOCBIiAi BUBYEHHSI CaMe HalioHanbHMX OCOONMBOCTEN peknamu. IcTopis
peknamu Big il 3apoaXeHHs i Ao noyatky XX cT. onucyetbes B npadi B. YyoHosoi i H. Ctapux "lcTopis pek-
namun", ge ocobnvee 3HaYeHHSA HAOAETLCA CTAHOBMEHHIO peknamu B Pocii. TeopeTukn 3BepTaoTb yBary Ha
nepBiCHI BUpaXKeHHs peknamu "Big rmawarTais i 4o HeoHy". B npaui K. bose i Y. ApeHc "CyyacHa peknama"
aHani3yeTbCs iCTOpis CTBOPEHHS TaKOro BCECBITHLO Bigomoro OpeHay, sik "Koka-Kona". Bepyun 3a ocHoBy
Len Hanin, aBTopy OOCHIAXKYOTb ICTOPil0 CTAHOBMNEHHA peknamm B XX CT., NOKa3ylo4un HauioHanbHi ocobnu-
BOCTi CaMe aMepUKaHCbKOI peknamu.

Haykosui B. bByrpum Tta T. KomnaHeub BUAINS0TL HANBaXNMBILLI acnekTh HauioHarnbHOI peknamu,
HamaratTbCs BCTAHOBWUTM MpaBuiia peKknaMyBaHHS, BU3HAYUTU CTABMEHHS CNOXuBaya OO peknamu, BUMOK-
pemMuTu i MmicueBi ocobnmBocTi. Y npausix "MeHTanbHIiCTb i peknama" Ta "YKpaiHCbKMIA cnoXxusad i peknama”
BOHM HamarawTbCs BUOKPEMUTM OCOBMMBOCTI YKPAIHCLKOI pekrnaMu, HagaTtu i BU3HAYEHHS!, NOCMNaynChb
Ha odiuinHi mkepena. BignosigHo A0 3akoHoAaBcTBa YkpaiHu "peknama" — ue iHopmauisa npo ocoby um
TOBap, PO3noBClOAXeHa B OyaAb-akin opmi Ta B ByaAb-akMi cnocib i npusHaveHa cpopmysaty abo nigTpu-
MaTu 0Bi3HaHICTb cnoXunBayiB peknamMm Ta ix iHTepec Woao Takux ocobu un Tosapy [4].

Y TeopeTuyHMX OOCNIMKEHHSX, 30Kpema BigoMoro amepukaHcoekoro coujornora K. bose, koTpun Bu-
3Ha4vae peknamy sk "KOMepUiiHUA NposiB, WO nponarye ToBapwu, nocnyrn abo igei, 3a ki dipmn vekaroTb
OTpMMaHHA npunbyTky" [2, 12], BUAINEHO YOTUPM TUMK peknammn 3a reorpadivyHO 03HaKOM: iHO3eMHa, 3ara-
NbHOHaLlioHanbHa, perioHanbHa Ta MicueBa. 3Ha4YHUM SIBULLLEM B SKOCTi 06’ekTa gocnimkeHHs € "iHo3eMHa
peknama", To6To peknama, HauifieHa Ha pUHKM iHWKX KpaiH [2, 15]. Peknama, sika cnpsiMmoBaHa Ha CrnoXmea-
YiB B AEKINbKOX perioHax KpaiHW, Ha3nBa€eTbCs "3aranibHOHALOHaNbHOK peknamMoro”, a opraHisadii, aki i di-
HaHCYIOTb — 3arafibHOHaLioOHaNbHUMKU peknamogaBusMu. BinbLicTb peknamu, KoTpa TPaHCETBCA Ha
KaHanax BenvKkux TenekomnaHin, — ue "3aranbHoHauioHanbHa peknama", Wo Hagae MOXIUBICTb peanisysa-
TV GaraTo ToBapiB B OAHOMY panoHi abo perioHi KpaiHn. Hanpuknagd, aBiakoMmnaHis, KoTpa gi€ B 0gHOMY 3
PErioHiB KpaiHM, MOXe npuabaty Mmicue B perioHanbHOMY BUAaHHI abo npuabaTtu yac Ha TenebadeHHi 3
TpaHcNAUieto Ha NeBHUI PerioH, a He Ha BClo KpaiHy. Peknamopasui — yHiBepMaru, aBToMoBinbHi gunepu i
pecTopaHy — BUKOPUCTOBYIOTb MICLIEBY pekriamy, OCKifbKM iX KNiEHTypa 3ocepeaxeHa B O4HOMY MicTi abo
TOProBil 30Hi.

