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TRANSFORMATION OF HUMAN IMMEDIATES IN POST MODERN CULTURAL PRACTICES

The purpose of the article is to identify the essential features of modern cultural practices as ways of trans-
forming the image of a person in the culture of Postmodern. The methodology is based on paradigm as a meta meth-
odology of cultural knowledge. Structural-functional and phenomenological methods have become leading for the study
of this problem. Also involved are methods of semiotic analysis and deconstruction. The scientific novelty of the work is
to prove the possibility of conceptualizing anthropological problems in culturology by analyzing cultural practices that can
form new human images. This analysis becomes possible on the basis of identifying the role of the image in culture,
ways of its transformation in the context of modern cultural practices, including design, fashion, advertising, image mak-
ing, computer graphics, photo design, and the like. In them, the image becomes a universal sign of information ex-
change, a way of objectifying meaningful concepts through coding and decoding information. It is proved that the image
of a person appears as a synthesized visual code that, through artistic and creative forms and cultural practices, is capa-
ble of conveying important ideological and value attitudes of a certain cultural era. Conclusions. In the postmodern cul-
ture, new types of reality have been formed - visual, virtual, media reality, and the like. They opened up opportunities for
the design and self-design of both man himself and her image, creating new forms of subjectivity. In the cultural practices
of postmodern, the transformation of the image of a person occurs through the latest means of communication. As a re-
sult, he mediates, becomes interactive, forms around the spectacle, turning into an image-sample, image-image, image-
role and the like. Its manifestation takes place in various forms of visual and audiovisual culture, practices of visual arts
and computer technologies.

Key words: human image; visual reality; virtual reality; media reality; cultural practices; transformation; image-
sample; image-image; image-role.

Oeyapyk Onbeza BonodumupieHa, Ookmop Kyrnbmyposnoeil, doyeHm, npoghecop kaghedpu Kyrnbmyposoeil ma
iHgbopmauitiHux KoMyHikauiti HauioHanbHoi akademii kepigHuUx kadpig Kynbmypu i Mucmeymse

