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NATIONAL TRADITIONS: SPECIFICITY AND PREROGATIVE
OF THE FORMATION IN THE ART OF THE ARTISTIC IMAGE
OF THE FASHION INDUSTRY OF THE XXI CENTURY

The purpose of the article is to determine the features of the inclusion of elements of national traditions in the formation of
the artistic image of the fashion industry of the XXI century. Methodology. The research methodology consists of the application of
dialectic, analytical methods in order to study the specifics and prerogatives of the formation of an artistic, fashionable image in the
modern period, the determination of the factors that influence them; functional and instrumental - to differentiate the role and importance
of the formation of a fashionable image in modern culture; comparative - to determine the content of the concepts “fashion”, “fashionable
image” through the prism of turning to national traditions in the world outlook and axiological aspects. The scientific novelty lies in the
fact that for the first time the influence of national cultures on the formation of the artistic image of the fashion industry of the XXI century
has been studied. Conclusions. The study concluded that the fashionable artistic image is not just the artist’s thinking process but also
the final stage of the vision and perception of the world. The research is a form of reflection of the surrounding reality, which is created
with the help of various fashion trends in the process of activity of representatives of the fashion industry. It has been established that a
fashionable image is a unique vision of the ideal of beauty and an idea of the single character of the reproduction of appearance at a
particular historical stage. It was determined that the peculiarities of appeal to national traditions in the art of the artistic image of the
fashion industry of the XXI century include: 1) the national tradition remains one of the most productive sources in creating new forms,
original compositions, coloristically decorative fashionable images of the modern Ukrainian; 2) the powerful influence of economic fac-
tors on the activities in the fashion industry; 3) the enrichment of elements of national traditions with new solutions with the help of mod-
ern technical and technological tools, arsenal, techniques and the acquisition of new artistic dimensions by them, most noticeably this is
manifested in the modeling of clothes and interior design; 4) the influence of the historical period, social, economic, political components
on the formation of the volume of the need to appeal to the elements of national traditions in the fashion industry.
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loyamok Anna AHamoniieHa, dokmop gbinocoghcbkux Hayk, douyeHm kagedpu iseHm-meHedxmeHmy ma iHdycmpii do3sin-
19 Kuigscbkoe20o HauioHarbHO20 yHieepcumemy Kynbmypu i Mucmeyms

HauioHanbHi Tpaaumuii y hopmyBaHHi Xya0XHBbOI 06pa3HocTi B iHAycTpii Mmoaun XX| ctonitra