MoxkHa BUZINUTK NEBHi XapaKTePUCTUKN, SKi BigoOpaxatoTb cneumdiky Cy4acHoi pekrnamu 3aranom i
3aBASKN SKMM 36inblUyeTbCs ePeKTUBHICTb KOMYHikauii. Lle Taki, aKk: nopsgok i aBTopuTapyaM, OepXaHui
"OpeHauMHr", 3HamMeHUTOCTi B peknami. bpeHguHr (branding) — e po3pobka i 34iIiCHEHHSA KOMMIEKCY 3ax0AiB,
AKi cnpusaTb igeHTMdIKauil 6peHay, BuaineHHsa 6peHay 3 HU3KM aHanoriYHMX KOHKYPYHUNX NPOAYKTIB, CTBO-
pPEeHHS OOBroCTPOKOBOI NepeBarn cnoxusadiB o 6peHay [3, 25]. Came Tak 3BaHun "gepxaBHUA BpeHanHT"
BM3HauYae, SKMA peknamMHumn obpas byge akTyanbHWiA, 3a4a€e TeHAEHLUIT CydacHoi peknamn. 3aBasku onuTy-
BaHHKO HACeIieHHsA pobUTbCA Media-NnnaH Ha HaCTYMHUIM PiK, BCTAHOBMOETLCA, Ska peknama oyna egekTms-
HO0 | HaNbinbLUe NpuHecna NpuobyTKy.

TeopeTnyHO MOXXHA MOSCHWUTU PI3HULIO NIAXOAIB CTBOPEHHS i MPOCYBaHHA peknamu Binbl BUCOKOO
KoHKypeHLuieto B €sponi Ta CLUA, ge Tinbkn BigoMi 6peHan MOXyTb AOHECTU MPSMI NOBIJOMIEHHS | pO3MNOBI-
CTK neBHy icTopito. MoXHa ckasaTw, WO 3a OCTaHHi 4ecATUNITTA KynbTypHi 38’a3kn Mk CLUA i ceiTom Hikonm
He Hocunu BiACTOPOHeHoro xapaktepy. CLUA 6ynu i 3anvwwaloTbCst CXUMbHUMW [0 iHTEeNeKTyanbHoro i Xxyao-
XXHbOrO BMMUBY, WO NOXOAUTb i3 iHWKMX KpaiH, B Ti camMo Mipi, SK i cama KpaiHa dopmyBana i NpoJoBXye
dopmyBaTK iHAYCTpPitO peknamu. AMepuKaHcbka KynbTypa YacTo Gyna 3aHagTo HaB'si3nvBa, NpoTe BOHA Hi-
KONV He BiACTOpOHIOBanach Bif iHO3EMHOro BMMMBY, B CBOIX Pi3HMX NMPOsiBax NepeTBOPOYN T, WO OTpU-
MyBarna BiJ iHWWX, B KyNbTypy, fKka Bonofina emMouiiHow, a iHOAi i XyAOXHbOI cuUrot. TakMMm npuknazgom
MOXe CNnyryBatu i peknamHa TBopdicTb. CLUA B Haw 4ac € rofloBHUM OCepeaKoM MiKHapOOHOro KpeaTuBy,
0e 3HaxogaTbes WwTab-kBapTMpu Hanbinbwmx cBiToBMX xonauHris Omnicom wu Interpublic i3 ueHTpanbHMMK
ocbicamu B Hito-Mopky. ToMy Tak 3BaHUiA "aMepUKaHCLKUIA KpeaTUB" € MiXXHAPOAHWM, 0T BaXKO YiTKO Oxa-
pakTepusysaTu. Ha niaTBepo)KeHHs LUbOro MOXXHa HaBeCTW MpUKNag pekraMHUX KOMMaHIin Takmx BCECBITHIX
OpeHais, sk "Levi's", "Kodak", "Benetton", "Coca-cola", aki ycniwHo peanidytoTb NpuHUMN: "ogHe 306paxeH-
HS, OAMH 3BYK, ogHa cuctema 36yTy" ansa Bcboro ciTy. [poTe BapTo 3ragaTtu i Npo CyTO aMepuKaHCbKUM
CIOXET B peknami, kMM € BTiNeHHs o6pa3y koBOos B peknami umrapok "Marlboro”.