TpaHcdopmauis obpasy noavMHN B KyNbTYpHUX NpakTukax MocTtmoaepHy

MeTta po6oTu nonsrae y BUSBMEHHI CYTHICHUX OCOBMMBOCTEN Cy4YaCHUX KynbTYpPHUX MPakTUK Ak cnocobis
TpaHcdopmauii obpady noguHn MNMoctmoaepHy. MeTogonoria AOCRiAKEHHA I'PYHTYETLCA HA NapagurManbHOCTI 9K Me-
TameTo[onorii KynbTypororiyHoro 3HaHHA. [MpoBigHuMK Ana JocnifkeHHA AaHoi npobnemaTtvku ctanu CTPYKTYpHO-
PyHKUiOHaNbHUIA Ta (DEHOMEHOMNOTIYHMIA MeToaN. TakoX 3afistHi MeToan CEMIOTMYHOrO aHanidy Ta AeKOHCTpykUii. Hay-
KoBa HOBU3Ha pobOTU nonsirae B 4OBEAEHHI MOXIMBOCTI KOHLUEeNTyani3aLjii aHTponosnoriyHoi npobrnemaTukm B KynbTy-
ponorii WNAXoM aHanisy KynbTYpHUX NpakTuK, 30aTHWX YTBOPtoBaTM HOBI 06pa3un noauHu. BkasaHuin aHania ctae mMox-
NMBUM Ha OCHOBI BUSIBNEHHS poni 06pa3y B KynbTypi, cnocobiB Moro TpaHcdopMaLii y KOHTEKCTi Cy4acCHUX KynbTYpHUX
NpaKkTuK, cepea SkMx — au3ariH, Moga, peknama, iMiojKMenkiHr, KoMM'loTepHa rpadika, poTo-ansanH Towo. B Hux obpas
CTae yHiBepcanbHUM 3HaKoM iH(hopMaUinHOro obmiHy, cnocobomM 06’ekTMBaLlii 3MICTOBMX KOHLENTIB Yepe3 KoayBaHHA Ta
AekopyBaHHs iHcpopMauii. [JoBegeHo, o obpas NoguHM NocTae sk CMHTE30BaHWI BidyanbHUIA KOA, KM Yepes XyaoX-
HbO-MMCTELbKI (DOPMM Ta NPaKTUKM KynbTypu 34aTHUN NepefaBaTu 3Hauylli CBITOMMSAHO-LiHHICHI HacTaHOBW MEBHOI
KynbTypHOi enoxu. BucHoBku. B kynbTypi [NocTtMoaepHy cdopmyBanmcs HOBI TUNW peanbHOCTI — BidyanbHa, BipTyarb-
Ha, Mefia-peanbHiCTb Towo. BoHM BigKpUAM MOXNMBOCTI ONS KOHCTPYIOBAHHA Ta CaMOKOHCTPYIOBAHHS AK camoi Nioau-
HW, Tak i i obpasy, cTBOplooYN HOBi hopMM CyO’eKTUBHOCTI. Y KynbTypHUX npakTukax MoctmoaepHy TpaHcdopMauis
06pasy noanHn BinbyBaeTbCA Yepes3 HOBITHI 3ac06U KOMyHikauii. Y pe3ynbTaTi Yoro BiH MeAiani3yeTbCcsl, CTae iHTepak-
TUBHUM, POPMYETLCA HABKOMO BMAOBULLA, NEPEeTBOPIOOYMNCL Ha 0Bpas-B3ipeLb, 0bpas-iMimk, obpas-pons Touo. Voro
MaHidecTauia BiabyBaeTbca y pisHMX opmax BidyanbHOi Ta ayaioBidyarnbHOI KynbTypu, NpakTukax BidyarnbHUX MU-
CTeLUTB Ta KOMM'KOTEPHUX TEXHOMOTIN.

Knto4yoBi cnoBa: obpas nioavHu; BidyanbHa pearnbHiCTb; BipTyarnbHa peanbHiCTb; Meia-peanbHiCTb; NpakTuku
KynbTypw; TpaHcopmalis; obpas-B3ipeLb; 06pas-imigk; obpas-poneb.

Oesyapyk Onbea BnadumupoeHa, JOKmMop Kyrnbmyposoauu, 0oueHm, npogheccop kagheopb! Kyrbmyposoauu
U UHGhOpMaUUOHHbIX KOMMYHUKayul HayuoHanbHOU akademuu pykogoodsiuux Kadpoes Kyribmypbl U UCKYcCme