MeTolo po60TH € BU3HAYEHHS OCOONMBOCTEN BKITHOYEHHSI €NIEMEHTIB HaLiOHanbHUX Tpaauuii y hOpMyBaHHSI XyOO0XHbOIO
o6pasy iHaycTpii mogu XXI cTtonitTs. MeToaonoria pocnigXeHHA nonsirac y 3acToCyBaHHI AianeKTU4HOro, aHaniTM4HOro MeTogis 3
METO0 AOCNigXKEHHS crneumdiku Ta npeporatMe OpMYBaHHS XyAOXHBOTO MOAHOro obpasy y cydacHwin nepiod, BU3HaYEHHS (hakTopis,
SIKi Ha HUX BNMBaIOTb; PYHKUIOHANBbHO-IHCTPYMEHTanNbHWUM — 3aanst AudpepeHuiadii poni Ta 3Ha4yeHHst (opMyBaHHsi MOOHOro 06pasy y
CyYacHiIn KynbTypi; KOMNApaTUBICTCbKUA — AN BU3HAYEHHS 3MIiCTY MOHSITb «MOAA», KMOAHUIA 0bpa3» Yyepes Npu3My 3BEPHEHHST 0 Ha-
LlioHanbHMX TpaguLin y CBITOMMSAHUX Ta akcionoriyHMx acnektax. HaykoBa HOBU3Ha nonsirae y Tomy, L0 ynepLue AOCHiAXeHO BNINB
HauioHanbHUX Tpaguuin Ha opMyBaHHSA XyAOXHbLOro obpasy iHaycTpii moan XXI ctoniTta. BUCHOBKU. Y pesynbTaTi JOCHiIMKEHHS,
3po6neHo BUCHOBOK, L0 MOAHWIA XY[AOXHIin 06pa3 — Lie He MPOCTO NpoLeC MUCMIEHHA MUTLSA, a 1 3aBepLuanbHUin eTan noro 6ayeHHs Ta
CMPUNHATTS CBITY; Le Taka doopma BigbUTTs HaBKONMULLHBLOI AiICHOCTI, sika CTBOPIETHCS 3a AOMOMOIOK Pi3HOMaHITHUX MOOHUX TeHAEH-
Ui y npoueci AisnbHOCTI NpeAcTaBHUKIB MOAHOI iHAYCTpii. BcTaHOBMNEHO, Wo MoaHuii obpas - ue ocobnuee 6ayeHHs igeany kpacw i
YABIEHHS NPO YHiKanbHUIA XapakTep BiATBOPEHHSA 30BHILLHBOrO BUIMSAY HAa NEBHOMY iCTOPMYHOMY eTani. BuaHayeHo, wwo ao ocobnueo-
CTel 3BepHEHHS 0 HauioHanbHUX Tpaauuin B MUCTELTBI XyAoXHbOro o6pasy iHaycTpii mogu XXI cTonitTs cnig BigHecTu: 1) HaujioHa-
nNbHa Tpagmuis 3anuwaeTbCs OAHUM i3 HaNMPOOYKTUBHILLMX AXepen y CTBOPEHHI HOBUX (POpM, CBOEPIAHNX KOMMO3ULA, KONIOPUCTUYHO-
[eKopaTUBHUX MOAHMX 0bpasiB Cy4yacHOro yKpaiHus; 2) MOTY)XHWUIA BIIMB €KOHOMIYHUX YMHHUWKIB Ha BiSNbHICTb Y MOAHIN iHAYCTpIi; 3)
30aravyeHHs enemMeHTiB HauioHanbHUX TPaauLini HOBUMMW PILLEHHSIMM 3a AOMOMOrOK Cy4YacCHUX TEXHIKO-TEXHOMOTYHUX iIHCTPYMEHTIB,
apceHany, NpuioMiB Ta HabyTTS HMW HOBUX XYAOXHiX BUMIPIB, O HaWBINbL NPUMITHO Y MOAENOBaHHI oasary Ta ynopsiakyBaHHi iH-
Tep’epy; 4) BNNMB iCTOPMYHOTO nepioay, CouianbHUX, EKOHOMIYHMX, MONITUMHUX CKNaA0BUX HA (hOPMyBaHHSA 06csry noTpebu 3BepHEHHS
00 eneMeHTIB HauioHanbHMX Tpaguuin y MOAHIN iHOYCTpIl.

KnrouoBi cnoBa: MogHWi XyaoxHin 06pas; Moaa; MogHu obpas; HalioHarnbHi TpaauLii; MOAHI TeHAEHLIi; MogHa iHayCTpis;
XY[AOXHIN BUMIp.

louyasntrok Anna AHamonueeHa, 0okmop ¢hurrocoghcbKuUX Hayk, doueHm kaghedpbl useHmM-mMeHedXXMeHma u uHoycmpuu 0o-
cyaa Kueeckoeo HayuoHansHo20 yHugepcumema Kynbmypbl U UCKYccms

HaumoHanbHble Tpaauuum: cneumndmrka M npeporatuBa (bOpMUPOBAHUS B UCKYCCTBE XYA0XECTBEHHOro obpasa MH-
AycTpun moabl XXI Beka