B YkpaiHi cnoxmBay ocobnmBo 3BepTae yBary Ha BnacHi ynogobaHHs, NOMY BaXKKO LLOCb HaB's3aTtu
abo NpMMyCcUTM OO CMOXUBAHHS TOTO YM iHWOro NpoaykTy. B YkpaiHi 3Ha4HO MeHLue nNpsiMoi peknamu, i B
Hall 4Yac BOHa B3arani He KOPUCTYETbCA MONUTOM. 3aMOBHUK peknamu baxkae nokasaTu CBill NpoaykT abo
camoro cebe yepe3 0OpasHUn PonuK, 3 LiiKaBUM CHOXKETOM i 3 ICKpaBUM eMOLiiHUM 300paxeHHsaM. Lle mae
OyTu icTopia neBHoOi ocobucTocTi abo rpynu nogen, nig Yac nepernsgy abo NpocnyxoBYBaHHS AKOI CMOXU-
Ba4y CTaBuUTb cebe Ha MicLie repos, nepexmnBae Moro Xutts. Hanpuknag, gegani yacTilwi noYMHaTb Kopuc-
TyBaTUCS MONUTaMKU NPoOrpamu, B SKMX JNOAMHA MOXe BiguyTn cebe 3ipKot i mokasaTu CBii MaTepianbHUN
poctaTok. B Takmx nepenavax, sik "Check Room", "BoruHsa woniHry", "IkoHa cTumno" ronoBHa repoiHs Big4y-
Bac cebe 3ipkol, XU3yl4YnCb CBOIM BOpaHHAM, npukpacamu, akcecyapamu. Cama HasBa Buginse ii cepeq
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iHWKX, nigHocsun Ao piBHs "OormHi" abo "ikoHn". HaBiTb B npoueci 3MOMKK repoiHi NpuAainNseTbcsa Makcuma-
NbHO yBaru, 3 Hel pagATbCs, SK Kpalle BiA3HATM mMaTtepiar, B NPOLECi MOHTaXy CHKET 3aBXAW 3aTBEPOXKY-
€TbCs. 3a3BMyan repoiHsa Takoi MPOorpamMm HiKONM He 3i3HAETbCA B TOMY, LLO BOHA camMa € 3aMOBHWKOM, a
po3noBigae Npo CBil "Haa3Bu4YarHUM TanaHT" | BpoAay, 3a siki obpanu came ii.

MpoTUNexXHUM, ane He MeHLU akTyarlbHUM, CHOXXKETOM B BiTUYM3HSHIN peknami € 300paxeHHs yKpaiH-
CbKOI CiM’l, 3a3BMYal 3 ypaxyBaHHAM BCiX MOKOMiHb. Lle NOSCHIETLCA TUM, WO B YKPATHCbKUX CiM'SIX 4acTo
nocrae npobnemMa cninbHOro NPOXUBaHHSA Nig Tak 3BaHUM "ogHWM gaxoM". baTbkn NpoaoBXytoTb BpaTn ak-
TMBHY y4acTb y XWUTTi BXe gopocnux giten. BinbyeBaeTbca nocTinHe 06roBopeHHs BCbOro, WO TpannseTbes B
ixHboMYy xuTTi. B CLUA abo x B €Bponi Monoap, HaBnaku, nparHe XXWTU OKPEMO, MOYMHAKUN i3 CTYOEHTCBKUX
pokiB. OTxe, HanlyacTilwe Len obpa3 BUKOPUCTOBYIOTb MeanyHi 3acobu, Hanpuknag, peknama "Mesumy" (3a-
cib onsa noninweHHst TpaBneHHs), "doktop Mom" (3aci6 Big kawwnto), "XoHapokeua" (Big 6onto B cyrnobax).