TpaHcdopmauusa o6pa3sa YenoBeka B KyNnbTypHbIX npakTukax MoctMoaepHa

Llenb paboTbl 3aKno4aeTcsi B BbISIBNEHUM CYLLIHOCTHBIX 0COBEHHOCTEN COBPEMEHHbIX KYNbTYPHbLIX NPAKTUK Kak
crnocoboB TpaHcdopmaunm obpasa Yenoseka B KynbType MoctmogepHa. MeTogonornsa nccnegoBaHUA OCHOBaHa Ha
napagurManbHOCTM Kak MeTaMeTOAOoNOorMmn KyrbTyporiormyeckoro 3HaHus. Begywmmm ana nccnegoBaHvus AaHHOM Npo-
6rnemaTtukm ctanu CTPYyKTYPHO-(YHKLMOHAMNBHBIN U (DeHOMEHONorMyeckuin metoapl. Takke 3a4enCcTBOBaHbI METOAbI Ce-
MMOTUYECKOrO aHanusa n AeKOHCTpyKumn. HayyHas HoBu3Ha paboTbl 3aknioyaeTcs B A0oKa3aTenbCTBE BO3MOXHOCTU
KOHUENTyan3aumm aHTpononiornyeckon npobnemaTrku B KynbTyponornm nyTeM aHanusa KyrnbTypHbIX NPakTuK, cnocob-
HbIX 06pa3oBbIBaTb HOBLIE 0Opas3bl YernoBeka. YKka3aHHbI aHann3 CTaHOBUTCS BO3MOXHbIM HA OCHOBE BbISIBIIEHUS PO
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obpasa B KynbType, CnocoboB ero TpaHchopMaLuy B KOHTEKCTE COBPEMEHHbBIX KYNbTYPHbIX MPaKTUK, Cpean KOTOPbIX —
AV3anH, MoAa, peknama, UMUIHKMENKUHT, KOMMbloTepHasa rpaduka, doTo-am3anH u gpyrme. B Hux obpas craHosuTCS
YHMBEpCcarnbHbIM 3HakoM MHMOPMaLMOHHOTO 0bmeHa, cnocobom o6bekTMBaLMM coAepXaTenibHbIX KOHLEMNTOB 4Yepes
KOAUpOBaHWE 1 AekoampoBaHue uHgopmaumn. [lokasaHo, 4To o6pas Yenoseka NpeAcTaeT Kak CUHTE3UPOBAHHbBIN BU3Y-
anbHbIV KO, KOTOPbIN Yepes3 XyA0XKeCTBEHHO-TBOPYeCcKue hopMbl M NPaKTUKK KynbTypbl cocobeH nepegaBaTh BaXKHbIe
MWPOBO33pEHYECKME, LIEHHOCTHbIE YCTaHOBKN OMpedeneHHon KynbTypHOW anoxu. BeiBoabl. B kynbType noctmoaepHa
chopMMpoBanuCb HOBblE TUMbl peanbHOCTU — BU3yarnbHas, BUpTyanbHas, meana-peanbHOCTb U Tomy nogobHoe. OHu
OTKPbINM BO3MOXHOCTW AN KOHCTPYMPOBaHNS U CaMOKOHCTPYMPOBaHUE Kak camoro 4eroseka, Tak n ee obpasa, cosfa-
Bas HoBble (POPMbl CyOBEKTUBHOCTM. B KynbTYpHBIX NpakTukax noctMogepHa TpaHcdopMaums obpasa vyenoseka npouc-
XOOWT Yepes HoBeWluMe CpeacTBa KOMMYHMKauuiA. B pesynbraTte yero oH MeauManuanpyeTtcs, CTaHOBUTCH UHTEPaKTUB-
HblM, bopMMpYyeTCA BOKPYr 3penuiia, npespaliascb B obpas-3Hak, obpas-umuax, obpas-ponb. Ero maHudectaums
NPOVCXOANT B pasHbiX POpMax BU3yanbHON 1 ayanoBu3yansHON KynbTypbl, MPaKTMKax BU3yasrbHbIX MCKYCCTB U KOMMbO-
TepPHbIX TEXHOMNOMMI.

KntoueBble cnoBa: ob6pas Yenoseka; Bu3yarnbHas peanbHOCTb; BUpTyanbHas peanbHOCTb; Mefna-peansHOCTb;
NPaKkTUKK KynbTypbl; TpaHChopMaLuwms; obpas-3Hak; obpas-umnax;obpas-porns.

Relevance of the research topic. At the beginning of the XXI century, a radical shift in the culture's
self-consciousness occurs, and humanity begins to comprehend the new period of history as a proto-global,
proto-information, proto-virtual [15]. The polyphonic realization of three “turns” - visual, semiological, com-
municative - actualizes the emergence of new types of reality - visual, virtual, media reality. In their space,
new cultural practices have emerged - design, fashion, advertising, image-making, computer graphics, pho-
to-design, which in turn produce new images of a person. Thus, new forms of subjectivity are created, which
are subordinated to the total production of images utilizing modern computer technologies.

With the advent of cultural knowledge, a new dimension of the image problem appears, in particular
through an understanding of its nature in the context of the structures of everyday life and cultural practices.
Consequently, there is a need for understanding the image at a new level, namely in the space of culture, by
including this category in the cultural-theoretical-methodological and cognitive context.