Llensbto paboTbl sBnsieTcst onpefeneHne ocobeHHOCTe BKIOYEHVS 3NEMEHTOB HaLMOHanbHbIX TPaauLmin y hopMupoBaHue
XyOOXeCTBEHHOro obpasa uHaycTpum moapl XX Beka. Metogonorus uccnenoBaHUs 3akiiOYaeTcs B NPUMEHEHUN AMANEKTUHECKOro,
aHanMTMYeckoro MeTOAOB C Lienbio MccrefoBaHna crneundmrkn 1 npeporatms hOPMUPOBaHUS XYAOXECTBEHHOrO MoaHOro obpasa B
COBpPEMEHHI Nepuop, onpeaeneHne GakTopos, KOTOPbIE HA HUX BIMSIOT; (DYHKLMOHANbHO-MHCTPYMEHTANbHBIN - Ans AuddepeHuma-
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LM ponu 1 3HavyeHus hopMmpoBaHusi MOOHOrO 0b6pa3a B COBPEMEHHON KynbType; KOMMNapaTUBUCTCKMX - AN onpeaeneHns coaepxa-
HUS NMOHATUN «Mofa», «MOAHbIA 06pa3» Yepes NpuaMy obpalleHUst K HaLMOoHarnbHbIM TpaauLUusiM B MMPOBO33PEHYECKMX U aKCUOOrn-
Yyeckux acnektax. HayyHas HOBU3Ha 3aKnio4YaeTcsi B TOM, YTO BMEPBbIE UCCNEAOBAHO BIMSIHUE HALMOHANbHbIX TPAaauLUMin Ha dopmu-
poBaHue xynoxecTBeHHoro obpasa uHgycTpum moabl XX Beka. BbiBoabl. B pe3ynbtate vccnenoBaHust caenaH BbiBOA, YTO MOAHbIN
XY[AOXECTBEHHBIN 06pa3 - 3TO HEe MPOCTO MPOLECC MbILLUMEHUST XYAOXHUKA, HO U 3aBepLUAoLLMIA 3Tarn ero BUAEHUSI U BOCTIPUSITUS MUPa;
37O Takas hopma OTpaKeHWs1 OKpyKaloLlen AeACTBMTENbHOCTW, KOTopasi CO34aeTcsl C MOMOLLbIO PasnUYHbIX MOAHbLIX TEHAEHUUA B
npouecce AeATenbHOCTY NpeAcTaBuTenel MOgHOM UHAYCTPUX. YCTaHOBIEHO, YTO MOAHBIM 06pa3 - aTo ocoboe BMAeHWe naeana kpa-
COTbl U NpeAcTaBrieHVe 06 YHMKanNbHOM XapaKTepe BOCMPOM3BEAEHUS] BHELLHErO Baa Ha onpeaeneHHoM uctopudeckom atane. Onpe-
OerneHo, 4YTo K 0COBEHHOCTAM obpalleHns K HaUMOoHanbHbIM TPaaULMSAM B UCKYCCTBE Xy[AOXECTBEHHOro obpasa nHayctpum moabl XXI
Beka criegyeT OTHeCTU: 1) HaUMoHanbHas Tpaguuusi OCTaeTCsl OOHUM U3 caMblX NMPOAYKTUBHbBIX UCTOYHUKOB B CO3[4aHUM HOBbIX hopM,
cBOe0bpasHbIX KOMMO3ULNIA, KONOPUCTUYECKM AeKOPaTUBHbIX MOAHBLIX 06Pa30B COBPEMEHHOMO YKpauHLUa; 2) MOLLHOE BIUSIHUE SKOHO-
MUYECKNX (DaKTOPOB Ha AeATENbHOCTb B MOAHOM MHAYCTpUK; 3) oboralleHve aneMeHTOB HauMoHanbHbIX TPaAULMIA HOBbIMU pPeLLEeHNS-
MU C MOMOLLIbKO COBPEMEHHbIX TEXHUKO-TEXHOMOIMYECKUX MHCTPYMEHTOB, apceHara, NpuemMoB 1 NPUOBPETEHNS UMW HOBbIX XyOOXECT-
BEHHbIX M3MEPEHUI, Hanboree NpyMevaTenibHO 3TO MPOSIBSETCS B MOAENUPOBAHUN OOEXAbI U COCTABMNEHUN UHTEPbEPA; 4) BNUsIHWE
MCTOPMYECKOro Nepuoa, coumarnbHblX, 3KOHOMUYECKMX, NONIUTUYECKUX COCTaBMAOWMX HAa dopMMpoBaHMe obbema noTpebHocTn 06-
paLleHns K aneMeHTaM HaumoHarbHbIX Tpaguuuii B MOAHOW UHAYCTPUN.

KnioyeBble cnoBa: MOAHbIV XyOOXXECTBEHHbIN 06pa3; Moaa; MOAHbI 06pas; HauvoHarnbHble TpaauLnv; MOAHbIE TEHOAEHUMY;
MoZHasi UHOYCTPUSI; Xy40XXeCTBEHHOE N3MEpPEHNE.

Relevance of the research. The concept of artistic image is basic in art. One of the most advanced
forms of art has become the fashion today. Creation of a fashionable artistic vision coordinates the work of
many professionals, who are interconnected in some cases with a single ideological concept. At the same
time, there is a creative opportunity to create separate fashion trends in different directions: clothes, lan-
guage, everyday life, hairstyles, visages, style. The fashion definition is associated with all the diversity of the
social being of man, and not only with the individual identity. Sometimes we observe a tendency to return to
the motives of the past generations, the interweaving of the present of the old-fashioned elements. There-
fore, the question of studying the specificity of the formation of the artistic image of the fashion industry of the
XXI century, given the appeal to national traditions, is relevant.

The purpose of the article is to determine the features of the inclusion of elements of national tradi-
tions in the formation of the artistic image of the fashion industry of the XXI century.

