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INFLUENCE OF THE INFORMATION AND COMMUNICATION ENVIRONMENT
ON THE AXIOSPHERE OF A SOCIETY

Purpose of Research. The purpose of the research is to study the influence of the information and
communication environment on the functioning of the axiosphere of the modern society. Methodology. The methodology of
the research consists of the analytical, semiotic and culturological methods, which are used to study the axiological component
of the communication process, the role of mass media in the broadcasting values in modern societies and its influence on the
functioning of the axiosphere. Scientific Novelty. The scientific novelty of the work is to reveal the axiological component of the
communicative environment and its influence on the axiosphere of a society. The author shows the positive and negative
conseqguences of this process. Conclusions. Thus, the author states that the information and communication technologies,
based on digital reproduction of information, have led to cardinal transformations of all spheres of human life in the practical
mode as well as axiological one. Both of them have stimulated the transformations of our understanding of values. So,
information is the main value in the information and communication environment. Forming a special information space, the
media represent the values of society and influence on individuals in the axiological context.

Key words: information-communicative environment, axiosphere, value orientations, sociocultural space.

HeHucrok XanHa 3axapieHa, kaHOuOam Kyrbmyposiozii, Ha4yanbHUK 8i00iny Haykoeoi ma pedaKuiliHo-
sudasHu4oi disnbHocmi HauioHanbHol akademil kepigHUX Kaopig Kysibmypu i Mucmeums

Bnnue iHchopMaUinHO-KOMYHiKaTUBHOro cepeoBMLLa Ha akciocepy cycninbcTBa

MeTa pocnigKeHHs1 — BUBYEHHS BNNMBY iHpOPMaLiIHO-KOMYHIKaTUBHOIO cepefoBuLLa Ha DYHKLOHYBaHHA ak-
ciochepm cyyacHoro cycninsctea. MeTopgonorisi JOCNIOKEHHS MONArae B 3aCTOCYBaHHI aHamniTMMHOro, CeMIiOTUYHOTO Ta
KynbTypOroriYHOro MEeTOAIB y BMBYEHHI akCiONOriYyHOI CKMaaoBoi npouecy KOMyHikadii, poni 3acobiB mac-mefia y TpaHc-
nAuii WiHHOCTEeN B CyvacHOMY CYCMiNbCTBI Ta 3AiMCHEHHS BNNMBY Ha dYHKLiOHYBaHHA akciocdepu couiymy. HaykoBa
HOBWU3HA MONsrae y BUSBMEHHI akCiONOrivyHOI CKNagoBoi KOMYHIKaTMBHOIO cepefoBuLla Ta MOro BAMAMBY Ha akciocdepy
CycninbCTBa, WO Ma€e K NO3UTUBHI, Taki HeraTuBHI Hacnigku. BucHoBKKW. B pesynbTaTi 4ocnigKeHHS BCTaHOBMEHO, WO
iHdopMaLiNHO-KOMYHIKaTUBHI TEXHOMOTII, SKi 'PYHTYIOTbCS Ha LUMGPOBOMY BiATBOPEHHI iHdopmaLii, 3yMoBUnY KapanHa-
NbHi NepeTBOpeHHs BCix cdpep cycninbHoro 6yTTs i B NPaKTUYHIA NMOLWMHI, | B CBITOrMSAHOMY M LiHHICHOMY acnekTax,
TpaHCHOPMYIOUN YCBIOOMITEHHS Pi3HUX PIBHIB NIOACLKOrO XUTTH. B ymoBax iHpopMaLiiHO-KOMYHIKaTUBHOIO cepenoBu-
wa iHdopmaLisa cTae ronoBHoto LiHHiCT0. Megia-3acobu, hopmytoum ocobnmee iHopmauinHe cepeaoBuLle, penpeseH-
TYIOTb LIHHOCTI CyCninbCTBa N 3AINCHIOTb aKkCioNoriYHMA BNAMB Ha IHAMBIAIB Ta CyCninbCTBO B Linomy.

KnrouoBi cnosa: iHpopMauiiHO-KOMYHIKaTUBHE cepefoBuLle, akciocdepa, LiHHICHI opieHTauil, couioKynbTyp-
HWIA NPOCTIp.