3aranbHONOACLKI LIHHOCTI, MOAenb MOBEAIHKM € MPUKNaaoM Ans HacnigyBaHHSA FONTOBHOMO reposi
yKpaiHcbKoi peknammn. OCHOBHUM nocTae bnaronony4ys ciMm’i, CTpiMKa kap’epa, 30OpOBUiA CMOCIO XUTTS, Opi-
€HTMP Ha "cBiTne mandyTHe". Taka Mmogenb "npocTtoro wacTts" oxonne byab-sKky rpyny Toapie. Ocobnmeo
4YacTo BXMBaHUM faHun obpa3s cTae nicnsa npoBedeHHs] EBPONENCHKMX MOAIN B YKpaiHi — MiCeHHUIA KOHKYPC
"€BpobayeHHs" abo dyTbonbHux maTyiB — "€Bp0o-2012". Iig Yac nigrotToBkM, 3a SKUX BigOYBaAETLCA 30BHILLI-
HS eBponei3auis YKpaiHCbKMX MICT i Cinl, 3'9BNATLCA aHINIOMOBHI OrOSOLIEHHST Ta BUBICKM B rPOMaACbKOMY
TpaHCMNopPTi, B MiCUAX pO3Bar i Bigno4YnHKY.

MpoTe € i NneBHi NapagoKcw, apxke HanyacTiwe gaHui obpas MoxHa nobaynTn B peknami cnaboarnko-
ronbHUX HaMoiB, Hanpuknag, nuea. HaeiTb B raseti "YkpaiHcbka npaBga” 6yna onybnikoBaHa cTtaTTs i3 3BEp-
HeHHAM genyTaTtiB KMiBCbKOI MiCbKOI pagu OO0 npe3ngeHTa 3 MpOXaHHAM 3abOpOHUTM PO3MOBCHOMKEHHS
peknamMmu nuBa Ha TenebayeHHi, pagio Ta gpykoBaHux 3MI nig yac cnoHCOpCTBa CMOPTUBHUX Ta KyNbTYPHUX
nogin. Ha ix gymky, YkpaiHa pyxaeTbCcs y HanpsiMKy €BpOMencbKOro po3BUTKY AepkaBu, a peknama nmea nig
Yyac npoBefeHHs (pyTOONbHMX Ta IHWKNX CMOPTUBHUX Ta KyNbTYPHUX 3aXOAIB — Lie KPOK A0 3aHenagy Halloi
OepxaBu.

LUlooo maTtpiotnuamy, TO B YKpaiHCBKi pekraMi BiH He OyXe pO3MnOBCHAXKEHUI, BUHMKAE npobnema
Mipn. YacTo BXUBaHMMW € Kafpw CifllbCbKMX NensaxiB, HApoAHWX obpsaiB Ta KOCTOMIB, obpasiB BUOAATHUX
yKpaiHuiB B cBiTi. Ocobnmneo nonynsapHumMu € obpasm ykpaiHcbkux "3ipok", Hanpuknag, cnisayka AHi Jlopak B
peknami wokonagy "KopoHa" noctana nepepg rnagadvem sk 3ananbHa TaHUiBHMUSA, TakoX BoHa bpana yyactb
B peknami kocmeTuky, obirpisadis UFO i HaBiTb, cTaBwM Mamoto, B peknami nigry3ok. Bigomuii Ha BecCb CBIT
ykpaiHcbku pytbonict AHgpin LLesyeHko, nepebyBatoyn Ha Miky CBOET NOMynspHOCTI, CTaB 0b6nn44sIM pek-
namu nuea "OB0MoHL", 3a WO OTPUMaB 3HAYHUI roHopap. TakoX KOPUCTYOTLCS MOMUTOM PEKIaMHi CHXXEeTU
3 obpasom Bepku Cepatoykm (peknama HaciHHs "Cemkun"), Tenesegyyoi Mapii €dpocuHiHoi (peknammn MiHe-
paneHoi Boan "MopLumnHcbka"), cniBadku Bipn BpexHeBoi (peknama gesogopaHTty "Rexona”) — i ue ganeko
He MOBHUI CMMCOK Takux npuknagie. LlikaBum € Ton cakT, Wwo ykpaiHceki bpatu-6okcepn Bitanii Ta Bono-
anmup Knnyko nepeTBopunnca Ha 3BUYaMHUX OrpsiiHMX HIMUIB 3apagu peknamu gitHec-ueHTpy. MoxHa
3poOUTN BUCHOBOK, WO 00pa3 YKpPaiHCbKMX CMOPTCMEHIB CTa€ 3pO3yMinin i MPUAHATHMM B HimeuunHi, ix
CNpUAMALOTb K PIAHNX XUTENIB.