Analysis of recent research and publications. The question of the study of fashion in the context of
artistic practices of the XX century was studied M. Miller [1], the problem of the phenomenon of fashion in
the socio-cultural processes of the XX century studied L. Dikhnich [2], the aspect of fashion as an aesthetic
phenomenon was illuminated L. Tkachenko [3]. Some issues of examining the social phenomenon of fashion
were considered in the writings of such scholars: Z. Tkanko, O. Tkanko, O. Lagodi, O. Naumkina. The study
of the artistic image of art was studied by M. Bahhtin, M. Biryukov, L. Buteko, L. Vygotsky, O. Kirichenko, P.
Kopnin, L. Masol, Y. Maksimenko, T. Sorochan, G. Shevchenko and others. However, general current trends
in the use of the artistic image of the fashion industry of the XXI century to national traditions remain insuffi-
ciently studied.

Presenting the main material. First of all, it is necessary to define the basic concepts of research. In
our opinion, one of these is the definition of an artistic, fashionable image, which is sometimes simplified by
calling "fashionable image," "fashion-image" [4]. It is the concept of the artistic vision through the prism of
fashion is transformed, differentiated into a new definition - a creative, fashionable image.

An image is the appearance of someone, something; specific for literature and art is a concretely
sensual form of reflection of reality. In science, a particular idea is expressed through concepts, and in art -
through images; what appears, appears in someone's imagination [5, 561]. Artistic - which concerns art, re-
production of reality in images; which relates to art-related art activities; which refers to the perception of
phenomena of art or their creation, embodiment, transmission [6, 169].

The artistic image is a specific form of reflection of reality through the prism of a concretely sensual
given object of the picture, which refers to a set of individual-objective signs that are activated in the human
consciousness [7, 97]. Y. Maksimenko rightly notes: "In art, the concept of" image "is considered in two as-
pects. In the first - as a designation of the image of a particular hero in the second, the image is interpreted
as a holistic form of reflection of the real vision of the world, as an artistic model of this world "[8, 181]. P.
Kopnin, analyzing the process of creating an artistic image, notes: "Creation of an artistic image, is really by
the general laws of the movement of knowledge. Thus, the artist does not come from the complete idea,
which is then embodied in a sensual image, but from an empirical material, from observing the life of people
in nature and society. Then he goes to generalizations, to the knowledge of the essence of phenomena, but
to others from the scientific knowledge of the path. Science from the sensuously concrete through the ab-
stract goes to concrete in thinking, to the knowledge of the whole in abstractions, but art does not break with
the sensual-concrete, it raises it to a generalization of great epistemological, the special and aesthetic value
"[9, 72]. O.Kirichenko argues that the artistic image provides the uniqueness of the role and place of art in
the hierarchy of cultural values and the objectivity of the results of artistic creativity [10, 78]. Thus, the crea-
tive, fashionable image affects the feelings of the people who perceive it, based on the subjective vision,
comprehension, experiences of emotions, experience, socio-cultural values. At the same time, the issue is
an outward projection of a fashion specialist based on his subjective reassessment of the external and inter-
nal world, for example, the modern human.
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Manifestations of the artistic image, as well as the creative, fashionable vision, are diverse. They cor-
relate with each other generally and particularly. Artistic, stylish models are detailed in specific (individual)
varieties, depending on the fashion trends, the means used to reflect the artist's vision, tools, techniques,
etc. Also, every pattern of the fashion industry uses its practices. The beginning of the XXI century can be
proud of their particular diversity, given the accelerated pace of scientific and technological progress. M.
Melnyk states: "The change of the dominant paradigms determines the model of the relationship between
artistic practices in the fashion of the beginning of the XXI century, and in connection with the development
of technologies and the spread of virtual reality, there are no quantitative changes in the structural relation
between types of artistic modeling and design, but also significant qualitative shifts "[11, 55-60].

Scientific and technological progress has led to the emergence of new materials, techniques that are
progressively changing. Therefore, it does not seem strange to print clothes on a 3D printer. However, mod-
ern fashion experts do not leave the opportunity to combine current technologies with motifs of national tradi-
tions, which is most notable in modeling clothes and arranging the interior. Yu. Zhuleid-Khristosenko points
out: "Fashion as a phenomenon has always stimulated and stimulates production for the release of a product
since society has a steady demand, which in turn generates a proposal. Thus, the mod began to act as the
driving force of economic progress "[12, 10].

