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POST FOLKLORE AS A PHENOMENON OF MODERN COMMUNICATION PRACTICES

The objective of this paper is to study post folklore as a phenomenon intermediated by the modern communication
practices. Methodology of the research lies in the applying of general scientific principle of objectivity, culturological, structural
semantic and analytical methods to research post folklore as a phenomenon shaped by daily communication practices belonging
to the type of social practices conditioned by the evolution of information technologies and communication means and facilities.
Scientific novelty of this paper lies in the cohesion between modern communication practices as the key factor and the origin
and development of Web-based post folklore texts. Conclusions. Based on the research findings, it was discovered that modern
Web-based post folklore is primarily connected with its perception as a communication system, which basis is formed by
messages and senses. Responding to socially significant events of current interest and in tune with the collective consciousness
of the contemporaries, post folklore works act as means of objectivation of the world in certain categories and images that can
appeal to the symbolic and sign nature of various cultures present in the daily socialisation space both at the intellectual and
mundane levels. The post folklore, born and circulated in the internet space, reflects those trends of public consciousness that
dominate it in the given period. The use of folklore forms of the past and resorting to the meta-language is spontaneous and,
sometimes, is of an entertaining nature. In perceiving the reality Web users tend to use folklore forms, which intrinsic metaphoricity
enables anonymous creators of internet folklore impart general significance to the up-to-date events.

Key words: communication, communication media, post folklore, communication practices, social communication,
everyday life, virtuality.

HeHucrok XaHHa 3axapieHa, kaHOudam Kyrnbmyposnoeil, HadanbHuK 6i0diny Haykoeoi ma pedakuyiliHo-eudagHUYoI
disanbHOocmi HauyjioHanbHoI akademii kepigHUX Kadpie Kyrbmypu i Mucmeyms

MocTtdonbknop sk heHOMEeH cydacHUX KOMYHIKaTUBHUX MPaKTUK NOBCAKAEHHOCTI

MeToto po60TH € JocnimKeHHs NOCTAONLKIOPY SK PeHOMEHa, LLO OMOCEPEAKOBYETECA Cy4aCHUMMN MOBCAKOASHHUMM
KOMyHiKaTVBHUMM NpakTukamun. MeToaonorisi JOCTiMKeHHS Nonsrae B 3aCTOCyBaHHi 3arasfibHOHayKOBOIO MPUHLMIY 06 €KTUBHOCTI,
KyNbTypOroriyHOro, CTPYKTYPHO-CEMaHTUYHOIO Ta aHaniTM4HOrO METOAIB Y AOCNIMKEHHI NOCTONBKIOPY K heHoMeHa, Lo dop-
MYETbCS KOMYHIKaTUBHUMW NPaKTUKaMW NOBCAKAEHHOCTI, ki HanexaTb 0 Pi3HOBUAY Cy4aCHMX CoLianbHUX MPaKTUK, 3yMOBIEHMX
PO3BUTKOM iHCHOPMALIIHUX TEXHOSONIN Ta 3acobiB KOMyHIKaLii | 38’A3ky. HaykoBa HoBM3Ha poboTy nonsrae y 383Ky CyqacHWX
KOMYHIKaTVBHMX NMPaKTVK SK KIMIOYOBOMO YMHHUKA i3 3aPOKEHHSIM Ta PO3BUTKOM MOTCHONBKIIOPHMX TEKCTIB Y IHTEPHET-MEPEXI.
BucHoBku. B pesynbTaTi 4OCniaKeHHs BCTAHOBMEHO, LLO CyHaCHMUIA MOCTCPOMBLKIIOP B iHTEPHET-MPOCTOPI NOB'A3aHMIA NepenyciM i3
PO3YMIHHSAM MOrO SK KOMYHIKaTUBHOI CUCTEMM, B OCHOBI SIKOI NeXaTh MOBIAOMIEHHSA Ta cMMCU. Pearytoum Ha CycrifibHO 3HauUMi
nogii, ki € aKTyanbHUMM Ta CYrONIOCH/MM MacoBi CBIIOMOCTi Cy4aCHWKIB, TBOPW NOCTEPONBKITOPY BUCTYNaKTL CNocobom 06'ekTu-
BaLji CBiTY B MEBHMX KaTeropisix Ta obpasax, Lo MOXyYTb anentoBaTtv A0 CUMBOIIYHO-3HAKOBOI NPUPOAW Pi3HNX KyMNbTyp, MPUCYTHIX
y MOBCAKAEHHOMY NMPOCTOPI CNiNKyBaHHSA K Ha iHTENeKTyanbHOMY, TaK i Ha NoByToBOMy piBHSIX. MOCTGOMNLKIIOP, WO CTBOPIOETLCSA
Ta LUMPKYIIOE B iHTEPHET-MPOCTOPI, Binobpaxae Ti TeHOeHLi CycninbHOI CBIAOMOCTI, SKi B Hil AOMiHYIOTb Y AaHWI Nepiof, Yacy.
BukopurcTaHHA OONbKIIOPHMX POPM MMUHYIOrO, 3BEPHEHHS O METaMOBU Ma€E CMOHTaHHWIA, iHOAI pO3BaXkanbHUN xapakTtep. Ts-
XiHHS 10 hOMBKITOPHMX (HOPM CMPUNHATTS PearbHOCTI Y KOPUCTYBAaYIB MEPEeXi iIHTEPHET, NpUTaMaHHa iM MeTadOpUYHICTb JatoThb
3MOTy aHOHIMHVM TBOPLIAM iHTEPHET-PONBKIOPY HaaaBaT! akTyanisoBaHVMM NoAisiM 3ararbHOi 3HaYMMOCTi.