MpoTe, 3HOBY X Taku, Le BCe Ti acouialii, ki BAHMKaOTb NpUW 3ragyBaHHi YkpaiHu iHozemusamu. Cbo-
rogHi ykpaiHcbka peknama He mae BnacHOI cTpaTerii po3BUTKY, KOPUCTYHOUMUCH iIHO3EMHUMU TEXHOSOTIAMN.

CyyacHa peknama poO3BMBaETbCS 3 ypaxyBaHHA nonepeHix ictopudHmx Hagbadb. Tak, B. Y4yoHoBa
HarosoLwye Ha ToOMy, Lo "OCHOBOMOMNOXHUM (hakTOPOM (DOPMYBaHHS | PO3BUTKY pPeKramMm i ii xaHpiB € (onb-
knop" [8, 67]. BiH xapakTepusyeTbCsl BUKOPUCTAHHAM HAapOAHUX MOTUBIB Y OGPOPMITEHHI MacOBOI KOMYHIKaLlil,
MoYyMHaloumM Bif, repoiB HAPOOHMX Ka30K, 3aBEpLUYIOYN CTUMI30BaHMM NigGOpOM LPUETIB, 3aN03NYEHHAM LMTaT
i3 HApPOAHMX MiceHb TOLLO. 3aranioM BUKOPUCTOBYETLCA A1 NiAKPECNeHHA BCbOro HaLlioHanbHoro. MNoeaHyoun
OesKi TpaguuinHi MeToam, siki 30epernmca 3 MUHYMOro, CydacHi KonipanTepyn akTMBHO BMKOPUCTOBYIOTb HaLlio-
HarnbHi MOTVBW B peKNamMHMX MOBIOOMIIEHHAX. Tak, B POCINCHKIN peknami nig Yac nokasdy ypbaHiCTU4YHOro 3o-
OpaXeHHs MOXKHa 4acTo MOYYTU YaCTYLLKW, B YKPaiHCbKI — HAPOOHi NPUCHIB’SA | MPUKa3KK.

BenunuesHoto npobnemoto ykpaiHCbKoi peknamm € npodnema mosu. 3a 3akoHOM YKpaiHu Npo peknamy
B pekriami MOXXHa BUKOPWCTOBYBATM NMLLUE YKPAIHCbKY MOBY, 3ararbHOHAaLiOHarbHi peknamoaaBuli MakTb ro-
BOPUTW NuLIE YKpaiHCbKOK. oG yHUKHYTM npoGnem i3 Hepo3yMiHHAM, OpeHan nparHyTb BMKOPUCTOBYBATU
CroBa, SAKi € CXOXXMMW 3a CBOIM 3BYYaHHSM K B YKpPaAiHCbKiM, Tak i B pOCINCLKiN MoBax. B LiboMy BUNagKy BUHK-
Kae Hu3ka npobnem, 60 3a3Buyar aBTOpPU PeKamMHUX POSMKIB MPOCTO 3BEPTalTbCA A0 KarbKyBaHHSA — POCin-
CbKi CnoBa NULLYTHLCH YKPAiHCLKUMU NniTepamn. TakoxX pO3MnOBCIOMKEHUM B YKPATHCLKIN peknami € noegHaHHs
cniB OBOX MOB B OfHI Ha3Bi, O NpM3BOAUTL OO0 CYpPXUKY, Hanpuknag, mornoko "bBypeHka", "CBagebHun ca-
noH", "Mpoayktn 24 vyaca".

KoxxHa peknamHa gipMa ym KoMnaHis nparHe maTtu cBoix "TBopuiB peknamu". B XX cT. B peknamny
NPaKTUKy BXOAUTb MOHATTA "KonipanTep" — Le npodecinHnii TBOpeLb peknaMHUxX TekcTis [3, 267]. Peknama
cTana He Tifnbk1 iHpopMyBaTH, a i 3axonneHo po3noeigatv. CBOED MaNCTEPHICTIO TEKCT 3aXONSOE, NPUKO-
BY€ yBary Ao iHopMadii. Hag nigrotoBkoto TEKCTIB MOBIAOMIIEHb MO pagio Ta TenebayeHHo NpauTh Be-
NWKi KONEKTUBW, 0 CKIagy SKMX BXoAATb npodhecioHanu — rpadikn, pagio, TenebadeHHs Ta KiHonpauiBHUKMY,
LLIO crieljiani3ytoTbCA Ha peknami. B ui cuTyaLito He OCTaHHIO porib MOYMHAKTL BigirpaBaTty BidyarnbHi obpa-
3u, X Bganun nignip podbutb peknamy CUnbHiWow. MapHUM Xo4oM BUPILLEHHS Npo6rnemMu MeHTanbHOCTI no-
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CTa€ 3HAXOMKEHHS CMHTE3y Yepe3 0coOMUCTiCTb, 0Opa3 sKoi € BrM3bkum AN BCbOro cBiTy. Hanpuknag, o6-
pa3 marepi, sika BTiMNtoe NobOB, CaMONOXepPTBY, 3aXMCT i MikMyBaHHA. YacTo MaTn € LEHTPOM pEKTamMHOro
CtoXeTy, 06’eqHY0uN HAaBKOMO cebe BCiX BrM3bKMX i pigHUX, AalouM Nopaaun i BUPILLYOYM BCi KOHMNIKTK. 30-
OpaxeHHs obpa3dy maTepi € B peknami npunpasu gns oynonoHy "Marri" (Bucnie: "3onoTta B Hac mama!"), uy-
kepok hipmu "Nestle" (micHa npo mamy).