The fashion industry studies the person, her preferences, tastes and offers a genuinely objectified in-
terpretation of the fashionable modern image of a person. Specialist in fashion as an artist: "... makes people
the object of their knowledge, that is, the subject of study is for him all the surrounding reality, material world.
Since the tasks of artistic practice condition the need for knowledge of external phenomena, so far as the
value of drawing objects is not limited to their utilitarian and practical value, they become meaningful as
sources of figurative knowledge of the world, aesthetic perception and the formation of a creative beginning"
[13, 95-96]. Fashion is a phenomenon that can be attributed to art but the fashion industry is naturally an
economic ground. Specialists of the fashion industry studying demand and supply can vary within the com-
mercial components of the proposed fashion trends. The production of fashionable clothing can be cheaper
or, conversely, make it as expensive as possible. When it comes to traditional national clothing or traditional
motifs, then there is also a tendency to increase consumption at a particular time of popularity.

Thus, the fashion industry is a large branch of economic activity, which also includes the protection
of intellectual property: a trademark, a brand, a sketch of a drawing, a costume design, etc. In addition, mar-
keting technologies that influence the choice and preferences of the consumer of a fashion product are ap-
plied. There is a study of the market and offered new or nostalgic fashionable images. According to experts,
the labor force employed in the production of fashion products is about 15% of the total number used in the
fashion industry [14, 62].

As for defining fashion. Fashion (French mode, from Latin modus - measure, rule) - the domination
at certain times of specific tastes of clothing, items of human consumption, etc., the form of manifestation of
culture, the reflection of reality, manifested in the manner of behavior, and mainly in clothes; as a rule, the
mode is short-lived and often changes, sometimes returning to the long forgotten [15, 238]. Fashion is a mul-
tifaceted phenomenon that reflects the intricate work and interaction of some specialists in the industry: fash-
ion designer, designer, stylist, hairdresser, and others. The development of fashion is directly related to the
development of culture, its identity, traditions, attitude to innovation. Specific social, economic, and political
features of the state also influence the formation of a fashionable image. It should be said that the mode is a
living reflection of the culture of human existence in a particular historical interval; "Integrating into the world
fashion system, the domestic mode should reflect the artistic identity of the traditional Ukrainian culture,
modernizing it in accordance with the requirements of time" [1, 16].

The culture of human existence of the XXI century is reflected in a variety of fashion styles, mixing of
styles, in constant innovations, returned to long-forgotten fashion trends and borrowed individual elements,
etc. The following statement can illustrate the above: "the Ukrainian art of embroidery has the invaluable im-
portance of the national artistic heritage and at the same time the modern artistic means. Ukrainian folk tradi-
tional embroidery, undergoing powerful influence, gradually gets rid of routine elements, enriches the techno-
technological arsenal ("satin stitch,” "creed stitch,” "nyz," "wycinanka (cut)," "openwork embroidery," etc.) and
acquires new artistic dimensions " [15-16].

Self-awareness of national identity and patriotic mood of Ukrainians have led to the popularity of a
fashionable image associated with national traditions. Thus, such an appeal to traditional Ukrainian is fol-
lowed by a modern Ukrainian in everything: clothes, hairstyles, and everyday life. However, this does not
mean the unilateralism of Ukrainian fashion life in the direction of national traditions. In his daily cultural life,
he combines various fashion styles. In our opinion, the choice of fashion style at a particular moment is de-
termined primarily by the appropriateness and comfort of its application.

It is necessary to combine the efforts of all the artists involved in the development of self-
representation image to create a fashionable image of a modern person. An idea precedes the conceptual
design of the image. The idea is a subjective reflection of the vision of the artist of the artistic image, which
consists in the study of contemporary tendencies in the construction of the human system and the possibility
of moral borrowing of elements of late fashion periods, and others like that. What is the fashionable image of
a modern man of the XXI century in Ukraine? Many fashion designers pose this question. And all the an-
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swers are different. For someone it is an amorphous figure or an eclectic style, for others, it is a classic with
a combination of traditional national elements. N. Chuprina points out: "in the second half of the twentieth
century, and especially at the turn of the twentieth and twenty centuries, eclecticism actively penetrates into
the system of development of mass production clothing, expanding the possibilities of designing single items
of clothing as products of the fashion industry for further combinational equipment in terms of consumption"
[17, 55].

Separately, one can create a fashionable image in clothes, everyday life, hairstyle, and more. Ideo-
logical filling of a stylish model may be different: the desire for freedom of choice, self-improvement, loyalty to
traditions, etc. Z. Tkanko concludes: "At the beginning of the XXI century clothing becomes a semantically
filled object of culture, a reflection of individuality of a person. Apparent in the design of clothing is the shift in
emphasis on its conceptual-visual perception and intellectual comprehension. The costume gives the mod-
ern person the opportunity to express and shape their own unique image "[18, 35].