Knto4yoBi cnoBa: komyHikauis, 3acobu MacoBOi KOMyHiKaLii, NOCTAONbKNOP, KOMYHIKaTUBHI MPaKTWKX, colianbHi
KOMYyHiKaUil, NOBCAKOEHHICTb, BipTyarnbHIiCTb.

HeHucrok XKanHa 3axapoeHa, kaHOudam Kysibmyposio2uu, HadyanbHUK omoesia Hay4yHou u pedakyUuoHHO-u30a-
mernbckol desmenibHocmu HayuoHansHoU akademMuu pyKkogoodsuwux kKadpoe Kynbmypbl U UCKYCcCme

MocTtdonbknop kak peHoMeH coBpeMeHHbIX KOMMYHUKaTUBHbIX NPAaKTUK NOBCeAHEBHOCTU

Llenbto paboTbl BNSETCS MccrnenoBaHue noctdonbkiopa kak heHOMEHa, OrnocpefoBaHHOMO COBPEMEHHBIMU NoBCe-
HEBHbIMV KOMMYHUKATUBHbIMK NMpakTukamy. MeTogonorus uccrnenoBaHusl 3akniovaeTcst B MPUMEHEHUN 0BLLEHAYYHOro NpUH-
uvna o6BbEKTUBHOCTM, KYTNbTYpPONOrmM4YeCKoro, CTPYKTYPHO-CEMaHTUYECKOrO U aHanUTUYECKOr0 METOAOB B MCCRENOBAaHUM MOCT-
donbkrnopa Kak ¢heHOMeHa, YTO (POPMMPYETCS KOMMYHWMKATUBHBIMW MPaKTUKaMK MOBCEOAHEBHOCTW, KOTOPbIE OTHOCHATCS K
Pa3HOBUOHOCTM COBPEMEHHbBIX COLMATbHBLIX MPaKTVK, 0OYCMOBMNEHHbIX pasBUTMEM MHGOPMALMOHHBIX TEXHOMOMMIN U CPEACTB
KOMMYHMKaLum 1 cBsian. HayuyHass HoBU3Ha paboTbl 3aknovaeTcsl B CBA3AHHOCTM COBPEMEHHBLIX KOMMYHUKATUBHBIX NPAKTUK Kak
KIMOYEBOTO (hakTopa C 3apoXaeHeM U pasBUTUEM NOTCHONBKITOPHBLIX TEKCTOB B MHTEPHET-CETU. BbiBoAbI. B pesynbTate nccne-
[OBaHWsi YCTaHOBIEHO, YTO COBPEMEHHbIN NMOCTONBKIIOP B MHTEPHET-NPOCTPAHCTBE CBSi3aH, NPeXae BCEro, C NOHUMAaHUEM ero
KaK KOMMYHUKaTMBHOW CUCTEMbI, B OCHOBE KOTOPOW NexaTt COOBLLEHMsI 1 cMbicnbl. Pearvpys Ha 0BLLECTBEHHO 3HaYMMble CO-
ObITUSA, KOTOPbIE aKTyanbHbI 1 CO3BY4YHbI MACCOBOMY CO3HaHMIO COBPEMEHHMKOB, MPON3BEAEHMS NOCT(ONBKIIOpa BLICTYMNAT CMo-
cobom O6'beKTI/IBaLLI/II/I MUpa B onpeaeneHHbIX KaTeropuax n oGpasax, KOTOpble MOryT anennnpoBaTthb K CUMBOJNYECKN-3HAKOBOW
NpVpoAE PasnnyHbIX KyrnbTyp, NPUCYTCTBYIOLMX B NMOBCEAHEBHOM MPOCTPAHCTBE ODLLEHUS KaK Ha MHTEMNMeKTyarnsHOM, Tak 1 Ha
ObITOBOM ypoBHE. [1oCThoNbKIIop, YTO CO30aETCH U LMPKYIMPYET B MHTEPHET-NPOCTPAHCTBE, OTPaXaeT Te TeHAEeHUUM obLLecT-
BEHHOro CO3HaHu4, KOTopble B HEM JOMUHUPYIOT B ,D,aHHbIVI nepuoa BpeMeHu. WMcnonb3oBaHne (*)OJ'IbKJ'IOprIX CbOpM npoLusnoro,
obpalLieHre kK MeTasA3bIKy HOCUT CTMIOHTaHHbIN, MHOTAA pasBriekaTenbHbIN XapakTep. TAaroTeHre K honbKIopHbLIM hopmam BoCTpu-
ATUA peanbHOCTU Y nonb30BaTeNen CeTm WHTEPHET, NpucyLlaa nv MeTa(*)OpI/I‘—IHOCTb No3BONAKT aHOHUMHbLIM Cco3aaTenaM UHTepP-
HeT-(honbKIopa HaaaBaTb aKTyarnM3MpoBaHHLIM COOLITVSIM OBLLYH0 3HAUMMOCTb.