OcHoBHa MeTa CbOroAHILLHBOT YKPaiHCLKOT peknamu nonsrae B OpMyBaHHi i PO3BUTKY CTUMIO XUTTS
NOONHN, OPIEHTOBAHOI Ha OOCSATHEHHA NEBHOrO PIBHS SKOCTi XWUTTS, CNPUSHHSA BNPOBAaAXEHHIO iHHOBALN,
30epexeHHs i PO3BUTOK BMACHOI KynbTypu, A0 SKOI HanexuTb AaHa noguHa. Peknama BM3Havae igeHTny-
HICTb NMOAMHN, BOOHOYAC BOHA CTBOPKOE YMOBM OIS MKKYTIbTYPHUX OOMIHIB.

Ha Hawy aymky, npobrnemMa HaLlioHanbHoi BiTYM3HSIHOI peknamu noTpebye binbll geTanbHiworo go-
CRi)XKeHHs Ta HanpawutoBaHb LWOA0 3aKOHOMIPHOCTEN i MOXIMBMX NiAXOAIB Ta MoAenen 3acTocyBaHHSA 1i B
JincHocTi, 0cobnnBO B OIMCHOCTI YKpaiHCbKOro cycninectea. Hawe cycninbctBo notpebye hopMyBaHHs Ta
HaKOMUYeHHS He nuLle KOMepLUinHUX BUAIB Kanitany, a i HauioHanbHOro kanitany, Sk € sKiCHUM KpuTepiem
YKPaiHCbKOro CoLiymy SiK HOCist KynbTYPHOI peanbHOCTI, Ky, Ha Halle NepekoHaHHs1, MoBMHHa hopMyBaTuh Ta
HanoBHIOBATW i peknama.

B YkpaiHi HanbinbLl SICKpaBUM LLIOPIYHUM 3aX040M, KM OpraHisytoTe BeeykpaiHcbka peknaMHa Ko-
aniuiga Ta 'pomaaceka Paga 3 peknamu, € KuiBCcbkuin MidkHapogHui checTvBanb pekrnamu, Lo peryrsipHo
NPOBOANTLCA MPOTArOM OCTaHHIX TPbOX AHIB TpasH4. Lle BigkpuTun 3axig, 3aranoM BiH € OOQHWUM i3 OCHOBHUX
MeToAaiB nonynsapusadii peknamm B YKpaiHi.

MoxHa nuwatuca TuM, WO YKpaiHCbKe BiAAiNeHHA BCECBITHbO BiAOMOro pPeKraMHOro areHTcTBa
"Ogilvy & Mather" oTpumano 3on0Ty BMHaropoay Ha eBponericbkoMy KOHKypci Epica Awards 2010 3a po6oTu
"MaHkK no-Himeubkn" i "Xaoc no-Himeubkn" anst 6aHky "®opym”. Ak NOBIJOMNSAE POCICHKMIA peKNamMmHUiA canT
ADME.ru, B MNapwuxi Xypi KOHKYpCy, [0 cknagy SKoro BXOAATb pefakTopu €BPOMNENChKUX BUAaHb NPO pekna-
My, NepernsHyno OinbLue HiXX TPy TUCAYi PoBIT i TiNbKM NOTIM BU3HAYNIO NEPEMOXLIB.