M. Melnyk correctly states: "Fashion image is a model of the appearance of a person, offered by the
fashion industry and is perceived by consumers of fashion goods and services as the most relevant for a
certain period (fashion season). This image combines clothes and accessories, hairstyle and make-up, imi-
tating them, the participant of the fashion expresses his aesthetic taste and creates the own image [4, p.
183]. " | would like to note that in the modern period of development of the Ukrainian language, the fashiona-
ble tradition has become an over-saturation with concepts borrowed not only from the Russian language
(Russicism) but also from English (Anglo-Russian). Indicative is the use of the very definition of fashion-
image, which is fully covered in the Ukrainian-language fashion model.

The process of creating a fashionable image - this is a kind of creative activity, which is the most
comprehensive use of self-regulation. Self-regulation is to identify stylish accents, moments of forecasting
the further promotion of an elegant image created, the choice of materials and tools, and so on. That is, "self-
regulation ... is the plane where the autonomy, privacy of entities can be realized most effectively, which
manifests itself in the possibility of creating and fulfilling its own defined rules of conduct” [19, 48], the own
vision, opportunities to be realized, self-assertion, etc. Individual self-regulating creativity gives potency for
the use of various technical tools, tools, accessories, fabrics, that is, possible new attributes. With the help of
creativity, a person can combine united, for example, in an eclectic style or elements of embroidery in a
business suit.

National culture, folk art, and costume in particular, as evidenced by the history of fashion of the 20th
century, is one of the most productive sources in creating new forms, peculiar compositions, colored-
decorative images of a modern costume. At the same time, the nomination of elements and phenomena of
the material culture of the people remains relevant for the cultural science of the XXI century. [20, 134].

In modern practice, modern designers are widely used traditional elements. One of these areas is
folklorism - the use of ethnic ornamentation or plot lines. The most significant use of traditional motifs ap-
pears in the works of such designers: R. Bogutskaya, V. Gres, A. Dats, O. Karavanska, V. Kin, V. Krasno-
voy, L. Pustovit, O. Telyazhenko.

O. Naumkina studies the issue of an ethnic, cultural model, summarizes: "The method of introducing
ethnic motifs into design practices is the use of elements of Ukrainian ethnic clothing - the elements of cut-
ting, decoration, content and symbolic load. At present, the use of traditional Ukrainian costume elements
has traditionally lost its symbolic load (except the continuous line of tradition), while its new place is occupied
with new connotations, in the words of a new discourse of fashion "[21, 150]. Contrary to this opinion,
O.Lagoda argues: "in the work of Ukrainian designers, the androgynous-marginal images, inherent in anti-
fashion, hippie, punk and Kosar style, were not widely reflected. To a small extent, socio-economic peculiari-
ties have manifested itself, which is due to the objective situation in the political, social and economic life of
the country, that the art of costume in Ukraine, developing within decorative and applied arts, enriched and
redefined in the modern context, has largely preserved the national color, the national design of clothing is
distinguished from among others in the world "[22, 19]. Agreeing in general with the opinion of a specialist, |
would still like to add that the development of fashion significantly influences the economic component - the
demand for products that for ordinary Ukrainians should be cheap. Therefore, there is an absolute crisis in
the aesthetic tastes of consumer goods, the lack of their nationally-filled context. As a rule, a fashion item
with traditional elements is more expensive and not always pocket to the general public of Ukraine.

Conclusion. Consequently, a fashionable image is not just a process of thinking of the artist, but also
the final stage of his vision and perception of the world. Art stylish model - this is a form of reflection of the
reality, which is created by various fashion trends in the process of activity of representatives of the fashion
industry. The mentioned issue is a unique vision of the ideal of beauty and an idea of the unique nature of
reproduction of the appearance at a particular stage. At the beginning of the XXI century, representatives of
various professions work on its formation: stylists, designers, designers, hairdressers, and others.

The peculiarities of appealing to national traditions in the art of the artistic image of the fashion indus-
try of the XXI century include: 1) the national tradition remains one of the most productive sources in creating
new forms, peculiar compositions, colorist-decorative fashionable images of modern Ukrainian; 2) a powerful
influence of economic factors on the activity in the fashion industry; 3) enrichment of elements of national
traditions with new solutions with the help of modern technical and technological tools, arsenal, techniques,

29



KynbTyponoris Gotsaliuk A.