HeHucrok )XanHHa 3axapoeHa, kaHOudam KynbmypoJsioauu, HadasbHUK omdesia Hay4yHoU U pedakUUuOHHO-
u3damernbckol OesimernsHocmu HayuoHanbHoU akademuu pyKkogodsuux kadpoes Kybmypbl U UCKYCCme

BnusiHne nHgopmMaLMOHHO-KOMMYHUKaTUBHON cpeAbl Ha akcuocdepy obliecTsa

Llenb nccnegoBaHus — U3yveHue BnmvsiHWsi UHOOPMaLMOHHO-KOMMYHWKaTUBHOM cpefbl Ha (OYHKLUMOHUPOBaHME akcu-
occhepbl coBpeMeHHoro obLuecTea. MeToaonorua UCCNenoBaHWs 3aKmoyaeTcst B MPUMEHEHWM aHaNUTUYECKOrO, CEMMOTUYEC-
KOrO U KyrbTypOriorMyYeckoro METOA0B B U3y4EHUM aKCMOSIOMMYECKON COCTaBMSIOLLEN NpoLecca KOMMYHVKaLWK, PONu CPEOCTB
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Macc-meama B TPaHCHsAUMM LEHHOCTEN B COBPEMEHHOM ODLLECTBE M OKasaHWW BNUSHWS Ha (DYHKUMOHMPOBaHWe akcuocdepsbl
coumyma. HayuHas HoBu3Ha paboTbl 3aKnoyaeTcs B BbISIBEHWM aKCUOSIOMMYECKON COCTaBMSIOLLIEN KOMMYHUKaTUBHOM cpedbl
ee BNusiHMA Ha akcuocdepy obLLecTBa, YTO MMEET Kak MomnoXuTenbHble, Tak U HeraTuBHbIe nocrneacTsvs. BeiBoabl. B pesynb-
TaTe UCCrNenoBaHWsi BCTaHOBIEHO, YTO MHAOPMaLWMOHHO-KOMMYHUKATUBHbIE TEXHOSIOMWN, OCHOBaHHbIE Ha Ld)pOBOM BOCTPOM3-
BeJeHNN MHopMaLmK, obycrnoBunM KapavHanbHble npeobpasoBaHnsa Beex cdhep OBLLECTBEHHOM XU3HU Kak B NMPaKTU4ECKOM
NMOCKOCTU, Tak ¥ B MMPOBO33PEHYECKOM M LIEHHOCTHOM acrekTam, TpPaHCopMMpys OCO3HAHWE PasnnYHbIX YPOBHEN YeroBeYec-
KOV u3HW. B ycrnoBusx MHMOOPMaLMOHHO-KOMMYHUKATUBHOM cpedbl MHOPMaLms CTaHOBUTCA MMaBHOW LieHHOCTb0. Meava-
cpeacTsa, hopmmpys 0coboe MHOPMaLMOHHOE NMPOCTPaHCTBO, NPEACTaBMAT LIEHHOCTM OOLLIECTBA M OCYLLIECTBIIAOT akCUOomno-
rMYecKkoe BNusiHNE Ha MHOVBUAOB U OBLLECTBO B LIESNIOM.

KntoueBble cnoBa: MHMOPMaLUOHHO-KOMMYHUKaATMBHAA cpefa, akcmocdepa, LEHHOCTHbIE OpueHTauuu, co-
LIMOKYNbTYPHOE MPOCTPaHCTBO.

Actuality of Research. The communication, which has been the crucial factor of many discourses
and spheres of society's life, actualizes the creation of the new cognitive definition within the scientific and
technological progress. The consideration of the communication technologies has developed from the simple
description to the theoretical reflections in the terms of " information", "post-industrial” and "digital" societies.

Nevertheless, western researchers underline the role of the technological component in social
development as well as in in the financial and economic systems. They use the concept "Technocapitalism"
to call the modern form of the society. Analysing the Contemporary Post-industrialism, L.Suarez-Villa, a well-
known American researcher of the University of California, believes that in a new social paradigm, which will
dominate in the XXI century the main values will be the production of intellectual property, knowledge and
creativity. At the same time, humanitarian and social spheres also will transform in accordance with
technologies. It will form a network society. The information technologies and communications will play the
key role in the new social organization [12, 24].

Information and communication technologies and media communications have created generations
of so-called "new media", which are based on digital reproduction of information. They are the means of
communication and also influence on the formation of cultural phenomena and practices. The information
and technological environment has led to the fundamental transformation of all spheres of social being in
practical mode as well as axiological one. Influencing on the realities of socio-cultural being, the
informational and communicative environment has formed other categories of cognition.