Ogilvy & Mather Ukraine postawoByeTtbcs Ha 30-y MicLi cepeq KpeaTMBHUX areHTCTB Mepexi, sika
Hanivye 6nun3bko 485 odpiciB N0 BCbOMYy CBITi, BOHa onvHMNack B Yncri Havikpawmx areHTcTB Ogilvy. LlikaBum
€ Ton chakT, wo Bigomi poboTtn Ogilvy Ukraine gnst baHka ®opym — ponukun "Cropnpus” i "lMpuctpacts” — Ta
npuHT "Xaoc" Oynu BkrtoyeHi B 36ipky The best of Ogilvy. Bubip 0yB 3pobneHun Ha OCHOBI yyacTi B TakuX
aBTOPUTETHUX MidXHaApPoaHUX dectuBangx, Ak International Advertising Award, One Show, Clios, D&AD i
MixxHapogHui checTnBanb peknamu "KaHcbki nesu".

Bripogosx XXI| CT. ykpaiHCbKuUA peKkrnamMmHUii PUHOK 3pOCTae HanwBMAWMMKU TeMnamu y €sponi. OgHa 3
OCHOBHUX MPUYUH TaKoro 3Ha4HOrO PO3BUTKY — HASBHICTb HEBUKOPUCTaHUX pecypciB AaHOI ranysi B YkpaiHi. [u-
TaHHAMW PO3BUTKY peKnamMmHoi crnpasu B YKpaiHi 3aimaloTbCa Taki rpoMazchki opraHisauil: Cninka peknamicTis
Ykpainu, HaujoHanbHa cninka >xypHanicTiB Ykpainu, BceykpaiHcbka peknamHa acouiauis, YkpalHcbka acouialis
MapKkeTuHry. Y 1995 p. Cninka peknamicTiB YKpaiHM pa3om 3 iHLIMMK TBOPYMMM CriinkaMu YKpaiHu opraHisyBana
YKpaiHCbKe BigfineHHs BCecBiTHOI acoujauii peknamicTis (YAA), Acouiauito 38’s13kiB 3 rpomaackkicTio (PR).

["oBOpMTU NPO CyvacHy HauioHanbHy KynbTypy, HE 3BEPHYBLUUCH A0 FOMOBHOIo 3acoby hopMyBaHHS
CyCnifnbHOI CBIAOMOCTI — peknamm, HeMoxnmBo. KynbTypa i peknama noB’a3aHi Mixk o600 TiCHUM 3B’sI3KOM.
[Npwn BCiM BIAMIHHOCTI BOHW BOMOAIIOTb 3aranbHUMK i4eONoriYHUMN OYHKLISAMU | aKTUBHO BUKOPUCTOBYHOTb
nigTPUMKy opHa ofHoi. 3Bu4ariHO, PEHOMEH peknamyM € 3aHaaTo CknagHuMm i Mae 6Garato acnekTis,
NnoB’sA3aHMX i3 eKOHOMIKO, TopriBneto, popMyBaHHAM MONUTY i Npono3uuii, iHTepecis nokynuis. MNpoTte He
Byae nepebinbLUeHHAM cka3aTu, WO CyYacHa BiTYM3HAHA KynbTypa y TOMY BUIMSA4i, B SKOMY BOHa iCHY€E CbO-
rogHi, 6yna 6 Hemoxnuea 6e3 peknamu — i HaBnNaku.

3aBasiku po3BUTKY Ta PO3MOBCIOAXEHHIO SIKICHOT peknamu sik NposiBy TPaHCKYNbTYPHOro oeHoMeHa B
Cy4acHOMy cycninbCTBi 3'ABNseTbCA Oinblie iHpopMauii Npo KpaiHu, iX 3Bu4ai Ta Tpaguuii, BUHUKAOTb
TpaHcHaLioHarnbHi cnoBa Ta BUCMOBMU, AKi € 3p03yMinuMuK Ang BCiX. AXXe came peknama nocrae sk WwoaeHHa
KynbTypHa yHiBepcanisi, Ky BUKOPUCTOBYIOTb Y BCbOMY CBITi.
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Mameuliiyyk B. C. Peknama Kak TPaHCKYJNbTYPHbIN heHOMEeH: YKpauHCKUI onbIT 06paboTku npobnemsl

B cratbe aHanuaupyetcsi paboTbl COBPEMEHHbIX 3apyOeXHbIX U OTEYECTBEHHBLIX TEOPETMKOB, KacaloLmecs
npobnembl peknambl. Peknama paccmaTtpmBaeTcs Kak TPaHCKyNbTYPHbIV (DEHOMEH, pacKpbiBalOTCA 0COBEHHOCTU oTeYe-
CTBEHHOW peKknambl, 4OKa3bIBAETCH BAXHOCTb 3HAYEHUS pEKNaMbl B COBPEMEHHON KynbType.