and acquisition of new artistic measurements that is most notable in modeling clothes and arranging the inte-
rior; 4) the influence of the historical period, social, economic, and political components on the formation of
the volume of the need to appeal to the elements of national traditions in the fashion industry.
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YOK 316.776:316.752 DeHuncrok XXaHHa 3axapiBHa
OOKTOp KynbTyponorii, 3aBigyBay Biaainy HaykoBoi
Ta peAakuifHO-BMOaBHUYOT OisifnbHOCTI
HauioHanbHOI akagemil kepiBHUX KagpiB
KynbTypW i MUCTELTB
ORCID 0000-0003-0833-2993

PENPE3EHTALISI FTEPOIKU B YMOBAX IHOOPMALIIMHOIO CEPEOBULLA
TA AKTYANI3AUIT ETHOKYNIbTYPHUX LIHHOCTEN

MeTa gocnigxeHHs1 — BUBYEHHS penpeseHTauil KOHUeNnTy repoiku i repoiyHOro B CyyacHin KynbTypi 3@ YMOB npeBarntoBaHHs
iHdbopMaLinHoro cepegosua Ta, BoAHOYacC, akTyanisauii 3BepHEHHS 00 eTHOKYNbTYPHMX LiHHOCTen. MeToaonoria AoCnimKeHHA no-
nfdrae B 3aCTOCYBaHHI aHaniTM4HOro, CEMIOTMYHOrO Ta KynbTypOroriYHOr0 METOAIB Y BMBYEHHI aKCiONOrivyHOI CKNagoBOi Y CydacHUX
COLOKYNbTYPHMX MpoLecax Ta, 30Kkpema, ii BNuBY Ha crnocobu i piBeHb penpeseHTauii repoiyHoro B CyvacHiii KynbTypi B yMOBaXx iH-
hopmaLinHOro cepefoBuLLa Ta CydacHUX KOMYyHikauin. HaykoBa HoBM3Ha poboTu nonsirae y ToMy, L0 BrepLue po3rnsAaeTbCs KOH-
LenT repoiku cy4acHoi KynbTypy Yy TiCHili B3aEMOMNOB’A3aHOCTi 3 €THOKYNbTYPHUMU LiHHOCTAMK 3a YMOB BNIMBY iHOpMaLiiHOro cepe-
posuwa. BucHoBku. B pesynbTaTi AOCHigKeHHs BCTAHOBMEHO, LO 3a OCTaHHi POKM akciocdepa cycninbCTBa 3asHana MeBHUX
MeTamopdo3, MoB’A3aHMX i3 MOMITHUM 3POCTaHHAM Ba>KIIMBOCTI NaTPiOTU3My, AEMOKpaTM3My, HauioHanbHOI CBiAOMOCTI Ta iAeHTWY-
HOCTI. Y cuTyauii CouioKynbTypHOI 1 LiHHICHOT aHOMIi YacTo BiAOyBaeTbCSA aKTUBI3aLlis 3aXUCHUX i PErynATUBHUX PYHKLIN €THOKYNbTYp-
HMX LiHHOCTEN, WO BUPaXaeTbCs Y BiAMOBIAHMX PeaKuisx MoavHW, B TOMY YUCHi W Y NPOLEeCi KOMYHIKaTUBHOI AiSNbHOCTI, WO Mae 0cob-
NMBO YiTKi NPOSABM B MPOCTOPi iHTEPHET-KOMYHiKaLii. Y cy4acHOMy iHOpMaLiHOMy NpOCTOpi Le 3HaxoAuTb BUSIB Y MOLLYKY HOBUWX
repoiB i akTyanisauii KOHLENTy repoiku i repoiyHoro sik penpeseHTauii cycninbCTBOM NoTpebu B OCMUCIEHHI COLIOKYNbTYPHUX peanin,
33[0BONIEHHS KYNbTYPHMX | AYXOBHMX NOTpeb i 3abe3neveHHi Wnsxis rapMoHisadii 6yTTs.

KnroyoBi crnoBa: iHhopMaLinHO-KOMYHIKaTUBHE cepefoBULLe; akciocdepa; UiHHICHI opieHTauii; CouioKynbTYPHUN NPOCTIp;
KyNbTYPHWUIN repou; repoivHe.