Thus, the medial sphere created its own semantic field, inventing new ways of symbolic development
and understanding of the mosaic reality, using technological digital tools. In the sphere of cultural
development, mediated by various communication technologies, we can see new cultural practices, based
on the technological and communicative substrate that generates new cultural phenomena.

Analysis of Research and Publications. The issue of the study of the axiological component of the
informational and communicative environment and the interaction of mass media with the value system of the
society are analysed in the works of many foreign scholars. They are C. Cohen, N. Louman, S. Hall, K. Tester,
J. Habermas, N. Stevenson, A. Capto; Domestic researchers — A. Bashuk, O. Hrytsenko, N. Zrazhevskaya,
V. Ivanov, S. Kuvit, V. Korneev, N. Kostenko, O. Kuznetsova, V. Lizanchuk, J. Los, B. Potajatinyk, T. Pripystuhenko,
V. Rizun, K. Serazhim, O. Serbenskaya, Yu. Finkler, N. Shumarova, V. Berezin, Y. Miroshnikov, T. Naumenko,
L. Svichach, V. Sidorov, G. Solganik, E. Pronin.

The purpose of the research is to analyse the influence of the information and communicative
environment on the axiosphere of the modern society.

The Main Part. According to the civilization and technological development, media communications
turned into an independent sphere with its own semiotic space and values that determine the vectors of the
evolution of the society. In the modern Communication studies, the definition of the communication as a social
process of the translation of the certain meanings is widely used. Thus, in the context of the information society,
"the communication becomes a self-sacrificing epicenter of social and political life, the source of the formation of
new forms of social relations" and a systematic element that acquires ontological status [3, 11].

The digital format of the newest means of communication, which significantly replaced the analogue
one, led to a renewal of the cultural paradigm. It focuses on the network or digital characteristics instead the
on-screen culture development. However, the visual component remains the priority ones for both of them.
The informational and communicative space, created by the Internet network, has turned into a separate
informational and sociocultural space, which has its own potential for cultural development and the
production and distribution of semiotic meanings.

Taking into account that communication is a movement of meanings, the meanings differ each other. It is
clear that value orientation is one of the essential features of any social communication. In the communication
process, the main keeper of value meanings is information that is the main attribute of any communication. The
activity of mass media has an axiological nature. It is aimed primarily at the dissemination of valuable information,
worldview systems. The values are the main links in the organization of various interactions. Communication,
which includes values and orientations, becomes a special field that characterizes the state of the social
development. The main purpose of communication is the mutual understanding, which involves the disclosure of
a complex and multidimensional structure of meanings, objectified in the system of social relations. It allows us
defining the social communication as a social process of exchange of valuable information. The value of the
information depends on the subject, the internal content, its goal and its influence on people, social groups and
societies. Its value also is determined by the meanings of coding and transferring. M.Castells writes that the
communication process is determined by the technology of communication, the characteristics of the senders and
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recipients of information, their cultural codes and communications’ protocols as well as the framework of the
communication process. All values and meanings can be understood only in the context of social relations where
we had the process of information and communication [5, 73].

At various levels of social reproduction the axiological component of communicative processes is a
crucial indicator of the spiritual state of society. So, it is the necessary element of the future development. It
is the synthesis of the system of social values, produced in the process of the sociocultural development and
social norms [6, 38].

The sociocultural space is one of the most important determinants of axiological communication, because
any message is generated in the specific situations and the sociocultural context. Characterizing the socio-cultural
space as a multilevel and diverse phenomenon, O. Shakirova emphasizes that its basis and main dimension
consist of values that "framed the sociocultural space where the society with norms, customs, traditions, social
agents and other elements of sociality develop” [10, 141]. In her opinion, the monads are the basic units of
sociocultural space and values, which are behavioral stereotypes, fundamental mental and language structures,
passed from one generation to the next one. They are the form of collective memory. The destruction of the value
system leads to the destruction of these sociocultural units (monads) [10, 141].