KnroueBble cnosa: KOMMYHUMKaUua, cpeacrtea MaccoBoOW KOMMYHUKaUnu, I'IOCTCbOJ'IbKJ'IOp, KOMMYHUKaTUBHbIE
NPaKTUKK, coumanbHble KOMMYHMKaLUnM, NOBCEAHEBHOCTb, BUPTYalnbHOCTb.
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Timeliness of the research topic. To a certain degree, communication has become an iconic phenomenon
determining the vector of evolution of the human civilisation and culture, as well as various sociocultural links in
particular. Technological and technical development of communication media (CM) is a telling factor of the
general civilisation progress, and the level of communication is indicative of a phase of evolution of the capabilities
for satisfying the information and communication needs. CM have turned from just information transmission
channels and methods into a separate infrastructure with its own polysemantic universe. They have not merely
integrated sectors of social life into one but also become part and parcel of the daily routine, have determined
vectors of evolution, the value hierarchy, and entailed coinage of new levels of culture and sociocultural practices.
They spawn modern CM and communication practices, which are universal in their functional orientation, breed
specific cultural phenomena mediated by them and circulate within their field. The post folklore segment,
mediated by modern communication practices belongs to such phenomena.

The internet communication network has gained worldwide acceptance and popularity; it is not only a
communication means but also a powerful communication environment with determined principles of creation and
propagation of information, texts, works and user content. For the first time ever The Web 2.0 technology platform
enabled users to create and spread own content, with effect on the communication quality, creative self-expression
and own self-presentation. Wide public accessibility of the internet on the technology facilities of mobile communication
brought about a real revolution in the communication process, having made online intercourse an integral
part of the modern daily communication practices. Such daily socialisation and the massive enthusiasm
about it entailed formation of a distinct sociocultural area of the Web, filled with cultural examples, texts
which in light of imminence/obligation of sharing in the network have their own peculiar rules of build-up and
character filling, characterised by succinctness, pithiness, depth of content and semantic compression. These
very characteristics are inherent to post folklore works which are formed and circulate on the Web.

Obijective of the paper is to research post folklore as a phenomenon intermediated by the modern daily
communication practices.

Analysis of the latest studies and publications. For the research of the topic, it is worth noticing that post
folklore was studied from the standpoint of functioning in general — the works by M. Alekseyevskyi, V. Andreyev,
V. Anikin, A. Arkhypova, V. Berezhnyi, K. Bohdanova, O. Britsyna, O. Zharov, A. Yenikeyev, A. Kargin, A. Kostina,
N. Lysiuk, I. Marynenko, V. Metalnykova, S. Nekliudov, A. Petrov, M. Priyomysheva, D. Radchenko,
V. Rukomoinykova, T. Savelyeva, A. Savchenko, O. Selivanov, T. Suslova, T. Schepanska, L. Yadryshnikova,
O. Frolova; as a phenomenon of communication practice — within the “internet folklore” confines — here appertain
the works by A.Kolistratova, V.Krawczyk-Wasilewska, S.Petrenko, Yu.Schurina; modern communication practices,
and also works by P.Burdye, O.Voroshylova, G.Garfinkel, O.Hrymov, N.Zrazhevska, S.Konoplytskyi, N.Maleyeva,
A.Radkevych, V.Sokovnina and V.Faturova are devoted to their consideration in the context of social practices.