HeHucrok XaHHa 3axapoeHa, 0OKMOp Kynbmyposozauu, 3asedyrowulti omoesiom Hay4YHou u pedakyuoHHO-u30amenbckol
OdessmenbHocmu HayuoHanbHOU akadeMuu pyKogooAawux Kadpoe Kyrbmypbl U UCKycCcme

PenpeseHTaums repouku B ycrioBusix UHOpMaLMOHHON cpeaibl U aKTyanu3auumn 3THOKYNbTYPHbIX LieHHOCTeN

Llenb nccnepoBaHus - n3yyeHve penpeseHTaumy KoHLEenTa reponki n reponyeckoro B COBPEMEHHON KynbType B YCMOBUSAX
npeBanMpoBaHnsa MHMOPMAaLMOHHOW CPeAbl U OQHOBPEMEHHO akTyanu3auun obpalleHust K 3THOKYNbTYpHbIM LeHHocTaM. MeTtopono-
rMa 1CCrefoBaHMs 3akniovaeTcs B NPUMEHEHNN aHanMTUYEeCcKOro, CEMUOTUYECKOTO U KyNbTYpPONornyeckoro METOA0B B U3YYEHUN ak-
CVIOIOTMYECKON COCTaBMAOLEN B COBPEMEHHbBIX COLMOKYNbTYPHBIX MpoLieccax W, B YaCTHOCTW, €e BNUSHWUA Ha cnocobbl 1 ypoBeHb
penpeseHTaummn repouyeckoro B COBPEMEHHON KyrnbType B YCNOBUAX MHCPOPMAaLIMOHHON CPeAbl U COBPEMEHHBIX KOMMYyHUKaumn. Hayuy-
Hasi HOBU3Ha paboThbl 3aknioYaeTcsi B TOM, YTO BrepBble paccMaTpuBaeTCst KOHLENT repouky B COBPEMEHHON KynbType B TECHOW B3a-
MMOCBSI3aHHOCTW C 3THOKYIIbTYPHBIMM LIEHHOCTSIMW B YCIOBUSAX BO3AeNCTBUA MHADOPMaLMOHHON cpedbl. BeiBoabl. B pesynbtarte npo-
BeeHHOro WCCneaoBaHust yCTaHOBMEHO, YTO 3a nocneaHve roael akcmocdepa obliectsa npetepnena onpeaeneHHble MeTamopdo3bl,
CBSA3aHHbIX C 3aMETHbIM POCTOM BaXKHOCTW NaTpMOTM3Ma, AEMOKPaTUN, HALMOHAMBHOIO CO3HaHWSA U MAEHTUYHOCTU. B cuTyauum coumo-
KynbTYpHOW U LEHHOCTHON aHOMUK YaCcTO NPOMCXOAUT aKTUBM3aLUMS 3ALLUTHBIX U PErYNSATUBHBLIX (PYHKLMWIA STHOKYNbTYPHBLIX LEHHOCTEWN,
4YTO BbIpaXKaeTCsl B COOTBETCTBYIOLLMX peakumsx Yenoseka, B TOM Y1ciie U B nNpoLecce KOMMYHUKaTUBHON AEATENbHOCTW, UMeeT 0Co-
BOEHHO YeTkue MpOoSsIBMEHNS B NPOCTPAHCTBE MHTEPHET-KOMMYHMKauum. B coBpeMeHHOM MHAOPMaLVOHHOM MPOCTPaHCTBE 3TO NPOSB-
NSIEeTCA B MOWCKE HOBbIX FEPOEB N aKTyanu3auum KOHLENTa repovku U reponyeckoro kak penpeseHTtauum obectsom notpebHocTv B
OCMbICIEHNN COLIMOKYNbTYPHbIX peanuii, yA4oBNeTBOPEeHUs KynbTYpPHbIX U AYXOBHbIX NOTpebHOCTel 1 obecneveHnn nyTen rapMoHn3a-
LMK 6bITHS.

KntoueBble cnoBa: MHHOPMaLMOHHO-KOMMYHUKATUBHAsA CpeAa; akcmocdepbl; LLEeHHOCTHbIE OpUEHTaLMK; COLMOKYNbTYpHOe
NPOCTPaHCTBO; KyNbTYPHbIN repoit; reponyeckoe.

Denysyuk Zhanna, Doctor of cultural studies, Head of research and publishing department of National Academy of Manage-
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Representation of the hero in the conditions of the informational environment and actualization of ethnocultural val-
ues

The purpose of the article is to study the representation of the concept of heroics and heroic in modern culture in the condi-
tions of the prevailing information environment and, at the same time, to update the appeal to ethnocultural values. The methodology
of the research is to apply analytical, semiotic and culturological methods in the study of the axiological component in contemporary
socio-cultural processes and, in particular, its influence on the ways and level of representation of the heroic in modern culture in the
conditions of the information environment and modern communications. The scientific novelty of the work is that for the first time the
concept of heroics of modern culture is considered in close interconnectedness with ethnocultural values under conditions of the influ-
ence of information environment. Conclusions. The study found that in recent years, the axiosphere of society has undergone certain
metamorphoses, due to the marked increase in the importance of patriotism, democracy, national consciousness, and identity. In a
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