In this regard, the issue of transformation of the image of the man in the cultural practices of the
postmodern are of particular relevance, is the problem field of modern humanities. In the cultural dimension
of understanding the phenomenon of imagery and the selection of the dominant human images in the condi-
tions of the contemporary post-information society allow you to reconstruct the knowledge gained into the
source of the predicted changes in culture and man.

Analysis of research and publications. From the standpoint of modern humanitarian knowledge, the
problem of human understanding in the process of cultural evolution acquires new perspectives. Thus, in the
opinion of authoritative American researcher Katherine Hales, a person turns into a post-person, forming in
the space of visuall/virtual reality. In work «How we became post-humanity: virtual bodies in cybernetics, lit-
erature and computer science» [12], the author argues that the human body is increasingly seen as a sign
device, a set of information processes occurring at all levels of the body. As M. Epstein notes, everything
that was seen by “post” by the past generations will appear as a “proto” at the next historical stage - not the
end, but a new beginning of the microcosmic era, the informational and trans-informational space. It can go
about the existence of «proto-man», beyond the limits of its biological species. After all, everything that a
person creates is reintegrated into it, becomes a part of his nature. Therefore, the «proto» in culture indi-
cates not the completion, but the potential possibility of creating and opening a new project, including the
human project [15].

The phenomenon of figurativeness in general, the image of the man in particular, is devoted to the
work of contemporary Russian researchers, among them O. Bazaluk [9], N. Barna [2], Yu. Bogusky [4], N.
Korableva [4, 13], T. Krivosheya [7], S. Ulanova [2], G. Chmil [4, 13] and others. In the works of scientists, it
is proved that with the help of modern cultural practices a new cultural reality is being formed. Its product
becomes new — visual, virtual, medial images of a person. They are the innovative result that requires theo-
retical understanding and scientific synthesis.

The presentation of the primary material. In the context of a modern sociocultural situation, cultural
consciousness is positioned in images of culture, in which traditional systems of methods and forms of shap-
ing are actively complemented by current cultural practices - visual, virtual, and communicative (design, fash-
ion, advertising, image making, etc.). The dominance of the figurative method of reflection, characterized by
the priority of the visual over the verbal, the subconscious over the conscious, creates the basis for the trans-
formation of the human image in the projections of information and communication technologies. This situa-
tion is primarily related to the demands of the most modern information society, with its desire to model the
desired world according to specific patterns, images, patterns, the convenience of which is verified by every-
day cultural practices, but also live in them, structuring a new mythological time and space.

The category of the image belongs to the central philosophical categories. However, both philoso-
phers, and aesthetics, art historians turned to the development of its content. In the tradition of Western phi-
losophy, the analysis of this category developed in two directions. On the one hand, the image was consid-
ered as a passive copy of the objects of the material world, which connects a person with objective reality.
So, Aristotle argued that the image is inside a person, and its source is not the ideal, but the material world.
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He considered the images themselves as mental mediators between feeling and reason, as a link between
the inner world of consciousness and the outer world of material reality [1]. On the other hand, the image is
an active, creative direction, generates awareness and gives the possibility of cognition of reality.

In the New Age, David Hume [8] becomes a follower of the idea of a representative image function.
In his theory, the visual image is a copy of what was experienced, remaining in mind, and the impression that
they are hidden in the depths of consciousness. Associative chains of visual images make up knowledge
that is organized through psychological patterns (similarity, continuity, identity, etc.).

The problem of the image was actively considered in the phenomenological tradition, where the pri-
mary emphasis was placed on the study of ideas about objects (phenomena), as well as on their interactions
in the minds of individuals. The foundations of the phenomenological analysis of images were laid by E.
Husserl. In his opinion, both physical objects and objects of consciousness (dream, hope, faith, vision) act as
phenomena as phenomena. At the same time, the image can be both primordial (pictorial image) and repro-
ductively arising (the representation of images in memory or fantasy). E. Husserl noted that the “image in
itself” presents itself as a modification of something - that, in the absence of this modification, was before us
as living-bodily or re-actualized «ltself» [6]. Phenomenological direction becomes important to the definition
of «visual image». In this connection, the ideas of A. Schutz are of particular importance. Based on the opin-
ions of E. Husserl, A. Schitz reflected on what features images have in comparison with all other signs, and
also proved the existence of a symbolic link in visual presentations [14].