Rendering the basic material. In their functional orientation communication practices belong to sociocultural
practices, where the latter is understood as a human activity aimed at capturing and rendering reality, a set of culture
conventional ways of activity and habitual patterns of behaving with various people, things, symbols, one’s own
body, language, time and space. Social practice shall be understood as the process of common (collective) activity
of individuals focused on preserving or changing the system of social relations. Social practices shall be understood
as a method of individual’s interaction with the self and the environment, whose results is a concrete daily customary
activity; an array of actions or attains of behaving with things and people; practical knowledge and particular skills
which translate into the ability to perform certain action also refers hereto.

Social practices reveal the basic techniques of acting, cognising and communicating possible in a
given culture at this moment. Typical perception and identification of the outside world underlie social practices.

Practical activity, related to information production and exchange and realised with the help of modern
information and communication technologies, grows into a principal in the information society. Diverse
communication means and digital gadgets become an essential part of a man’s daily life, changing its daily
pace and quality. Polish researcher V.Krawczyk-Wasilewska underlines that the computer, the mobile phone
and all deriving interactive digital devices have created a new sphere of communication culture which followed
the path from the multimedia era through the secondary oral nature and up to the digital culture, which is
illustrative of coinage and remittance of meanings with the help of certain code (or rather categorisation of
notions) subject to digital re-encoding (digitalisation) in the modern world [3, 103].

Thanks to the modern e-technologies, the ceaseless globalisation has minted a new style of interpersonal
communication — and not just in the immediate surrounding but also across the globe. Mobile phones and internet
are a sort of encyclopaedia of popular knowledge in the global dimension and serve not only for information search,
but simultaneously for entertainment, communication, sharing thoughts and personal views.

As O.Prokhorenko underscores, uniting millions of users from all around the world the Web constitutes
an intercommunication medium of a radically new type. It acts as a stand-alone compound with its own functions
and social characteristics. The problem of measuring the degree of influence of the internet on the formation of
social groups and on development of the society as a whole therefore becomes actual [7, 3].

Since the advent of the internet, much of the daily routine communication practices have migrated to
the virtual plane, thus generating new forms of interpersonal communication as well as cognitive, educative
and entertaining practices of information consumption. These vary in essence and functional orientation,
though any activity accomplished via the Web is information and communication activity in point of fact.

25



KynbTyponoris Denysyuk Zh.

Communication, like the domain of human culture, is intimately connected with the sphere of signs and
symbols as the phenomena of objective, “thing” world with their appropriate meanings, senses and values.

As defined by N.Maleyeva, the internet milieu originates a separate virtual space, which is a continuation
of the social reality where all ties are based on communication and usage of novel information and communication
means and technologies (internet, computer, tablet, mobile phone, gadgets etc.) [4, 115].

What concerns the functioning of post folklore in the setting of mass communication, researchers
unanimously believe that it is acquiring brand new traits and is already determined by the factors of its formation. In
particular, O.Zharova justly holds that folklore as such is being modified, and a need arises to speak about not only
folklore in general, nursed as arule by country folk, but about post folklore which was born in the urban environment.
We can reason the emergence of post folklore so that today ideological needs of townspeople have to be satisfied
in different manners that have no direct relation to the oral folk tradition. Post folklore is also fragmented respectively
to social, professional, clan and even age stratification of society [2, 42].

At the current stage, the Web is a universal field of sociocultural interaction and satisfaction of not only
information but also cultural needs of good many individuals, which also accumulates creative potential,
offering opportunities for self-expression and production of internet works aligned be the generic term of post
folklore works formed in the process of accomplishment of daily communication practices. As it was fairly
marked by V.Posokhova, the aspiration to overcome dailiness has actually become users’ daily business.
Resorting to online services and social networking has become a quite natural, habitual and widespread
activity which has pushed up users’ existing idea of the time-space bounds and their own abilities. The
researcher also thinks that the new media reality, into which a personality dives to escape the routine and was
perceiving and using mostly for leisure, prompted self-cognition and tapping their own potential [6, 211].

The virtual internet space is socially oriented as it is filled with individuals, to be more precise, by individuals’
projections and the texts and images, real and fantastic, they generate. Its peculiar features are also voluntariness —
contacts are established in a free order, the user can stop them by their own wish at any time, change the standard,;
the behaviour role, yet in the process of internet communication an individual does not behave the same as under
similar conditions in the usual social reality; and aspiration to untypical, non-standard conduct. Predominance of
sign over verbal text in the process of communication affects the building of the interlocutor’'s image, specific ways
of expressing emotions, and filling the text with peculiar means of emotional expressiveness.