Knrouesslie crioga: peknama, TpaHCKyNbTypHbIA (heHOMEH, pekrama Ha YKpanHe.

Matviichuk B. Advertising as a transcultural phenomenon: Ukrainian processing experience problems

In the article author analyzes the problem of advertisement in the works of contemporary foreigner and native
theoretic. Advertisement considered as transcultural phenomena, revealed features of native advertisement, proved the
value of advertisement in the contemporary culture.

In general advertising is the social and cultural phenomena that influenced on the different aspects of our daily
life. Analysis of the advertising helps us to know more about society. Advertising creates stereotypes of thinking and
behavior, formulates new material values and makes symbolic reality. Thus, advertising is the transcultural phenomena
and it exists in the transcultural forms.

Transcultural term became from the development of such direction as transcultural art. At first time it was used
by famous Cuban anthropologist F. Ortis in 1947, for the description of the different arts, from the different countries. It
shows not only transition one culture in to another or subordination of the weaker to stronger, but it stressed on each
unique and authenticity. In this article we want to show enrichment of the world culture by new achievement and
technology.

Certainly, advertising is the mainstream of the transcultural phenomenon, because in it we can see expression
of "integral consciousness" and integrity of scientific, artistic, political components that coexisting. Advertising used all of
the visual art tools and techniques, that humanity understand.

As phenomenon of culture advertising became the subject of scientific research in the XX century. As the
sphere that mainly interested social and economic sciences, it interpreted as an important element of production and
consumption. Existing research advertising aimed primarily at opening mechanisms of advertising messages on the
recipient to manipulate public opinion: L. Burnett (Chicago School), G. Gallup (system of public opinion surveys), A.
Lasker (political advertising), D. Ogilvy (concept of "ogilvizm"), O. Feofanov (Russian school). Researchers of the
advertising tried to open marketing features, for example, K. Bove, U. Arens, F. Kotler, than in the works of Russian and
Ukrainian theorists L. Vasilyeva, F. Pankratov, V. Uchonova.

Various aspects of advertising as a complex humanitarian phenomenon of modernity recently started to study,
including publication of Ukrainian authors in the philosophical, aesthetic and cultural aspects of art and advertising. For
example: O. Olenina, O. Procenko (Ukraine), R. Sapenko (Poland).

In the work we stressed on national features of advertising. History of advertising from its beginning and to the
early XX century described in the work of V. Uchonova and N. Staryh "History of Advertising". Main aim of this work is to
show development of advertising in Russia. In the work of K. Bove and U. Arens "Contemporary advertising" analyzed
history of such famous brand as "Coca Cola" . On the example of this drink author explore general history of American
advertising in XX century.

The main aim of today’s Ukrainian advertising is a formulation and development of national lifestyle, new image
of successful citizen and saving own culture traditions. Advertising determines human identity and creates conditions for
transcultural changes. In our opinion, problem of national advertising have to be more research. Our society needs the
formation and accumulation not only of commercial types of capital, but first of all formation of national capital as the
cultural reality.

In Ukraine the most popular annual event that organized Ukrainian Advertising Coalition and Public Advertising
Council is the Kyiv International Advertising Festival. This event is opened for everybody and is one of the methods of
popularization advertising in Ukraine. During the XXI century Ukrainian advertising market is the fastest growing in Europe.
One of the main reasons for this significant development is the existence of unused resources in the industry in Ukraine.

Of course, the phenomenon of advertising is too complicated and has many aspects related to the economy,
trade, demand and supply, the interests of buyers. However, it is no exaggeration to say that the modern national culture
in the form in which it exists today would have been impossible without advertising, and vice versa.

Due to the development of high-quality advertising, as an expression of transcultural phenomenon in modern
society claimed more information about the countries, their customs and traditions, there are transnational words and
phrases that are clear to all. After all, advertising is presented as daily cultural universals, which is used worldwide.

Key words: advertisement, transcultural phenomena, advertisement in the Ukraine
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