The critical problem of studying visual images is their correlation with reality. In this regard, the
postmodernist concept of J. Bodrijar takes on particular importance. In it, the scientist problematizes visual
images as functional sublimation mechanisms. Its central idea is «simulacrum», which means «image»,
«similarity» or «similarity» [5]. Bodrijar postulates the simulacrum as something complex, complete because
every thing is a simulacrum. He claims that there are only images and illusions; other images are «behind»
the images. Therefore there is no meaningfulness in the procedure for removing the final illusion to demon-
strate reality. J. Bodrijar introduces the concept of «simulation», opposing its representation. While the de-
scription attempts to absorb the simulation, interpreting it as false representation, the simulation includes the
entire structure of the image, representing it as a simulacrum.

According to R. Polborn, the image is not an exact "copy” of the inner essence of man. He is always
a stereotype, and it is limited to him, but a stereotype chosen to present himself as desired, such as what his
internal essence looks like to a person externally. Therefore, it is functionally designed to hide from others.
Thus, the image personifies certain volitional imperatives, and these intentions in imaginary form are partially
represented by its characteristic features, beneficial for its bearer, for the realization of those actions that
such imperatives aim at. The primary function of figurative thinking is to focus on the practical construction of
an image: a person, things, social life, etc.

In the postmodern era, with the creation of a new — visual, virtual, communicative and other types of
reality, a new chronotope of culture is being formed. On the one hand, this opens up possibilities for con-
structing both the person himself and her image. At the same time, the postmodern era is characterized by
the transformation of both social reality and consciousness. An essential feature of cultural awareness is its
imagery, which allows, through various forms of artistic creativity and cultural practices, to create a “different
reality” as related to what is available from the standpoint of socially desirable and individual. As modern
domestic researchers, N. Barna and S. Ulanova note, the figurative consciousness of a person becomes the
primary sign since the image itself cannot exist outside its meaning [2]. Consequently, in culture, the image
appears as one of the forms of visual reality, a universal sign of information exchange and a way to objectify
content concepts, to encode and decode information.

As a result of a «visual turn», the image is one of the forms of visual reality, the function of which is
to provide phenomena of meaningfulness and significance. This function of the production of meanings real-
izes itself through the mechanisms of interpretation while preserving the schematic definition of those values
within which such an understanding can occur. At the same time, an image arises in the way of self-
expression of a subject in a culture, but one that allows one to concentrate on his creative potentialities and
provide the latter with more clarity. This happens in a specific way — through the search for oneself in the
«Friend». Therefore, the image of a man of the postmodern era appears as a synthesized code, available to
all participants of communication, through which the self-expression of the individual takes place.

Creating his image, the person himself determines, however, he concludes that he cannot do this,
because every moment of again objectifying the change of being, and not drying it out. «lIt is precise because
a person is deprived of eternal reasons that she began to acquire them in the experience of self-justification,
she did not become something self-identical, but, on the contrary, discovered a new source of self-
development for herself» [14, p. 101].

However, most of the images created by man are images of the cultural industry (sex symbols, top
models, rock stars, etc.), which are made by image makers and the media. Therefore, a person is always
looking for patterns that he wants to be like. Given this, in modern cultural practices, the image of a person is
being mediated, becomes interactive, formed around the spectacle, thereby turning into an image-sample,
image-image, image-role and more.
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The process of creating an image of a person contributes to his self-design and the self-production of
a modern personality, which is positioned as a «post-non-classical personality». This phenomenon, which is
called the «postmodern personality». It is not constant, not reliable, not stable, not self-sufficient. It is rather
moving, procedural; it easily travels from context to context in the space of contemporary cultural reality,
which combines artistic, communicative and technological components.