In the social structure the role of values adequately corresponds to the realities of the environment
and responds to the internal and external challenges. Values are the basis of society, sociocultural
phenomena that determine the functioning of the sociocultural system. They have "ontological volume,
localization and manifestation” in symbolic form [7, 3]. Values always have the social context. All value
orientations are based on the social practices, individual human activities within the historical relationships
and the forms of communication among people. Values do not exist out of a society. They are the results of
the human socialization and have their own dynamics of development. In this regard, we can note that all life
experience of a person and his/her system of knowledge determine his/her values.

The concept of the axiophere has different interpretations due to its multilevel nature and
interpretation. The axiosphere is formed in the process of human being and in the historical period.
Considering the axiosphere of culture from the point of view of the synergistic approach, |I. Suvorova
presents her understanding of it as a self-developing system, with all its multidimensionality, involving all the
factors influencing the dynamics of its development and taking into account the bifurcation nature of the
culture. It manifests itself in the development of the cycles. At the same time, the principle of stable
equilibrium (the so-called attractor) is important. It implies a sufficient level of diversity of the structural
elements of the system, in particular the values of national cultures[8, 352-353].

Human values and their relevance are determined by social necessity. Human values are the
orientation for the formation of operational or peripheral values, value systems of social classes or groups.

Functioning of values is their influence on human activity, human behavior, social life and the
development of the culture [4, 182].

Axiological sphere of the society is a relatively stable, structured entity where we can distinguish the core
and the periphery. The core is the basic values that determine the sociocultural specificity of the society. The
peripheral values are borrowed ones that do not play an important role in the society [11, 115]. Thanks to the
processes of globalization and cultural assimilation, the values of other sociocultural field appear in the social
matrix. They change the nature of peripheral values. It leads to the fact that many of them get the independent
status and significance in the sociocultural space. Such internal state of the axiosphere is called a persistent (in
the terminology of postmodern), which is modeled as a non-equilibrium integrity. It is manifested in the creation of
the new axio-semantic "knots". As the result, the new values and value transformations appear in the society.
They ultimately lead to an atypical, non-standard value point of view [10, 143].

Values produce and support various social links among people, facilitate their identification and
orientations in difficult life situations and create the atmosphere of the confidence in human relationship [1, 9].

Mass media, based on the newest technology platforms and means of distribution, play an important
role in processes of value transformation of society. The means of electronic media, included the Internet
network and numerous technological gadgets (smartphones, iPhones, iPad, laptops) are the modern forms
of communication. They form a global communicative space, which simultaneously emits a peculiar symbolic
system that can influence on the axiological sphere of society. In general, many scientists note that "the
formation of a single global cybernetic communicative environment (cyber-society) is a necessary stage of
development of a new type of civilization" [2, 66].

Broadcasting a system of worldviews, mass media form a special media axiosphere — a sphere of
mass media information, which represents the value dominants of the society. The transmission of values
plays an important role in communication, which reflects the national cultural values. Media sets the certain
axiological behavior patterns, which are used by the recipients to accumulate their moral principles, value
orientations and produce stereotypes of thinking under the influence of translatable patterns.

The negative role of communicative means and the informational and communicative environment in
the functioning of the axioms of society are the loss of the orientations of human being and self-confidence in
the future, the social apathy, the replacement of values, strengthening social stratification, distrusting to the
authority, because of its absolutism.

Instability, transgression, destructive dynamics, which are characteristics of the modern sociocultural
space, demonstrate the transitional state of the culture of the information epoch, that is the point of
bifurcation, doubling, and even re-loading of cultural meanings and the axioms of society [9, 99].
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The processes of the social life are reflected in the texts of mass communication. Everyone
perceives any information through the prism of his own system of values. Materials, included "other" values
may be misunderstood or even completely incomprehensible. The social phenomena and processes get a
value character, including into the system of subject-object and subject-subject value relationships. Values
appear only in the process of subject-object relations.

The scientific novelty of the work is to identify the axiological component of the communicative
environment and its impact on the axiom of modern society.

Conclusions. Summing up the previous information, we should note the importance to develop the
ability of critical thinking and conscious attitude to the proposed media-space values in the modern process.
The information and communication environment consider important events, aspects, and attitudes,
researching them and proving by the analytical summaries of "experts" and "leaders of public opinion". On
the one hand, the access to the electronic communication tools allows us to express our thoughts,
judgments. On the other hand, the manipulative nature of electronic media remains strong. Finally, all these
factors have a significant impact on the functioning of the society's axioms and influence on the development
of the criteria of universal values and postulates that reflect the sociocultural processes in the society.
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