Social networks, blogs, communication activity in forums and chat communication belong to the most
widespread communication practices. Social networks are an interactive web-based service and a communication
means which can serve as a condition for personality development but along with this, the effect of particular
sociocultural practices of personality is determined by its activity (defined by strategy, goals and means) in the
information and communication culture space. So called comment communication makes a significant portion of the
daily communication practices, where commenting on any topical subject, publications is also a separate room for the
network creativity, begetting works that typologically belong to post folklore. The communication purpose of writing
messages in social networks is sharing thoughts here and now, discussing any problem, engaging new communicants
in the polylogue, promptness of obtaining new information, conversing with well-known people, autocommunication
and self-reflection. As O.Hrymov opines, this is a personality who is the subject of social communication interaction in
the process of such communication activity which, being a sociocultural practice, determines emergence and evolution
of new sociocultural phenomena and artefacts [1, 3].

Conceiving forms of network communication that cause creation of post folklore texts, T.Savelyeva
also emphasises that in such format authors of post folklore texts are simultaneously performers and
spectators (listeners, readers), and many researchers call Web texts verbal-written, defining them as a
spontaneous language. Internet folklore responds to the story of the day in full identity to the needs of collective
consciousness, and in the presentation it uses not only the language of folk mythology conventionalities, but
also keeps current the self-reproduction of superstitions, mythologemes of the past; whereas the key feature
of post folklore, mediated by communication practices, is intertextuality, which shows in compiling both direct
guotes and allusions to famous folklore literature texts [8, 32].

The most significant factors that have effect on Web-based post folklore and its genre specificity are
also hypertextuality and interactiveness of the medium, and also technical capabilities of the internet for
relaying and updating information and coining creolised post folklore texts with the application of audiovisual
elements. Such Web-based creolised post folklore works as demotivator, meme/advice, internet comics, comic
strip can be characterised, according to O.Nezhura, by a high degree of sense compression, and the reason
behind the high popularity of these texts is their entertaining and humoristic nature, thanks to which thousands
social-network users can see, rate and save them to favourites within hours [5, 47].

A special emphasis must be put on the game, carnival and masquerade nature of the internet-based
communication owing to the anonymity of communicators, and absence of limits; the eruption of specific post
folklore texts on the internet can be viewed as a part of this game. Here is also present boundless
experimenting with the language and other signs: new verbal and non-verbal signs come to existence, and
secondary semiosis of the existing language and non-language units lead to new meanings adhering to them
in the virtual communication space. Realisation of the game component in the intercourse and in the creation
of post folklore texts is related to the usage of the language as a means of achieving certain goals, first of all
non-utilitarian ones, what supposes experiments on the language, pushing it beyond the boundaries of
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standard or norm, a witting breach of the current pragmatic canons. In most cases such goals are attributed
to the non-standard usage of the language and are realised as a setting to achieve comic effect.

The nature of social interaction in the Web milieu of information society is changing, and likewise a new
mechanism of the dialogue of cultures, determined by the process of endless change of the environment of cultural
events, is realised. The wide Web is a special communication environment, where new senses are born right along,
and reality is a way of editing these senses. Thanks to the internet, both interpersonal and socially significant
communication has broadened considerably. The modern political, professional and business world progressively
focuses on the Web-based communication means, so respective communication skills and experience can be
easily ranged among the sought-after professional and social qualities of a personality.

The distribution of own content by users spreads actively with the origination of the web 2.0 technology
platform which was the starting point for creation and propagation of works, predominated by visual information,
that typologically belong to post folklore works immediately related to the processes of individuals’ communication
activity in the internet. These works are notable for the principled unimportance of the original author of the
propagated post folklore text; for the pronounced tradition clearly comprehended by all communicants, which is
elicited in rules, genres, communication formats and principles of coinage and promotion of post folklore works;
users’ collective thought as the main regulator of the selection and popularity of post folklore texts.

Conclusions. Modern Web-based post folklore is connected, in the first place, with its perception as a
communication system underlaid by messages and senses. Responding to socially significant events of current
interest and in tune with the collective consciousness of the contemporaries, post folklore works act as a means of
objectivation of the world in certain categories and images that can appeal to the symbolic and sign nature of various
cultures present in the daily socialisation space both at the intellectual and mundane levels. Post folklore, which
emerges and circulates in the internet space, reflects those trends of public consciousness that dominate in the
given period. The use of folklore forms of the past and resorting to the meta-language is spontaneous and,
sometimes, for entertainment. In perceiving the reality Web users tend to use folklore forms, whose intrinsic
metaphoricity enables anonymous creators of internet folklore impart general significance to the up-to-date events.
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