According to K. Gergen, «post-non-classical personality» does not have an established, achieved
identity [16]. Her sign is multiple- identification because she is continually looking for sample images that she
wants to be like. Due to the multiplicity of self-identifications, it continuously changes itself as a reflexive pro-
ject, and getting rid of linear determinism, it loses its stable structural integrity, receiving a pulsating hizo-
morphic structure instead. Her desire for permanent self-creation becomes the primary mode of existence in
the world.

Context is one of the attributive characteristics of the «post-non-classical personality». Immersed in
certain contexts, it can be defined as polyphonic, able to listen to different «voices» of modernity, respond to
them, resonate. Being in a changing, unpredictable world, traveling with it, such a person develops mobility,
flexibility, and openness to the new. As a traveler, «<nomads» a person loses stability, certainty, orderliness,
regularity characteristic of sedentary life. She no longer needs to be guided by the norms and values accept-
ed among her environment. The postmodern personality is constantly changing itself as a narrative con-
struct, composing new stories of its own life. Getting rid of hierarchy, integrity, linear determinism, a single
individual style, she gets a centered rhizomorphic structure.

According to Z. Bauman, among the main features of the «post-non-classical personality», can be
distinguished: swiftness and intensity, contribute to its shift and procedural. Even though at first glance, the
phenomenon itself is lost, but it is constantly being modified, acquiring expressive mosaic and mobility[3, p.
21]. For self-designation of «post-non-classical personality», an image-image plays an important role, which
imitates various forms of human activity in itself, appealing to those pathogens that function both at the level
of mass and individual consciousness. Among them, the critical guides of information are the needs, inter-
ests, inclinations, ideals. They regulate all other installations and information structures. Consequently, the
image-image is a personified image that allows you to perceive social standards in personal forms.

In general, developing as a person, a person is in the flow of multiple identifications. Sometimes she
is willing to admire, imitate, copy someone, and sometimes she wants to separate, break free from addiction.
Therefore, in the postmodern era, human self-creation is a non-stop process in which both real and imagi-
nary characters are involved. Thanks to the Internet, computer games, various art culture practitioners, a
visual, virtual, communicative space is created in which you can create any image of yourself. Reproducing it
in his life circumstances, a person tries to be either recognizable or seeks to «hide» his nature. Under these
conditions, a person appears as an artificially created image, a specific product of imagination and fantasy.
Its manifestation takes place in various forms of visual and audiovisual culture, practices of visual arts and
computer technologies.

Conclusions. In the postmodern culture, new types of reality were formed - visual, virtual, media real-
ity, etc., turned into the fact of reality itself. In their space, there are opportunities for the design and self-
design of both the person and his image. Thus, new forms of subjectivity are created, subordinated to the
total production of images utilizing modern new technologies.

In the cultural practices of postmodern, the image of a person, acquiring ideal constants, is modeled
through the latest means of communication, mediated, becomes interactive, is formed around the spectacle,
thereby turning into an image-sample, image-image, image-role and the like. Its manifestation takes place in
various forms of visual and audiovisual culture, practices of visual arts and computer technologies.

The process of creating an image of a person promotes the self-design of a modern person, which is
positioned as a «post-classical person». Her signs are multiple identities, cocktails, swiftness, and intensity,
variability, procedural. Also, the phenomenon itself is continuously modified, acquiring an expressive mosaic,
mobility, and the similarity of the similar.

In general, the problem of transforming the image of a person into the postmodern culture is relevant
to modern socio-humanitarian knowledge, in particular for cultural studies. Indeed, the area where communi-
cation takes place between a person and a society is a culture through which the transmission of the social
and historical experience of generations, transmitted through symbolic symbols and communications, takes
place. So, culture is the field of acquisition by the subject of self through dialogue. Also, by self-
understanding, creating its images, the personality becomes a cultural reality, and its socio-semantic charac-
teristics imitate a tangible imprint on the interpretation of reality, the definition of their own experience and
the choice of self-education directions.
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